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* Sparks Dealer Total 


Rising After 


25% Decline 


| 32,000 Out of 42,000 
>| Survive War Trials; 


MPR 540 Still a Peril 


By Pete Wemhoff 
Editor, Automotive News 


DETROIT. — Despite | still 
existing wartime threats, 
America’s new-car_ dealers 
have reached the low point in 
numbers — roughly 32,000— 


and the total is now on the up- 
grade, AuTomoTive News estimated 
last week following a cross-section 
survey of the nation. 

Against dire predictions of a 
50 percent dealer mortality, the 
dealer total has dropped less 
than 25 percent from the Pearl 
Harbor number of 42,000, due 
chiefly to individual ingenuity 
and legislative aid on new-car 
rationing. 

For many months now, ever 
since the end of the European war 
has been in sight, factories have 
been besieged by applications for 
dealerships. Many of these have 
been accepted, filling in vacant 
spots throughout the country, in 
most cases. 

Observers, however, doubt that 
the number of new-car dealers will 
reach the 42,000 mark again for 
several years, if ever. They point 
to the growing belief among manu- 
facturers that fewer, more stable 
dealers will sell more automobiles 
and trucks than more, less-stable 
dealers. 

This trend toward fewer deal- 
ers may change, however, if 
early postwar sales do not keep 
reasonable pace with manufac- 
turing; or if new entrants in the 
new-car field should force other 
tactics. 

The heaviest drop in dealer total 
came immediately after Pearl Har- 
bor; the next in 1943 in connection 
with the RFC proposal to take 
over inventories. In the past 12 
months there has been little varia- 
tion of the present figures, and a 
further dropping off of dealerships 
is not expected unless there should 
be an extraordinary turn for the 
worse in the war situation. 

Should no new cars be produced 
for an extended period and the 

(See MORTALITY, Page 8, Col. 5) 












AUTOMOTIVE NEWS at the Front. 
Lieut. Col. William Alen, of U. S. 
Army Ordnance, a former auto dealer, 
scans a recent copy of Automotive 
News in front of the office buildin 
of one of the largest automobile branek 
factories in France. Twenty days be- 
“fore the photo was taken, the Nazis 
had been operating here; 15 days be- 
fore the Americans had taken the city; 

2 days before Col. Alen had taken 
endl for the Army Ordnance depart- 
ment. 



































* * * 


Cars on Spot List? 

WPB was reported last week 
to be studying the addition of 
new cars and private planes to 
the list of goods which could be 
manufactured under the Spot 
Authorization Plan. 

No production could be expected 
in the near future, but the pro- 
posal would be a “get-ready” step 
that would speed reconversion 
later on, it’s believed. 


ss *¢ *# 


A Casualty 


Among Nov. 7 casualties was 
Senator Guy Gillette of Iowa, who 
successfully fought the battle to 
get a portion of synthetic rubber 
made from alcohol butadiene— 
which is credited with saving the 
rubber program in the early stages 
of the war, due to the fact that 
petroleum-butadiene plants were 
delayed in starting operation. 

* *« * 















Two Reasons 
ODT’s New York City office in- 
forms Automobile Merchants Assn. 
that it hasn’t been issuing certifi- 
ates sufficient to use up the new 
truck quota for the area, because: 
1. The office doesn’t get enough 
applications from people who qual- 
ify; 2. The applications are either 
mproperly filled out or do not give 
enough information. 
s* ¢ 8 


BWild Horseplay 

Not unexpected, following Tues- 
day’s election, was considerable 
horseplay among CIO auto workers. 

One bit, a mock funeral for 
Thomas E. Dewey, got out of hand 
at Ford Rouge, shut down the 
motor assembly department for 

several hours. | 








Promise of 






By Robert M. Finlay 
Managing Editor 

DETROIT.— Better automobiles 
may be the unexpected by-product 
of the little-publicized work of the 
War Engineering 
Board of the 
Society of Auto- 
motive Engineers. 
While that 
thought did not 
enter the minds 
of the topflight 
automotive engi- 
neers who. are 
giving their time 
and talent to the 
‘ military, the = 
clusion is inevi- 
om Sear table, for much 
of the work these men are doing 
in wartime lays the groundwork 
for peacetime automotive advances. 
In addition, there is a possibility 
that the SAE will carry on a simi- 
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lapping Wrists 

Detroit Traffic Judge Maher 
meted out this stiff (?) sentence 
> an individual found guilty of 
“selling a 1941 Buick for $1,200, or 
$150 over ceiling: ; 
- Probation for 30 days and resti- 
~ tution of the overcharge. 


Export controls may be relaxed 
before Germany collapses to _@X- 
nedite the American re-entry into 
world trade markets. 
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NEW PRESIDENT of the Ohio ——— Dealers Assn., 
8 n 
(Chevrolet), Cincinnati, past president (right). A record 
d the annual meeting in Columbus. 


(Studebaker-Hudson), Cleveland, i 


ealers was recorded at 





GROUP OF CONVENTIONEERS, enjoying the banquet at the Ohio dealers 


association meeting. Left to right, 
Larry Mullins, zone manager of Pac 


Columbus; Ensign 
Chevrolet Co., 
(Chevrolet), 


Geo. 
London, O. 
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Sri clon 
Columbus; John Gager (Ford), Columbes; k eveland; O. C 
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Leads Ohio Dealers 





congratulated by Harry L. 


Grant Foresees Free-for-All 


Possible in Cheaper Cars 


COLUMBUS, O.—If one 
auto manufacturer clicks with 
a cheaper car after the war, 
his competitors will plunge 
into the market with their 
own models, R. H. Grant, former 
vice president in charge of sales of 
General Motors Corp., predicted 
before the annual convention last 


Better Cars 


are sufficient basic subjects, such 
as materials, metallurgical prob- 
lems, and synthetic rubber re- 
search, to justify the existence of 
a similar board for industry in 
general. There will be obstacles, 
(Continued on Page 61, Col. 3) 


Individual Sales 


Soar in N. Y. 

NEW YORK.—A list of used- 
car sales by classifications as 
represented by the certificates 
of transfer in the New York 
region, which comprises six 


states, was given last week by 
J. W. Farlow, general manager, 


Automobile Merchants Assn. of 

N. ¥., Inc. It follows: 

Dealer Dealer 

Warran- Non- Indi- 
ted Warranted vidual 
Sales Sales Sales 
5,955 2,764 8,040 
11,855 7,217 22,531 
9,230 6,910 21,220 


July 
Aug. 
Sept. 










week of the Ohio Automobile 


Dealers Assn. 
Grant urged the dealers 


Grant added. 


Other important topics for dealers 
were discussed by Harry A. Egolf, 
president of the Illinois Automotive 
Assn.; Lyman Slack, Packard sales 


manager; Ray Chamberlain, execu- 
(Continued on Page 61, Col. 1) 
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| ‘concurrently with the Na- 


























. A. » lef 
B i. Belt and chairman of the show com- 


attendance of 668 


bb (Chevrolet), Columbus; 
T. Ocstreicher (Dodge Fismoats” 
- T. Oestreicher (Dodge-Plymouth), 
H. Woodworth, formerly business oumnagee, Bobb 


olumbus; Harold Upton (Chevrolet), Piqua; Walter Mooney 


to 
counteract current drives of oil 
companies to get service business 
for their dealers. The auto dealers, 
he said, should get together and 
present their case to the public as 
to servicing cars. The auto factor- 
ies should aid in the campaign, 
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Service Show 
To Highlight 
Equipment 

NADA Exposition to Run 


Jan. 29 to Feb. 1 in 
Chicago’s Hotel Stevens 


By Jack Weed 
Service Editor 


CHICAGO. — A service 
'show, limited to equipment 
manufacturers, will be held 





itional Automobile Dealers 
Assn. convention in Chicago, it was 
announced last week by Lynn S. 
Snow, first vice-president of NADA 


mittee. Dates of the Automotive 
Service Equipment Exhibition, as 
it will be called, will be Jan. 29 
to Feb. 1, inclusive. 

This means that the show will 
open one day ahead of the conven- 
tion and hold over one day after- 
wards. Hours of the show for Jan. 
29 and Feb. 1 will be from 9 a.m. 
to 10 p.m. On convention days the 
show will close during the hours 
that the convention is in session, 
or from 9 a.m. to 10 a.m., 12 noon 
to 2 p.m., and from 4 p.m. to 10 p.m. 

The show will be held in the 

convention display rooms of the 
Stevens hotel, and exhibits of 
products will be allowed, it was 
learned, although details as to 
the actual rules that will prevail 
will not be decided upon until 
they have been ratified by the 
Executive committee of NADA, 
which is scheduled to meet in 
Chicago Nov. 17-18. 

It is felt by NADA that a show- 
ing of the latest developments in 
service-station equipment and 
maintenance tools and machines 
at this time would be of great aid 
to the thousands of franchised 
automotive dealers who are ac- 
tively planning on expanding their 
service facilities for postwar. Espe- 
cially is such a show seen as being 
of more value, since the Automo- 
tive Service Industries shows, 
where such equipment was exhibit- 
ed heretofore, has been discon- 
tinued for the duration. 

NADA’s exhibition can well fill 
that place, it is felt, by offering a 
jumping-off spot for the announce- 
ment and showing of much new 
equipment that has been developed 
as a result of war experience. 

NADA’s Service Equipment 
Exhibition, being held in connec- 
tion with the franchised dealers’ 
convention, also brings these new 
developments in servicing aids 
directly to the attention of the 
(See SHOW, Page 61, Col. 5) 

















Dealer Handling of Used Cars 
Urged as Enforcement Aid 


FORT WAYNE, Ind.—Used-car 
sales between individuals in Indi- 
ana increased from 2,284 in August 
to 7,756 in September, according 
to C. J. Goral, president of the 
Fort Wayne Auto Trade Assn., 
who checked official figures at the 
state capital as well as OPA’s own 
figures. 

Since it is obvious that OPA can 
not police individual sales, Goral 
says in a letter to Kenneth Kunkel, 
district OPA price executive, there 
should either be some revision in 
price ceilings or some method of 
clearing all used cars through new 
and used-car dealers approved by 
| OPA. 

“Under some really workable 

plan,” Goral says, “the policing 

of the sales of used cars would 


be greatly simplified because 
obviously it would be infinitely 
easier to police some 970 dealers 
in Indiana than it would be to 
attempt to check up on _ indi- 
viduals. In this way, the indi- 
vidual would suffer no loss as 
dealers are willing to pay “as in” 
prices on all used cars in fair 
condition.” 


(Continued on Page 60, Col. 4) 
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First Predetermination 


Effected by Studebaker 


CHICAGO. — Studebaker Corp. 
became the first war contractor to 
effect a predetermination of a war 
contract termina- 
tion claim with 
a@ war agency 
when such an 
agreement was 
signed by the 
company and the 
Chicago Ordnance 
District last week. 
The _ disclosure 
was made by 
Courtney John- 
son, assistant to 
the chairman and 


—— manager of 


Studebaker’s contract termination. 


division, at a War Problems School 
session of the Chicago Assn. of 
Commerce at the Palmer House. 
The agreement must be approved 
in Washington by the Office of the 
Chief of Ordnance and the Read- 
justment Division of the Army 
Service Forces before it is final. 
The prospects of Washington ap- 
proval are considered to be bright, 
if for no other reason than that 


Anti-Diversion 
Loses in Neb., 


Gains in N. J. 


DETROIT.—Proponents of meas- 
ures outlawing diversion of high- 
way funds recorded at least one 
gain and suffered one setback in 
balloting in three states last week. 

New Jersey voters rejected at 
the Nov. 7 election a proposed new 
state constitution which contained 
a provision eliminating the present 
state highway fund and merging 
automotive taxes with general 
funds. 


In drafting the proposed charter, 
the state legislature last winter 
ignored appeals of highway users 
for inclusion of a provision out- 
lawing highway fund diversion. 
The one-fund proposal was op- 
posed by highway user groups on 
the ground that it would make 
easier the highway fund diversions 
practiced by the state in the past 
to the extent of more _ than 
$129,000,000. 

Meanwhile, Nebraska voters de- 
feated an amendment to the state 
constitution prohibiting the diver- 
sion of highway funds. Thereby, 
one cent of the state’s 5-cent gaso- 
line tax will continue to go to the 
state welfare fund. 

Washington State voters also de- 
cided an anti-diversion amendment, 
but the result was not available at 
press time. 


DeVaney to Reopen 


Illinois Dealership 

NEWTON, Ill.—James DeVaney, 
home here last week on furlough 
from the Coast Guard, announced 
that he has arranged for the open- 
ing of the Ford dealership here, 
which has been closed since he 
went into service. 


the automobile concern and Chi- 
cago Ordnance were able to ar- 
range a workable predetermination 
program. 


The significance of such action 
lies in the fact that the Stude- 
baker-Chicago Ordnance agree- 
ment, if finally approved, would 
provide a means whereby the na- 
tion’s war contractors could 
establish their war contract 
termination claims in advance of 
the actual termination of their 
contracts. 

This, in turn, would result in 
cutting down the time necessary 
to negotiate settlements of war 

contracts, speed reconversion, 
shorten the interval of unemploy- 
ment for workers during the recon- 
version period, and eliminate or 
minimize the losses that might be 
sustained during the period be- 
tween the termination of a war 
contract and the resumption of 
peacetime production. 


Studebaker has contended that 
all problems pertaining to a termi- 
nated war contract could be deter- 
mined beforehand save for actual 
inventorying which could be done 
after termination occurred. Conse- 
quently no amounts of inventory 
are included in the agreement 
which covers: the following points: 

1. Decisions on property disposal. 
This includes agreement as _ to 
what items in the inventory are to 
be classified as scrap; and what 
material Studebaker will keep and 
the price the company will pay 
for it. 

2. Administrative overhead. 


3. The method of computing fac- 
tory overhead. 


4. Allowable percentage of profit. 


5. Allowable items of post-termi- 
nation expense. 

6. The percentage of partial pay- 
ment which will be allowed when 
the termination claim is made. 

As now drawn up the contract is 
a supplement to the original con- 
tract the corporation has _ for 
manufacture of the Weasel, an 
amphibious personnel and material 
carrier. This contract has not been 
terminated, and as far as the com- 
pany knows, will not be for some 
time to come. At present rates of 
production, termination now would 
involve about $2,500,000. 

Studebaker and Chicago Ord- 
nance were able to effect an 
agreement in slightly less than 
two months of negotiation, which 
included the time necessary to 
amend the Office of Contract Set- 
tlement Regulation No. $ and 
the Army Procurement Regula- 
tions which in their previous 
form did not permit settlements 
prior to termination. 

The Studebaker-Chicago Ord- 
nance agreement, if finally ap- 
proved, will remove the surplus 
materials from the control of the 
Surplus War Property Administra- 
tion. If such settlements become 
widespread it would have the prac- 
tical effect of greatly reducing 
government disposal of termination 
inventories. 


M0000: 


STUDEBAKER 
TRUCK 


ARMY AIR and Ordnance officials joined in praise of the war accomplish- 
ments of Studebaker when the corporation formally delivered its 150,000th 


heavy-duty, 


multiple-drive truck and its 50,000th Flying 
Above, at the celebration in the Automotive division (left to right), 
Fowler, manager of Studebaker-Chicago; Paul G 


Fortress engine. 
Bert 
Hoffman, president; R. A. 


“FLYING CHIMNEY’’ in action. 


Here is the chimney-like jet-propulsion 


robot bomb engine, which Ford is now making after only three weeks of 


lead time. 


Keller Urges Industry to Act 


Boldly in Reconversion 


PITTSBURGH. — K. T. Keller, 
president of Chrysler Corp., out- 
lined to members of the Pittsburgh 

Chamber of Com- 

merce last week 

a four-point plan 

for preconversion 

which could be 

undertaken now 

and which he said 

would not inter- 

fere with the war 

effort. He em- 

phasized that the 

job of reconver- 

’ sion will be even 

K. T. Keller more difficult 
when the war is 

over than was the task of convert- 
ing to war work three years ago. 

Jobs are essentially important to 
a healthy postwar condition, he 
declared, and to provide jobs in- 
dustry and government must co- 
operate to clear plants of war ma- 
chinery quickly and_ efficiently 
when the war ends. 

In his four-point program, Keller 
stated that: 


For Touring Era 


Build Roads with Surplus 


Goods, Frazer Urges 

DETROIT. — Joseph W. Fra- 
zer, of the Graham-Paige Mo- 
tors Corp., advanced plans here 
last week to use surplus war 
equipment to construct and re- 
pair roads’ throughout’ the 
country. 

Trucks, tractors, power shov- 
els, jeeps and bulldozers will be 
of great value in the “un- 
precedented era of _ touring 
which will inevitably follow the 
war,” Frazer said. 

He further suggested that 
state governments should be 
given the first opportunity to 
obtain the equipment. After 
that it could be disposed of at 
auction. 


Advance decisions on the clear- 

ing of plants should be made 
now, with only the question of 
final inventories, actual plant 
clearance and reconditioning left 
to do later. 

Orders for machine tools needed 

for peacetime production should 
be filled now, second only to those 
required for military needs. 

Manufacturers who completely 

rearranged their plants for 
war work should be allowed freely 
to undertake reconversion activi- 
ties now which do not interfere 
with war production. 

Plans should be made to re- 

move wartime controls as soon 
as actual reconversion begins. 

“Industry can do much to lead in 

the return to a healthy peacetime 
economy,” Keller then went on to 
say. “It needs to. strike out 
bravely, to face squarely its own 
problems, to take swift and con- 
fident action, without reliance on 
government, without fear of gov- 
ernment or labor, or of stock- 
holders or of its critics. 


“Each man who heads a par- 
ticular American productive com- 
pany knows better than anyone 
in government what needs to be 
done to put his plants to work 
on peacetime goods. They should 
not rely on government to get 
us back to civilian production. 
They should courageously make 
known what they believe to be 
the responsibilities of govern- 
ment, recognizing that the gov- 
ernment may be either obstruc- 
tive or helpful. 


“But they should also make sure 
that everything is done for which 
they themselves are _ responsible. 
And they should be willing to co- 
Operate with government in the 
things that are the joint respon- 
sibilities of both... . 

“There is no magic formula of 
law or policy that will solve the 
problems of reconversion. Things 

(See KELLER, Page 63, Col. 1) 


Buick Completes | 
Its 60,000th 
P&W Engine 


FLINT.—A stiff pace of Liber- 
ator bomber engine production 
being maintained by-Buié&, it was 
disclosed last week with the an 
nouncement by Harlow H. Curtice, 
general manager, of the comple- 
tion of the 60,000th Pratt & Whit 
ney Twin Wasp engine by this 
automobile manufacturer and 
forward schedule that will keep 
our bomber squadrons fully sup- 
plied with planes and engines. 

The Buick plants have been op- 
erating at a high rate throughout 
the summer and are planning an 
accellerated output to meet new, 
schedules laid down by the Army 
Air Forces, Curtice said. These in- 
volve two new types of engines_of 
greater horsepower and perform- 
ance, One for Liberator bomber 
production and the other to poweé 
the huge Douglas C-54 military 
transport. 

Curtice announced that tooling 
for the new engines, involving 
more than 1,200 new machinés, 
has been carried on without inter- 
rupting production of curren 
types of engines and that the new 
production will be launched con- 
current with the present. Buick 
now builds the Pratt & Whitney 
R-1830 for Liberators, a _ 1,200- 
horsepower fourteen-cylinder twin 
row radial engine, and the trans- 
port version of this engine used in 
twin engined Douglas C-47 milita: 


tel 


—. 


= 


cargo ships. The Douglas C-54 is ~ 


a four-engined plane. 


He indicated that the new bomb- 
er engine will supplant the present 
R-1830, giving the Liberators great: 
er ceiling and range and generally 
improved performance. Future 
schedules call for a rate of outpu 
substantially above current levels, 
he said. 

The 60,000 engines, totaling 72,- 
000,000 horsepower, have beer 
manufactured over a period of 32 
months with output 
reached in excess of 3,300 engines 
monthly. 


Butler Is Named 
By Pacific Mills 


NEW YORK.—Pacific Mills an- 
nounces the appointment of Col. 
Nelson A. Butler as representative 
in the automotive industry. 


Col. Butler, recently retired from 
active service, formerly was con- 
nected with the Detroit office of 
Pacific Mills for 10 years before: 
entering the Army, according to 
W. E. Plaisted, general manager. 


Score in Canton 


CANTON, O.—Of the 1,515 certifi- 
cates of title issued last month in the 
motor vehicle division at the office of 
the clerk of courts here, 24 were for 
new cars, 35 for used cars sold by, 
dealers, and 1,186 for used cars in- 
volved in individual transfers. 


Monroe Pushes 5 New Postwar Products 


Epitor’s Nore: Because auto- 
motive suppliers in prewar were 
responsible for many develop- 
ments on cars—and undoubtedly 
will be again in postwar, Auto- 
MOTIVE News presents herewith 
the first of a series of articles 
detailing the plans and projects 
of these manufacturers. 


By Jack Weed 

MONROE, Mich.—Looking into 
postwar, Monroe Auto Equipment 
Co. has already strung five differ- 
ent strings to its new-product bow. 
Each new product is a develop- 
ment of war, redesigned and fitted 
to peacetime use—in most cases in 
a radically new development that 
gives the product a new applica- 
tion. 

Because the firm was large 
manufacturer of shock absorbers 
in the prewar days, it is only na- 
tural that one of the new develop- 
ments is a redesigned shock ab- 
sorber made in a variety of sizes 
designed to take care of shock 
absorbtion problems from the 
smallest automotive vehicle up to 
and including railroad freight cars. 

The invasion of the railroad car 


Vail, vice-president in charge of manufacturing; Col. John Slezak, chief of i - 
the Chicago Ordnance district; Col. Nelson S. Talbot, head of the Midcentral market is not @ postwar develep 
Procurement district of the Air Technical Service Command, and H. S. Vance, 


chairman of the board. 


{ment entirely, since Monroe Auto 


one of America’s first streamlined 
trains, the Hiawatha, as early as 
1936 and since then 80 percent of 
all streamlined rail cars have been 
equipped with Monroe shocks. 


MONROE’s new tractor seat features 


had furnished shock absorbers for! shock absorber. 


But the war experience of ap- 
plying vertical triple-action hy- 
draulic shock absorbers to tanks 
and other armored vehicles, has 
indicated that similar shocks will 
be in demand for medium and 
heavy trucks in the postwar peri- 
od to cut maintenance costs and 
increase safety by giving the 
driver better control. By elimi- 
nating the jolts and bounce of 
overland hauling it is expected to 
make it possible for drivers to 
take longer runs and handle 
tougher cargoes. 

The 
freight car field with shocks will 
be brought about by the railroads’ 
desire to increase the speed and 
lower the maintenance cost of 
moving freight long distances, it 
is said. Costing no more than the 
“unsatisfactory” friction shock ab- 
sorbers now in use, the rail-type 
hydraulic requires about one-tenth 
the maintenance and, by providing 
a far smoother ride, makes possible 
greater speed at greater safety, 
more protection to cargo and less 
wear and tear on the car itself, 
it is claimed. To stabilize high 
speed freight car operation, Monroe 

(Continued on Page 50, Col. 4) 
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invasion of the _ railway’ 
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7. a has been much discussion 
n the trade about Regulation 
Ww. Most dealers favor it ne are 
anxious to have it continued. Other 
dealers are afraid of regimentation 
and would like to have it thrown 
out, or amended to an extent that 
)would render it ineffectual. Some 
dealers feel it is an encroachment 
by the New Dealers in an attempt 
o regulate our economy—just an- 
other foothold gained under the 
pretense of war necessity for the 
government to manage business. 
Let me first point out that this 
regulation was promoted and is 
administered by the Federal Re- 
serve Bank. Let me point out, 
too, that not all government 
regulations are New Deal pro- 
jects. The regulation of business 
in the public interest is centuries 
old. Government regulation first 
applied to ferries, toll bridges, 
inns and short weights. Honestly 
applied, there can be no objection 
to them. Their power is exercised 
to prevent injury to the citizens, 
to protect liberty and property, 
not to manage it. Get this dis- 
tinction: Regulation that tells a 
trade what not to do may be 
acceptable, but government regu- 
lation that directs what must be 


done, never. 
* * 


Dealers Thinking 
Of Old Days 
S civilization develops, and we 
all live closer to each other and 
must work with each other, more 
rules and regulations will be neces- 
sary. Regulations of the right kind 
do not stifle free enterprise—they 
expand it. Competition that isn’t 
fair cannot be free. 

The dealers who are for the 
continuance of the regulation as 
is, are of course thinking back 
to the days when three-year 
paper developed unfair competi- 
tive situations in the trade, 
fostered an unhealthy number of 
repossessions, and encouraged a 
lot of consumers to go over their 
heads financially. They think 
back, too, to the long terms that 
were all to the advantage of 
selling new cars and crucified the 
sale of used cars, because the 
logical prospect for a used car 
at a modest investment could be 
converted into a new-car pros- 
pect on the basis that his more 
extended monthly payments were 


lower. 
i * * 


All of Us Must 


Cooperate 


HE automobile trade cannot live 
for itself alone, or promote any- 
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thing for its own selfish interests. | 
Manufacturing, agriculture, labor | 
and capital all must cooperate in 
this democracy and do the neces- | 
sary things so that we can main- | 
tain full production, and keep up| 
the national income. We have been | 
prosperous during the war. Much 
of the material and labor involved 
in creating this prosperity has been | 
expended on items to be destroyed | 
rather than added to the national | 
wealth; that 
government is so deeply in debt. 
But we have learned the value of 
full employment and high national 
income, and if we don’t continue 
this progress by the cooperation of 
all factors, then some day we will 
be forced to repudiate our national 
debt and thus bring about a situa- 
tion built to order for the com- 
munists. 


This column’s answer to the 


postwar problem can be sum- | 
marized in four phrases: better | 


tools, high wages, lower costs and 
wider markets. If we all will 
accept our responsibility, we can 
expect the continuance of pros- 
perity for all foreseeable time. 
That is the reason why we should 
be careful to forego selfish in- 


terests and think only in terms | 


of our contribution to public 


welfare. 
* * x 


What One Dealer 


Thinks of Reg. W 


RECENT expression of a Pen- 

nsylvania dealer concerning 
Regulation W, which was in the 
Pennsylvania Automotive Assn. 
bulletin, is worth repeating. We 
are therefore giving it space in 
this column for consideration of 
dealers in other states in an at- 
tempt to crystallize opinion on this 
subject: 

“It is my belief that the great- 
est objection to Regulation W is 
ill-founded, and is the result of 
a misconception of facts. Too 
many minds, without due consid- 
eration or proper analysis, con- 
fuse this regulation as to both 
purpose and administration with 
a myriad of other New Deal bu- 
reaucratic regulations adminis- 
tered, in many instances, by a 
legion of unnecessary and ineffi- 
cient individuals who dish them- 
selves up a_ steady diet for 
American businessmen. To such 
a mind, Regulation W is some- 
thing to be thrown into the dis- 
card at the earliest possible time. 

“But there is some good in even 
the worst origins, and in my 
opinion this regulation has been 
and can continue to be a great 
boon to American business under 


(Continued on Page 44, Col. 1) 


ro Just Among Dealers... 


— 


The following dealers will not 
only be celebrating Thanksgiving 
Day along with ali the rest of us 
this month, but will have a special 
event—their birthday anniversaries 
to commemorate in November: 


I. W. Watts (Pontiac), Dallas, 
born Nov. 1, 1879, in New 

ambria, Mo. 

J. Harrison CavanaucH (Ford), 
Manchester, N. H.—Nov. 6, 1888, in 

anchester, N. H. 

Ben G. DeVan (Ford-Mercury- 

incoln), Mobile, Ala.—Nov. 6, 1902, 
at Arlington, Ala. 

H. B. Ransom (Chrysler-Plym- 

uth), Ft. Worth—Nov. 9, 1894, in 
New York. 

Harry O. Mana (DeSoto-Plym- 
outh), Kankakee, IIl.—Nov. 10, 1895, 
in Pittsburgh. 

Henry H. Westur (Ford-Lincoln- 
Mercury), Minot, N. D.—Nov. 12, 
1884, at Hills, Minn. 

Wma. L. Hucuson (Ford), Los 
Angeles—Nov. 13, 1868, at Buffalo, 
ee F 

Geo. M. Sutton (Ford-Mercury- 

incoln), Inglewood, Calif—Nov. 
15, 1883, in Lyons, Kans. 

J. E. O'Dane (Oldsmobile), 


Evansville, Ind.—Nov. 15, 1912, in 
Union County, Kentucky. 

Paut W. Freep (Ford), Waynes- 
boro, Va—Nov. 17, 1900, at 
Waynesboro. 

Harpin Bate (Chevrolet), Little 
Rock—Nov. 17, 1872, in Hart 
County, Kentucky. 

Leon B. .ALLEN (Studebaker), 
Kalispell, Mont.—Nov. 20, 1890, in 
Hurley, S. D. 

Dean E. Waters (Pontiac), Madi- 
son, Wis.—Nov. 20, 1912, at Ken- 
dall, Wis. 

Louis B. Micuiorin1 (Chevrolet), 
New Brunswick, N. J.—Nov. 24, 
1890, in New York City. 

Ken E. HatHaway (Dodge-Plym- 
outh, Muskegon, Mich.—Nov. 24, 
1906, at Muskegon. 

Davw E. Castites (Buick), St. 
Louis—Nov. 27, 1893, at Kansas 
City, Mo. 

J. H. Reep, Jr. (Chevrolet), Nash- 
ville, Tenn—Nov. 29, 1891, at 
Murfreesboro, Tenn. 

* * * 

F. W. Parrerson (Oldsmobile), 

Chicago, one of the oldtimers in 
(Continued on Page 46, Col. 1) 


Dealers in Uniform 
(One of a Series) 


is the reason oe | 


| CAPT. RUSSELL E. LOWELL 
|U.S.A. for the past 6% years 
| Dodge-Plymouth dealer at Queens 
| Village, N. Y., 
|years “an 


Urges MPR 


Nashville Assn. Also 
To Channel Sales 


NASHVILLE, Tenn.—A resolu- | 
tion calling for revocation of 
Maximum Price Regulation No. 540 
was adopted at a meeting of the | 
Nashville Automobile Trades Assn. | 

The resolution also called for 
used-car rationing that would be 
designed to channel all sales 
through licensed dealers. 

The meeting, which was presided 
over by R. L. Parnell, president, 
was attended by 85 dealers. 

The resolution follows in part: 

Whereas, the Office of Price 
Administration issued Maximum 
Price Regulation No. 540, effective 
July 10, setting maximum prices 
for used automobiles and 

Whereas, numerous individuals 
have openly and flagrantly vio- 
lated these regulations § since 
their effective date, as is evident 
from the record of transfers in 


| the Nashville district office of 


and for the past 214 violations of the regulations 
international soldier,” | connection with 


the Office of Price Administra- 
tion for the period, and 

Whereas, numerous instances of 
in 


individual sales 


| spent part of his recent leave on |} have been reported to the Nash- 


a@ visit with factory officials at the 
| Dodge home office in Detroit. 
Although continuing as sole own- 
er of Russell E. Lowell, Inc., Capt. 
Lowell for the past 28 months has 
|seen service with British, French, 
| Polish and Brazilian forces. When 
| he went overseas he took over the 
| first independent anti-aircraft ord- 
| nance company. 
Capt. Lowell was in Africa with 
| the Second Corps, was at the land- 
ing in Sicily and served under Gen. 
Patton. He also served with the 
| Fifth Army and the British at 
| Messina Straits and was in the 
‘campaign “to within two _ kilo- 
meters South of Pisa.” He “di- 
| rected all anti-aircraft Army serv- 
|ices in Sicily and for all of the 
Sixth Corps in Italy, including the 
| period from the beachhead to the 
end of Anzio.” Wounded at Anzio, 
| Capt. Lowell won the Purple Heart 
and has two recommendations for 
| the Legion of Merit, from Gen. 
| Patton and from Gen. Aaron Brad- 
| Shaw. 
| Capt. Lowell revealed that his 
| firm has purchased 1% acres adja- 
cent to its former showroom for 
| expansion of service and facilities. 
| He started in the auto business in 
| 1925, handling Dodges as a sales- 
| man and as a sales manager. He 


ville Office of the Office of Price 


| Administration, as well as a num- 


| Started in for himself in 1933, han- | 


ber of violations by dealers, and 
no prosecution or other action has 
heretofore been instituted by said 
Office of Price Administration, and 

Whereas, the Nashville Automo- 
bile Trade Assn. at a meeting on 
July 18 unanimously pledged its 
support of the regulations and has 
extended its entire cooperation 
until it is now evident that the 
regulations either cannot or will 
not be enforced in view of the 
many open violations by indi- 
viduals and dealers without pen- 
alty and 

Whereas, the war effort is be- 
ing retarded because used cars 
are not reaching essential users 


Surrey Motors 
Wins Third 
E Award 


LONG ISLAND CITY, N. Y.— 
Surrey Motors Corp., Buick dealers 
for more than 10 years, has won a 
second star for its “E” flag, repre- 
senting a third award for effi- 
ciency, production and outstanding 
performance in war production. 

For reasons of security, details 


|dling used cars and, from mid-|of the equipment the company 
1938, sold new cars as an associate | makes are not divulged, except to 
dealer under Bishop, McCormick| say it played an important part 


& Bishop organization. 


in European action. 


390 At Ga. Parley 


Record Throng Hears Elliott Cite Problems 
In Reconversion; Mitchell Named 


ATLANTA, Ga.—Before a record 
attendance of 350 dealers at the 
annual convention of the Georgia 
Automobile Dealers Assn., K. B. 
Elliott, vice president in charge of 
sales for Studebaker, asserted last 
week that dealers must prepare 
now to reconvert later. 

“As well as the factory he rep- 
resents, the automobile dealer faces 
reconversion problems which he 
must prepare now to meet,” Elliott 
said. 

The Georgia association elected 
A. O. Mitchell its new president 
for the coming year. Other officers 
are: J. Swanton Ivy, first vice 
president; A. M. Costley, second 
vice president; A. S. Farris, secre- 
tary; L. L. Austin, treasurer. 

The most important reconver- 
sion problems the dealer must con- 
front are those in regard to prem- 
ises and facilities, personnel, cus- 
tomer and public relations, Elliott 
said. It is imperative that he solve 
those problems if he hopes to be 
in a position to handle the record 
volume of business in prospect for 
the period just after the war, he 
added. 

“Tf we carry through a thorough 
streamlining program in regard to 


\lic relations we will have recon- 
verted our sales organizations and 
| will be ready to carry out the gi- 
|gantic job of selling automotive 
|transportation to the American 
| public after the war,” Elliott added. 

Jack Davis, general sales man- 





our premises, personnel and pub- | 


ager of Ford Motor Co., speaking 
to the convention, voiced his dis- 
approval of state licensing laws 
and the sales pressure imposed on 
dealers by factories month-ends 
and year-ends (see Automotive 
News, Nov. 6). 

Davis said he advocated dealer- 
factory discussions to solve prob- 
lems. He expressed opposition to 
the “high-handed, dogmatic, take- 
it-or-leave-it type of dealer super- 
vision.” 


Polier Leaves 
OPA; Remy 
Takes Over 


WASHINGTON.—Resignation of | 
Shad Polier as director of the Fuel | 
and Consumer Goods Enforcement | 
division of the Office of Price Ad- | 
ministration has been announced 
by Thomas I. Emerson, deputy ad- | 
ministrator for enforcement. 

Polier has been succeeded by 
William E. Remy, formerly in 
charge of fuel and consumer goods | 
enforcement in OPA’s Dallas re- 
gion. 

“Polier leaves us,” Emerson said, | 
“with programs well blocked out | 
to meet anticipated problems in his | 
fields. Remy, who was selected to | 
succeed him, on Polier’s own 
recommendation, is well qualified 
to maintain the high standard that 
has been set in the work of this | 
division.” 





240 Repeal 


Asks for Rationing 
Through Dealers 


at fair prices but are being 
trafficked in a black market 
created by individual sales at 
above ceiling prices, and 


Whereas, legitimate automobile 
dealers who honestly comply with 
the Regulations are being rapidly 
forced out of business by the 
situation that has been created, 


Now, therefore, we the members 
of the Nashville Automobile Trade 
Assn., do hereby protest against 
continuance either in whole or in 
part of these regulations and re- 
spectfully request that the Office 
of Price Administration revocate 
said regulations in their entirety 
or immediately issue regulations 
designed to ration used automo- 
biles and channel all sales or 
transfer thereof through licensed 
automobile dealers. 


Ford Dealers 
Form Ad Group 
In the West 


HELENA, Mont. — Organization 
of Ford dealers of the Salt Lake 
City factory branch area into a 
corporation for the purpose of ad- 
ministering a dealer advertising 
fund when automobile production 
is resumed has been accomplished, 
according to Carl Anderson, of 
Capital Motors, Inc. 

At the first meeting of the board 
of directors of the new corporation, 
known as the Ford Dealers Adver- 
tising Assn., Inc., the following 
were elected officers: Paul D. Vin- 
cent, Provo, Utah, president; Roy 
C. Davidson, Boise, Id., vice-presi- 
dent; Homer C. Warner, Salt Lake 
City, secretary-treasurer. Directors 
include the officers and G. O. 
Padget, Twin Falls, Id.; B. L. 
Harris, Idaho Falls, Id.; E. D. 
Cripps, Rock Springs, Wyo., and C. 
B. Petty, Salt Lake City. 

Alternates are George B. Schotte, 
Butte; A. C. Garber, Caldwell, Id.; 
Cc. C. Haight, Burley, Id.; H. F. 
Van Atta, Blackfoot, Id.; W. J. 
Witherspoon, Kemmerer, Wryo.: 
William Hunter, Ogden, Utah: G. 
Lowry Anderson, Springville, Utah, 
and R. P. Warren, Elko, Nev. 

J. Walter Thompson Co., adver- 
tising agency for the Ford Motor 
Co., has also been selected by the 
area dealer group as its agency. 


Ex-Dealer Gets 
Maine OPA Post 


AUGUSTA, Me.—George Kaley, 
former Washington (D. C.) De 
Soto-Plymouth dealer, is now em- 
ployed as automobile specialist in 
the price department of the Maine 
District office of OPA. 

Kaley entered the automobile 
business 21 years ago when he 
joined the New York City factory 
branch of the Willys-Overland Co. 
He is a veteran of two World 
Wars, joining the staff of OPA 
soon after returning from action 
in the southwest Pacific. 


Beckman E Recnadl 


CHICAGO.—Victor A. Beckman, of 
Roseland Auto Sales, was elected prest- 
dent of the Chicago Pontiac Dealers’ 
Assn. at the annual meeting of the 
organization recently. Also. elected 
were Charles Kerr, of Community 
Motors, Inc., as secretary. and Leo 


Bianchi, of Mont Clare Motor Sales, 


treasurer. 


U. S. Judge Rules Peg 


On Used Trucks Void 

FORT SMITH, Ark.—(UTPS) 
—An OPA regulation fixing the 
ceiling prices for used trucks 
was ruled invalid here by Fed- 
eral Judge John E. Miller, who 
asserted the regulation “in no 
way approaches common sense.” 
Judge Miller dismissed an OPA 
suit to collect damages from W. 
A. Sharp, of Fort Smith, accused 
of overcharging a customer $262 
for a used truck. 

The court held that the regu- 
lation was “discriminatory 
through completely ignoring the 
mechanical condition of a ve- 
hicle” in setting the price. This 
was believed to be the first fed- 
eral court ruling on the regula- 
tion. 
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“The tumult and the shouting dies; 
The — and the Kings 


depart; 
Still stands Thine ancient sacrifice, 
An humble and a contrite 

heart!”—Kipling 

an 
Although we may be more con- 
trite, we are, I think, more proud 
than ever that we are Americans, 
thus citizens of a democracy which 
has demonstrated that it is not 
afraid to face a popular election, 
even at a time when it is engaged 
in the most heroic struggle in its 
history. The election proved, if no 
other thing, that more Americans 
than ever appreciate their inalien- 
able rights to express themselves 
through a secret ballot. I feel that 
the bonds of all the people were 
more tightly drawn, even though to 
those who do not understand us, it 
might have appeared that we were 
nearly equally divided. We know 
that once the ballot has been cast 
and the results counted, we are 
willing to abide by the decision of 
the majority and re-pledge our fi- 
delity to the causes and purposes 

of our country. 
* ¢ 8 


Now to get back to our knitting! 
Last week we mailed, and you 
should now have in your hands, 
the 1944 edition of our review and 
reference book which we call the 
Automotive News Almanac. We be- 
lieve, particularly from the stand- 
point of the automobile dealer and 


his postwar planning, that it was 


OUR FIELD DEFINED 
Automotive: Self-propelling, hence, of, pertaining 
to, or concerned with, vehicles or machines, as auto- 
mobiles, airplanes, or motorboats, that contain with- 
in themselves means of motion, control, €& direction, 
as, automotive engineering.—Webster’s New Inter- 
national Dictionary. * 


Teamwork in Peace 


_“ auto industry as a whole would benefit, we believe, 
if the Society of Automotive Engineers acts on proposals 
that the idea of its War Engineering Board be carried over 
into peacetime. There is, of course, the objection that 
competition would not permit such a meeting of minds to 
solve technical problems in a hurry once the urgency of 
war is passed. On the other hand, the work that these 
top engineers and technicians are doing goes a little above 
competition. 


By closely defining its field to the advancement of 
technical knowledge on basic problems of the industry as 
a whole, a peacetime engineering board could offer a 
synthesis of basic information which industry could use to 
improve its products. Competition seldom goes so deep as 
the basic problems with which these men would deal. 


Dealers Want Fair Break 


OOKS like America’s automobile dealerships have 
reached the bottom in numbers and from now on 
should show a gradual increase. Confronted with wartime 
problems and controls faced by no other group in the 
country, auto dealers have done a remarkable job in staying 
“alive’—less than 25 percent have fallen by the wayside, 
whereas at least 50 percent of the 42,000 had been expected 
to go out of business after Pearl Harbor. 


America—the general public, the factories and the car 
owners—owes the surviving 32,000 dealers a vote of deep 
gratitude. They have stuck by their guns—to service the 
nation’s vital transportation system—despite handicaps 
and restrictions that would have “broken” a less-patriotic 
and hardy group. Knowing the calibre of these dealers, 
we are sure they care little for a pat on the back—they 
were merely doing their duty. All they expect is a fair 
break in return. 


All they desire is a fair chance to do a profitable busi- 
ness from now on. They desire relief on the used-car price 
ceiling regulation. They ask the lifting of other govern- 
mental restrictions on their business as soon as possible. 
They hope factories will give them a chance to recuperate 
before they “pack” in more dealers—or are replaced by 
others. They trust car owners will give them a fair break 
on postwar service business. 


the most valuable edition we have 
ever published. As I explained in 
the foreword, we were delayed by 
the hope that an end of hostilities 
in Germany would release actual 
figures regarding production in 
this industry which would be in- 
valuable for future reference. Some 
day; these figures will be available 
and when they are, you can be 
sure they will be published so that 
all the world may know, what we 
know now; that the greatest single 
confribution to winning the war 
has, been made by the automotive 
industry and its allied producers. 
From the comments we are al- 
ready beginning to receive on the 
new book, we are sure that it was 
wel] worthy of our efforts, even 
considering the trying circum- 
stances of producing a volume of 
this kind under wartime conditions. 
I think our editors deserve a hand 
and I want to be among the first 
to acknowledge it. 
ss ¢ # 

Perhaps it is only a hunch but I 
have a feeling, as I hope you have, 
that we are going to get some big 
news from the European front in 
the very near future. There is a 
tightening of every allied position 
around Germany which can por- 
tend only one outcome. We are all 
praying that the hard-shelled crust 
of Nazi-controlled Germany will 
crack in a thousand places at 
orice—and soon! 

s ¢ # 

Someone told me the other day 
of the picking up of a muffler 
from a dismantled army truck on 
the very front lines in Germany, 
which was stamped with the date 
when it was manufactured by 
Buhl Stamping Co. in Detroit. The 
muffler had been shipped to a 
truck manufacturer outside of De- 
troit, there assembled, then the 
truck shipped to the Eastern sea- 
board, carried over 2,500 miles of 
sea-lanes, put ashore on_ the 
French coast, had seen active com- 
bat duty and was picked up on the 
lines just nine weeks after the date 
stamped at Detroit! 

ss: 6 @ 


When the machinery of war pro- 
duction gets down to a basis as ef- 
ficient as this story indicates, you 
can rest assured that no enemy we 
now know can face this kind of 
competition.—G.M3S. 


FEW ALMANACS 
AVAILABLE 


Because of paper rationing; 
however, we will fill orders for 
Extra copies at $1.50 each, post- 
paid, so long as they last. 


Flirtation 


—In This Corner 


‘Scared to Death ....... 


3 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Quoting OPA 


Reading your article in the Oct. 
30 issue regarding individual sales 
in Indiana prompted me to write 
you regarding the individual sales 
in Oklahoma. I believe that after 
I have given you some authentic 
figures you will agree with me that 
if Indiana dealers should feel 
alarmed, Oklahoma dealers should 
be “scared to death.” 


Here are some actual figures 
furnished by the district director 
of the OPA for the state of 
Oklahoma covering September. 
Bear in mind that these are not 
mine, or some other dealers’ fig- 
ures, but the OPA’s: 


“Despite the criticism of a few 
individuals, the used-car _ price 
ceiling regulation is becoming 
progressively improved. For the 
month of September there were 
890 dealer warranty sales, 886 non- 
warranty sales by dealers, 3,390 
individual sales and 500 nondealer 
sales to dealers. This makes a 
total of 5,666 sales. Used trucks 
present an equally interesting 
record for September. For the 
district 24 dealer warranty sales 
were reported, and 48 nonwarranty 
transactions; 710 nondealer sales 
indicate the volume of trade going 
on between individuals.” 


It is apparent from the wording 
of the report just quoted that the 
OPA feels that the MPR-540 is a 
huge success since it has taken 
practically all car sales away from 
dealers and placed them in the 
hands of individuals, and it be- 
comes further apparent that the 
object of the price regulation is to 
put authorized dealers out of the 
used-car business. 


It is, of course, possible that the 
Oklahoma director may feel that 
the used-car price regulation is 
becoming “progressively improved” 
because only 500 cars were sold to 
dealers whereas 3,390 were sold to 
individuals. . Either way you look 
at it, the Oklahoma dealers are 
decidedly on the “short end” of the 
used-car business in Oklahoma. 


The used-truck proposition is 
even worse. Most dealers, of 
course, have realized for some 
time that legitimate used-truck 
sales were almost impossible, and 
not wishing to get into the “black 
market,” have gotten out of the 


used-truck business entirely. It 
becomes more apparent daily tha 
the same thing will evidently be-~ 
true of the used-car _ business, 
especially in Oklahoma. 


We would like to take this op- 
portunity to thank you for the 
fight you have put up against the 
passing of the used-car price regu- 
lation, and to assure you that we 
dealers are behind you and NADA 
100 percent in your efforts.— E. E. 


.KitcHens, Manager, Nichols Motor 


Co. (Dodge-Plymouth), Enid, Okla. 


New Buildings 

In last week’s Automotive News, 
you had pictures of modernistic 
showrooms for the postwar. As I 
am contemplating building a new 
showroom and service department, 
I have purchased a plot of ground 
on the main highway on the out- 
skirts of Hazleton. 


I would like very much to get 
some ideas and plans, and I would 
very much appreciate anything you 
can do for me'in this matter.— 
ANDREW Purce.t, Purcell Motors, 
Hazleton, Pa. 


Eprror’s Note: We are publish- 
ing a 16-page section devoted to 
new buildings in our 1944 
Almanac, which was mailed out 
with the Nov. 6 issue. 


Coming Events 


NOVEMBER 
10-16—Chicago (Hotel Sherman). 
tional Standard Parts Assn. annual 


Na- 


convention. 


28-29—Wichita (Allis Hotel). 
Motor Car Dealers Assn. 
convention. 


DECEMBER 


6-8—New York (Waldorf - Astoria 
Hotel). National Assn. of Manufac- 
turers’ forty-ninth annual congress 
of American industry. 


8-9—Billings, Mont. (Northern Hetel) 
—Montana Automobile ers Assn. 
Annual convention. 


4-6—Chicage (Hotel Knickerbocker) 
SAE National Air Cargo Meeting. : 
JANUARY (1945) 
8-12—Detroit (Hotel Book - Cadillac) 
SAE An ting. 


Kansas 
annual 


nual Mee 


28-30—-Chicago (Stevens Hotel). 
tional Automobile Dealers 
convention. 


Na- 
Assn. 
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More true today than ever before... 


N the war fronts from Russia to France, and 

from Italy to the Pacific islands, over 150,000 
military vehicles built by Studebaker have been 
writing new pages of transport history. 


Most of these vehicles are heavy-duty, multiple- 
drive Studebaker military trucks. But recently the 
versatile new Studebaker personnel and cargo car- 
riers, known as the Weasels, have been arriving at 


’ the fighting fronts in increasing numbers. 


y 


Over trackless terrain and shell-shattered roads, 
Studebaker vehicles are giving new proof with 
every passing day of the stamina that has charac- 
terized Studebaker equipment for over 92 years. 


And in like manner on the home front, owners 


Uf 


“The roadways of the world are worn deep 
with Studebaker wheel marks” 


continue to be amazed at the surviving soundness 
and exceptional operating economy of the Stude- 
baker cars and trucks that were in service when the 
war began. 


At this time, when all automotive equipment 
must meet the acid test of wartime conditions, the 
Studebaker reputation for reliability grows in 
stature. p 


STUDEBAKER 


Pioneerand Pacemakerin Automotive Progress 


Now building Wright Cyclone engines for the 
Boeing Flying Fortress—multiple-drive Studebaker 
military trucks—the Army’s new Weasel 
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Reconversion Progress 
Tops i:xpectations 
B 


y A. H. Allen 


WITH THE FORMALITIES of another election out of 
the way, the air should become a little clearer on the path 
toward reconversion of automotive plants. Actually prog- 
ress made thus far has been better than generally realized, 
despite the fact both personnel and time allowable for 

———— 


the job have been limited. 
However, purchasing de- 


partments, material control 
experts and layout engineers have 
been able to devote a fair amount 
of time to planning the change- 
over. Scores of suppliers have re- 
ceived tentative commitments for 
materials and parts, though as yet 
no release dates have been speci- 
fied. A few new and key machine 
tools, ordered last summer, have 
been delivered; more orders are 
being entered daily. Truckloads of 
old machinery are daily sights 
around Detroit as 
they move from 
one location to 
another, some to 
storage depots, 
some to different 
plants. 
There is little 
likelihood that 
CIO automobile 
plant workers will 
accept the man- 
date of a sweep- 
ing fourth-term 
endorsement as 
an admonition toward recognizing 
sober responsibilities for the imme- 
diate and near-term future. Rather 
the expectation is for strikes and 
more strikes, trivial ones and seri- 
ous Ones, mixed in with scores of 
assorted work stoppages resulting 
from real or fancied grievances. 

In wartime, of course, the 
Army or Navy can seize a struck 
plant and compel its operation, 

. thereby making striking grounds 
for criminal action. Under the 
steady march of socialization, it 
is conceivable such a policy could 
be legalized even in peacetime. 

It would be just one more sub- 
traction from the rights of pri- 
vate ownership and, in view of 
past history, would not occasion 
too much surprise now. Obvi- 
ously, if such a movement de- 
veloped, it would follow the same 
pattern of Italy, Germany and 
Russia, leading initially toward 
the dissolution of labor unions 
and finally to some weird variety 
of national socialism or man- 
agerial economy. 

FDR’s protestations over his love 
for the free enterprise system are 
not taken seriously in Detroit, for 
his record shows quite the reverse. 
In fact, there are strong beliefs 
that FDR himself is already in 
eclipse and millions of deluded 
v@ters may wake up one morning 
to find Senator Harry S. Truman 
beaming from the President’s 
chair. Then make for the foxholes. 

s ¢ 


Another Problem 


Looming Up 

WITH NOVEMBER nearly half 
tucked away and the end of 
European hostilities still not fore- 
seeable, automotive planning ex- 
perts can take at least a little 


consolation from the fact that 
what were thought to be dangerous 
delays on the part of government 
with respect to such matters as 
plant clearance, disposal of sur- 
pluses, termination of contract pro- 
cedures, etc., are not nearly the 
hazards once imagined. The rea- 
son is that original planning was 
being based on the end of the Ger- 
man phase of the war at about the 
present time, and since this has 
not eventuated and surrender of 
the Nazis may be deferred until 
Spring or even later, then con- 
siderably more time is available 
for effecting a changeover to 
“combined operations.” 

But the problem now becomes 
how to base planning in the 
event the washup of the Nazis 
does not occur at any specific 
date, but is dragged on over 
months and months, simply be- 
cause there is no authority in 
Germany with whom to deal. If 
this is the pitch, then what is 
the date to mark as “go-day” 
for combined operations in mo- 
tor plants? 


Two Schools 
Of Thought 


COLD TREATMENT of cutting 
tools at subzero temperatures in 
deep-freeze type of equipment is 
showing some remarkable improve- 
ments in performance and life of 
tools in some plants, leading to 
extensive plans for installation of 
freezing equipment. Metallurgi- 
cally, the process transforms re- 
tained austenite in the tool steel to 
a substance called martensite 
which is much harder and longer 
wearing. 

Some experts maintain, how- 
ever, that proper heat treatment 
of the tool in the first place 
would eliminate this retained 
austenite and obviate the need 


for cold treatment. 
*s* + * 


* 


Run Into Snags 

PRODUCTION of suitable sheet 
and strip steel for deep drawing 
into such automotive parts as 
hoods, body panels and fenders, is 
running into snags because of 
residual amounts of alloys re- 
tained in the steel from scrap 
metal added to open-hearth fur- 
nace charges. These small amounts 
of such alloys as nickel, molybde- 
num, chromium, etc., cannot be 
easily removed in steelmaking and 
they result in the steel cracking 
or breaking when deep drawn in 
presses. 

Steel mills are battling with 
the problem at the moment, 
when experimental heats of 
fender stock and other deep- 
drawing steel are being sched- 
uled for the first time in several 
years. 


ELEVENTH ANNIVERSARY. Harry J. Klingler (center), observed his 


eleventh anniversary as penesal manager of Pontiac Motor division by being 
eon sponsored by the Kiwanis Club. Here he cuts 


heno st at a lunc 
his -_ 


MORE THAN 250,000 magazines Rave sone overseas to servicemen because 


of the work of one man. He is 


Oxnard, Calif. 


reading matter for eight months overseas. 


A Navy man in the last Worl 


uires, Chevrolet dealer, of 
War, Squires was without 
Turning part of his building into 


a collection depot he enlisted the aid of business associates and neighbors. 


Left to right, Lt.-Comdr. 


Pacific Naval Air Bases; two 


O. Flood, 
Advance Base depot; Bill Chauncey, foreman of 
Seabee escorts, and 
unloads another truckload of magazines and a phonograph 


rt director, Port Hueneme 
igging Loft for contractors 
ealer a as latter 

or shipment to 


assistant 


“Island X.”’ This shipment included the 260,000th magazine shipped from port. 


Dodge Names 19 in Move 
To Expand Sales Staff 


DETROIT. — Expansion of fac- 
tory personnel in the field for 
Dodge division of the Chrysler 
Corp., is announced by Vice-Presi- 
dent Forest H. Akers, who named 
four new regional managers and 
15 additional district managers last 
week. 

Wilbur T. May, veteran of 18 
years in the automobile business, 
has been appointed New York 
regional manager 
to succeed Ed- 
ward C. Quinn, 
recently named 
assistant sales 
manager of 
Dodge in Detroit. 

May entered 


the retail end of 
the business in 
1916, and in 1924 
he became a 
Dodge dealer in 
Indianapolis. In 
hipple 1936 he joined the 
Dodge factory or- 
ganization as used vehicle repre- 
sentative in Philadelphia. In 1941 
he was regional manager at At- 
lanta, and in 1943 he was appointed 
regional manager at Boston. 
Mark M. Whipple, a native of 
Brooklyn, has been promoted to 
Boston regional manager. Whipple 
has been in the automobile busi- 
ness since 1911, and he joined 
Dodge in 1935 as a district repre- 
sentative in Boston. In 1941 he 
became city manager. 
Leslie W. Neumann, a native of 


Times Luncheon 


On Wednesday 


DETROIT. — New York Times 
will be host to automotive execu- 
tives at its annual luncheon Nov. 
15 in the Recess Club here. 

Due to the absence of Publisher 
Arthur Sulzberger on a Red Cross 
inspection tour to the Southwest 
Pacific, Brig. Gen. Julius: Ochs 
Adler will be host. Speakers will 
be Hansen W. Baldwin, Times 
foreign expert, and James B. 
Reston, of the Times Washington 
bureau. 


“SOMETIME AGO, YOU RAN AN AD 
for me relative to hydraulic brake 
fluid. sold more brake fluid 
through the ad run in your paper 
than any other medium.”—Box Num- 
ber Advertiser. 

Be Want Ad Dept., inside back cover 


Detroit, has been promoted to St. 
Louis regional manager. Neumann 
; joined Dodge in 
1936 as a district 

representative in 

Detroit. His field 

experience with 

the _ corporation 

includes service 

at Fort Wayne, 


Mansfield, O., To- 
ledo and Akron. 
J. W. McLaugh- 
lin, who has been 
with Dodge since 
1929, has been 


appointed Cin- jeLaughlin 
cinnati regional 


manager. McLaughlin joined Dodge 
15 years ago as a dealer analyst 
with headquarters in Detroit. 


Following are the new district 
managers named by Akers: At- 
lanta, Perry L. Anderson; Chicago, 
Arnold O. Larson and Louis E. 
Austin; Dallas, William K. West; 
Detroit, James H. Corcoran, Arthur 
Krueger, William H. McCullough, 
George E. McDermott and Frank 
H. Supple; Los Angeles, Bert M. 
Carter; New York, Emerson M. 
Braden; Philadelphia, Harold K. 
Gerdel, Lew W. Pierce and J. H. 
Washington; St. Louis, John J. 
McKelvey. 


bh \the Ford Motor Cos 


|Service Increase 


Seen For Dealers 


By Chrysler 


DETROIT.—Chrysler division re- 
gional and district managers rep- 
resenting 24 of the 28 regions re- 
cently were brought up to date on 
all phases of the factory’s program 
at two meetings conducted jointly 
by Stewart W. Munroe, general 
sales manager, and Joseph A. 
O'Malley, assistant general sales 
manager. 

The first of the sessions was 
held in New York and the second 
in Chicago, each occupying two 
days. In New York all of the field 
force east of Pittsburgh was in at- 
tendance. At Chicago, all other 
field personnel except that in Salt 
Lake City, Seattle, San Francisco 
and Los Angeles, met the factory 
executives. 

The program comprised a gem* 
eral discussion of plans to help the 
dealer body handle its growing 
volume of wartime service business 
and to prepare for the coming, of 
peace and the resumption of 
new-car production. Munroe ‘ 
O’Malley pointed out that the serv- 
ice demands on the dealers will 
increase materially from now on, 
as cars now on the road succumb 
to the inevitable ills of age. Thi 
condition, they said, will not 
alleviated immediately when cars 
become available but must con- 
tinue for several years even 
though the industry sets new pro- 
duction records when it recon- 
verts to motor car manufacture. 

Regional and district managers 
reported that throughout the terri- 
tory there is a growing awareness 
of the necessity for improved 
facilities to handle the postwar 
potential and that many dealers 
are making every effort to get 
their houses in order for the day 
of victory. 3 

E. B. Wilson, director of sales of 
the Chrysler Division, recently ad- 
dressed Ohio Chrysler dealers at 
Columbus when they assembled for ' 
the meeting of the. State Assn. 


Burke Heads 
Ford Atlanta 


DEARBORN. — Promotion of 
Robert J. Burke to manager at 
Atlanta 
branch, has been announced by 
J. R. Davis, director of sales and 
advertising. 

Burke has served as assistant 
manager in charge of the Atlanta 
branch since March 1, 1942, when 
he was transferred there from the 
general sales staff at Dearborn. 
He entered the employ of the 
Ford Motor Co. at Atlanta in 
May, 1930. 


New Lincoln Tube 


To Open Feb. 1 

NEW YORK.—North tube of the 
Lincoln Tunnel will be opened to 
traffic Feb. 1, next, for westbound 
vehicles to New Jersey, it has been 
announced by the Port of New 
York Authority. 


On the same date the south tube, 
which now carries both east- 
bound and westbound traffic, will 
be converted into a one-way, two- 
lane eastbound roadway from New 
Jersey to New York. There will 
thus be four lanes available for 
this crossing under the Hudson 


THREE TIMES WINNER in two years of the Army-Navy E award for 
roduction of heavy-duty motor trucks for the Armed Forces, officials and 
abor representatives of the Federal Motor Truck Co. gathered atop the roof 


of the company’s main office beneing 


honor flag just before it was unfurle 

is T. BR. fi 

Others in t 

manager; Jose 

chairman; C. i. 
ud, sales manager; 

service manager of 


icture, left to 


company. 


eperd. president, and on the left Joseph 
e right, . 
Pollock, plant labor secretary; Edward Fallis, plant labor 
Rogers, secretary and 

Porter, works manager, and G. H 


in Detroit to inspect the new two-star 


Standing at the right holding the flag 
Bonno, chief labor steward. 
are F. Ruddon, assistant general 


urer; Louis Sokola, guard; Carl 


Hammond, 
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Six OF THEM ESCAPED. FIVE WERE CAUGHT AND 
KILLED. THE SIXTH, AND SOLE SURVIVOR, WAS 
WARRANT OFFICER GEORGE RAY TWEED, U.S.N. 
--» THE LAST AMERICAN ALIVE ON THE ISLAND OF 
GUAM. FOR HIM THE LOYAL NATIVES SUFFERED 
JAP TORTURE AND DEATH TO KEEP ALIVE THIS 
ONE LAST HUMAN SYMBOL OF AMERICA AND 


LIBERTY. HERE, FOR THE FIRST TIME, IN THE 


DECEMBER ISSUE OF THE AMERICAN MAGAZINE, 
NOW ON THE NEWSSTANDS, TWEED TELLS THE 
WHOLE AMAZING STORY OF A RELENTLESS MAN 
HUNT THAT STRETCHED FROM WEEKS TO MONTHS, 
AND FROM MONTHS TO AN ETERNITY OF 
ALMOST THREE YEARS. 


Tins, according to Tweed, is not his story, but the story 
of 24,000 little pale-brown people, the Chamorros of 
Guam, who love America more passionately than 
they love their lives. Virtually every one of them who 
fed him or gave him a bed during his bitter wander- 
ings within the Jap lines was tortured or killed. 
Not one of them betrayed him. Every one of them 
came to realize that Tweed was like the carrier of 
a plague, whose touch meant pain or death. Yet they 
continued to aid him until American forces liberated 
their shrine of freedom in July of this year. Here’s 
a saga of faith and fortitude that’s an inspiration 
to renew our ideals of freedom for which millions 
of Americans are working, and fighting, and dying. 


7\meticall 
LLULMME 


BOB SCHIRMER, Detroit Manager 
BOB WOODRUFF, American Magazine Representative 
The Crowell-Collier Publishing Company 
General Motors Building, Detroit, Michigan 


SHARE YOUR AMERICAN MAGAZINE, 
THEN SAVE IT FOR THE GOVERNMENT'S 
WASTE PAPER DRIVE 


Lesson in Love of Liberty 


When Warrant Officer Tweed was deco- 
rated with the Legion of Merit by Secre- 
tary Forrestal, he thought, “It isn’t I 
who should be honored. It’s those brave 
little guys, the Chamorros, who kept 
America alive in Guam through all the 
dark hours of the Jap occupation; who 
nursed me like a little flame at a shrine 
... the shrine of liberty.” 


The Chamorros have known our brand of 
liberty only 46 years. Their willingness 
to suffer martyrdom for it is, to us, the 
most moving testimonial to America and 
its democratic institutions we have ever 
been privileged to print. 


yj We are publishing Warrant Officer 


Tweed’s epic in our December issue, IN 
THE SERVICE OF THE NATION, with the 
hope and belief that it will fan to fiercer 
flame the love of liberty, American liberty, 
that burns in the breast of all who call 
themselves Americans. 
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Dealer Licensing Bills 
In 1945 Spotlight 


By Bethune Jones 
Staff Correspondent 

NEW YORK.— Dealer licensing 
legislation may develop into one 
of the most broadly considered and 
significant automotive issues dur- 
ing next year’s many state legisla- 
tive sessions, analysis of currently 
available indices indicates. 

While it already has been indi- 
cated that such legislation will be 
presented in several states, the 
exact number of states in which 
the issue will arise and the num- 
ber of such measures likely to be 
enacted appears likely to be deter- 
mined in large measure by the ex- 
tent to which dealers themselves 
are able to get together on what 
they want. 

Existing state licensing laws 
differ in many respects from state 
to state, but generally are of two 
basic types: First, those that at- 
tempt to restrict dealer-factory 
relations, and, second, those at- 
tempting only to curb irresponsible 
dealers. 

Both types made their appear- 
ance in current-year legislative 
sessions, with the widely-discussed 
Virginia licensing law providing an 
example of enactment of the type 
whose provisions extend into fac- 
tory relations. 

Rhode Island, which already 
had a law.controlling factory- 
dealer relations, this year en- 
acted a measure empowering the 
state registrar of motor vehicles 
to suspend or revoke dealer li- 
censes for a variety of reasons. 
Purpose of the law is to protect 
the public from  fiy-by-night 
dealers and their unscrupulous 
trade practices. 

With similar intent, the South 
Carolina Legislature this year en- 
acted a bill requiring dealers to 
file a $2,000 surety bond, and pro- 
viding for the revocation of dealer 
licenses for fraud, deceit or fraudu- 
lent breach of warranty. 


No Dumping 
Of Surpluses, 
Clayton Says 


WASHINGTON.—W. L. Clayton, 
surplus war property administra- 
tor, has called for disposal of war 
surpluses without a disruption of 
markets or dislocation of the na- 
tion's economy. 

Clayton reports that from the 
time his office was created by 
executive order in Feb., 1944, to 
Sept. 30, 1944, $85,007,000 worth of 
surplus property had been disposed 
of, with $465,207,000 worth on hand 
for disposal. 

In a report to James F. Byrnes, 
war mobilization director, Clayton 
said it was “fundamental” that any 
large disposal program, both for 
the sake of public interest and for 
the sake of the financial successes 
of the disposal program itself, 
“must be so conducted as not to 
disrupt the market or otherwise 
dislocate the economy.” 

He further added that the neces- 
sity to avoid market disruption 
does not “mean that surpluses 
should be frozen until they rot, be- 
come obsolete, or their values are 
dissipated in storage charges.” 


Burgan Honored 


For Tow Bar 


DETROIT.—Highest honor the 
War Department can confer on a 
civilian in war time, the coveted 
award for exceptional civilian ser- 
vice, has been awarded to Wilfred 
G. Burgan, automotive engineer 
assigned to the office chief of ord- 
nance, at Detroit. Brig. Gen. W. P. 
Boatwright, commanding general 
of OCO-D, made the presentation, 
stating that he had been deputized 
to do so by the Secretary of War. 

The award, similar to a military 
campaign ribbon, was accompanied 
by a citation-scroll signed by Hen- 
ry L. Stimson which explained that 
Burgan had earned it for his con- 
tribution to the war effort by col- 
laborating in the invention of a 
tow bar. It has been adopted by 
the Army, Navy and Marine Corps. 


New York State’s Legislature 
this year also passed a bill which 
would have compelled dealers to 
post bonds in the amount of $2,000 
each. The measure, however, was 
vetoed by Gov. Thomas E. Dewey, 
who said that while “the purpose 
of the bill is an excellent one... 
there is need for further study of 
the subject.” 


The fact that licensing legisla- 
tion was considered to such an 
extent this year, when only eight 
state legislatures met in regular 
session, is one indication of what 
may be expected next year, when 
the lawmills of some 45 states 
will convene. Preparations for 
the introduction of such mea- 
sures in 1945 legislatures already 
have been announced in several 
states. 


Arkansas State Revenue Com- 
missioner Murray B. McLeod re- 
cently announced that his depart- 
ment will sponsor in the 1945 
Arkansas Legislature a bill de- 
signed to curb fly-by-night used-car 
dealers and to secure for the state 
revenue now impossible to collect. 


The Wisconsin Automotive 
Trades Assn. recently voted to 
establish a committee to study that 
state’s present licensing law to 
ascertain. its weaknesses and to 
draft proposed revisions for its 
improvement. 


The Automobile Dealers’ Assn. 
of Alabama decided at its annual 
convention this year to name a 
committee to study the subject 
of licensing legislation. 

Although William L. Mallon, 
secretary of the New Jersey Auto- 
motive Trade Assn., objected to 

New Jersey’s inclusion among 
states in which “dealer licensing 
legislation” will be sought, the New 
Jersey group passed a resolution at 
its recent convention urging the 
enactment of legislation providing 
“more adequate definition of ‘deal- 
er,’” to the end that dealers would 
be required to “maintain represen- 
tative and adequately equipped 
establishments in order to properly 
render essential service.” 


By whatever name they may be 
given, it seems likely that bills 
seeking to protect the position of 
established dealers through licens- 
ing will be introduced on a broad 
scale during next year’s state legis- 
lative sessions. To what extent 
dealers may compose their past 
differences as to what such legisla- 
tion should contain, particularly in 
respect to the type extending to 
dealer-factory relations, remains 
to be seen. 


PACKAGES FROM spray guns. Air- 
planes shipped overseas are now pack- 
aged with a spray of a plastic solution 
bases on Vinylite resins. The plastic 
solution, applied with an air brush, 
solidifies in less than 30 minutes into 
a protective coating which hermetically 
seals the entire plane. Equipment 
coated with this plastic, a product of 
Bakelite Corp., is immune from the 
attacks of temperature, moisture, dirt, 
or grease in its passage to overseas 
thea of war, it is said. 


, 
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IN THIS GROUP are four men recent! 
Upper left, 
E. J. Wilson, district manager in Syracuse 

Nichols, regional manager at El Paso; lower 


Chrysler division organization. 
at New Orleans; weper right, 
region; lower left, Claude B. 


right, Fred H. Maclintire, district manager 


appointed to sitions with the 
eS. Oraige, regional manager 


in the Philadelphia region. 


CIT Promises Rate Slash 


For Peacetime 


NEW YORK.—Prospective pur- 
chasers of goods that will roll off 
the assembly lines as soon as 
wartime needs are filled were given 
definite assurance last week by 
Arthur O. Dietz, president of the 
Universal CIT Credit Corp., that 
they will be able to buy on the 
installment plan at the lowest 


Montana Dealers 
To Convene in 


Billings Dec. 8-9 


BILLINGS, Mont.—The Montana 
Automobile Dealers Assn. will hold 
its annual convention Dec. 8-9 at 
the Northern Hotel here, John J. 
Jewell, secretary-treasurer, an- 
nounces. 

Speakers will include Ray Cham- 
berlain, executive vice president of 
the NADA; William Power, of 
Chevrolet; M. S. Brooks, of Stude- 
baker Corp., South Bend; A. G. 
Rude, vice-president of Universal 
CIT, New York; W. C. Parker, of 
Diamond T, Chicago. 

Roy Anderson is president of the 
Montana association. 


Canadian Dealers 


Revise By-laws 


VANCOUVER, B. C.—Revision 
of the constitution and by-laws of 
the Vancouver Motor Dealers’ 
Assn. have been completed. As a 
result of the changes, the annual 
meeting of the association can now 
be held at any time during Janu- 
ary, rather than on a fixed date as 
was previously provided.. Another 
change permits the operation of a 
nomination committee to suggest 
the slate of officers to the annual 
meeting, instead of this being done 
by the secretary as was the former 
practice. 

The office of treasurer also has 
been eliminated and the secretary, 
under the new by-laws, assumes 
the position of secretary-treasurer. 

Following revision, the constitu- 
tion and by-laws now have ‘been 
printed for distribution, according 
to Edwin T. Orr, secretary-treas- 
urer. 


Wyoming Runs Out 


Of Auto Tags 


CHEYENNE, Wyo. — (UTPS) — 
i Because motor vehicle registrations 
| this year were higher than expect- 
ed, there is now a shortage of 
license plates in several Wyoming 
counties. 
_. Laramie, Park and _ Sheridan 
counties have exhausted their sup- 
plies of truck and passenger car 
license plates, and Natrona county 
has only a few left. It has become 
necessary to transfer plates from 
other counties. 


You get the best results in our 
Classified Section, inside back cover. 


Production 


rates the corporation has ever 
offered. 

The head of one of the world’s 
largest independent finance com- 
panies told a dinner meeting of the 
Security Analysts Assn. that as a 
needed contribution to the nation’s 
postwar economy, the corporation 
would reduce the cost to the con- 
sumer of “buying on time” as soon 
as peacetime production of durable 
goods gets the “go ahead” signal. 
It was the first definite statement 
to this effect by a leader of the 
nation’s credit extending system. 

Dietz said that lower costs of 
distribution, together with employ- 
ment, are the problems the nation 
must solve to maintain its postwar 
economy at a high level, and that 
the credit extending agencies— 
finance companies and others— 
must help. Citing an estimated 
annual demand of $7,000,000,000 for 
a@ group of durable goods compris- 
ing automobiles, refrigerators, 
washing machines, radios and air 
conditioning equipment, Dietz said 
that a large proportion will be 
purchased on the installment plan. 
At least 50 percent of the annual 
postwar demand for motorcars, 
estimated in excess of $5,000,000,000 
wil be purchased on the install- 
ment plan and the percentage of 
the others listed will range from 
65 to 85 percent, he said. 

Dietz said that finance com- 
panies, by reducing installment 
buying rates, not only would lower 
the costs of distribution, but would 
contribute to increased consump- 
tion and a step-up in employment. 
Also, he added, this development 
probably would induce consumers 
to resort to the credit market to 
purchase needed durable goods, in- 
stead of dipping into savings ac- 
cumulated during the war. 
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Mortality 


(Continued from Page 1) 
used-car situation become further 
enveloped in a spreading black 
market, it is more than likely that 
a number of dealers will fall by the 
wayside. On the other hand, should 
the war terminate suddenly and 
new-car production seem assured 
at an early date, the dealer ranks 
should fatten out promptly. 

In Chicago, hitting a new high 
for this year, the number of new~ 
car dealers in Cook County totaled 
397 on Oct. 1, a survey by the 
Chicago Automobile Trade Assn. 
disclosed. On both July 1 and Jan. 
1, the number amounted to 394, 
Furthermore, the 397 figure Oct. 1 
was only two less than on the same 
date in 1943. 

Offsetting 18 outlets going out 
of business since Jan. 1, there 
were 21 appointments. Unchanged 
in number of dealers between 
July 1 and Oct. 1 were Buick, 
with $1; Cadillac, 11; Chevrolet, 
47; Chrysler, 30; Crosley, 1; 
Lincoln-Zephyr, 36; Pontiac, 31; 
Studebaker, 22, and Willys, 9. 

Showing gains were DeSoto, from 
26 to 29; Dodge, from 31 to 32; 
Ford, from 55 to 57; Mercury, from 
44 to 46; Oldsmobile, from 35 to 36, 
and Plymouth, from 88 to 90. 
Registering slight declines were 
Hudson, from 28 to 27; Nash, from 
28 to 26, and Packard, from 16 to 
15. 

In Seattle, the franchised dealers 
increased by one during recent 
months. In addition about 40 gaso- 
line stations, independent repair 
shops and used-car lots became 
used-car dealers since price ceil- 
ings adopted. 

In New Orleans, the total num- 
ber of auto dealers remains the 
same. 


In Denver, the number of deal- 
erships in operation remained the 
same as a year ago. Unless the 
used-car situation, brought about 
by ceiling prices, brings a serious 
scarcity of used cars for sale, the 
trend in Denver will continue up- 
ward looking toward postwar busi- 
ness, it is reported by AvuTomoTivs 
News’ correspondent. 


Chrysler Aides 


Off to Americas 


DETROIT.—C. B. Thomas, presi- 
dent of Chrysler Export Corp., has 
announced the recent departure of 
two special representatives for 
Latin-American posts. 

J. P. Schmieder, formerly Chrys- 
ler representative in Brazil has 
returned to that country after the 
completion of two years of duty 
on a special war procurement 
program. 

William T. Welch has arrived in 
northern Mexico, where he will 
assume charge of that territory. 

Welch was active in a sales ca- 
pacity with Chrysler Corp. for 
many years previous to the war. 
Since serving as a civilian admin- 
istrative technician with the 
United States Signal Corps, he has 
been occupied with sales develop- 
ment work for Chrysler Export. 


What do you want to buy, sell or 
trade? See Classified Want Ads, in- 
side back cover this issue. 


Complete with ‘Fuselage 


Fenders,” ‘“‘Double-Duty Bumpers,” and “Dreadnaught Frame,’”’ this scale 


model of the 1912 Oldsmobile was 


model runs like a charm. 
children, Leroy, 7, and 


Soderstrom made the 
m, 5&6, shown above with their 


built by Bo 
Lindahl Motor Co. (Oldemobile), in Minnespolie: Space tacts, mechanic at the 


and fenders, airplane tail wheels and tires 
in his home basement machine shop. Fitted 


Spare parts, broken bumpers 

were put together by Soderstrom 

with a small motor, the 185-pound 

int-sized car for his two 
dad. 





— and Sately tame Again / 


There is the roar of great motors, the flash 
of early sun on broad, silver wings—and a 
flight of Liberator bombers lifts off the run- 


way into the dawn. 


The men in those planes have room for only 
one thing in their minds— reaching the target 


for today. 


But to those who stay behind—ground crews on 
the spot, and us at home who build for these 
men— success is not complete with that. 


These are our boys—we want to see them over 
the target, and safely home again. 


That’s why, in Buick plants where 
Liberator engines are built, no job 
can ever be done too well. 


That’s why no effort is spared, 
ever, if it will keep those big 
Pratt & Whitney power 


5 
7 
: 


The Army-Navy “E” 
proudly flies over all Buick plants 


plants purring a bit more smoothly, or serv- 
ing an hour longer. 


Such an attitude—and it is one Buick shares 

with thousands of others — is paying off. It is 

paying off not only in the greater volume of 
American equipment, but in better performance 
which helps to reduce human sacrifice and suf- 
fering. 

So when the final victory is sounded, our real 
pride will not be in how much we have built 


for war, but in how well we have built for 
victory. 


Through quantity production, Buick 
works to put more planes in the 
hands of our flying crews. 
Through constant insistence on 
quality, Buick labors al- 

ways to help bring more 

of them safely home again. 


*As of September 1, 1944, Buick has built more than 55,000 Pratt & Whitney aircraft engines. 


BUICK DIVISION OF GENERAL MOTORS 


Every Sunday Afternoon—GENERAL MOTORS SYMPHONY OF THE AIR—NBC Network 
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Trucking Tax Case 


Reaches High Court 


NEW YORK.—Briefs have been 
filed with the U. S. Supreme Court 
in a trucking industry case likely 
to be a key to whether the high 
tribunal will extend or check its 
recent tendency to broaden the 
powers of the states to tax inter- 
state business. 


Directly involved is the question 
of whether a state can impose upon 
an interstate trucking line, per- 
forming no intrastate hauling with- 
in its borders, a business privilege 
tax calculated on that portion of 
the carrier’s net income presumed 
to have been derived from its op- 
erations in the state. 

The appeal before the court is 
from a decision of the Second Cir- 
cuit Court of Appeals upholding 
Connecticut’s right to levy an an- 
nual two percent excise tax on the 
net income of Spector Motor Serv- 
ice, Inc., derived from _ business 
transacted in Connecticut. A Mis- 
souri corporation with executive 
offices in Chicago, the trucking 
firm had earlier won in the Fed- 
eral District Court. 

Aware that some states already 
have statutes similar to the Con- 
necticut law, while others could 
enact such measures, the truck- 
ing industry fears an unreason- 
able burden of taxation by the 
states if the Circuit Court finding 
is upheld. Other forms of inter- 
state business also are seen as 
possibly affected by the outcome 
of the case, which is regarded 


Ford to Build 
Parts Depot 


In Denver 


DEARBORN. — The Ford Motor 
Co. will construct a $500,000 parts 
depot in Denver, the Ford News 
Bureau announced iast week. 

Located on eight acres recently 
purchased from the Chicago, 
Burlington and Quincy Railroad, 
the depot will serve Ford dealers 
in five states who now are de- 
pendent on Kansas City for their 
supply of parts. 

Architects are drawing plans for 
the building, which will be 425 feet 
by 200 feet. The location is only 
10 minutes from the Denver busi- 
ness district. 

Ford officials indicated they 
would seek War Production Board 
approval for immediate construc- 
tion, since the automotive parts 
situation is critical in that area. 

The depot will supply parts for 
63 counties in Colorado, 30 coun- 
ties in New Mexico, 18 counties 
in Wyoming, 14 counties in Ne- 
braska and one county in Texas. 


Murphy & Son Marks 


75th Anniversary 

OMAHA.—Andrew Murphy & 
Son, Inc. (Chrysler - Plymouth 
distributor), is celebrating its 
75th anniversary. The firm was 
started as a small blacksmith 
shop, Nov. 1, 1869, by Andrew 
Murphy, father of the present 
owner, Bert Murphy. 


A NEW FAST light tank, 


forward and four reverse, mounting a 75 mm. cannon, has now 


| as significant in view of the like- 
lihood that the states may be 
seeking new sources of revenue 
to meet their postwar needs. 

Arguments advanced by Spector 
in its brief attacking the Connecti- 
cut move include the following: 
That Connecticut has imposed a 
tax aimed directly at interstate 
commerce, thereby contravening 
the commerce clause of the Con- 
stitution; the act subjects inter- 
state commerce to multiple or 
cumulative taxes which impose a 
destructive burden on _ interstate 
commerce; the tax is discrimina- 
tory and has been so applied as to 
deny equal protection and due pro- 
cess of law. 

Involves 1935 Act 

The statute involved is the Con- 
necticut Business Tax Act of 1935, 
which provides that every corpora- 
tion carrying on business in the 
state shall pay an annual tax of 
two percent of income “from busi- 
ness transacted within the state 
during the income _ year.” As 
amended in 1937, the act stipulates 
that on corporations whose busi- 
ness is carried on “partly without 
the state,” the tax shall be imposed 
on the business “which reasonably 
represents the praportion . . . car- 
ried on within the state.” 

Spector, according to its brief, 
is an interstate motor freight 
line operating over 7,077 miles of 
routes in 12 states, of which the 
amount traveled in Connecticut 
represents about 4.28 percent. Al- 
though Spector maintains two 
terminals in Connecticut, the 
brief says, the company has never 
applied for authority to do intra- 
state business in Connecticut and 
its operating authority is “re- 
stricted against intrastate busi- 
ness.” A bank account in Con- 
necticut is maintained for de- 
posits only and all disbursements 
are made from the Chicago of- 
fice. 

Although it “operates exclusively 
in the transportation of interstate 

commerce” and “is not engaged in 
intrastate commerce in any state,” 
the company says, Connecticut 
holds it liable for $7,796 for 1936 
through 1940 on the portion of busi- 
ness deemed to be “business within 
the state.” 
Brief Lists Changes 

“There is here presented for re- 
view,” the Spector brief declares, 
“a type of tax law which does not 
stop with presenting an issue as to 
whether it unduly burdens inter- 
state commerce, but goes to the 
issue as to whether it has the ca- 
pacity to annihilate the service of 
common carriers engaged in the 
transportation of interstate com- 
merce.” 

Arguments presented in a brief 
giving the state’s side of the issue 
were to the effect that the Con- 
necticut tax act is intended to 
apply to such corporations as Spec- 
tor, that the company carries on 
its business in large part in the 
state and in return for protection 
given it, the state may require the 
trucking company to carry its 
share of the tax burden and pay 
on the basis of its net income de- 


'rived from activities in the state. 


with automatic drive through eight speeds 


een lifted 


from the Army’s restricted list and it was disclosed that the armor plate hull 
(or body) has been in production for months by the Heil Co., Milwaukee. 
Designated the M-24, it supersedes the famous M-5, also encased in Heil-built 
hulls, and which the Army called ‘‘the fastest and most maneuverable combat 


weapon of its type in use by any belligerent on any front. 


JAMES A. GRIER, Pontiac zone manager and Central regional manager for 


Pontiac, became a Pontiac dealer as this picture was taken. 


D. U. Bathrick, 


general sales manager, signs the contract creating Jim Grier Pontiac Co., 


Detroit. 


Jones, Chamberlain, Elliot 
To Speak at Finance Parley 


CHICAGO.—K. B. Elliott, vice- 
president of Studebaker Corp.: 
Ray Chamberlain, executive vice- 
president of the National Automo- 
bile Dealers Assn., and Russell C. 
Jones, Packard dealer of Reading, 
Pa., will address the annual con- 
vention of the American Finance 
Conference to be held at the 
Palmer House Thursday and Fri- 
day (Nov. 16-17). 


The program for the meetings 
released last week by Thomas W. 
Rogers, executive vice-president of 
AFC, assigns these three speakers 
the following subjects: Chamber- 
lain, “The Automobile Dealer— 
His Present and Future Prob- 
lems”; Elliott, “Reconversion and 
Postwar Markets,” and Jones, “A 
Dealer Looks at _ Installment 
Financing.” 


Stiff Competition 
Is Forecast in 


Auto Insurance 


CHICAGO. Insurance com- 
panies must be prepared to meet 
stiff competition from insurance 
subsidiaries of sales finance firms 
in the handling of automobile 
paper, and they can best do this 
by having their agents line up 
with the banks, according to G. F. 
Alcott, of the State Farm Mutual 
Automobile Insurance Co. 

In an address before the Na- 
tional Assn. of Mutual insurance 
Companies, Alcott said the finance 
company insurance _ subsidiaries 
already have the advantage of as- 
sociation with automobile dealers, 
who are closest to the source of 
car sales and may be appointed as 
insurance agents.” 

Insurance subsidiaries of the 
sales finance companies handled 
65 to 70 percent of all automobile 
fire, theft and collision insurance 
written before the war, Alcott as- 
serted. He added that the new 
program of licensing automobile 
dealers as insurance agents “will 
give every dealer and his staff a 
direct dollars and cents incentive 
to push insurance.” 

Alcott contended that by work- 
ing together, the insurance com- 
panies and banks “can save the 
customer money in financing and 
insuring his car, they can establish 
the customer’s credit at the bank, 
and widen the bank’s business 
prospects for other loans on farm 
machinery, homes, furnishings, 
land and business.” 


Omaha Dealer Expands 

OMAHA.—G. W. MclIninch, owner of 
the McIninch Motor Co. (Packard dis- 
tributor), and the Motor Parts Co. 
here, has purchased a two-story brick 
building at Twentieth and arney 
Sts., for postwar expansion. 


Chamberlain will speak at the 
luncheon session on the opening 
day, while Elliott and Jones will 
address the morning meeting on 
the closing day. 

The convention will open with a 
talk on “What’s Ahead?” by Byron 
S. Coon, chairman of the AFC 
executive committee. State legis- 
lation relating to installment fi- 
nancing will be covered by E. M. 
Morris, president of Associates 
Investment Co. Paul Jones, presi- 
dent of the American Security Co. 
of Indiana, will speak on “Our 
Customers and the Public.” 


Following a talk by Kenton R. 
Cravens, vice-president of the 
Mercantile-Commerce Bank and 
Trust Co., St. Louis, on “The Pat- 
tern of Competition in the Con- 
sumer Credit Field,” the Thursday 
afternoon meeting will be given 
over to forum discussions on fi- 
nance companies. serving local 
areas, those serving multiple areas, 
and a third on insurance and re- 
lated problems. 


Elmer E. Schmus, vice-president 
of the First National Bank of 
Chicago, will open the Friday 
morning meeting with an address 
on “A Banker Looks at Install- 
ment Financing.” The luncheon 
meeting speaker will be Eliot 
Janeway, special writer for Life 
and Fortune magazines, whose 
subject is “What’s Ahead for 
Business?” 


The afternoon will thereafter be 
given over to meetings of members, 
the new board of directors, and the 
new executive committee. 


THE 900,000TH PISTON made b 
engines is weighed by E. A. 
Edward J. Vezina, 


specifications—one of which 


Taylor 
cupceintendens of a ee cesaten. after checking other 
8 an outside diame i : 

equivalent to about one-thousandth the thickness of a Soman hele. 7 ae 


OPA Gives Aid 
To New Dealers 
In Trucks 


WASHINGTON.—The machinery 
branch of the OPA has amended 
several of the individual price 
orders on trucks issued under 
Maximum Price Regulation 136, so 
as to enable a newly appointed 
truck dealer to establish ceiling 
prices without making an appeal 
to Washington. 4 


Many new truck dealerships are 
being established, and under the 
previous price orders there was no 
procedure by which they could 
determine ceiling prices. Amend- 
ments have been issued in the 
case of General Motors, Chevrolet 
Motor Division, International Har- 
vester Co., and Mack Manufactur- 
ing Co. ; 

These amendments state: “A 
reseller that cannot establish a 
price under paragraph (b) because 
it was not in business on March 
31, 1942, shall determine its maxi- 
mum price by adding to the ap- 
plicable list price f.o.b. factory, 
stated in paragraph (a), the fol- 
lowing applicable charges: The 
original equipment retail charge, 
freight, taxes, actual handling and 
delivery.” 


New-Car Sales 
Off in San Antonio 


SAN ANTONIO, Tex. — New-car 
sales for October, as reported by 
the San Antonio Automobile Trade 
Assn., continued to reflect declin- 
ing dealer stocks, with a total of 
only 29 units being sold. 


October, as a whole, was a dull 
month, used-car sales being off, 
with a slight drop in sale of parts 
and service. It is predicted, how- 
ever, that this will improve as to 
parts and service so that the year, 
taken as a whole, will reflect a 
good business considering existing 
conditions. 


Keirn Honored 


Receives Award for Work 


On Jet Propulsion 

NEW YORK.—Col. Donald J. 
Keirn has been selected to receive 
the Thurman H. Bane Award for 
1944. This announcement by the 
Institute of the Aeronautical 
Sciences, bestows the award upon 
Col. Keirn for his contribution to 
the development and utilization of 
the new jet propulsion engine. 

In 1943, as a result of intensive 
effort, outstanding ability and 
leadership on the part of Col. 
Keirn, as well as the excellent co- 
operation of the General Electric 
Co. and the British Ministry of 
Aircraft Production, a new jet 
propulsion engine had been built 
and was successfully flown. 


Continental Declares 


15-Cent Dividend 

DETROIT.—Directors of Conti- 
nental Motors Corp. have declared 
a dividend of 15 cents a share on 
the outstanding common capital 
stock, payable Dec. 22, to stock- 
holders of record at the close of 
business on Dec. 1. 


Hudson for Wright Cyclone airplane 


(left), Hudson works manager, and 


The pistons 


made by Hudson are enone to power 12,500 Boeing B-29 Super-Fortresses, 


for which Hudson also bu 
fuselage sections. 


ds the outer wings and three of the important 
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Hey, Mister—Try Notions! 


F YOU'RE looking for a needle, try the 
I notions department — it'll save you time 
and temper. For it’s always easiest to find 
something in a spot that’s a natural for it. 


Servicemen in a U.S.O. Club. Tire repairs 
at a service station. Business news in a mag- 
azine like Business Week. 


Did you know that survey after survey 
shows that management-men find Business 
W eek most useful of all magazines for busi- 
ness information? The reason is obvious— 
in Business Week the news is interpreted in 
terms of what it means to business, unlike 
general news magazines which are edited 
for a mixed audience. 


And in the days to come, men in manage- 


ment positions are going to scan the pages 
of Business Week more thoroughly than 
ever—for information without which they 
will not be able to run their businesses suc- 
cessfully. For, in the world to come, the 
solution of unemployment problems on the 
Pacific coast, the price of magnesium in 
Russia, a new invention in Sweden—all the 
many things that happen in the realm of 
politics and economics—will affect in some 
way the smallest business establishment on 
Main Street. 


What does this mean to you as an adver- 
tiser? It means that if you want to talk to 
management-men about something inti- 
mately connected with their business, you 
had best use the magazine they read for 


business news— Business Week. So, when 
you have a message for business men, re- 
member: in these times, it pays to put it— 
and keep it—in Business W eek. 


“4 i. 


COVERS THE BUSINESS FRONT 
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4% Off Goal for Month... 
Munitions Production 


Lags in September 


WASHINGTON.—Munitions pro- 
duction in September, valued at 
$5,300,000,000, was 2 percent beléw 
the monthly average for the year, 
and missed the first-of-the-month 
goal by 4 percent, the WPB reports. 

Ammunition and other equip- 
ment and supplies were the only 
categories to show an increase over 
August. No major category made 
schedule except miscellaneous 
equipment and supplies, according 
to WPB. 

Despite the decline in aircraft 
production, September output on a 
dollar-value basis was greater than 
the average monthly rate needed to 
meet schedules for the remainder 
of the year under the new W-12 
program. Required monthly pro- 


Rim Manual 
Out; Indicates 
Wider Bases 


ST. LOUIS.—The catalog of tire 
and rim size combinations, which 
for many years has represented the 
approved standards for the auto- 
motive industry as published by 
the Tire and Rim Assn., Inc., is 
presently being distributed 


This 1945 manual incorporates 
many important deletions in re- 
spect to permissible size combina- 
tions between truck tire and truck 
rim, listed as permissible com- 
binations in former years. These 
changes in the permissible stand- 
ard truck rim sizes indicate the 
trend toward the use of wider rim 
bases to improve tire life and the 
stability of the vehicle itself. 


It would appear that the com- 
bined judgment of the tire, wheel 
and rim manufacturers had de- 
veloped the conclusion that a ratio 
of 70 percent of rim width to tire 
cross sectional size produces the 
most desirable results with the 
present design of tire and rim. 


Although wide base rims for 
passenger cars were incorporated 
in the original design by such 
manufacturers as Studebaker and 
Buick in 1942, the new combina- 
tions of size ratios for trucks had 
not at that time been developed 
to the point where the use of wider 
rims had been accepted as stand- 
ard practice by truck manu- 
facturers. 


End of Curbs 
On Tanks Urged 


WASHINGTON.—Elimination of 
restrictions governing the produc- 
tion of trailer and truck-type tanks 
was recommended to the War 
Production Board by the Trailer 
and Truck Manufacturers Indus- 
try Advisory Committee at a meet- 
ing here last week. 

Tank body production is pro- 
hibited by General Limitations 
Order L-253, except under specific 
authorization by WPB as to the 
amount of iron and steel allowed. 


duction for the last quarter aver- 
ages less than $1,500,000,000 per 
month. 

For the first time, both of the 
plants turning out engines for 
super-bombers ran ahead of 
schedule. Despite the showing in 
engines for super-bombers, pro- 
duction of all engines in Sep- 
tember — $335,000,000 (prelimi- 
nary)—missed schedule by six 
percent and fell 12 percent away 
from the all-time peak reached 
in August. In numbers, Septem- 
ber engine output ran to 21,200 as 
compared with 24,100 in August. 

For the first time in recent 
months, production of ordnance 
and vehicles failed to show an in- 
crease. During September, at $1,- 
284,000,000, it fell below the August 
level. Combat and motor vehicles 
trailed August by four percent and 
the first-of-the-month schedule by 
nine percent. Guns and fire control 
declined nine percent and ran 11 
percent behind schedule. Only am- 
munition went up. It rose three 
percent, but was one percent be- 
hind schedule. 

Artillery Steady 

Revised figures show that, over 
all, the heavy field artillery pro- 
gram met or exceeded first-of-the- 
month goals. The September rate 
must be maintained to meet re- 
quirements for the remainder of 

the year. 

Output of heavy artillery am- 
munition, including naval, was up 
16 percent, but missed schedule 
by two percent. Here an increase 
of 36 percent is needed over the 
September rate to meet require- 
ments. 

Deliveries of heavy-heavy trucks 
increased nearly 400 to 4,850, but 
failed by 560 to meet the first-of- 
the-month schedule, which had 
been sharply lowered for feasibility 
reasons. Future production must 
double to reach the level called for 
in stated requirements. 

Light-Heavies Ebb 

Light-heavy trucks (2%-tons) 
also fell far short of their mark, 
since 17,700 were delivered, as 
against 20,520 in August and a 
goal of 21,600. 

Output of airborne radio for the 
Navy fell short of the mark by 16 
percent, and for the Army by four 
percent. . 

Communication and_ electronic 
equipment production as a whole, 
at $343,000,000, was slightly below 
August and five percent behind 
schedule. 


Ford Firm Sold 


In St. Joseph, Mo. 


ST. JOSEPH, Mo.—Sale of the 
Grant Motor Co., St. Joseph Ford 
dealership since 1916, is announced 
by Roy Grant, president. 

J. R. Taliaferro, former official 
with the Ford Motor Co., branch 
headquarters in Kansas City, and 
associates are the purchasers. The 
company will be operated in the 
future under the name of Modern 
Motors. 


ROCKET LAUNCHER assembly line of the Firestone Tire & Rubber Co. 


at Akron is turning out thousands of hese deadly new weapons. 
ready 
aunchers are fastened under the 


in the foreground are 


The 


launchers 
fighting forces. 


Completed 
for packing and delivery to the 
wings of combat 


aircraft and have been used with great success against enemy sea and land 


forces. 


TOP OFFICIALS of United States Rubber Co. inspect 
synthetic rubber truck tire, made at the reconverted Gille 
F. B. Davis jr., chairman of board; Howard O. 
ire Builder Ludvig Landsverk; Herbe: 
- McGovern, general manager of the tire division. 


laire, Wis. Left to right 
Hutchens, plant manager; T 
president, and J. W 
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U.S. Rubber Wis. Plant 


Reconverts in Record Time 


EAU CLAIRE, Wis.—Tires are 
again rolling off the finishing line 
at the Gillette tire plant of United 
States Rubber Co. here, marking 
one of the first major examples of 
reconversion in industry from war 
production to peacetime operation. 

Reconverted in record-breaking 
time from munitions back to tire 
production in less than a year, this 
huge plant will handle approxi- 
mately 18,000,000 pounds of rubber 
materials a month when peak pro- 
duction is attained, and will be an 
important factor in helping to re- 
lieve the nation’s critical shortage 
in heavy tires. 


With a peacetime capacity of 


Chrysler’s Net 
For Nine Months 


Shows Gain 


DETROIT.—Chrysler Corp. re- 
ports a net profit of $18,334,452 for 
the nine-month period ended Sept. 
30. The report includes the wholly- 
owned domestic subsidiaries. The 
profit is equal to $4.21 a share. 

This is compared with $16,997,090, 
or $3.91 a share, in the first nine 
months of 1943. 

Results in the latest period were 
after setting aside $9,000,000 for 
postwar rehabilitation, the same 
amount as in the 1943 period. 
Sales this year totaled $762,318,365, 
a record, against $651,008,540 in the 
first nine months of 1943. Federal 
taxes called for $34,050,000, com- 
pared with $29,350,000 in the first 
nine months of 1943. 

In a statement in this connection, 
K. T. Keller, president, said rene- 
gotiation of business concluded in 
1943 had been completed without 
alteration of previously announced 
results. 

Cash on Sept. 30, 1944 including 
special deposits in connection with 
Government contracts for war ma- 
terials, totaled $157,830,201.04. Ad- 
vances under war contracts 
amounted to $82,495,023.97 at that 
date. Inventories were $76,368,- 
560.57 and net current assets 
$190,315,972.12. 


Dealer in St. Louis 


Planning Expansion 

ST. LOUIS.—Barford Chevrolet 
Co., with W. R. Wills as owner, it 
is announced, has purchased the 
property it now occupies at 7 N. 


Bemiston in suburban 
Clayton. 

The one-story building, which 
improves a 125 x 150-foot lot, is 
constructed in Early American 
style to conform in architectural 
design with the Clayton City Hall 
and Post Office in the vicinity. 
It contains display rooms, offices 
and a service department operated 
by the auto firm. 

Value of the building bought last 
week was placed at $75,000. 


New Studebaker Dealer 


BLOOMINGTON, Ill.—Seplak Motor 
Sales Co. here has been appointed 
dealer of Studebaker cars for this 


avenue, 


| area, according to a recent announce- 


ment. The organization is headed by 
Walter Szepelak who recently moved 
here from Joliet. He has had a lon 
experience in garage work, services al 
makes of cars and also operates a 
paint department. 


14,000 tires a day, plus 13,000 inner 
tubes, Gillette plant will be the 
largest in the country outside of 
Detroit and Akron and the fifth 
largest in the industry. It will 
thus exceed its prewar production 
capacity of 10,500 tires daily by 
31 percent. 


Immediate production will be 
for military and essential civilian 
use, with emphasis on large-size 
tires for trucks, buses and farm 
equipment. The plant will em- 
ploy more than 38,300 people, an 
increase of 88 percent over pre- 
war employment of 2,431. 


According to Herbert E. Smith, 
president, approximately $19,000,000 
of United States Rubber Co.’s in- 
vestment of more than $29,000,000 
for increased tire production will 
be spent at the Eau Claire plant. 
Other tire plants of the company 
which will share in the expansion 
program are located at Detroit, 
Los Angeles and Chicopee Falls, 
Mass. A plant for the manufac- 
ture of inner tubes is located at 
Indianapolis. 

The company will employ 50 per- 
cent more persons in its tire plants 
in postwar than in prewar days, 
Smith added, with a postwar em- 
ployment for tires alone of 22,000 
compared to 14,500 in prewar. The 
expansion program will increase 
the company’s tire capacity to 
more than 75,000 units a day, or 
24 percent above prewar capacity, 
he said, with about 4 of this out- 
put for passenger car tires, and the 
remainder going to make truck, 
bus, farm, plane and other large- 
size tires. 

Smith pointed out that these 
heavy tires are an important factor 
in the need for 50 percent more 
workers, as it takes more time to 
build the large-size types, especially 
when synthetic rubber is used. He 
stated that the company’s farm 
tire production will be centered 
here, with 50 percent of this type 
of production scheduled for Eau 
Claire. Truck and bus tires will 
also be made here. 
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| Midgley, Ethyl . 
| Inventor, Dies 


|| In Sleep at 55 


COLUMBUS, O.—Strangled « 
his sleep by a harness he had de- 
vised to help himself to and fro 
; bed, Dr. Thomas , 
‘Midgley, 55, in- 
,ventor of ethyl 
‘gasoline, died 
| here Nov. 2. 

Dr. Midgley had 
been _invalided 
after suffering an 
attack of para- 
lysis four years 
ago. 

Regarded as one 
of the nation’s 
outstanding 
chemists, he made 
one assignment 
major inventions. 


Midgley 


produce’ three 


a 


on 


od 


Working for the Delco Light Coy 


of Dayton, O., he was directed to 
see how more power could be @ 
tained from small electric plants 


— 


sad 


operated by kerosene motors which = 


knocked persistently. 

He first developed a device to 
tell what happened inside high 
speed internal combustion engiz 
Its operation indicated that faster 
vaporization of the kerosene wag 
needed to stop the knocking. 

His work to provide that eventu- 
ally led to the invention of eth 
gasoline. 

Dr. Midgley first entered the 
automotive field in 1902. 

* * * 


Harold S. Heinle 
LINCOLN, Neb. — Harold Samué 
Heinle, 42, of Harold Heinle, Inc., auto 
dealer here since 1933, died recently o 
a heart attack while at work. 

+ * a 


H. W. Paige 


TOPEKA, Kans.—H. W. Paige, fé 
several years Dodge and Chrysle 
dealer and distributor in Holton, 

-, died here last week. 


* * * 


Thomas B. Martindale jr. 
SAA soe B. Me 
Te, . 
¥ Martindale, 
dealers, died last week. 


automobile 


Ban on Auto Racing 


Partially Lifted 

WASHINGTON.—Office of De- 
fense Transportation last wee 
partially suspended the provi- 
sions of General Order ODT No. 
14, which has prohibited auto- 
motive racing in the United 
States since July $1, 1942. The 
suspension order applies only to 
motor vehicles using fuel or 
tires that are not subject te 
Federal allocation or rationing 
regulations. 

The ODT explained that ce 
tain vehicles, such as English 
type motorcycles and midget 
automobiles, can be powered b 
nonrationed industrial alcohols 
or nonrationed petroleum de- 
rivatives. Tires for some 0 
these vehicles are also available 
in limited amounts from prewar, 
stocks, which have not been ra- 
tioned since they are of special 
types not suitable for ord 
usage. 


| 


rryeytyy yy ttt 


STUDEBAKER CELEBRATED the production of its 50,000th Flying Fortre 
engine with a plant ceremony held the same day that its 150,000th heavy-du 


multiple-drive truck rolled off the lin 


e. Parts 


ea 


a 


a 


vice-president of 


Ct titiy 


' | 


i} 


lants were also represent 


in the lineup of officials that listed (left to right), George Westphal, manager 


of Studebaker-South Bend; 
Wayne; Bert Fowler, 
president; 


Virgil S 


H. 8S. Vance, chairman of 
tracting officer; BR. A. Hutchinson 


head of export; Col. John Slezak 


tump, superintendent of Studebaker-Foy 
manager of Studebaker-Chicago; 


Paul G. Hoffm 


the board; Maj. 


ordnance chief; Col. Nelson S. Taibot, Midcentral Air Technical Service Coy 


mand head, and BR. A. 


Vail, vice-president 


in charge of manufacturiz 


a 


L. K. Guernsey, col- 
district 
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CHEVROLET DEALER 
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* * 


America’s Automotive Leaders 


Are at America’s Service 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
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Buffalo Mechanic Shortage 
Is Estimated at 700 


BUFFALO.—With a shortage of 
mechanics and parts and few new 
automobiles as replacements, Erie 
County motorists still are riding 
but their machines are getting 
decrepit. 

Marjorie Baker, executive secre- 


Edmonton Motors Sells 
Main Building to City 

VANCOUVER, B. C.—Frank J. 
Wolfe, president and managing di- 
rector, Edmonton Motors, Ltd., 
Edmonton, Alta., announces the 
sale of the company’s main build- 
ing to the City of Edmonton for 
approximately $150,000. 

The building is a one story con- 
crete and brick block with 44,000 
square feet.. One of the pioneer 
automobile establishments of Al- 
berta, the Edmonton Motors has 
the Chevrolet and Oldsmobile 
franchises in that territory. The 
company distributes parts and 
handles repair work from Red 
Deer to the Arctic. 


tary of the Buffalo Automotive 
Trade Assn., estimates dealers and 
garages are short 700 mechanics. 

Burgard Vocational High School 
enlarged its mechanics classes and 
converted aviation classes to me- 
chanics classes to help out, but 
still the shortage exists. 

“Garages cannot meet the de- 
mand for repairs to aging ma- 
chines,” she explained. “All repair 
places have adopted a policy of 
doing only necessary repair work.” 

Although the county is believed 
to have gained about 50,000 in 
population during war years, auto- 
mobile registration is lower today 
than in five years. Through Septem- 
ber of this year, 193,378 automobiles 
were registered, compared with 
252,532 in 1940. These figures show 
the great number junked. Of the 
total now registered, 47,000 prob- 
ably are cars from two to five 
years old, 75,000 from five to 10, 
and 57,000 over 10. New cars under 
two years are few. Dealers expect 
70,000 will be in the junk class 
within a year. 


Holiday Bonus Offered 


For Cars in Vancouver 
VANCOUVER, B. C.—In the 
good old days dealers would add 
a heater, a radio and maybe a 
spotlight to sell an automobile. 
Now, in order to buy cars, a 
firm here is offering two-day 
holidays with all expenses paid 
to out-of-town persons who will 
bring them their cars for sale. 


Dealer Burwell Home 


On Navy Leave 

SPARTANBURG, S. C.—Com- 
mander Ernest Burwell, head of 
Ernest Burwell, Inc. (Chevrolet), 
who was called to active duty in 
the Navy three years ago, is home 
on a short leave after a fifteen- 
month cruise in the Southwest 
Pacific. 

Commander Burwell, who served 
as executive aid and flag secre- 
tary to Vice Admiral Thomas Kin- 
kaid, commander of Allied naval 
forces in the Southwest Pacific, 
during his cruise of duty in that 
area, has been transferred to 
Washington. 


the best results in our 
inside back cover. 


You_ get 
Classified Section, 


Seatile Dealers See Little Hope for Profit 
In Surplus Trucks 


SEATTLE.—Several local dealers 


have made trips to the Mt. 
Rainier Ordnance base, near Fort 
Lewis, to inspect the command 
reconnaissance cars offered there 
as surplus war material. Results 
of the inspections of units and the 
analysis of potential profit on the 
equipment offered were found to 
be discouraging. 


From 280 to 300 such cars are 


Used-Car Dealer Fined 
$1,500 in Ontario 


TIMMINS, Ont.—Clifford  V. 
Howe, Timmins used-car dealer, 
was fined $1,500 and costs on a 
charge of selling an automobile 
above ceiling prices. Wartime 
Prices and Trade Board officials 
claimed Howe had sold a 1940 
model car for several hundred dol- 
lars above the set price. 

A charge against Frank Dunbar, 
a salesman employed by Howe, 
was withdrawn. 


Never Underestimate the Power of a Woman! 


Between 1930 and 1940 the number 
of women employed in the American 


distribution system almost tripled... 


2,560,000 in 1940. 


LADIES’ HOME JOURNAL 


LARGEST AUDITED CIRCULATION OF ANY MAGAZINE 


in the offering. They are I 
half-ton chassis models with 1 
wheel drive and canvass top. 
1940s weigh 4,600 pounds, an 
1941s, 5,940 pounds. 
Demand from the public 
come only if the vehicles are 
verted into pick-up trucks, it# 
thought. This changeover was 
mated at $90, nullifying any ® 
sonable profit, dealers say. aka 
Warranty sale price is set @h, 
$855. The cost “as is” to the d@a 
ers is $206 less. Handling and 
ing costs, without allowing - 
thing for reconditioning, are7® 
follows: (estimated) conve \ 
$90; commission, $60; trip to bh 
with mechanic and bringing v 
cle to Seattle, $25. Some furt& 
allowances on “as is” price @ 
given by the procurement di a” 
if a wheel or a part is missing, @te, 
Dealers are very anxious to 
operate and are keen to buy amy 
and all surplus motor vehicle 
offered, but of course, common 
business principles require that 
deal be such that dealers can 
a@ reasonable profit. +a 
Some weapon cars, in the pag 
senger-car field, are also offered) 
but these have had rough usage’ 
and are generally classed as junit, 
Many 1%-ton Chevrolet trucks that 
had been used on the Alcan high= 
way are also on display at Mi; 
Rainier base. Only a few are come 
sidered attractive. c 


U.S. Prices H igh? | 
Take a Look . 
At Britain’s 


MONTREAL.—Prices of Brit-7 
ain’s first postwar automobiles. 
are likely to knock the bottom®= 
out of the present second-hand 
car boom, according to _ the 
London Daily Mail. 

British manufacturers, it is 
thought, will offer new cars at 
about 50 percent above 1939 
prices. Yet today six-year-old 
cars are bringing 100 to 150 per- 
cent above 1939 figures. 

One of the biggest manufac- 
facturers rejected a_ tentative — 
suggestion that his new model , 
would sell for $600 more than 
the 1939 car. 

“It should be more like $340 
above the old price,” he said. 

If this estimate is reliable, it 
seems probable that popular 
8 hp. cars will be priced at $800 
or less, similar classes of 10 hp. 
cars at $1,100 and 12 hp. at $1,400. 


Cleanup 


Phoenix Dealer Sweeps 
Field at Contest 
PHOENIX, Ariz. — (UTPS) — 
Ralph Brown, of the Chandle 
(Arizona) Chevrolet Co. along 
with his parts department man- 
ager, Elwood Larson, left from a 
Chevrolet parts department party 
here last week with most of the 

prizes in the various contests. 

First, Brown won a parts depart- 
ment selling competition with Goff, 
Motor Co., Casa Grande. Then, at 
the party, Brown and Larson won 
“firsts” in shooting, archery, horse- 
shoe pitching and other games. 

Brown, with a smile on his face, 
went home with a $15 sleeping bag’ 
and a cowhide zipper bag. 


Murphysboro Dealer 


Plans Dual Expansion 


MURPHYSBORO, Ill. — Harold 
Grob announced recently purchase 
of the home of Chevrolet building 
at Walnut and 16th Streets from 
the Borgsmiller estate and plans 
for a dual building expansion there 
and at the firm’s used-car lot 
across Walnut street. 

The building at Walnut and 
16th, 66 by 138 feet, has been oc- 
cupied by Chevrolet since 1927 and 
has been a Grob agency since 1933. 


Ark. Firm in New Hands 


HOPE, Ark.—The Archer Motor Co. 
was recently sold to Arch Wiley, for- 
merly of Cleveland, Earl L. Archer an- 
nounced recently. Wiley was in the 

, servicing and parts business in Cleve- 
. land for 14 years. 
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LOOKING 
| AHEAD 


Hudson has set its sights high, aiming to win a larger share of the 
huge postwar automobile market. In approaching this task, we have 
started with three fundamental beliefs: 
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l The buying public will be more insistent on automobile quality 
and value than ever before. 


2 Quality cars must be represented by distributors and dealers 
of the highest type. 


3 Selling plans must be geared to meet the stiffest competition in 
history. 





When new cars can be built again, Hudson will be ready — with a 
product in tune with new times, to be sold by a strong and aggressive 
organization, under a franchise that will be both fair and profitable. 











. Hudson workers, who 
-have twice won the 
Army-Navy Production 
Award, and who fly the 
Bull’s-eye Flag for bond 
purchases, urge you to 


Buy War Bonds to 
the Limit 







MOTOR CAR COMPANY 


DETROIT 14, MICHIGAN 










35 Years of Precision Manufacture 





Above: Hudson’s own body plant—large, modern, equipped Hudson plants —totaling more than 3 million square feet 
with the best in tools and machinery. For 5 consecutive of floor space—are now engaged in high-precision war 
ars it produced an average of 271,312 Hudson bodies production. They will be readily converted to the high- 


ye 


annu: lel year, a total of 300,962 bodies. precision production of fine motor cars. 


CCPC CCHS 


ally, and in one mo¢ 


OUR PLANTS ARE DEDICATED TO WAR PRODUCTION..-.-OUR DEALERS TO MAINTAINING WAR TRANSPORTATION 


aes Fell 
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Packard’s Net 
Up Slightly 
For 9 Months 


DETROIT.— A _ nine-month vol- 
ume of war work exceeding the 
dollar output of the entire year 
1943, has yielded Packard Motor 
Car Co. net income of $3,280,130 for 
the period ending Sept. 30, ac- 
cording to a report by George T. 
Christopher, president and general 
manager. 

These net earnings, after provi- 
sion of $15,026,000 for federal in- 
come taxes, compare with $3,049,- 


-_ 
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273, after taxes of $15,088,000, for 
the same period last year. The 7% 
percent net increase is computed 
after respective estimates of re- 
serves for renegotiation. 

Business done totaled $354,503,682. 
This is 44% percent greater than 
the $245,312,429 reported for 1943’s 
first nine months. 

January-through-September ship- 
ments of Packard-built Rolls- 
Royce engines were 70 percent 
ahead of last year, Christopher 
reported. 


It takes a stron as & fish to a << 
the current an good dealer to 
stay in business now! 


Parleys Set to Spur 


Munitions Production 


WASHINGTON.—Alarmed by 
the steady decline in war pro- 
duction through October, repre- 
sentatives of the Army, Navy 
and Maritime Service will con- 
fer with industry leaders in 
three major cities this week. 


Meetings will be held in De- 
troit, Chicago and Cleveland. 
The WPB, which arranged the 
discussions, said that their aim 
is to analyze the situation in 
the plants with a view to boost- 
ing production. 


Service Editor 


convention held 


National 


ever 


hotel here. 


Booths Get Big Play... 


NSPA Convention Draws 
Record 3,000 


By Jack Weed 
CHICAGO.—By far the largest 


by 


Standard Parts. Assn. 
opened Thursday at the Sherman 
This year’s advance 
registrations totaled over 2,200. 
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ad 


ca 


DC 


~:” 
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Ranch Baswn--Eown Bolt “Yinished” 


W Corn Bett StTocKMEN annually 


produce an enormous crop of cattle, 


hogs and sheep, more stock is needed to con- 
sume the abundant feed supplies of the surplus 
grain states. Ranchers in the vast grazing areas 
of the west are particularly well situated to 
produce large numbers of healthy calves and 
lambs. These young animals when brought to 
Corn Belt stock farms are grown out and fat- 
tened to produce choice meats. 


Each year Corn Belt stockmen buy millions of 
head of calves and lambs produced by ranchers 
and, in the process of converting grains and 
roughages into meat tonnage, build soil fertility, 
maintain an even distribution of labor through- 
out the year and reduce bulky crops into com- 
pact animal products of higher value, thereby 
cutting the cost of shipping the output of the 
farm to market. Because livestock farming is 


efficient, it naturally follows that those engaged 
in it are the most consistently prosperous men 
in American agriculture. 


For more than seventy years The Corn Belt 
Farm Dailies have covered every phase of the 
tremendous six billion dollar livestock farming 
industry, from production, care, feeding and 
management on ranch and farm through 
marketing to the packer. 


Livestock farmers depend on The Corn Belt 
Farm Dailies for the accurate, timely and vital 
information necessary to the successful conduct 
of their business. That these publications reach 
the logical readers is determined by the special- 
ized editorial service and the sound selective 
device of the highest subscription price in the 
agricultural field—$5.00 a year. Such a price 
is not an invitation to an unnatural clientele. 


GENERAL OFFICE: UNION STOCK YAROS, CHICAGO &, ILLINOIS 


CHICAGO DAILY DROVERS JOURNAL @® KANSAS CITY DAILY DROVERS TELEGRAM. 
OMAHA DAILY JOURNAL-STOCKMAN 6 ST. LOUIS DAILY LIVESTOCK REPORTER 
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THE - LIVESTOCK - INDUSTRY 


By noon the registrations had gone 
over 2,700 with a total registration 
of over 3,000 expected before the 
convention ends Nov. 11 

As customary at these fall con- 
ventions, during wartime, parts and 
equipment manufacturers have con- 
ference booths where they meet 
their jobbers and_ distributors. 
This year 140 manufacturers have 
booths . 

Don McKim, executive vice- 
president of NSPA, opened the 
sessions with a welcoming speech, 
followed by a report by President 
Wm. J. Menghinit. A stirring ap- 
peal to save the America we all 
know, was made by Carl Taylor. 
Jack Mehan, of Distributors In- 
stitute, talked on the subject of 
distributing costs, pointing out that 
the cost of distributing automotive 
products is there and the ultimate 
buyer must foot the bill, whether 
the manufacturer of the product 
or the jobber pays the initial cost. 

Full business’ sessions were 
scheduled for both Friday and 
Saturday mornings, with election 
of officers scheduled for Saturday 
afternoon. The annual banquet, 
which took place Friday night, was 
a total sellout with over 1,100 
present. 

Manufacturers of parts and 
equipment were very prominent in 
the halls and lobby, gathered in 
little groups with distributors who 
are trying to find out what will 
come in postwar and how soon 
they are going to get the products 
they have been starving for these 
past three years. 

In order to give delegates ample 
opportunity to visit the manufac- 
turer conference booths, meetings 
were restricted to the morning on 
each day of the NSPA congress. 

McKim made it clear in his re- 
marks at the convention that the 
event had not been called for pur- 
poses of discussing problems but 
rather to prepare for and become 
attuned to the opportunities ahead 
for the industry, with respect to 
markets, products, distribution and 
other phases. 

McKim stated that manufac- 
turers and jobbers of parts and 
equipment had been fortunate in 
allotments by government agen- 
cies. He attributed this to their 
realization that the wartime trans- 
portation system must not be 
allowed to break down. 

Facilities were set up also for 
consultation on management war 
regulations, aptitude testing, in- 
dustry, advertising, wage, pension 
and hospitalization matters, jobber 
advertising catalog standards, shop 
time studies, and market analysis. 

Carl Wismeyer, of War Produc- 
tion Board, told this writer that 
he has handed in his resignation, 
to take effect Nov. 18. Wismeyer 
is going back to Florida, build up 
his private school and do some 
fishing and duck hunting which he 
has missed while being a part of 
the Washington merry-go-round. 


Brown to Join 


McCallum Firm 


DETROIT. — Expansion of the 
art firm of McCallum & Associates 
and a change in the organization 
name to McCallum & Brown, ad- 
vertising illustrators, will be made 
shortly when Sherb Brown joins 
George M. (Scotty) McCallum in 
the operating management of the 
studios in the General Motors 
Building. 

The change will be effected as 
soon as Brown can be released 
from war contact work with 
Remington-Rand, Inc., McCallum 
announced. At the same time, he 
said, C. George Shepherd will be 
associated with the firm, as will 
other nationally known illustrators 
to be announced later. 


Betz Promoted 


INDIANAPOLIS. — Promotion of 
William L. Betz, former automobile 
retailer of Vincennes, Ind., to lieu- 
tenant colonel, chief of a transporta- 
tion section in an Army Air Forces 
service command station in England, 
has recently been announced. Betz 
rose from master sergeant in World 
War I to first lieutenant and until 
July 31, 1938, when he entered service 
as a captain, was on reserve status. 
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N 3 weeks Jack & Heintz designed a unique retraction motor for the Air Forces...made 
important improvements in motor performance and life that had never before been 
thought possible ... and in two more weeks were producing it in production-line quantity 
at a lower price to the government. When the war is won this Jack & Heintz ability will 
be available to industry—to help you with better parts or products, engineered and produced 
with new precision at production-line speed and low cost, to meet your postwar competition. 
We would like to show you this unique combination 
at work now. Jack & Heintz, Inc., Cleveland, Ohio, 
manufacturers of aircraft engine starters, generators, 


gyro pilots, gyro flight instruments, magnetos, motors. 


JAcK « HEINTZ 
‘i SIncorpordled 
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Packard’s Net 
Up Slightly 
For 9 Months 


DETROIT.— A _ nine-month vol- 
ume of war work exceeding the 
dollar output of the entire year 
1943, has yielded Packard Motor 
Car Co. net income of $3,280,130 for 
the period ending Sept. 30, ac- 
cording to a report by George T. 
Christopher, president and general 
manager. 

These net earnings, after provi- 
sion of $15,026,000 for federal in- 
come taxes, compare with $3,049,- 
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273, after taxes of $15,088,000, for 
the same period last year. The 7% 
percent net increase is computed 
after respective estimates of re- 
serves for renegotiation. 

Business done totaled $354,503,682. 
This is 44% percent greater than 
the $245,312,429 reported for 1943’s 
first nine months. 

January-through-September ship- 
ments of Packard-built Rolls- 
Royce engines were 70 percent 
ahead of last year, Christopher 
reported. 


It takes a stron Ss fish to swim against 
the current an ood dealer to 
stay in business now! 
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Parleys Set to Spur 
Munitions Production 


WASHINGTON.—Alarmed by 
the steady decline in war pro- 
duction through October, repre- 
sentatives of the Army, Navy 
and Maritime Service will con- 
fer with industry leaders in 
three major cities this week. 

Meetings will be held in De- 
troit, Chicago and Cleveland. 
The WPB, which arranged the 
discussions, said that their aim 
is to analyze the situation in 
the plants with a view to boost- 
ing production. 


By Jack Weed 

Service Editor 
convention held 
National 


ever 


hotel here. 
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Booths Get Big Play... 


NSPA Convention Draws 
Record 3,000 


CHICAGO.—By far the largest 


by 


Standard Parts. Assn. 
opened Thursday at the Sherman 
This year’s advance 
registrations totaled over 2,200. 
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Ranch “Bosn--Com Bell “Yinished” 


Wim Corn Bett StocKMEN annually 
produce an enormous crop of cattle, 


hogs and sheep, more stock is needed to con- 
sume the abundant feed supplies of the surplus 
grain states. Ranchers in the vast grazing areas 
of the west are particularly well situated to 
produce large numbers of healthy calves and 
lambs. These young animals when brought to 
Corn Belt stock farms are grown out and fat- 
tened to produce choice meats. 


Each year Corn Belt stockmen buy millions of 
head of calves and lambs produced by ranchers 
and, in the process of converting grains and 
roughages into meat tonnage, build soil fertility, 
maintain an even distribution of labor through- 
out the year and reduce bulky crops into com- 
pact animal products of higher value, thereby 
cutting the cost of shipping the output of the 
farm to market. Because livestock farming is 


efficient, it naturally follows that those engaged 
in it are the most consistently prosperous men 
in American agriculture. 


For more than seventy years The Corn Belt 
Farm Dailies have covered every phase of the 
tremendous six billion dollar livestock farming 
industry, from production, care, feeding and 
management on ranch and farm through 
marketing to the packer. 


Livestock farmers depend on The Corn Belt 
Farm Dailies for the accurate, timely and vital 
information necessary to the successful conduct 
of their business. That these publications reach 
the logical readers is determined by the special- 
ized editorial service and the sound selective 
device of the highest subscription price in the 
agricultural field—$5.00 a year. Such a price 
is not an invitation to an unnatural clientele. 


GENERAL OFFICE: UNION STOCK YARDS, CHICAGO 9, ILLINOIS 
CHICAGO DAILY DROVERS JOURNAL @ KANSAS CITY DAILY DROVERS TELEGRAM.. 
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By noon the registrations had gone 
over 2,700 with a total registration 
of over 3,000 expected before the 
convention ends Nov. 11. 

As customary at these fall con- 
ventions, during wartime, parts and 
equipment manufacturers have con- 
ference booths where they meet 
their jobbers and_ distributors. 
This year 140 manufacturers have 
booths . 

Don McKim, executive vice- 
president of NSPA, opened the 
sessions with a welcoming speech, 
followed by a report by President 
Wm. J. Menghinit. A stirring-ap- 
peal to save the America we all 
know, was made by Carl Taylor. 
Jack Mehan, of Distributors In- 
stitute, talked on the subject of 
distributing costs, pointing out that 
the cost of distributing automotive 
products is there and the ultimate 
buyer must foot the bill, whether 
the manufacturer of the product 
or the jobber pays the initial cost. 

Full business sessions were 
scheduled for both Friday and 
Saturday mornings, with election 
of officers scheduled for Saturday 
afternoon. The annual banquet, 
which took place Friday night, was 
a total sellout with over 1,100 
present. 

Manufacturers of parts and 
equipment were very prominent in 
the halls and lobby, gathered in 
little groups with distributors who 
are trying to find out what will 
come in postwar and how soon 
they are going to get the products 
they have been starving for these 
past three years. 

In order to give delegates ample 
opportunity to visit the manufac- 
turer conference booths, meetings 
were restricted to the morning on 
each day of the NSPA congress. 

McKim made it clear in his re- 
marks at the convention that the 
event had not been called for pur- 
poses of discussing problems but 
rather to prepare for and become 
attuned to the opportunities ahead 
for the industry, with respect to 
markets, products, distribution and 
other phases. 

McKim stated that manufac- 
turers and jobbers of parts and 
equipment had been fortunate in 
allotments by government agen- 
cies. He attributed this to their 
realization that the wartime trans- 
portation system must not be 
allowed to break down. 

Facilities were set up also for 
consultation on management war 
regulations, aptitude testing, in- 
dustry, advertising, wage, pension 
and hospitalization matters, jobber 
advertising catalog standards, shop 
time studies, and market analysis. 

Carl Wismeyer, of War Produc- 
tion Board, told this writer that 
he has handed in his resignation, 
to take effect Nov. 18. Wismeyer 
is going back to Florida, build up 
his private school and do some 
fishing and duck hunting which he 
has missed while being a part of 
the Washington merry-go-round. 


Brown to Join 


McCallum Firm 


DETROIT. — Expansion of the 
art firm of McCallum & Associates 
and a change in the organization 
name to McCallum & Brown, ad- 
vertising illustrators, will be made 
shortly when Sherb Brown joins 
George M. (Scotty) McCallum in 
the operating management of the 
studios in the General Motors 
Building. 

The change will be effected as 
soon as Brown can be released 
from war contact work with 
Remington-Rand, Inc., McCallum 
announced. At the same time, he 
said, C. George Shepherd will be 
associated with the firm, as will 
other nationally known illustrators 
to be announced later. 


Betz Promoted 


INDIANAPOLIS. — Promotion of 
William L. Betz, former automobile 
retailer of Vincennes, Ind., to lieu- 
tenant colonel, chief of a trans orta- 
tion section in an Army Air Forces 
service command station in England, 
has recently been announced. Betz 
rose from master sergeant in World 
War I to first lieutenant and until 
July 31, 1938, when he entered service 
as a captain, was on reserve status. 
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N 3 weeks Jack & Heintz designed a unique retraction motor for the Air Forces...made 
important improvements in motor performance and life that had never before been 
thought possible ... and in two more weeks were producing it in production-line quantity 
at a lower price to the government. When the war is won this Jack & Heintz ability will 
be available to industry—to help you with better parts or products, engineered and produced 
with new precision at production-line speed and low cost, to meet your postwar competition. 
We would like to show you this unique combination 
at work now. Jack & Heintz, Inc., Cleveland, Ohio, 
manufacturers of aircraft engine starters, generators, 


gyro pilots, gyro flight instruments, magnetos, motors. 


JAcK « HEINTZ 


CSIncorporaled 





Running on 
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a Hangover 


Tests Show that Alcohol Gives 


More Power Than Gasoline 


WASHINGTON. — The _ horse- 
power of an internal combustion 
engine is fixed by the amount of 
air it gets rather than the amount 
of fuel, according to the results of 
tests made here recently at the 
National Bureau of Standards on 
substitute fuels for possible use in 
parts of the world where petro- 
leum is not readily available. 

In the tests, it was stated, 
bureau experts operated engines on 
alcohol, both conventional grade 
and in mixtures with water con- 
taining as little as 35 percent 
alcohol. 

With 190 proof alcohol, it was 
found, they said, that a given en- 
gine develops more horsepower by 
several percent than with gasoline, 
despite the fact that the heat 
available per pound from the 


alcohol is less than two-thirds as|“ 


much as from the gasoline. The 
increased horsepower results, it 
was pointed out, from the fact that 
on vaporizing in the manifold the 
alcohol cools the air more than 


does the gasoline, thus permitting 
a greater weight of air to enter 
the cylinders. 

Although engine operation is 
possible with the very low-proof 
alcohols, disadvantages in their use 
according to the Government sci- 
entists, are: 

1. The amounts of fuel used are 
so great that carburetor connec- 
tions, jets, fuel lines, fuel pumps 
and tanks would have to be in- 
creased in size. 

2. Large amounts of water col- 
lect in the engine crankcase . 

8. Spark plugs become moist and 
fail to fire at low throttle. Spark 
settings must be changed and the 
fuel consumption, even based on 
the amount of alcohol alone, is 
double that for high-test alcohol. 


WE ARE TAKING THIS opportu- 
nity to thank you for the response 
that the ads we at in your pa er 
have given us. e are enclosing 
another ad we would like to have 
ou run for three_ issues.”"—Keller 
otors, Denver, Colo. 

Bw Want Ad Dept., inside back cover 


WAR CARGOES WALK ASHOR 


«220ne more 
demonstration 
of America’s 
engineering skill! 


Across the reef-locked harbor, an amaz- 
ing vehicle moves toward shore. 

It’s a swimming, walking boxcar! 
Aboard it are vital supplies, medical 
stores. Rations and ammunition. Jeeps, 
perhaps. Or fully equipped troops. 

Reaching land, the strange craft turns 
into a fighter! It claws its way on to the 
shore, doubles its speed and punches 
through to its objective. 

Yes, Yankee ingenuity is not only 
producing the best for our men... it’s 
seeing that the best gets through to them. 


* * = 


Borg-Warner is today a very large 
manufacturer of amphibian tractors. 
Its Ingersoll Steel and Disc Division 
designed and built the latest version 
and contributed many refinements 
and improvements to the entire am- 
phibian program. 

To the making of these ‘‘Am- 
Tracks’’ and more than 100 other war 
items, Borg-Warner brings years of 
experience in design, engineering and 
production. And to each of these as- 
signments it applies a basic principle: 
“design it better—make it better.” 

By holding true to this ideal Borg- 
Warner has gained acceptance for an 
even greater and more varied list of 
essential peacetime products . . . prod- 
ucts that are serving almost every 
American every day. In the automo- 
tive industry alone, for example, 9 
out of 10 makes of motor cars contain 
essential Borg-Warner parts. 


Today the Borg-Warner companies 
work to one goal . . . to speed the 
close of conflict. 


Partners with the automotive 
industry from the start, Borg- 


Warner supplies these and 
other essential parts... 


PRODUCTION 
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232,403 Planes 


That’s Aircraft Output 
Since July 1, 1940 
WASHINGTON.—For the first 
time, the War Production Board 
has released detailed figures on 
aircraft output by type, from 
July 1, 1940 to Sept. 30, 1944. 
The figures are as follows: 


Reconnaissances .. 
Trainers 
Communications .... 
Special purpose .... 


Orr Promoted 


BOSTON.—Fred A. Ordway, presi- 
dent and treasurer of the Henley- 
Kimball Co. (Hudson distributors), 
announces the appointment of Alexan- 
der M. Orr as general manager. 
During the last 15 years, Orr was 
vice-president and general manager of 
the Henley-Kimball branch in Port- 
land. Norman E. Hubbard, who had 
served as sales manager of the Port- 
land branch, has been named manager 
of the branch. 


i I 
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Registrations Also Drop. . 


Motor Taxes Decline 
Half a Billion in 1943 


WASHINGTON. — Taxes paid in 
connection with motor’ vehicle 
ownership and operation in 1943 
totaled $1,977,036,000, as compared 
with $2,430,093,000 in 1942, accord- 
ing to National Highway Users 
Conference compilations based on 
tables just released by the Public 
Roads Administration. 

Decreased tax returns reflect 
restricted motor vehicle use and 
declining registrations. 

Total private and commercial 
motor vehicle registrations dropped 
from 34,163,391 in 1942 to 31,887,142 
in 1943. Motor vehicles owned by 
federal, state and local govern- 
ments numbered 409,740 last year, 
compared with 442,016 in 1942. 
Publicly and privately owned mo- 
tor vehicle registrations were 32,- 
296,882 in 1943 and 34,605,407 the 
previous year. 

Diversion of special highway 
taxes to non-highway purposes was 


xx«nrk 


BORG-WARNER 


Peacetime makers of essential operating parts forthe automotive, aviation, marine and farm implement industries, 


and of Norge home appliances . . . these units which form the Borg- Warner Corporation are today devoted exclusively to the 
needs of war: BORG & BECK *« BORG-WARNER INTERNATIONAL * BORG-WARNER SERVICE PARTS ¢ B-W SUPERCHARGERS, INC. * CALUMET STEEL @ 
DETROIT GEAR AIRCRAFT PARTS ¢ DETROIT VAPOR STOVE + INGERSOLL STEEL & DISC * LONG * MARBON « MARVEL-SCHEBLER CARBURETER ¢ 
MECHANICS UNIVERSAL JOINT ¢ MORSE CHAIN ¢ NORGE * NORGE MACHINE PRODUCTS * PESCO PRODUCTS * ROCKFORD CLUTCH e SPRING DIVISION ¢ 


WARNER AUTOMOTIVE PARTS * WARNER GEAR 


less in 1943 than in 1942, due 
principally to declines in total 
collections. 

The decreasing amounts of high- 
way user taxes diverted to non- 
highway purposes are due mostly 
to declining revenues, rather than 
extensive “reforms” within the 
states. Of the four states which 
most recently amended their .con-: 
stitutions to dedicate these taxes to 
highway purposes (Iowa, Oregon, 
and West Virginia—all in Noyem- 
ber, 1942, and Maine in 1944), only 
Oregon has diverted any of these 
funds. These amounts were. di- 
verted to state parks usage. 


Willow Run 
Consistent in 


Topping Quota 


DEARBORN, Mich—In 14 
months of ahead-of-schedule pro- 
duction, Willow Run has pro- 
duced more bombers a month 
than the Army’s quota, it isan- 
nounced. 


Ford officials explained that 
the company’s contract with the 
Army permits a small percent- 
age of over-production. 


Of these “extras”, more than 
100 were turned out in the last 
months of 1943, at the time Wil- 
low Run was approaching its 
bomber-an-hour goal. Even af- 
ter the plant hit what the Army 
estimated was peak production, 
Willow Run continued to finish | 
each month with a surplus.*In 
recent months, as the Army’s 
need for B-24 bombers decreased. 
Ford has reduced production “to 
about Army schedule. 


Daily production has dropped 
very little at Willow Run, de- 
spite the Army’s recent cutback. 
Reduction of the work week 
from six days to five, started in 
September, has made possible 
the retention of many employes 
and the same orderly flow of 
production. 


Good Prospects 
Seen by Rodgers 


MANCHESTER, N. H.—(UTPS) 
—While asserting that New Hamp- 
shire truck operators should not 
become unduly alarmed over post- 
war freight traffic prospects, Ted 
V. Rodgers, president of the Amer- 
ican Trucking Assns., warned at 
the annual meeting of the New 
Hampshire Truck Owners‘ Assn. 
here last week that they must 
intensify service to shippers. 

“Best estimates thus far,” Rod- 
gers said, “point to truck freight 
tonnages in the first postwar year 
within 12.9 percent of that for 1941 
when motor freight set its first 
volume record of the war.” He de- 
clared truck loadings this year 
probably would reach the peak of 
1943, which was 10 percent above 
the 1942 total. 


Goodrich Aids Building 
Of Colombia Tire Plant 


AKRON.—The new tire and tube 
plant being built near Bogota, the 
capital of Colombia, South America, 
by the Industria Colombiana de 
Llantas, S. A. (Colombian Tire Co.) 
is being rapidly completed and pro- 
duction should start about Jan. 1, 
it is announced by Stanley W. Cay- 
wood, general manager of the in- 
ternational division of the B. F. 
Goodrich Co., which is furnishing 
technical and engineering counsel, 
as well as part of the capital, for 
the project. 

Capacity of the plant will be 
around 100,000 tires and tubes an- 
nually, in addition to tire repair 
materials and automotive acces- 
sories, Caywood said. The plant 
is expected to process between 700 
and 800 tons of rubber annually. 


Va. Trailer Camp OK'd 


WINCHESTER, Va.—Permission to 
build a 175-unit trailer camp in the 
southern section of Winchester has 
been granted by the Winchester 
Common > 
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That, in the words of one of Amer- 
ica‘’s best known entertainers, is 
why he prefers The New York Times 
above all other newspapers. Mean- 
ing, he adds in straight talk, “it 
prints all the news completely, im- 
partially, reliably.” 


We don’t repeat his comment just 
because we think it’s clever and 
amusing. We think it bears repeat- 
ing because it’s typical of the way 
prominent men and women all over 
the country feel about The New 
York Times. In a recent survey 
among 5,800 leaders in the politi- 
cal, business, religious, social and 
civic life of the nation, 45% voted 
The New York Times their favorite 
newspaper. Only 12% chose the 


next newspaper. 


These are the solid citizens of their 
communities. The Times is their 
favorite newspaper. That it should 
be your favorite advertising me- 
dium follows, as surely as reader 


response follows reader interest. 


The New Work Times 


“""ALL THE NEWS THAT'S FIT TO PRINT’ 
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Truck-Tractor 
Output Slumps 
In September 


WASHINGTON.— Approximate- 
ly 64,866 trucks and truck tractors 
were produced during September, 
WPB announces. 

This figure, which includes both 
military and civilian output, com- 
pares with 68,545 for August. 

The civilian truck-tractor pro- 
duction during September was 12,- 
101, against August’s 12,511. The 
military output was 52,765, com- 
pared with 56,034 in August. 

WPB iists a heavy-truck pro- 
duction of 27,167 in September, of 
which 2,069 are civilian and 25,098 
military. Heavy output in August 
was 29,110. 

Approximately 16,332 medium 
trucks were turned out in Septem- 
ber, slightly above the August 
mark of 15,994. Military medium 
production rose in September to 
6,300, while civilian output dipped 
to 10,032. 

Production of light trucks sag- 
ged in September from an August 
peak of 23,441 to 21,367. All light 
truck production is solely for mili- 
tary purposes at present. 
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The Worker’s Opinion 


Morale Thrives in New and Old Plants Alike, 


dv. F. 


by the compan 
huge airplane tires so much 
accompanied to Akron by 

executive vice-chairman, and L. E. 


Goodrich to Expand 
Clarksville Plant 


plant and manufacturing facilities 
of the Clarksville (Tenn.) division 
of B. F. Goodrich Co. is announced. 

An addition of 80 by 400 feet will 
be erected to house new processing 
equipment, permitting a substantial 
increase in sole and heel produc- 


two other officials of WP 
Spencer, planning section manager. 


e CLARK, new director of the rubber bureau of the War Production 
Board, visits the Akron plants of B. F. Goodrich Co. 
president, John L. Collyer, to Charles Baxter who builds 
in demand for our heavy bombers. 


Here he is introduced 


Clark was 
B—H. G. Batcheller, 


tion there. Cost of the addition 
and equipment will exceed $500,000, 
R. 


|the company estimates. C. 
AKRON. — Major expansion of | 


Spencer is plant manager. 


Buys Lots for Building 


ST. LOUIS.—Vincel Motor Car Co. 
announces the purchase of a lot front- 
ing 125 feet on the Kings Highway. 
The lot adjoins a 110-foot lot acquired 
earlier by the company. A new build- 
ing will be erected soon. 


Thompson 


CLEVELAND.—A spirited morale 
can be molded among employes of 
a plant no matter what its physical 
condition, results of a poll of work- 
ers of Thompson Products, Inc., 
indicate. 

In a company-issued booklet en- 
titled “We Led With Our Chin,” 
a breakdown of the extensive sur- 
vey is published. Workers answered 
questions on their attitude towards 
all aspects of relations with the 
Thompson firm. 

Workers of both the new and 
old Thompson plants showed a 
striking similarity in their replies 
to the poll, the booklet said. Only 
a 5 percent difference separated 
the totals of the two replies. 

(In recent NLRB elections, 
Thompson workers voted against 
being represented by any union. 
The vote has been protested by 
the UAW-CIO.) 

98% OK Conditions 

At the main Thompson plant, 
where the first unit was built in 
1901, 93 percent of the employes 
said they regard working condi- 


There’s a rebroadcast included in 


A NATIONAL SHOW 


for your product 


FOR *37,200 A YEAR 


complete 


The minimum rating of this show is 5.0 plus — 
or 1,500,000 families. But that’s not counting 


the rebroadcast. 


Here’s how it figures: 
To get Redbook, 1,500,000 people pay 25¢ ad- 


And you cannot be sure of dominating this im- 
portant audience with any other medium — radio, 
weeklies, comics or service magazines. For these 
people like entertainment of a particular kind. 
Their great pleasure is good reading, and so their 


Poll Shows 


tions as average or above. Conges- 
tion and lack of adequate employe 
facilities are prevalent at the main 
plant. 

Sharply contrasting, Thomp- 
son’s Tapco plant offers ventila- 
tion, cafeterias and recreational 
facilities modern in every re- 
spect. Fully 98 percent of Tapco 
workers answered affirmatively 
to the query on rating of work- 
ing conditions. 

Replies of office employes of the 
two plants reflect a wider differ- 

ence of opinion. Eighty-four per- 
cent of main plant workers regard 
conditions “average or above,” 
while 99 percent of the Tapco em- 
ployes present a similar verdict. 
Results Weighed 

Weighing these results, the book- 
let concludes that the Thompson 
worker realizes that “working con- 
ditions are made up of a lot of 
intangibles—the attitude of super- 
vision, the friendliness of fellow 
workers and the general tone and 
morale of the plant.” 

In all, the company asked 53 
questions of the workers. Ex- 
perts at Fenn College, in Cleve- 
land, compiled the results of the 
poll from the anonymous ballots 
of the workers. 

Answers to other questions: 

Exactly 60 percent say they like 
their job “fine,” 24 percent say their 
job is “okay,” 12 percent reply 
“okay for the war” and 4 percent 
dislike their position. 

86% Like Wages 

Thirty-six percent rated their 
wages “good,” 49 percent “average,” 
15 percent “low.” 

Towards relationships with fel- 
low employes, 90 percent found 
them “friendly,” 9 percent “indiffer- 
ent” and 1 percent “unfriendly.” 

Although 8 percent are con- 
vinced that Thompson “almost 
never” picks the right persons 
for promotions, 92 percent con- 
ceded that the firm does either 
most or part of the time. 

Approximately 13% percent of 

the workers felt that they were 
being treated disrespectfully by 
the firm or that their individuality 
was being cramped. 

Eighty-five percent hope to re- 
main with Thompson after the war, 
with 72 percent certain that they 
have a dependable future with the 
organization. 

“Mister One Percent’ 

The booklet spoke lightly of the 
constantly discontented one per- 
cent of the workers, who be- 
grudgingly linger despite all. “Mis- 
ter One Percent,” said the bro- 
chure, hates his job, his salary, his 
hours, bonuses, his fellow workers, 
and gripes about his chances for 
advancement, the management, the 
morale, and the food in the cafe- 
teria. 

“The poll has afforded the man- 
agement with an insight into em- 
ploye thinking,” the booklet stated. 
“All opinions expressed are being 
carefully weighed, and many of the 
recommendations are being con- 
sidered in charting our company’s 
course through the unknown 
waters ahead.” 


favorite show is Redbook. The Redbook standard of 


mission. That's better than a 5.0 rating. They turn 
to each issue many times, read it three and a quarter 
hours. 

Then they pass their Redbook on to Cousin Kate 


(who also enjoys reading ) — a kind of rebroadcast, 
so to speak. 

We estimate this secondary circulation at 2 to 4 
million people, before the issue finally goes off the 
air, if we may borrow another phrase. 

This is the audience your product can dominate 


with a page in every issue for only $37,200 a year. 


fiction makes them as cohesive an audience as the 
following of Ma Perkins, for example. 

Don’t you agree this audience is worth dominat- 
ing? Especially when you can do it for $37,200 a 


year! 


While Redbook is now over-sold, we'd like to 
send you “The Rating You Can Expect in Red- 
book.” Write Redbook, 230 Park Avenue, New 


York 17, New York. 


Enough to Win a National Election: Six million — 
1 out of every 5 families — read Redbook, Cosmopolitan 
and American, THE MONTHLY GROUP — with less than 
15% duplication. Counting secondary circulation, this is 
almost enough people to win a National Election. It's 
sound business to get their vote for your product. And all 
this campaign costs is $160,000 for 12 full pages. 


Direct Source 


Borg-Warner Men to Quis 
Veterans on Aims 


CHICAGO. — Directors of per- 
sonnel in more than 20 Borg- 
Warner plants, who have accepted 
responsibility in the corporation’s 
postwar plans for reinstatement of 
returned service men and women, 
are going to learn something of 
their undertaking from the veter- 
ans themselves. 

They will meet with patients at 
Percy Jones Readjustment Center, 
Gull Lake, Mich., on Nov. 13, it is 
revealed, to learn from the vets 
exactly what they wish for at 
work, at play and in their homes 
of the future. 

The meeting at Gull Lake, near 
Battle Creek, will consist of a 
half-hour’s chat and dinner with 
the veterans now at Percy Jones 
Readjustment Center. It was ar- 
ranged through the cooperation of 
the U. S. Army. 


For America’s Future—For Your 
Future— BUY WAR BONDS. 





gw THE WAR, a great upsurge in 
industry, and in living, is sure to come 
from the electrical field. Manufacturing of 
all kinds will be electric-motorized as never 
before. The “packaged kitchen” based on a 
complete array of labor-saving electrical 
appliances, from automatic dish washer to 
quick-freeze cabinet, promises to revolution- 
ize housekeeping. Television, air condition- 
ing, radio, new electronic conveniences, can 
create and support wide employment. 


That is why every contribution that 
speeds the progress of the electrical indus- 
try—both as to research and new and better 
materials — is of basic importance to the 
country. And towards this end, synthetics 
can be counted on to play a major part be- 
cause these precision materials in the form 
of textiles, chemicals, and plastics can be 
created from the ground up to supply pre- 
determined electrical properties and advan- 
tages. 


For example, the Lumarith* plastics pro- 
duced by Celanese Corporation of America, 
include many types especially developed for 


A 
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ynthetics 


for the Electrical Future 


insulating and controlling electrical current. 
Free of natural limitations, these Celanese* 
synthetics can combine a wide range of ad- 
vantages in one material—such as high re- 
sistance to moisture, acids, and corrosion, 
excellent dielectric strength (insulating 
ability), toughness and ease of fabrication. 


Lumarith insulation protects wire and 
coils against “The Black Hand of Corro- 
sion,” a major cause of electrical failure. 
Coils are a vital part of nearly all electrical 
equipment—from fluorescent lights to elec- 
tric motors. Other forms of Lumarith are 
preferred for making molded electrical parts 
—switch boxes, housings, handles. 


Textiles are another branch of synthetics 
that is increasingly important for electrical 
uses. Celanese* synthetic yarns, developed 
with special characteristics, are ideal for in- 
sulating wraps and for braids on wire. 
Celanese fabrics serve as backing for pres- 
sure-sensitive tape and fused-edge ribbon 
tape. In addition to high dielectric strength, 


these yarns and fabrics are acid-resistant and 
also resistant to mildew and fungi. The latest 
Celanese synthetic textile with great possi- 
bilities for electrical service, is Fortisan*— 
the world’s strongest textile yarn. Its great 
strength in small diameters points to wide 
use in tinsel cordage. 


Chemicals synthetically created are also 
available with specific electrical advantages 
“built in.” Lindol*, a Celanese development 
in organic phosphates, is non-flammable 
and makes possible flame-resistant electrical 
cable coatings for war planes and battle- 
ships. 


Good insulation is fundamental in the 
development and growth of the electrical 
industry. To assist in application problems 
Celanese maintains field Technical Service 
Staffs specializing in each branch of syn- 
thetics — plastics, textiles and chemicals. 
Celanese Corporation of America, 180 
Madison Avenue, New York 16, N. Y. 


CELANESE TEXTILES 
CELANESE PLASTICS 


CELANESE CHEMICALS 


Celanes e 


Copyright 1944, Celanese Corporation of America 


CELANESE CORPORATION OF AMERICA * NEW YORK 16, N.Y, 


180 MADISON AVENUE °* 
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Mack Prepares to Start 
New Bus Production 


NEW YORK.—Production of a 
new Mack bus, scheduled for de- 
livery in mid-1945, will shortly get 
under way, according to Mack 
Mfg. Corp. Seating 41 passengers, 
it is designated as the C-41 and 
Succeeds the CM model which 


Mobley, GM Veteran, 


Joins Greensboro Firm 

GREENSBORO, N. C.—H. §S. 
Mobley, with the General Motors 
Corp. for the past 18 years, and 
now assigned to Richmond, Va., 
will join the firm of Traders 
Chevrolet Co., Inc., here, as gen- 
eral manager and secretary- 
treasurer. 

Mobley, a native of Georgia, was 
in the banking business and later 
with Nichols Contracting Co. be- 
fore being employed by General 
Motors. He has served as sales 
promotion manager for the south- 
east region and as branch mari- 
ager of General Motors Accept- 
ance Corp. in Nashville, Tampa 
and Richmond. \ 


Mack turned out before the war. 
Its production in no way will in- 
terfere with Mack’s regular output 
of heavy-duty trucks for the armed 
forces, 

The new model embodies many 
new features that have been en- 
gineered through wartime collab- 
oration with bus Operators, follow- 
ing exhaustive research and ex- 
perimentation on the part of the 
manufacturer. It has a larger 
power plant, driving through a hy- 
draulic torque converter instead of 
manually controlled gears; a new 
heating and ventilation system; an 
improved braking system; better 
springs to enhance riding com- 
fort, and its body styling is in 
keeping with postwar designs. 

The entire powerplant compart- 
ment is completely sealed off from 
the riding space and heavily insu- 
lated against heat and sound. The 
six-cylinder Mack thermodyne en- 
gine is new and rated at 189% 
horsepower at 2200 r.p.m. and has 
a displacement of 670 cubic inches. 
The hydraulic torque converter, a 


VICTORY...1918 


@ On Victory Day, 1918, uniforms 
were different from those of today. 
So were civilian clothes. Automo- 
biles that rolled in the victory pa- 
rades were different, too. But the 
deep sense of thankfulness at the 
ending of a bitter and costly war 
is the same, whatever the year or 


generation! 


The automotive industry has come 
far since 1918. It has built millions 
of cars, all finer and better than 
those deluxe open models of the 
period of World War I. And the 


pioneers. 


industry has learned many things 
about the mass production of qual- 
ity which then were only dreams 
in the minds of a few far-seeing 


Eaton is proud to have shared in 
this amazing progress . . . to have 
helped to prove that precision-built 
parts can be produced in great 
quantities and are good for long 
years of dependable service. 


Eaton men have learned new skills 
and new techniques in meeting the 
exacting demands of war produc- 


three-stage turbine, is bolted di- 
rectly to the engine flywheel bell 
housing and drives the propeller 
shaft through a pair of bevel 
gears. 

A new heating procedure draws 
the air from outside, heats it and 
distributes it evenly throughout the 
bus by means of ducts under the 
floor that run the length of the 
bus allowing the heat to emerge at 
each seat post. 

New anti-slip safety treads on 
doorsteps, doors that close flush 
with the body, heavier insulation 
against heat and noise, and many 
other advances are expected to aid 
materially in passenger safety, 
convenience and comfort. 

With this in mind, rider appeal 
has been consciously stressed and 
many innovations have been lifted 
bodily from the passenger airplane, 
luxury automobile and other modes 
of transportation and converted to 
the requirements of bus operation. 


New Buffalo Auto Firm 

BUFFALO.—A certificate of partner- 
ship has been filed here for the Lou- 
Arnold Motor es, W. Delavan 
Ave., by Arnold Lipsitz, 141 Donaldson 
street, and Louis ternberg, 
Avery street. 
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Synthetic’s Future 


Dewey Sees It 


Holding Own After War 


If U. S. Sells Plants at Fair Price 


NEW YORK. — To help insure 
the future of general purpose syn- 
thetic rubber production in the 
United States, the government 
should sell its Buna S plants to 
industry at half price, Bradley 
Dewey, former rubber director, says 
in an article in December's 
American magazine. 

Dewey points out that cost will 
be an important item in determin- 
ing the future of Buna S. Pur- 
chase by industry of plants at the 
government’s full cost might make 
the cost of producing synthetic too 
high. Dewey points out that the 
plants were built with desperate 
speed and much overtime, using an 
example of a plant that cost 
$18,000,000, he says in normal times 
the cost probably would be about 
$12,000,000, and since the plant has 
been used for several years, he 
suggests $9,000,000 as a fair price. 

Considering a problem of the 
present, how many tires, how 
soon, Dewey says the main limit- 
ing factors are not rubber, but 


eir hope to be able to 


turn this new knowledge, plus the 
long experience acquired in the 
past, to the service of the automo- 


tive and aviation industries, and to 


work with them in the development 
of finer transportation by land and air. 


EATON 
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tire cord and manpower. The 
industry could turn out 55,000,000 
tires in the first year after the 
defeat of Germany, but due ‘to 
the abnormal demand, the tire 
situation would still be tight for 
some time, 


Dewey believes that the rubber 
plantations, even when they are 
recaptured, will not be able to 
supply the postwar demand. ; 


“Synthetic rubber,” he Says, 
“must make up the world balance. 
The only question is: In what pro- 
portion will America or other 
countries supply the synthetic rub- 
ber to make up the balance?” 


The U. S. is now producing an- 
nually 780,000 long tons of Buna §, 
the general purpose rubber of 
which tires are made; 70,000 of 
Neoprene; 35,000 tons of Butyl; 
19,000 of Buna N, for a total of 
904,000 long tons, which compares 
with a top annual consumption of 
650,000 tons prior to 1941. 


Neoprene, Butyl and Buna N are 
special-purpose rubbers which are 
far better than natural rubber in 
their own fields. 


Returning to the subject of cost, 
Dewey says: 


“Before the present War, 85 
percent (of crude) cost less than 
14% cents a Pound, but the ca- 
pacity of existing plantations is 

New plantations do not 


are signs that even Far 
labor dreams of a little higher 
standard of living. Can synthetic 
rubber compete? That depends 
partly on the magnitude of the 
Postwar demand, and partly on 
our government’s policy in dis- 
Posing of its synthetic plants 
after the war.” 

Excluding plant costs, Buna S 
can be produced for 10% cents a 
pound. With another 2% cents for 
research, selling and profit, the 
Selling price could be 13% cents a 
pound. 


Taking as an example a plant 
and facilities that cost the govern- 
ment $18,000,000 to build, Dewey 
says sale of the plant at full cost 
would increase the price two cents 
a pound while sale at $9,000,000 
would bring a price of about 14% 
cents, comparable to that of 
natural. 


As for quality, Dewey says that 
the tire companies are now mak- 
ing synthetic tires which are 
better than all but the top-grade 
tires made with natural rubber be- 
fore the war. However, he adds, 
natural rubber is stil] needed for 
truck and bus tires because of the 
heat factor. 

Looking back, Dewey says the 
nation missed a disaster in rubber 
by inches and asserts that this 
nation, more rubber dependent 
than any in the world, should 
never again take such a chance. 
Dewey sees no reason why a syn- 
thetic rubber industry need be 
pampered, subsidized or protected 
by tariffs after the war unless 
some striking improvement in rub- 
ber culture permitted natural rub- 
ber to be delivered here for a few 
cents a pound. If that should 
happen, he says, then the govern- 
ment should either subsidize or pro- 
tect the synthetic industry or put 
its plants into bang-up condition 
and hold them ready to run. 


Used-Car Dealer 


Sued on Price 


PHOENIX, Ariz.—(UTPS)—The 
first suit started by the district 
Office of Price Administration here 
against a used-car dealer charging 
violation of price ceiling, has been 
filed against Robert W. Rapp, 
Phoenix, in Maricopa county su- 
perior court. Treble damages, or 
$225, are asked in the OPA com- 
plaint which alleges Rapp sold a 
1936 coupe to William L. Watkin 
for $450, which is $75 above the 
ceiling price. 


Heads Gar Wood in D. C. 


DETROIT. — Roy Schoonfield has 
been appointed act ng manager of the 
Washington branch of Gar Wood 
Industries, Inc., W. H. Hammond, vice- 
president and director of branches, 
announces. Schoonfield succeeds A. E. 

eath, who has 


been assigned t 
other duties by : . 


the corporation. 





AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


Reconversion problems and planning of post-war models have 
been studied long and carefully with the experience of more than 
forty years of Ford pioneering focused on the job. Certainly no 
one can predict just how soon automobile production lines will 
roll once more with cars for civilians. But of one thing you may 
be sure—sthe Ford Motor Company will not waste a moment! 


Lincoln cars — and Ford trucks — have been built. 





AUTOMOTIVE NEWS, 


Mack Prepares to Start 
New Bus Production 


NEW YORK.—Production of a 
new Mack bus, scheduled for de- 
livery in mid-1945, will shortly get 
under way, according to Mack 
Mfg. Corp. Seating 41 passengers, 
it is designated as the C-41 and 
succeeds the CM model which 


Mobley, GM Veteran, 


Joins Greensboro Firm 

GREENSBORO, N. C.—H. §. 
Mobley, with the General Motor: 
Corp. for the past 18 years, and 
now assigned to Richmond, Va., 
will join the firm of Traders 
Chevrolet Co., Inc., here, as gen- 
eral manager and _ secretary- 
treasurer. 

Mobley, a native of Georgia, was 
in the banking business and later 
with Nichols Contracting Co. be- 
fore being employed by General 
Motors. He has served as sales 
promotion manager for the south- 
east region and as branch mari- 
ager of General Motors Accept- 
ance Corp. in Nashville, Tampa 


and Richmond. \ 
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Mack turned out before the war. 
Its production in no way will in- 
terfere with Mack’s regular output 
of heavy-duty trucks for the armed 
forces. 

The new model embodies many 
new features that have been en- 
gineered through wartime collab- 
oration with bus operators, follow- 
ing exhaustive research and ex- 
perimentation on the part of the 
manufacturer. It has a_ larger 
power plant, driving through a hy- 
draulic torque converter instead of 
manually controlled gears; a new 
heating and ventilation system; an 
improved braking system; better 
springs to enhance riding com- 
fort, and its body styling is in 
keeping with postwar designs. 

The entire powerplant compart- 
ment is completely sealed off from 
the riding space and heavily insu- 
lated against heat and sound. The 
six-cylinder Mack thermodyne en- 
gine is new and rated at 189% 
horsepower at 2200 r.p.m. and has 
a displacement of 670 cubic inches. 
The hydraulic torque converter, a 


three-stage turbine, is bolted di- 
rectly to the engine flywheel bell 
housing and drives the propeller 
shaft through a pair of bevel 
gears. 

A new heating procedure draws 
the air from outside, heats it and 
distributes it evenly throughout the 
bus by means of ducts under the 
floor that run the length of the 
bus allowing the heat to emerge at 
each seat post. 

New anti-slip safety treads on 
doorsteps, doors that close flush 
with the body, heavier insulation 
against heat and noise, and many 
other advances are expected to aid 
materially in passenger safety, 
convenience and comfort. 

With this in mind, rider appeal 
has been consciously stressed and 
many innovations have been lifted 
bodily from the passenger airplane, 
luxury automobile and other modes 
of transportation and converted to 
the requirements of bus operation. 


New Buffalo Auto Firm 


UFFALO.—A certificate of partner- 
ship has been filed here for the Lou- 
Arnold Motor Sales, W. Delavan 
Ave., by Arnold Lipsitz, 141 Donaldson 
street, and Louis Sternberg, 
Avery street. 
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Synthetic’s Future 


Dewey Sees It Holding Own A fter War 
If U. S. Sells Plants at Fair Price 


NEW YORK.—To help insure 
the future of general purpose syn- 
thetic rubber production in the 
United States, the government 
should sell its Buna S plants to 
industry at half price, Bradley 
Dewey, former rubber director, says 
in an article in December's 
American magazine. 

Dewey points out that cost will 
be an important item in determin- 
ing the future of Buna Ss. Pur- 
chase by industry of plants at the 
government’s full cost might make 
the cost of producing synthetic too 
high. Dewey points out that the 
plants were built with desperate 
speed and much overtime, using an 
example of a _ plant that cost 
$18,000,000, he says in normal times 
the cost probably would be about 
$12,000,000, and since the plant has 
been used for several years, he 
suggests $9,000,000 as a fair price. 

Considering a problem of the 
present, how many tires, how 
soon, Dewey says the main limit- 
ing factors are not rubber, but 


tire cord and manpower. The 
industry could turn out 55,000,000 
tires in the first year after the 
defeat of Germany, but due to 
the abnormal demand, the tire 
situation would still be tight for 
some time. 


Dewey believes that the rubber 
plantations, even when they are 
recaptured, will not be able to 
supply the postwar demand. 


“Synthetic rubber,” he says, 
“must make up the world balance. 
The only question is: In what pro- 
portion will America or other 
countries supply the synthetic rub- 
ber to make up the balance?” 


The U. S. is now producing an- 
nually 780,000 long tons of Buna S, 
the general purpose rubber of 
which tires are made; 70,000 of 
Neoprene; 35,000 tons of Butyl; 
19,000 of Buna N, for a total of 
904,000 long tons, which compares 
with a top annual consumption of 
650,000 tons prior to 1941. 


Neoprene, Butyl and Buna N are 


ji | gnecial-purpose rubbers which are 
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VICTORY...1918 


@ On Victory Day, 1918, uniforms 
were different from those of today. 
So were civilian clothes. Automo- 
biles that rolled in the victory pa- 
rades were different, too. But the 
deep sense of thankfulness at the 
ending of a bitter and costly war 
is the same, whatever the year or 


generation! 


The automotive industry has come 
far since 1918. It has built millions 
of cars, all finer and better than 
those deluxe open models of the 
period of World War I. And the 


industry has learned many things 
about the mass production of qzal- 
ity which then were only dreams 
in the minds of a few far-seeing 
pioneers. 


Eaton is proud to have shared in 
this amazing progress . . . to have 
helped to prove that precision-built 
parts can be produced in great 
quantities and are good for long 
years of dependable service. 


Eaton men have learned new skills 
and new techniques in meeting the 
exacting demands of war produc- 


tion. It is their hope to be able to 
turn this new knowledge, plus the 
long experience acquired in the 
past, to the service of the automo- 
tive and aviation industries, and to 
work with them in the development 
of finer transportation by land and air. 


EATON 


EATON MANUFACTURING COMPANY 
General Offices: Cleveland, Ohio 
PLANTS: CLEVELAND e DETROIT ¢ SAGINAW 
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far better than natural rubber in 
their own fields. 


Returning to the subject of cost, 
Dewey says: 

“Before the present war, 85 
percent (of crude) cost less than 
14% cents a pound, but the ca- 
pacity of existing plantations is 
limited. New plantations do not 
bear for eight years, and there 
are signs that even Far Eastern 
labor dreams of a little higher 
standard of living. Can synthetic 
rubber compete? That depends 
partly on the magnitude of the 
postwar demand, and partly on 
our government’s policy in dis- 
posing of its synthetic plants 
after the war.” 


Excluding plant costs, Buna S 
can be produced for 10% cents a 
pound. With another 2% cents for 
research, selling and profit, the 
selling price could be 13% cents a 
pound. 


Taking as an example a plant 
and facilities that cost the govern- 
ment $18,000,000 to build, Dewey 
says sale of the plant at full cost 
would increase the price two cents 
a pound while sale at $9,000,000 
would bring a price of about 14% 
cents, comparable to that of 
natural. 


As for quality, Dewey says that 
the tire companies are now mak- 
ing synthetic tires which are 
better than all but the top-grade 
tires made with natural rubber be- 
fore the war. However, he adds, 
natural rubber is still needed for 
truck and bus tires because of the 
heat factor. 

Looking back, Dewey says the 
nation missed a disaster in rubber 
by inches and asserts that this 
nation, more rubber dependent 
than any in the world, should 
never again take such a chance. 
Dewey sees no reason why a syn- 
thetic rubber industry need be 
pampered, subsidized or protected 
by tariffs after the war unless 
some striking improvement in rub- 
ber culture permitted natural rub- 
ber to be delivered here for a few 
cents a pound. If that should 
happen, he says, then the govern- 
ment should either subsidize or pro- 
tect the synthetic industry or put 
its plants into bang-up condition 
and hold them ready to run. 


Used-Car Dealer 


Sued on Price 


PHOENIX, Ariz.—(UTPS)—The 
first suit started by the district 
Office of Price Administration here 
against a used-car dealer charging 
violation of price ceiling, has been 
filed against Robert W. Rapp, 
Phoenix, in Maricopa county su- 
perior court. Treble damages, or 
$225, are asked in the OPA com- 
plaint which alleges Rapp sold a 
1936 coupe to William L. Watkin 
for $450, which is $75 above the 
ceiling price. 


Heads Gar Wood in D. C. 


| DETROIT. — Ro Schoonfield has 

been appointed acting manager of the 
Washington branch of Gar Wood 
Industries, Inc., W. H. Hammond, vice- 
president and_ director of branches, 
announces. Schoonfield succeeds A. E. 
Heath, who has_ been assigned to 
other duties by the corporation. 





AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


Reconversion problems and planning of post-war models have 
been studied long and carefully with the experience of more than 
forty years of Ford pioneering focused on the job. Certainly no 
one can predict just how soon automobile production lines will 
roll once more with cars for civilians. But of one thing you may 
be sure—the Ford Motor Company will not waste a moment! 


More than 30,000,000 Ford, Mercury and \ BUC er eT ce eT Cem MLL amb 
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Republic Prepares 
To Boost Output 
Of Light Steels 


CLEVELAND.—Plans for a large 
expansion in its production and 
sale of high-strength, low-alloy 
steels to meet anticipated postwar 
demands for light-weight equip- 
ment in the transportation field 
were announced last week by 
Republic Steel Corp. 

N. J. Clarke, vice-president in 
charge of sales, stated that Re- 
public has acquired license rights 
for the manufacture of Cor-Ten 
and Aldecor steels. At the same 
time, Republic will continue to 
produce and market its own trade- 
marked product, Republic double- 
strength steel, which Republic de- 
veloped for the trade some years 
ago. 

Cor-Ten, widely used for many 
years, is a patented steel produced 
by Carnegie-Illinois Steel Corp., 
and other subsidiaries of U. S. 
Steel Corp. Aldecor, a compara- 
tively recent product among the 
high-strength, low-alloy steels, was 
the result of research by Alloys 
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‘Krum Playground’ 
Former Studebaker Man 


Cited Posthumously 

CHICAGO.—Col. Morrow 
Krum, former resident of Chi- 
cago and Lake Forest, IIll., who 
died in the crash of an Army 
bomber in Iceland a year ago 
last May, is to be honored with 
a children’s playground bearing 
his name, according to an- 
nouncement by Mrs. Proehl Jak- 
lon, chairman of the Morrow 
Krum Memorial Fund of the 
Arden Shore Assn. 

Col. Krum at the time of his 
death was press relations officer 
for the European theater of 
operations. He had been widely 
known in automotive circles as 
director of special publicity ac- 
tivities for the Studebaker Corp. 
and Bendix Aviation Corp. 


and was developed by Republic 
Steel. 

Clarke said the trend which be- 
gan several years before the war 
toward the use of lighter but 
stronger steels by the transporta- 
tion industry will accelerate sharply 
as soon as wartime restrictions on 


the 4th Dimension 


Nash Returns to Air 


With Blue 


Nash on Air 


The Andrews Sisters, singing trio, 
will be starred in a weekly half- 
hour musical variety show spon- 
sored by Nash-Kelvinator, over the 
complete Blue Network of 190 
stations, Sundays, 4:30-5 p.m. 
(E.W.T.), beginning Christmas Eve. 

Vic Schoen, maestro for the 
Andrews recordings and pictures, 
and George (Gabby) Hayes, comic 
of movie Westerns, have been 
signed for the show. An outstand- 
ing radio, stage or screen star will 
be a featured guest each week. 
Geyer, Cornell & Newell is the 
agency. 


Cartwright Upped 


Appointment of Galen G. Cart- 
wright as manager of the sales 
promotion department of Goodyear 


Development Corp., of Pittsburgh, | steel production are lifted. Tire & Rubber Co., is announced. 


does it-in Philadelphia 


What is the significance of the statement that in Philadelphia 
nearly 4 out of 5 families daily read The Evening Bulletin? 
It means, for one thing, that The Bulletin has built the largest 
business of its kind in the country and has done it, by the way, 
simply by producing, advertising, and thoroughly distributing 
a good product. It means, too, that for all practical purposes 
The Bulletin circulation of 600,000 gives the advertiser 
thorough coverage of the nation’s third largest city. 


In Philadelphia — nearly everybody reads The Bulletin 


Show 


Cartwright, who has been assist- 
ant manager of the company’s ad- 
vertising department for the past 
three years, has been a member of 
the Goodyear organization since 
April, 1929. 

At that time he was placed in 
charge of the media and copy sec- 
tion of the company’s advertising 
department for mechanical rub- 
ber goods, shoe products and rub- 
ber flooring divisions. 


Denney Retires 


Lieut.-Col. Frank J. Denney, for- 
mer admanager of Cadillac, is 
retiring from active duty and will 
return to Detroit. 
In September, 
1942, Denney was 
transferred from 
Detroit to the 
Army Air Forces 
intelligence 
school, at Harris- 
burg, Pa. and 
subsequently to a 
post in Wash- 
ington. 

For many years 
Col. Denney was 
an executive of 
a Detroit advertising agency. Now 
on terminal leave, Denney will 
spend the deer season in the north 
woods. 


One of Best 


Pontiac’s 1944 service advertising 
program has been named one of 
the best direct mail campaigns in 
the country by the Direct Mail 
Advertising Assn., according to 
D. U. Bathrick, general sales man- 
ager of Pontiac. 

This is the second year that a 
Pontiac service campaign has been 
honored in the DMAA contest. The 
1944 Pontiac campaign was chosen 
as a winner from the greatest 
number of entries in the associa- 
tion’s history. 


Denney 


Slogan 


Through the nation’s 16,000 com- 
mercial banks affiliated with the 
American Bankers’ Assn. and 
through the National Assn. of 
Mutual Savings Banks, the War 
Advertising Council has opened a 
new home-front campaign behind 
the slogan “Plan Your Spending— 
Plan Your Saving.” 

Besides urging the accumulation 
of savings funds for a variety of 
postwar needs, the program, co- 
operated in by the Office of 
Economic Stabilization and _ the 
Office of War Information, seeks 
to “secure the right timing of 
future spending out of present 
savings to exert the best pbdssible 
influence on production, prices and 
employment.” 


Lars Jacobsen 


Funeral services were held Mon- 
day in Detroit for Lars Jacobsen, 
54, pioneer automotive advertising 
executive, who died Nov. 3. 

Many automotive executives at- 
tended the services. 


ANA Session 


Paul B. West, president of the 
Assn. of National Advertisers, an- 
nounces that the association’s an- 
nual meeting will be held Nov. 15-17 
at the Biltmore Hotel, New York, 
“despite travel difficulties, because 
the association regards the stim- 
ulation of buying power through 
advertising equally as important 
as production,” in the coming 
transition and postwar period. 

Majority of the members are al- 
ready in New York, and many 
others would have been in the city 
in any case on business, West fur- 
ther pointed out. 


Marketing 


Dan Sullivan and Arthur L. Ray- 
hawk, under the firm name of 
Sullivan-Rayhawk, have opened 
offices in Pittsburgh to conduct a 
complete market research organi- 
zation, planned to cover the Tri- 
State area. Both partners have 
extensive background in market 
research. 

As advertising promotion man- 


FAN MAIL for Auto-Lite’s an athe 
girls. Here’s part of more than 17 
requests that came to the Auto-Lite 
company in Toledo,‘ for pin- of 
those funny females—Toadie Hawkins, 
Lolly = Pooley and all the rest, as 
sketche by the “Mountain Boy” 
creator, Paul Webb. Offer was made 
on one broadcast of Auto-Lite’s 
‘“‘Everything for the Boys’’ radio show. 
Engulfed in the mountain of uests 
.. ' ina Tank, of Auto-Lite’s me 
office. 


ager of the Pittsburgh Press for.15 
years, Sullivan was connected with 
many market surveys. Rayhawk 
returns to Pittsburgh after serving 
30 months with the War Produc- 
tion Board, Washington. 


Award 


Raybestos division of Raybestos- 
Manhattan, Inc., Stratford, Conn., 
was awarded a prize at the annual 
meeting of the Direct Mail Adver- 
tising Assn. for its employe- 
serviceman house organ, The Fir- 
ing Line, which was judged among 
the 50 best promotional campaigns 
of the many participating. 


To Kudner 


Hugh H. Johnson, for the past 
three years director of advertising 
for the Bell Aircraft Co. in Buffalo, 
has resigned that post to join 
Arthur Kudner, Inc., as assistant 
director of media, it is announced 
by James H. S. Ellis, president. 

Prior to joining Bell, Johnso1i 
had been assistant to the directol' 
of merchandising of Buick. 


Factual Copy 


To national advertisers on the 
watch for distinctive copy slants 
to give prestige to their product, 
a recent Quaker State Motor Oil 
advertising tie-in with the Franklin 
automobile illustrates how factual 
copy can do the job. 

Quaker State, the advertising 
points out, was originally de- 
veloped for the particular needs 
of the Franklin. Back in 1914, 
the automobile makers went to a 
Pennsylvania refiner with a re- 
quest for a top-grade premium 
oil that would stand up under 
the high heat generated by their 
air-cooled engine. “Quaker State 
Motor Oil was especially refined 
to solve the problem of lubricat- 
ing this revolutionary engine. 
And in doing this, Quaker State 
anticipated the high-compression, 
high-heat automobile engines of 

today,” it is stated. 

Quaker State was thereafter 
recommended by the automobile 
manufacturer as the one oil that 
would properly lubricate’ the 
Franklin. 


Display 

A new window and store display, 
depicting the Motorola “Handie 
Talkie” and its uses, has just been 
prepared by the Galvin Mfg. Corp. 
and shipped to distributors for 
retail usage. 

A real lifesize Handie Talkie, 
without the inside chassis, is 
mounted on the full color display. 


Partnership Ends 


The partnership between G. J. 
Hopcraft and Gilbert U. Radoye, 
doing business as Creative Agency 
Associates, Detroit, has been 
discontinued. : 

Radoye has retired from the 
partnership and transferred all of 
his interest therein to Hopcraft, 
who has assumed all outstanding 
contracts and obligations of the 
partnership, and who will continue 
to conduct the business as sole 
proprietor. 





EN OF AUTHORITY 


Men of Authority lay out the future and 


_.None better and is 
tnoroughly trustworthy.'' 


E. F. Guth, President 
EDWIN F. GUTH COMPANY 


NEWS OF NATIONAL 


ee mn 
a ee 


base their decisions on forecasts which of 


themselves must be authoritative. In The 


United States News they get authoritative 


pre-views of important things that are 


liable to happen in 1945, in 1946, in 1947. 


AFFAIRS — more than ever important in the 


ORIGINAL 


In the 6 issues, June 9th through July 14th 
inclusive, these typical articles, based on 
original material, original research and 
original analysis has helped many a man 
of authority: 


WHEN WAR ENDS 
WOMEN: KEY VOTERS 
OUR SETBACK IN CHINA 
SURPLUS RAW MATERIALS 
RISING BOOM IN A FAR LAND 
WORLD MONEY CRISIS AHEAD 
END OF RUBBER FAMINE 
UNEMPLOYMENT INSURANCE 
VETERANS’ POSTWAR GRUBSTAKE 
CLOSE-UP OF INVASION 
POSTWAR BOOM FOR COLLEGES 
NEW HIRING CONTROLS 
ANALYSIS OF THE FEDERAL BUDGET 
FUTURE OF WAR PLANTS 
HURDLES FOR LIBERATED FRANCE 
GROWING TASK OF UNNRA 
INSURANCE: ANTITRUST TARGET 
VETERAN REHIRING POLICIES 


COOPERATION BETWEEN JU. S. & 
MEXICO 


CUTBACK IN JOBS HEAD 
TIMETABLE OF PRODUCTION 


Daniel W. Ashley 
Vice President in charge of Advertising 
30 Rockefeller Plaza, New York 20, N. Y. 


pertods that lie ahead 
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British Builder 
Of Cars Looks 
At U. S. Market 


LIVERPOOL.—Juggernaut cars 
are not wanted in the U. S. A,, 
says Sir Miles Thomas, British 
motor leader. 

Misconceptions about the kind 
of British cars wanted in the 
United States were discussed by 
Sir Miles, vice-chairman of the 
Nuffield organization, at a meet- 
ing of business men here. 

“The impression has got 
about,” he said, “that the car 
that is wanted for overseas mar- 
kets is a sort of juggernaut—a 
cross between a jeep and a bull- 
dozer; high in the skirts to 
gallop across tree-stumps and 
scrub; powered by a gargantuan, 
slogging engine. 

“Actually, when you go abroad 
you find miles and miles of firm, 
hard roads—roads on which a 
good British medium-powered 
car is quite at home, but too 
dear in price. 

“What we must do, therefore, 
is to produce that good British 
medium-powered car more eco- 


HONORABLY 
DISCHARGED! 


talking over 
held at the 
McGoldrick. 
peacing. plant manager, 
Fred G. Hughes, genera’ 
Bristol = manager of New 
of the General Mo 


New 


nomically, and to do that we 
want some help from the gov- 
ernment in two ways. The first 
is to secure for the motor indus- 
try a larger home market for 
that kind of car—the essential 
springboard for export expan- 
sion. 

“The second is to secure a de- 
mand on the home market for 
the type of engine that is at 
one and the same time suitable 


| cars, station wagons, trucks of all 
types and uses—even ambulances—are being 
mustered out of the armed forces by the 
Treasury Department’s Offices of Surplus 
Properties. 

This equipment, with a vast amount of 
unused tire and engine mileage, will go to 
farmers, produce dealers and other essential 
users ... through YOU. For the government 
has wisely decided to use the facilities of the 
country’s recognized dealers to convert this 
enormous reservoir of automotive rolling stock 
from military to civilian use. 

Thus dealers enjoy a two-fold opportunity: 
(1) to furnish priority customers with much- 
needed transportation and (2) to make new, 
important contacts for additional service and 
repair business. Decide how many of these 
you can sell, then get in touch with any of the 


GENERAL MOTORS officials from the Hartford (Conn.) area are shown 
lans for the future at the General Motors 
otel Bond in Hartford. They are shown, left to right, James 

General Motors public relations 

Departure d 
manegee of New Departure, from Bristol; E. E. Gill, 
eparture, an 

rs Acceptance Corp. 


At 51% Billion Mark... 
States’ 
5.8 Percent 


WASHINGTON. — Despite war- 
time restrictions, state tax collec- 
tions have risen, the states collect- 
ing about $5,400,000,000 in tax reve- 
nues during fiscal 1944. 

This amount, which includes pay- 
roll taxes, represents an increase 
of 5.8 percent over 1943 and 38.7 
percent over 1939. 

Considering the period from 1937 
to 1944, total tax collections in- 
creased approximately 60 percent, 
according to a. analysis of figures 
prepared by the U. S. Bureau of 
the Census. Revenue from corpo- 
rate and individual income taxes, 
as well as from unemployment 
compensation taxes, the latter in 
part due to imposition of the tax 
in 12 states in 1937, increased most. 
Among excise taxes, steepest rise 
was in tobacco tax collections, also 
due in part to legislative changes. 


Motor fuel, property and estate 


ress radio dinner 


from New York 
ivision of GM, 


or} Milton L. 
Mer den, Conn.; 


Floyd Stein, Hartford manager 


for overseas use. Both these 
things depend on an alteration 
in the present restrictive horse- 
power formula to one of cubic 
capacity, and, at the earliest 
possible moment, a_ substantial 
reduction in the overall taxation 
rate of motor cars and trucks in 
Britain.” 


For America’s Future—For Your 
Future — BUY WAR BONDS. 


eleven regional officest of the Treasury De- 
partment for full details on the purchase of 
their vehicles. 

Universal C.I.T. will help by financing both 
your purchases and your sales of this surplus 
government stock. 


+Regional offices of the Office of Surplus Property are in Boston, New 
York, Washington, Cincinnati, Chicago, Atlanta, Fort Worth, Kansas 
City, Mo., Denver, San Francisco, and Seattle. 


UNIVERSAL C.I.T. OFFERS THESE SALES-PACKED 
ADVANTAGES IN ONE COMPLETE FINANCE PLAN 


Low Financing Cost — Nationwide Insurance Service, Comprehensive Cover- 
age Including Flood and Windstorm — Financing of Emergency Accident Re- 
pairs—Financing of Repairs and Reconditioning, including Accessories— 
Travel Identification Service —Towing and Road Emergency Service — 
*Emergency Bail Bond Service —*Travel Accident Insurance Protection— 
Nationwide Customer Credit Rating—Nationwide Credit and Collection Service 


*Except in Ohio and California. 


A CUSTOMER SERVICE AVAILABLE THROUGH 
OUR COAST-TO-COAST NETWORK OF OFFICES 


UNIVERSAL C.1.T. CREDIT CORPORATION 


One Park Avenue 
New York 16, N. Y. 


In Canada, Canadian Acceptance Corporation, Ltd., Teronto 


Tax Yield Up 


Over ’43 


taxes are the only groups yield- 
ing less in 1944 than in 1937. 

Excluding payroll taxes, collec- 
tions in 1944 totaled $4,100,000,000, 
the increase over 1943 amounting 
to 3.7 percent. The increase of 
1944 over 1943 was considerably 
larger than that of the preceding 
year, which amounted to only 2.4 
percent, including payroll taxes. 
Nevertheless, the rate of increase 
lags behind the 1942 rate of 13.4 
percent. 

Revenues from corporation and 
individual income taxes continued 
their powerful upward trend with 
increases of 26 and 15 percent, 
compared with 25 and 18 pereent 
during the preceding year. Almost 
one-third of the separately report- 
ed corporation income taxes “was 
collected by the state of New York. 


General sales and gross receipts 
taxes also increased markedly. In 
this group the increase amounted 
to 7.5 percent, as compared with 
6 percent last year. 

On the other hand, revenues 
from motor fuel taxes, which had 
shown a downward trend since 
the spring of 1942, declined much 
more slowly than during the 
previous year. Eight states are 
reported to have collected higher 
amounts from the motor fuel 
tax in 1944 than in 1948. 


Surprisingly, motor vehicle r- 
ators’ licenses yielded $3,000,000 
more than during the previous 
year. While tobacco tax revenues 
increased by $17,000,000, liquor tax 
revenues declined by $13,000,000. 
The slow downward trend in prop- 
erty tax yields continued. 

The sharpest increase in tax col- 
lections in any state during fiseal 
1944—-32.1 percent—is reported for 
Florida. Washington, Wisconsin, 
New Jersey, New York, California 
and Louisiana also are reported to 
have registered gains of more than 
10 percent. On the other hand, in 
more than a dozen states the total 
tax revenue showed a decline. 


Liberator Flies 
57 Missions on 
Initial Engines 


EIGHTH AIR FORCE STATION, 
England.—An outstanding example 
of quality workmanship and su- 
perior maintenance skill is the rec- 
ord of the B-24 Liberator “Midge,” 
which is operating from here over 
occupied territory in the current 
aerial offensive. 

This Liberator has now accumu- 
lated a total of 57 missions without 
a single engine change. 

These Buick-built engines have 
now accumulated a total of 618% 
hours, 376 hours of which were on 
operational missions when the pilot 
was not able to “nurse” the engines 
along or handle them in such a 
manner as to insure the longest 
life. 

Since a “Hangar Queen” is con- 
sidered no asset to any unit, the 
craftsmanship employed by the 
men and women who built the en- 
gines for “Midge” are due most of 
the credit for keeping another 
bomber over Europe with the least 
possible time in the hangar. . 


China-U. S. Group 
Elects Ching 


NEW YORK.—Cyrus S. Ching, 
director of industrial and public 
relations for the United States 
Rubber Co., has been elected chair- 
man of the China-American Coun- 
cil of Commerce and Industry, suc- 
ceeding Thomas J. Watson, presi- 
dent of the International Business 
Machine Corp. 

William G. Carey jr., president 
of Yale & Towne Manufacturing 
Co., was elected president of the 
council, succeeding Richard C. Pat- 
erson jr. recently appointed am- 
bassador to Yugoslavia. New mem- 
bers of the board include Samuel 
Broers, president of Firestone Tire 
& Rubber Co., and Arthur Vining 
Davis, board chairman of the 
Aluminum Co. of America. 
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f Thousands of wounded Americans have been 

* evacuated from battle zones by air. Said the Air 
Surgeon General’s report: “The record places air evac- 
uation in a group with sulfa and plasma as one of the 
three greatest lifesavers of modern military medicine.” 


From many a remote and inaccessible com- 

@ bat zone, such as the South Pacific and the 

Burma theater of operations, the plane is the only 
means of getting casualties back to base hospitals. 
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Sulfa, Plasma—and Ai 


2 In long-range transport planes such as the 
e Liberator Express, which are readily converted 
into flying ambulances, no wounded American fighter 
is more than 60 hours’ flying time from the finest 
hospital in the U. S. A. 


The ambulance, hospital train, and hospital 

* ship still transport most of our war casualties 

as in the last war. But many a time when min- 

utes Can save a life, the 4-mile-a-minute speed of the 
flying ambulance does exactly that! 


Consolidated Vultee is the largest builder of airplanes in the world. 


CONSOLIDATED VULTEE: 
AIRCRAFT CORPORATION 


No spot on earth is more 
than 60 hours’ flying time 
from your local airport 


From “Flying Jeeps” to Leviathans of the air— The planes shown 
below were all designed and developed by Consolidated Vultee. 
When peace comes, the company willbe ina posi tion toproviee ve 
postwar equivalent of such planes, from small, pri vately owne 

“air flivvers” to huge, transoceanic cargo-and-passenger planes. 


<a 
SE EE 


LIBERATOR , , ,4-engine bomber LIBERATOR EXPRESS, , , transport 


%, 
v 


4 : 
wii 
— iw 
owns, 


CORONADO, ,, patrol bomber 


San Diego, Calif. 
Vultee Field, Calif. Tucson, Ariz. 
Miami, Fla. 


CATALINA, , ,patrol bomber VENGEANCE, , ,dive bomber 


Fairfield, Calif. Fort Worth,Texas Nashville, Tenn. Wayne, Mich. 
New Orleans,La. Louisville, Ky. 
Member, Aircraft War Production Council 


As the hospital plane streaks across the 

@ ocean, a flight nurse gives somebody’s blood — 

perhaps yours—to this wounded soldier, who might 

otherwise never get home for the special care that 
will restore him to health. 


Today the truck, the train, the ship, and the plane 

® are teaming up together to win the war. The task of 

rebuilding the peacetime world will challenge all forms 

of transportation in the same way. But the plane will 

have still another role to fulfill: a permanent postwar 

Air Force can well become the ever-watchful guardian 
of the peace we shall have won so dearly. 


Allentown, Pa. 
Dearborn, Mich. Elizabeth City, N. C. 


/ 


VALIANT, , , basic trainar 


RELIANT. . ,eavigotiona Itrainer SENTINEL. , , “Flying Jeep” 
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SEATTLE. —Increase in motor 
freight rates of 6 percent, both 
class and commodity, in interstate 
traffic, was agreed upon unani- 
mously by the national rate com- 
mittee of the American Trucking 
Assns., according to the north- 
west committee member, Ray H. 
Culbertson. 


“We also agreed, unanimously,” 
he said, “to ask that truck opera- 
tors be allowed to intervene in the 
railroad rate case now pending be- 
fore the Interstate Commerce 
Commission. The case is the rail 
application for a 6 _ percent 
increase. 

“If the commission grants the 
interstate increase, we will push 
similar petitions before the state 
department of public service and 
intrastate rates are sure to follow. 
The increase is critically needed. 
In this area the average operating 
ratio is 98 and in some cases 
over 100. 

“The fact that costs of maintain- 
ing fleets, tires, parts, material and 
manpower expenditures are up is 
a fundamental reason why higher 
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ATA to Demand 6% Boost 
In Interstate Freight Rates 


rates are needed, in the face of 
heavy cargo movement.” 

George Eastes, manager of Lee 
& Eastes, leading over-the-road 
operators, also attended the meet- 
ing. He is a member of the 
executive committee of ATA. 


Dealer Newman Expands 


In Springfield, Il. 

SPRING D, Il. — W. D. 
Newman, president of Newman 
Brothers, Inc. (Chrysler-Plymouth 
distributor), announces the pur- 
chase of the building at 213-217 E. 
Monroe 8St., together with a large 
warehouse which fronts on Broad- 
way. Both are adjacent to the 
present location. 

The ground floor of the Monroe 
St. building will be used for dis- 
play of automobiles and the second 
floor for office space. The Broad- 
way building will house a service 
department. It has an area of 
nearly 14,000 square feet. Both 
buildings are being modernized. 
best 


You results in our 


Allied Air Fuel Needs 


Exceeded This Month 


WASHINGTON.—United Na- 
tion production of 100-octane 
aviation gasoline during October 
will exceed requirements for 
combat and training purposes, 
making possible for the first 
time accumulation of solely 
needed working stocks and per- 
mitting the industry to proceed 
with the production of a greatly 
improved super aviation fuel, 
according to Petroleum Admin- 
istrator Harold Ickes. 

Heretofore, the round-the- 
clock activities of the air forces 
in Europe and the extended 
operations in other theaters of 
war required such huge quan- 
tities of 100-octane fuel that the 
limited number of Allied re- 
fineries had great difficulty in 
meeting both combat and train- 
ing requirements, the adminis- 
trator said. 


“WE HAVE YOUR CARD concerning 
ad which we _ ran in Automotive 
News recently for some Berloy steel 
bins. This is to advise that your 
Dealer Want Ad Department was 
very helpful to us as_ we secured 
the desired bins through an answer 

to our ad.”—The Marksheffel Motor 

Company (Dodge-Plymouth), Colo- 

rado Springs, Colo. 


et_ the 
Classified Section, inside back cover. Be Want Ad Dept., inside back cover 


Facts and Flashes 


They 


Want Cars First 


And Majority Will Pay in Ready Cash, 
Wilmington Survey Shows 


WILMINGTON, Del.—(UTPS)— 
Replacing the battered family car 
with a brand new one is the first 
thing that many Wilmingtonians 
want when the war is over—and a 
surprisingly high proportion expect 
to pay all or a large part of the 
cost in cash. 


This was disclosed in the pre- 
liminary check of a survey con- 
ducted by the Equitable Trust Co., 
among 47,000 homes in New Castle 
County. The trend towards auto- 
mobiles was indicated in the early 
returns of the questionnaires, rep- 
resenting a small portion of the 
complete returns. 

However, a great outlay of cash 
as soon as conditions warrant ap- 
pears to be indicated, the first 546 
persons checked expecting to spend 
an average for each of $2,741. 


Of the average amount intended 
to be spent by each individual, 
$1,436 will be in cash, $413 through 
redeemed bonds and $892 in loans 
from banks or other organizations. 
A total of 279 persons of the 546 
said they want new cars first, 


From the 


ETHYL CORPORATION 
Chrysler Building, N.Y. C. 


Remember the "knock, knock" jokes of 
pre-war days? Well, "knocking" is 
back with us, but to the average car 


owner and to motor service men, 


it's 


no joke. The recent PAW directive 

cutting down the civilian supply of 
Ethyl gasoline to a mere trickle is 
certain to produce a fresh wave of 


knocking complaints. 


Enormous quantities of Ethyl are 
today going to the fighting fronts, 
and heavy—duty trucks and buses have first call on the Ethyl available for 
civilian use. But remember—the situation may change rapidly. Victory over 
the Nazis would undoubtedly release considerable Ethyl fluid for general use. 


In the meantime, passenger car owners should be advised to take it easy. 
Remember, they can't expect pre-war performance from wartime gasoline. If 
knocking is unusually severe, it may be necessary to make certain motor 
changes or adjustments. Keep in mind, however, that such changes usually 
result in loss of engine efficiency and performance. For specific recommen— 
dations on this subject, we suggest you send for a copy of "How to Handle 
Wartime Knocking Complaints." It will be sent to you without charge if you 
mail a postal card to Ethyl Corporation, Chrysler Building, New York 17, N. Y. 


* * 


* 


ASBESTOS AND SYNTHETIC RESIN BRAKE LINING is expected to 
eliminate smoking brakes. The new lining, in which rub- 
ber is replaced as a bonding material, has been tested 
for millions of combat miles on world fighting fronts in 
jeeps and other vehicles. Military needs prevent the new 
product from being produced commercially until after 


the war. 


95% OF JAPANS'S PETROLEUM, one of her most critical ma— 
terials, must be imported from distances greater than 
2,500 miles. Although stockpiling has undoubtedly taken 
place, Nippon's mechanized equipment must eventually run 
dry as the Allied noose tightens. 


Late Flash 


According to a recent survey by a leading national magazine, the public is 
hungry for new cars, but 52% of car buyers plan to wait—presumably until the 
first real postwar models appear. 32% of buyers plan to buy modified 1942 
models—mostly because their present cars are worn out. 16% aren't sure. 


estimating the average cost at 
$1,134. 

Wilmingtonians center _ their 
postwar desires around their wel- 
come mats and fireside, it appears. 
Of the 546, there are 107 who want 
new homes, at an average price of 
$7,326. Some 88 will be content to 
remodel their present homes and 
each wants to pay an average 
of $936. 

Airplanes, thought by many post- 
war planners to come high of the 
preferred list, are listed by only 
10 of those polled in this survey. 
They expect to pay an average of 
$2,220 for the planes. 

One woman, reporting in the 
questionnaire, listed her wants as 
quite simple after the war. She 
yearns for a pound of butter, 12 
pairs of nylons and three good 
girdles. She signed herself simply 
as “Tired of War.” 


SAE Announces 
Speakers for Air 
Cargo Meeting 


CHICAGO. — Engineering discus- 
sions pointed to realities of post- 
war air cargo operations will 
feature the SAE national air cargo 
meeting Dec. 4-6 in the Knicker- 
bocker Hotel here. 

Announcing the program of the 
meeting, General Manager John 
A. C. Warner explained that plans 
contemplate a military session for 
review of wartime progress in air 
cargo Operating techniques appli- 
cable to peacetime operations. The 
tentative program follows: 


Monday, Dec. 4—Morning ‘ges- 
sion: “A Study on the Efficiencies 
of Cargo Airplane Designs,” by Dr: 
R. J. Nebesar, Universal Moulded 
Products Corp., Bristol, Va. 


“Cargo Plane Design from the 
Operator’s Standpoint,” by H.’‘E. 
—— of American Airlines, New 

ork. 


Monday afternoon session: 
“Transport Operation Experience 
with Cargo Airplanes,” by Charles 
Graddick, United Air Lines, 
Chicago. ’ 

“The Relation of Cargo Handling 
to Air Terminal Services,” by 
Jared B. Morse, Boeing Airplane 
Co., Seattle. 

“A Proposal for the Establish- 
ment of Commercial Air Cargo 
Service,” by Carlos Wood and 
A. B. Croshere, jr., of Douglas 
—— Co., Inc., Santa Monica, 


Penetray Designs 


Ceramic Coating 


TOLEDO, O.—A new principle 
in control of wave Iength by a 
ceramic coating has been brought 
to the Infra-red field by Verd-A- 
Ray Corp. 

Research has proved that more 
intensive color, better curing and 
superior polymerization on metals 
results from its improved wave 
length. Penetray’s amber coating 
reduces both glare and attraction 
to insects. Lower lamp base tem- 
perature is another advantage. In 
metallic finishing, better gloss 
shows significant advantages in 
corrosion and abrasive tests. 

Penetray is also employed to 
heat the exhaust cylinders, thus 
insuring a more nearly perfect 
vacuum by absorption of moisture 
and residual gases generally not 
otherwise removed. In this way, 
superior vaporous aluminum re- 
flector results. 


Military Orders Send 


Dealer to Old Haunts 
SOUTH BEND.—Military orders 
put Lt. G. S. Johnson back in 
familiar scenes last week. He was 
assigned to the Weasel instruction 
school here. A few years ago he 
used to visit the factory as a rep- 
resentative of his father, George 
a eae, Grand Haven, Mich., 
ealer. 


“OUR ADVERTISEMENT IN YOUR 
Dealer Want Ad Dept. was helpful 
and it will not be nec to 
repeat.”—Floyd H. Johnson (Stude- 
baker), Mt. Pleasant, Mich. 

Be Want Ad Dept., inside back cover 
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Three wise men 
with the same idea... 


2 This crackerjack sales- 

an wants to “‘go on his 
own.”’ He knows this is the 
time to do it. That’s why he’s 
getting the facts about Packard. 


t This go-getting dealer A young man, but ag- 
wants to switch to a gressive. He’s out to 

better post-war set-up. He start his own business and 

likes the looks of the new build on a solid foundation. 

Packard program. That's That's why he’s getting the 

why he’s getting the facts facts about Packard. 

about Packard. 


These three men are real people, with their futures ahead of them. Packard 
hears from men just like them every day. 


And there are good reasons why: 


A great war-production record has boosted public good-will for Packard 
to an all-time high. 


Talk to Packard dealers! They’ll tell you why they’re excited about 
Packard’s post-war program. Long before the war created today’s vast 
pent-up demand for cars, Packard mapped out a sound, practical expansion 
program—a program that calls for 200,000 cars a year—with product, price 
and discount policies that are right. 

Why not get the facts about Packard yourself? It only takes a wire or 
‘phone call to bring them. Address: Packard Sales Dept., 1580 E. Grand 
Blvd., Detroit 32. 


* ASK THE MAN WHO OWNS ONE ® 


PACKARD 


PRECISION-BUILT POWER 


TANG WARHAWK HURRICANE MOSQUITO LANCASTER 
= fighter fighter fighter-bomber bomber 





AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


The Hon off ' 


This is the hour before the dawn of the greatest 
era in the history of the automotive industry... 


This is the hour for automobile makers 
and automobile dealers to seize the greatest 


opportunity of their lifetimes... 


This is the Hour of Decision... 
And men who know the automobile business in 
all its phases see in Nash the opportunity 


now to get set for life. 


Here’s why: 
Because of all low and medium-priced cars, Nash, 
in 1941, was making the fastest sales gain 
in the industry... direct result of Nash modern 
design and amazing basic economy. 

Because the Nash war production record is 
among the very tops in all industry. 

Because Nash advertising in the past two years 
has been voted by automobile dealers as the 
most powerful, the most widely read, the 

best liked automobile advertising 

campaign in America. 


Because Nash is going to build two new cars 
that will give buyers more of what they want 


next year—the year after—and the year after 
that—than any other low and medium-priced 
cars... the new Nash ‘‘600” and 

the new Nash Ambassador Six. 





Because Nash is going to build three times as 
many of these great cars as it built in 1941. 
Because the Nash sales organization—one of the 
fastest-moving and most dealer-minded 


groups in the industry today—is going to 
market these cars in a way no other company 


has ever done before... 
On a selective basis through fewer dealers with 
more bonus cars and more profits per dealer... 
With a new kind of franchise that is designed to 


capitalize on the coming seller’s market... 
to build not only immediate sales and profits, 
but permanent and successful dealerships 


for all the years ahead! 
Better get the Nash story—now. 


Mash. 


of NASH-KELVINATOR CORPORATION « Detroit 32, Michigan 
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U. S. Is Urged 
To Abolish 
Gas Tax 


NEW YORK.—Postwar abolition 
of the federal gasoline tax is urged 
by the American Petroleum Indus- 
tries Committee to bring about a 
more equitable distribution of the 
total tax burden and as a step to- 
ward the achievement of high em- 
ployment and general prosperity. 

Noting that attention is being 
focused “upon the need for elimin- 
ating duplicating taxes and ex- 
cises imposed on non-luxury pro- 
ducts,” the committee, in its cur- 
rent Tax Economics Bulletin, adds: 

“The federal gasoline tax, of 
course, represents one of the most 
glaring examples of a duplicating 
levy. All the states impose a tax on 
motor fuel, with the rate in certain 
states ranging as high as 7 cents 
per gallon. In certain states some 
counties and cities also levy local 
gasoline taxes. The simple average 
of state taxes now amounts to 4.43 
cents per gallon. When to this is 
added the federal tax of one and 
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DONALD HENRY, of Ithaca, 
Chevrolet 


Mich. 
anel truck he bought in 194 


at far left, owner of the half-ton 


1 for milk delivery, but converted into 


a self-service “‘taxi,” for fellow war plant workers when he got a job in a 


defense 
Chevrole 


lant at Lansing, Mich. The picture was taken in front of Hickerson 
Sales at Alma, Mich., starting point of the ‘‘taxi’s’”’ three roundtrips, 


carrying 36 passengers and totaling 350 miles every 24 hours. 


one half cents per gallon, it means 
that the motor vehicle operator is 
paying the equivalent of a: sales 
tax of more than 40 per cenf, on 
the retail value of the product.’ | 
“The federal tax, of course, is 
levied on all gasoline domestically 


consumed, no matter for what pur- 
pose. This means that gasoline 
consumers as a group are forced 
to make a special contribution to 
the general cost of government, 
over and above the amount they 
Pay as general taxpayers.” 


Definite Trend Noted... 


Jobless Pay 


Raises 


Studied in States 


NEW YORK.— Broadening of 
state unemployment compensation 
laws through increased benefit pay- 
ments, longer benefit periods and 
extension to cover the employes of 
smaller employers, heretofore 
exempt, will be proposed in many 
of next year’s state legislative 
sessions, it is indicated by analysis 
of current trends. 

Such a trend has been in prog- 
ress ever since the inception of 
unemployment compensation, but 
a number of developments this 
year are regarded as likely to 
speed the movement during the 
1945 sessions. 


Among the new factors in- 
fluencing state legislators will be 
the prominence gained in Congress 
this year by bills proposing to 
supersede the present state sys- 
tems by a national system paying 
benefits on a uniform basis. 


They each tested half a tire 


HE GENTLEMAN in white (left-hand 

picture) is E. S. George, of Houston, 
Texas. The big picture is a close-up of the 
small one—to show how Mr. George’s 
““half-tire” stood a test. 

Half-tire, because it’s one of the B. F. 
Goodrich half-synthetic tires made and 
sold before the war—the first containing 
synthetic rubber ever sold to American 
car Owners—and three years ahead of all 
others. It’s estimated that those tires were 
driven over 80 million miles altogether. 


* Mr. George's job as superintendent of 
the Houston Natural Gas Company has 
taken him thousands of miles visiting 
war plants. His company bought four of 


the new tires in 1941, and asked him to 
test them. Today, Mr. George's records 
show 55,000 miles on the tire pictured, 
and he says, “They are easily good for 
another 5,000.”" 


Jumping from 4a/f-synthetic to a/l- 
synthetic left another “half” to be tested. 
Benjamin F. Graves of Geneva, Ohio 
(right-hand picture), bought one of the 
first a//-synthetics. He drives 80 miles a 
day to and from his war job, and does 
other essential driving. He estimated the 
mileage on this tire between 28,000 and 
30,000 miles when the picture was taken 
—-says, “I should get at least 8,000 miles 
more before recapping.” 


So synthetic rubber is good — when 


tires are made the B. F. Goodrich way. 
These men are just two examples out of 
thousands. It’s safe to say other motor- 
ists have now driven all-synthetic B. F. 
Goodrich Silvertowns a total of more 
than 7 billion miles. 

Any B. F. Goodrich dealer can tell you 
whether you are eligible for new tires and 
what to do about it. If you do buy, it’s 
just as easy to get those that had a three- 
year head start on the rest. The 
B. F. Goodrich Co., Akron, Ohio. 


OT Eee 
B.E Goodrich 


FIRST IN RUBBER 


Although these proposals were re- 
jected by Congress, they will be 
cited as indicative of a need for 
liberalization of the state laws to 
offset pressure for federalization. 


It will be recalled that while 
the House in Wasifington voted 
to leave jobless compensation en- 
tirely in the hands of the states, 
the House Committee on Postwar 
Economic Policy urged the states 
to increase rates and lengthen 
coverage periods. 

Leaders of both major political 
parties in many states, as well as 
nationally, are on record as advo- 
cating liberalization of unemploy- 
ment compensation. Labor, of 
course, has long been calling for it. 
Certain to be regarded by legisla- 
tors as highly significant, also, is 
the fact that a recently announced 
survey by the U. S. Chamber of 
Commerce indicated that the busi- 
ness sees a need for such action. 


Favor Pay Extension 


After expressing themselves over- 
whelmingly in favor of an asser- 
tion that “the authority now exer- 
cised by the federal government 
Over the system of federal-state 
unemployment compensation should 
represent the maximum limits of 
federal authority in that field,” the 
U. S. Chamber members, by a vote 
of 1,995 to 352, favored the pro- 
posal that “the states should con- 
sider the feasibility of extending 
unemployment compensation to 
employes of smaller employers in 
those cases where the state law 
now covers the occupation or 
industry.” 


Chamber members, by a vote 
of 1,687 to 569, further advocated 
that “in so far as the condition 
of a state unemployment com- 
pensation reserve fund permits, 
the states should’ gradually 
lengthen the time during which 
unemployment benefits are pay- 
able (rather than increase the 
amount of benefits payable per 
week) to men without available 
work.” 

With withdrawals at a minimum 
during heavy wartime employment, 
a total of some $6,000,000,000 has 
accumulated in state unemploy- 
ment compensation accounts. State 
unemployment administrators and 
the Federal Social Security Board 
have been quoted as estimating 
that the state funds, in all but a 
few instances, are generally ade- 
quate to pay benefits as now pro- 
vided in state laws. ° 


Some Issues Mooted 

To what extent they may be able 
to provide for liberalized payments, 
and in just which states such 
liberalization will be financially 
advisable, seems to be a moot 
question, however, and one likely 
to be debated at length during 1945 
legislative sessions in many states. 

Speaking this year as director of 
the Federal Bureau of Employ- 
ment Security, Ewan Clague esti- 
mated that most states will have 
enough money immediately after 
the war to liberalize their un- 
employment compensation systems. 
He warned, however, that the un- 
employment problem will not hit 
all states alike and while many 
will have enough money to pay 
re benefits, some will 
no 

If the states act too freely 
in moving to liberalize their un- 
employment compensation setups, 
it has been pointed out, one re- 
sult may be resort to federal 
loans, such as were proposed in 
Congress this year. Another pos- 
sible effect would be a sharp in- 
crease in the rate of supporting 
levies in some states. 

Noting that in the immediate 
postwar period state jobless com- 
pensation programs will be severely 
tested, the Council of State Gov- 
ernments said: “It is vital that 
every state prepare now to assure 
the solvency of its unemployment 
fund, to improve the benefit pro- 
tection its law affords to unem- 
ployed workers and to take any 
other steps necessary to handle 
the tremendous administrative load 
of postwar benefit payments.” 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! - 
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‘THE HEARST PAPERS support 
the American system of government, 


the American Constitution, American 


institutions and American ideals.?? 


Publishe> 


7. above is from an editorial writ- 
ten by William Randolph Hearst 
on April 21, 1935, on the policy of the 
Hearst papers. 


The American system of govern- 
ment has been the model and pattern 
of all other governments for 150 years 
because FREEDOM has been its corner- 
stone. 


The American Constitution is the 
greatest charter of guaranteed liberties 
ever struck off by the hand of man. 


The proof that American institu- 
tions and ideals are the highest on earth 


lies in the fact that peoples from all 
over the world have cotme to make 
their home here. 


Our system of government, our 
Constitution, our institutions, our 
ideals are in still greater danger today 
than when Mr. Hearst uttered these 
words. 


TODAY the Hearst papers are the 
very incarnation of the AMERICAN WAY. 


And that is why the Hearst news- 
papers are good newspapers for our 
readers and good newspapers for our 
advertisers. 


THE HEARST NEWSPAPERS 





AIRCRAFT NEWS 
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Looking Over Shoulders 
Of Aviation Prophets 


By Charles Evans 
Aviation Editor 


IF YOU CAN’T get a good grip on the pulse of the 
future, you may at least look over the shoulder of the pro- 


phets and 


ess with them on what is going to happen. 


Especially in aviation, hailed far and wide as our most 
promising industry for the postwar period, there are lots 


of shoulders to look over, but 
the figures and forecasts you 


see may be confusing. It is a 
favorite field for forecasting be- 
cause aviation these days makes 
especially interesting material for 
speeches by public figures, and one 
good forecast thrown into the 
speech will nearly always make the 
news columns. 

This is not to say that the 
prophets are interested only in 
getting their names in the paper. 
Throughout aviation, there is an 


earnest and sincere effort to see 
ahead in order to make possible 
planning ahead. Because it is a 
new and challenging industry, avia- 
tion’s potentials are unknown. It 
might tag along with our smaller 
industries, or it might vault to 
leadership much as the automobile 
did after the first World War. 
There is also the air of the “be- 
liever” about aviation prophets, a 
sort of fanatic fervor for this excit- 
ing business of flying that makes 
evangelists even out of uty econ- 


omists who try to forecast its 


future. 
s ¢ # 


Industrial Aviation 


Holds Possibilities 

THE INDUSTRY divides easily 
into two principal activities, pri- 
vate fiying and air _ transport. 
There is yet a third division which 
thus far has attracted very little 
attention, that of industrial avia- 
tion, including dusting and spray- 
ing of crops, mosquito control, re- 
seeding of grazing land, planting 
of certain crops, and such jobs 
ideally performed by the airplane. 
While we are in a war psychology, 
there are also forecasts on our 
future military aviation, but these 
will be too deeply affected by what- 
ever world peace organization we 
perfect after the war to be of much 
concern now. 

How many private airplanes 
will we have shortly after the 
war? If we take seven recent 
forecasts on this subject and 
average the figures used, we ar- 
rive at a figure of 210,700 air- 
planes owned and used privately 
within five to 10 years after the 
war. To arrive at this figure, we 
must consider a pessimistic low 
forecast of 20,000 planes, and one 


which may be too far on the 

optimistic side of 450,000. 

S. Paul Johnston, formerly 
Washington representative of Cur- 
tiss-Wright, and an aviation writer 
of good reputation, estimates there 
will be a market for 20,000 new 
units a year after about five years 
of peace. This does not peg John- 
ston’s estimate very well, because 
we now have 22,000 private planes, 
and presumably many of them will 
still be flying at the end of five 
more years, in addition to the new 
ones. But it does show the John- 
ston prophecy to be one of the 
most conservative. 

National Resources Planning 
Board is not much more optimistic 
when it says 25,000 planes. “If 5 
percent of the families able to buy 
and support personal airplanes at 
an average purchase cost of $2,000 
do buy them, the market will be 
about $50,000,000 annually,” the 


board said. 
* * # 


Market for 100,000 


Soon After Peace 

A SCIENTIFIC study made for 
the Crowell-Collier Publishing Co. 
says flatly that there is a market 
for 100,000 planes very soon after 
peace comes. This is not a figure 


wh ee 


by an individual, but the result of 


scientific “sampling” in the poll 4 


method. However, it is pointed out 
in the report that this is merely 
a sample of what those questioned 
think now, and not an indication of 
exactly what they will do in the 
future. 

Three individuals say there will 
be 300,000 private planes within 
10 years after the war. One of 
these is Charles I. Stanton, 
deputy administrator of the Civil 
Aeronautics Administration, and 
he says there will be such a 
number within four years of the 
end of hostilities. Charley Stan- 
ton, as he is known throughout 
the industry, has been flying 
since 1917. He has been sitting 
at a vantage point in Washing- 
ton, where he can daily feel the 
pulse of the industry. His esti- 
mate must be given considerable 
weight. These 300,000 planes will 
include three principal types, he 
says: Those of conventional de- 
sign with greatly improved per- 
formance for pilots who want a 
“hot” plane of high performance; 
an “armchair” type of plane, 
slower, less maneuverable, but 
simpler and safer to fly, for use 
by families; and the revolution- 
ary types now appearing, such as 
the helicopter, the roadable and 
jet-propelled planes. 

Andrew Kucher, director of  re- 
search of the Bendix Aviation 
Corp., also forecasts 300,000, listing 
120,000 as the production figure in 
the fourth year after the war, 
divided approximately 10,000 to the 
manufacturer. 

Ralph S. Damon, vice-president 
and general manager of American 
Airlines, picks out the figure for 
licensed motorboats, about 300,000, 
and reasons the airplane “may 
easily reach the magnitude of the 
licensed motorboats prior to the 
war.” 

William A. M. Burden, assistant 
secretary of commerce for air, calls 
for an_ intelligent government 
policy for promotion of private fly- 
ing and says “We will do ex- 
tremely well to have 450,000 private 
aircraft at the end of the first 


postwar decade.” 
s * #* 


Piper Declines 


To Guess Number 

MANY others have spoken. Out- 
spoken in the ranks of those who 
claim to take a realistic attitude 
is William T. Piper, president of 
Piper Aircraft Corp., leading manu- 
facturer of light planes. “What 
we can look for,” says Piper, “is 
a sound, simple type of aircraft, 
built along the lines of what we 
know today.” They will sell for 
about $1 a pound, he believes, be 
more efficient, better streamlined. 
But as to how many, deponent 
sayeth not. 

Cc. Bedell Monro, president of 
Pennsylvania Central Airlines, 
stepping outside his field, has said 
“private plane possibilities have 
been grossly exaggerated both as 
to numbers and use. Traffic con- 
trol problems will operate against 
sky-darkening clouds of private 
planes.” 

Without coming to numbers, 
John H. Geisse, economic con- 
sultant for the CAA, heaves a 
dash of cold water on the fore- 
casters, but—an evangelist for 
aviation himself—appends a 
remedy for what ails private fly- 
ing. His surveys have shown, 
he says, that cost and utility are 
all-important, and he adds “it is 
questionable that a postwar boom 
will last if the industry does 
nothing more than supply the 
accumulated demand for per- 
sonal planes.” 


Grover Loening, chairman of the 
helicopter committee for the Na- 
tional Advisory Committee for 
Aeronautics, says there will be 
100,000 private planes “within a 
few years.” Discussing the heli- 
copter, he says “the way things 
stand today, the helicopter is even 
more of a professional apparatus 
than is the airplane. However, the 
helicopter has not too restricted a 
future. On the contrary, when han- 
dled by professionals, its profes- 
sional future immediately after the 
war will be wide and extensive.” 


“WE HAVE YOUR CARD concerning 


ad which we ran in Automotive 
News recently for some Berloy steel 
bins. This to advise that your 
Dealer Want Ad Department was 
very helpful to us as we secured 
the desired bins through an answer 
to our ad.”"—The Marksheffel Motor 
Company (Dodge-Plymouth), Colo- 
rado Springs, lo. 


Be Want Ad Dept., inside back cover 
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Is Known By The 
Company He Keeps 


Is Known By 
The People Who Keep It Company 


The Chicago Daily News has more than a million re riends. This 
important group varies within itself as to individual age , occupation 
and cultural interests. But all possess one quali 
devoted people and home has an endurin 


other Chicag yer— morning, evening or Sunday.* Advertisers, unques- 
tionably, rank Wre Daily News as 


CHICAGO’S BASIC ADVERTISING MEDIUM 


*For fair comparison, liquor linage omitted since The Daily News does not accept advertising for alcoholic beverages 


THE CHICAGO DAILY NEWS 


FOR 68 YEARS CHICAGO'S HOME NEWSPAPER 
ITS PLACE IN THE HOME IS ONE OF 
RESPECT AND TRUST 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO NEW YORK OFFICE: 9 Rockefeller Plaza 
DETROIT OFFICE: 7-218 General Motors Building SAN FRANCISCO OFFICE: Hobart Building 





Blasts Pleas 
Of Truckers for 
Uniform Code 


LITTLE ROCK,.—Efforts by na- 
tional truck lines to obtain uniform 
national laws regulating legal 
lengths and loads of trailers is “an- 
other attempt to infringe on state 
rights,” W. W. Mitchell, Arkansas 
highway director, has declared. 

His comment was occasioned by 
truck line advertising pointing out 
that cross country truckers are 
held to a load size not in excess of 
the lowest maximum allowed in 
states through which trucks are 
routed. 

Mitchell said that as a wartime 
measure Arkansas has increased 
the weight maximum from 15,000 
to 18,000 pounds per truck axle 
with a 40,000 pound overall maxi- 
mum. He added that as a result 
many bridges in the state have col- 
lapsed or been damaged seriously. 

The state’s $200,000,000 worth of 
roads “can be worn out twice over” 
before they are paid for, Mitchell 
contended, if truckers are again 
allowed to increase their weight 
limits. 

A 1938 legislative action which 


This survey, made 
exclusively for 
The Times, em- 
braces consumer 
thinking on prices, 
terms, makes and 
other important 
facts. Detailed re- 
ports furnished on 
request. Write The 
Times National 
Advertising Dept. 


LARGEST HOME DELIVERED CIRCULATION ON THE PACIFIC COAST 
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Postwar Fuel Studied 


PIWC Economics Unit Issues Report 
On Peacetime Consumer Needs 


INDIANA EDITORS, meeting in South Bend, for the annual state conference 
ef the Associated Press, saw the Studebaker Weasel ride through streams, 


climb steep embankments and 


traverse deep 


mud in a special demonstration. 


Left to right, ae. rudders of the voruatile military carrier, are: Maurice 


os comes R. 
Williams 


Early, Indianapol 
Madison Courier; 
and James E. Risley, 


provided that Arkansas licenses be 
based on the trailer size as identi- 
fied by the factory alsO was as- 
sailed by Mitchell as costing the 
state heavily in license fees. He 
said ton and a half rated trailers 
were being used to haul up to 15 


Benham, Terre Haute Star; Lloyd G. Neal, 
assistant Studebaker service engineer: 
New Aibany 


Tribune. 


New N. C. Auto Firm 


ENFIELD, N. C.—Rothrock Motors 
here has been incorporated’ with 
authorized capital of $100,000 and sub- 
scribed stock of $300, to engage in a 

general automobile y Wie The 
principals include W. White, H. W. 

othrock and S. J. “bounen, all of 
Roanoke Rapids. 


WASHINGTON.—The Petroleum 
Industry War Council received last 
week from its committee on petro- 
leum economics a comprehensive 
account of probable postwar de- 
mand for petroleum and _ its 
products. 


The committee in its report to 
PIWC presented the postwar pre- 
dictions from studies and papers 
prepared by five sources considered 
to be expert on petroleum matters. 


Factors tending toward increased 
gasoline demand during the imme- 
diate postwar period were (1) 
gasoline will be plentiful; (2) cars 
in use will be older than normally 
is the case and probably large 
numbers will need repair and 
therefore will consume more gaso- 
line per mile; (3) workers will be 
driving to their homes from war 
production centers, and (4) for a 
short period motorists may show 
a tendency to drive just to be 
driving. 

Factors tending to retard gaso- 
line use in that period were ex- 


Field workers for the Los Angeles Research Jury punched 2073 doorbells last 


month. They were seeking clues to the post-war potentialities of Los Angeles 


County as a motor car market. What they discovered makes important reading. 


Highlights of their first report follow .. .. 


58% 


or 600,000 Los Angeles County families have given serious thought 
to buying one or more cars. 


se or 462,000 families want NEW cars. 
or 109,000 families want USED cars. 


or 37,401 families uncertain as to new or used. 


ue 


of these wanting NEW cars hold “C” mileage ration cards. 


will be in financial position to buy a NEW car at the end of 1945. 


of NEW car demand is by those NOT owning a car at present. 


Detroit has no cars to sell now. And The Times has no space. But when Detroit 
has the cars, we'll have the space. When that time comes, the newspaper that will 
sell your car to Southern Californians—whether it is an “Economy Four” or a 


“Luxury Twelve’ —will be the Los Angeles Times—Everybody’s Newspaper! 


UR ee 


REPRESENTED BY: WILLIAMS) LAWRENCE§G  CRESMEPR 
NEW YORK e« CHICAGO e DETROIT e SAN FRANCISCO 


pressed as (1) lack of trained me- 
chanics and repair parts for those 
cars needing important operating 
repairs; (2) possible cautious atti- 
tude during the reconversion pe- 
riod on account of unsettled condi- 
tions that may be expected, and 
(3) probable shortage of tires of 
the popular passenger car sizes. 


Over the longer term all authors 
expected greater economy in cars 
of new design, although expecting 
the early postwar car to be mainly 
of present design. 


Robert E. Wilson, chairman of 
the PIWC Committee on Petro- 
leum Economics, said that esti- 
mates for 1944 and actual figures 
shown for comparison with earlier 
years were taken from previous 
reports of the committee or from 
material released and published by 
government sources. 


See Little Delay 
In Resumption of 
Civilian Output 


NEW YORK.—Industrial pur- 
chasing agents expect no serious 
delays in the procurement of ne- 
cessary materials for resumption 
of civilian production after V-E 
day, according to the current re- 
port of the business survey com- 
mittee of the National Association 
of Purchasing Agents. 


Headed by George E. Price jr., 
purchasing agent of the Goodyear 
Tire and Rubber Co., the commit- 
tee has resumed its monthly sur- 
veys on supply-demand situations 
in commodities and _ production. 
The surveys, which were discon- 
tinued after the beginning of the 
war, are compiled from opinions 
of approximately 100 purchasing 
agents in all sections of the coun- 
try and many different industries. 


“Reports indicate,” the commfit- 
tee said, “that better than 75 per- 
cent of buyers’ suppliers will have 
no reconversion problem. Approxi- 
mately 25 percent will have to 
make only a partial reconversion, 
and estimates of the time re- 
quired for this vary from four to 
twenty weeks. Very few buyers 
report suppliers having to make a 
complete reconversion, and _ the 
maximum time reported for such 
a reconversion is six months. 


Extremes of buying policy were 
noted, running all the way from 
hand-to-mouth buying to that of 
a period of nine to 12 months in 
advance. The majority of the pur- 
chasing agents, however, were re- . 
ported as favoring coverage of 
from two to three months ahead. 
It was pointed out that WPB rul- 
ings also affect buying policy very 
materially. 


The committee found that termi- 
nations and cut-backs in war con- 
tracts have as yet had little effect 
on the over-all business situation 
which has shown no_ unusual 
changes in the last month. It was 
also noted that “the sale of sur- 
plus materials, so far, is having 
little, if any, effect upon the price 
situation.” 


Duffy to Aid 
Pyke Johnson 


WASHINGTON.—E. E. Duffy 
has joined the staff of the Auto- 
motive Safety Foundation here, ac- 
cording to an announcement by 
ASF President Pyke Johnson. 

For the last 15 months Duffy 
was director of public relations 
for the American Road Builders’ 
Assn. and for two and one half 
years previously was planning sec- 
retary of the Wayne County Road 
Commission at Detroit. 


Crucible Guide Out 


Crucible Manufacturers’ Association, 
90 West Street, New York, whose 
members are engaged in manufactur- 
ing crucibles for melting nonferrous 
castings, such as brass, bronze, nickel, 
aluminum, and other metals an alloys, 
has released for general distribution a 
pom hlet entitle “Crucible Melters’ 

book.” It is a treatise on crucible 
furnaces and on the storing. handling 
and use of crucibles. Obtainable on 
request, 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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McGUFFEY did more than make 
new millions of readers—he inspired 
anew way of life. 


TRUE STORY did more than create 
new magazine readers—it opened an 
influential route to hitherto un- 
reached millions. 


which made NEW MILLIONS RESPOND 


Now, more than ever before, what the common man thinks—what he buys—will control 
our collective and individual destinies . . . perhaps forever. 


Some of the November True Story 
Features and Narratives that Help Solve Wage 
Earner America’s Problems Today 
e How one absentee working mother met a daughter’s love 


ee <<< ss ss «wees es eee 


e How the soldier-hero learns to acclimate himself to hum- 
drum civilianlife . ...... . =. . - Page38 


e Esther Kimmel shows how Home Economics works in the 
home, notintheory ....... .- - + PageT7 


What are the things that move him; what stimulates him to say yes or no...act or be still? 


On this page are reproduced two of the time-proven routes to his heart and mind. One 
is the biblically simple schoolroom text from one of the 120,000,000 McGuffey Readers 
that were printed. Here were lessons in reading that held even the wavering truant and 
inspired among hundreds of millions, as Henry Ford points out, the fundamental virtues 
of truth, honesty, fair dealing, initiative, invention, and self-reliance. 

The other is True Story. Here you find the same ‘“‘common touch’”’ that made and makes 
millions respond. Here you find the same sincerity and realism that blazed a trail of its own. 
You see its influence on the basic pattern of older magazines, radio, newspapers, and ad- 
vertising itself. You see its record of premium-priced circulation and advertising leader- 
ship in your own media files. But of even greater importance and value to advertisers is 
True Story’s high place of influence and leadership with its millions of Wage Earner readers. 


And never before has True Story’s top coverage and selling power in the Wage Earner 
market been so needed, so rich in opportunity, be it for greater understanding or greater sales. 


FOR 25 YEARS THE WAGE EARNERS’ FAVORITE MAGAZINE TRUE STO RY 


THE COMMON MAN, WELL INFORMED, IS THE GREATEST 
FORCE TOWARD BUILDING THE AMERICA WE WANT. 
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400,000 Chevrolet Trucks 
Aiding Allied Drive 


DETROIT. — Implementing the 
long, incredibly swift drives of 
Allied armies across’ France, 


equipment to the Allied armies, 
devoting several plants continu- 
ously to the production of military 


hard-working, heavily-laden motor 
trucks, forming conveyor belts over 
which are moved staggering quan- 
tities of ammunition and supplies 
from seaports to front lines, have 
focused attention on a _ veritable 
miracle of transportation in which 
the automotive industry has had 
a major role. 


Unrivalled anywhere in the world 
in peacetime, America’s truck pro- 
duction lines have contributed a 
vast majority of the material 


carrying vehicles needed to supply 
Allied armies, not only in France 
but in every part of the world. 

A major contributor of motorized 


Today, ° 
ata Latks ahh 


veter 


trucks, is Chevrolet, world’s largest 
peacetime producer of commercial 
cars and trucks. The division has 
served both as a prime and sub- 
contractor in military truck pro- 
duction over a period that pre- 
dates Pearl Harbor, building its 
own, 4 x 2 (4 wheels, two driven) 
and 4 x 4 (four wheels, all driven) 
military vehicles and a_ large 
quantity of 6 x 6 (six wheels, all 
driven) trucks assembled and 
shipped for the General Motors 
Truck & Coach division. 


Figures just released by Chevro- 
let manufacturing officials show 
that deliveries to date to the Allied 
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| nations of Chevrolet-built trucks 
have totaled more than 400,000. 

In addition, Chevrolet has sup- 
plied the Army’s military truck 
program with a tremendous vol- 
ume of spare parts, axles, transfer 
cases, motors and sheet metal. 
One of the company’s plants, de- 
voted exclusively to 6 x 6 assembly 
operations, has also maintained a 
high monthly production rate of 
2%-ton amphibious trucks, better 
known as Ducks. 


New Georgia Bus Line 
ALBANY, Ga—Permission has been 
nted by the Georgia Public Service 
commission for the Service Coach 
Lines, Inc., of Dublin, Ga., to “‘trans- 
port passengers, mail, baggage, news- 
apers and light express” between 
ochran and Albany, via Hawkinsville, 
Vienna, Warwick and Oakfield. 


It takes a strong fish to swim against 
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the current and ood dealer to 
stay in business now! 
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Union Curbs Attacked 


Litigation Involving Restrictive Laws 
Is On in Several States 


TALLAHASSEE, Fla. — Repre-| a Texas law requiring the licens- 
senting another step in litigation| ing of union organizers. 


involving state laws restricting the 
activities of labor unions, Florida’s 
Supreme Court recently heard 
arguments in a suit challenging the 
constitutionality of licensing provi- 
sions of the 1943 Florida Labor 
Unions Regulations Act. 

Also in various stages of litiga- 
tion are union curbing laws en- 
acted in 1948 by a number of 
other states, including Kansas, 
Colorado, Texas, Alabama, Idaho 
and South Dakota. Recently re- 
argued before the U. S. Supreme 
Court was a case involving an 
attack on the constitutionality of 


The high Florida court did not 
rule immediately on the case,be- 
fore it, concerning only the licens- 
ing provisions of the Florida law. 
Other sections of the Florida»act 
attempt to outlaw jurisdictional 
strikes, prevent picketing in such 
a manner that workers are denied 
exit from or entrance to a plant, 
and otherwise restrict union activi- 
ties. 

Herbert S. Thatcher, of Wash- 
ington, attorney for the AFL, con- 
tended that the Florida law Vvio- 
lates constitutional guarantees of 
freedom of speech, assembly.and 
right to petition by requiring labor 
union business agents to obtain 
state licenses and caHing for an- 
nual reports of union officials to 
the secretary of state. 


In defense of the act, Assistant 
State Attorney General R. W. 
Ervin jr. and Howard S. Bailey, 
argued it is no more unconstitu- 
tional to require licensing of paid 
union business agents than it is to 
require salesmen to be licensed. 


The issue came before the high 
state court on an appeal from a 
Duval Circuit Court ruling en- 
joining Leo H. Hill, president of 
the Florida Federation of Labor, 
from acting as business agent of 
Jacksonville Local 234 of the 
United Assn. of Journeymen 
Plumbers and Steamfitters’ 
Union. 


Thatcher asserted that the act 
was invalid because it seeks to 
license acts guaranteed by _the 
First Amendment of the U. S. 
Constitution and the National 
Labor Relations Act, and that it is 
discriminatory, vague and indefi- 
nite. 


Labor unions are not subject ‘to 
regulation under the state’s police 
power, he argued, because they are 
groups banded together for the 
purpose of exercising the rights of 
freedom of speech, assembly and 
the right to petition, and not for 
commercial purposes. 

The AFL attorney further con- 
tended the act is discriminatory in 
that it fails to include regulation 
of such organizations as the Farm- 
ers’ Grange, Chambers of Com- 
merce and the National Assn. of 
Manufacturers and that it specifi- 
cally exempts railway labor organi- 
zations. 

Calling the National Labor Rela- 
tions Act a one-sided law regulat- 
ing the dealing of employers with 
labor, Bailey said that “if you can’t 
legislate with respect to employes, 
you can’t legislate against em- 
ployers. If this act goes down on 
that feature then the. National 
Labor Relations Act must go down, 
because of the same feature.” 


















Harvester Sets Up 
Five Separate 


Truck Branches 


CHICAGO.—As an_ important 
step in its postwar planning, and 
also because of increasing activity 
in the truck field, International 
Harvester Co. has set up separate 
motor truck branches at several 
points where combination truck, 
farm. equipment and _ industrial 
power branches formerly had been 
operated. ; 

Such recently established truck 
branches, according to P. V. Moul- 
der, general manager of Interna- 
tional Harvester’s motor truck di- 
vision, include Denver, Colo., I. A. 
Leimbrook, manager; Indianapolis, 
Ind., L. W. Hully, manager; Atlan- 
ta, Ga. C. S. DeWeese, manager 
and Kansas City, Mo., Buford Mul- 
lin, manager. 

The most recent of such changes, 
effective Oct. 26, is the establish- 
ment of a separate motor truck 
branch at Louisville, Ky., under 
the management of E. M. Ford, 
formerly assistant manager of the 
combination branch at that point. 


“WE ARE GLAD TO REPORT that 
we have had quite a few replies to 
this advertisement, and believe that 
we can secure the e uipment we 
wanted from one of the firms we 
heard from.’—Webster Motors Ltd., 
(Chevrolet, Oldsmobile, Cadillac), 
Sherbrooke, Que. 


Be” Want Ad Dept., inside back cover 


Expenses Pace Profits... 
SS eesnseeeeems 
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Trucking Status Stays 
Risky in September 


WASHINGTON. — Motor freight 
carrier expenses in September ab- 
orbed 96.4 cents out of each 
dollar of revenues, thereby con- 
tinuing the financial position of the 
Arucking industry near the danger 
line, it is revealed. Although the 
overall result for the month was 

trifle more favorable than that 
for August, the total was worse 
than in the corresponding month a 

ear ago. 


The operating ratio of 96.4, ac- 
pcording to figures released last 
week by American Trucking Assns., 
inched down from a level of 96.7 
or August and edged above the 
96.1 calculated for September, 1943. 


Betterment was apparent in the 
month and year comparisons for 
carriers in the eastern district, and 
while trucking lines in the south- 
ern region enjoyed a moderate 
drop in ratio of expenses to reve- 
nues from a year earlier, the 
September figure was adversely 
higher than for August of this 
ear. Operating ratio of carriers 
in the western district was higher 
for the month and year, it was 
stated. 


The report was based on infor- 
mation from 284 motor freight 
carriers in $9 states and the Dis- 
trict of Columbia. It showed that 
September revenues eased 2.2 
percent from August, but that 
this was offset by a decrease of 
2.5 percent in expenses. 

In comparison with a year pre- 
vious, September revenues rose 3.3 
percent, while expenses registered 
a less than proportionate gain of 
0.7 percent. 

Indicative of the continuing pre- 
carious financial situation was the 
fact that of the 284 reporting car- 
riers, 96, whose revenues amounted 
to 34 percent of the total, suffered 
operating losses. A month earlier, 
86 of the same reporting group 
turned in operating deficits. In 
September, 1943, there were 79 
loss carriers among the total 
of 284. 


September revenues of motor 
freight haulers in the eastern 
district slid 2.4 percent from 
August, but ran 5.7 percent ahead 
of September of last year. Their 
expenses dipped 3.4 percent from 
August, but were 5.3 percent in 
excess of September, 1943. 


U. S. Sells 2,000 


Scout Cars as 
Surplus Stock 


WASHINGTON.—Sale of § ap- 
proximately 2,000 standard scout 
cars, Model M3A1, was announced 
last week by the Treasury’s Office 
of Surplus Property. 

An Army spokesman stated that 
these units were declared surplus 
since they were no longer needed 
for training purposes in the vari- 
ous camps throughout the United 
States and that they had seen con- 
siderable service and were not 
deemed to be up to proper combat 
standards. Therefore, he said, they 
were not being shipped overseas. 

Military tires and batteries on all 
of the vehicles are being replaced 
with those of a civilian type, it 
was stated. All radio and combat 
equipment has been removed. 

These cars, it was explained, are 
of the heavy armored type and are 
currently being offered to law en- 
forcement agencies, banks, haulers 
of valuables and others who nor- 
mally use armored equipment. 

Additional information may be 
had from any one of the eleven re- 
gional offices of the Treasury. 


Carriers in the southern region 
suffered a decline of 4 percent in 
revenues in comparison’ with 
August, and income was 1.1 per- 
cent less than in September, 1943. 
Expenses eased 2.9 percent from 
August and 3.6 percent from 
September, 1943. 


The September revenues of car- 
riers in the western district de- 
creased 1.1 percent from August 
but gained 1.6 percent over 
September, 1943. Expenses were 
0.9 percent under August but 4.6 
percent above September of last 
year. 


Eastern carrier operating ratios 
figured out to 95.2 for September, 
96.2 for August and 95.6 for 
September, 1948. Operating ratios 
of southern trucking lines were 
97.8 in September, 96.2 in August 
and 99.9 in September, 1943. 

The ratios of western carriers 
were 98.0 in September, 97.8 in 
August and 95.2 in September, 1943. 
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Official U. S. Army photo 
eyes of instructors, Quartermaster auto 
mechanics are put through the rformance test they must take during the 
final week of training at Camp ’s Army Service Forces Training Center. 
At Shop L in a specially designed test bay, trainees are performing repairs 
on maladjusted assemblies under the supervision of Master Sergeant Bernard 
E. Martin, an instructor. 


UNDER THE WATCHFUL 


Omaha Auto Firm Sold 


OMAHA, — F. E. Maxson, former 
Dodge dealer, and H. T. Pierce, have 
urchased the tire and auto alt 

St. 


Aluminum Booklet 


A booklet on aluminum entitled 
‘‘Dural Parts,’’ has been published by 
the Harvey Machine Co., Inc., 6200 


Avalon Blvd., Los Angeles 3, Calif. usiness of Carl Riekes, 815 N. 


Vaan 


Since the days when the great John 
L. Sullivan ruled the realm of pu- 
gilism with an iron fist, sports fans 
have reserved their loudest plaudits 
for the knockout specialists of the 
“squared circle.” 


score a 


satisfied with 


Philadelphia. 


Champ, or uncrowned contender— . p 
a knockout. 


heavyweight, or flyweight — the 
fighter with the biggest draw at the 
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Registrations Off 
Only a Fraction 
In Alabama 


MONTGOMERY, Ala.—Evidence 
of the ingenuity of automobile 
owners in keeping aged cars going 
under war conditions was shown 
in figures released by Alabama's 
revenue commissioner, H. G. Dow- 
ling, on motor vehicle registration 
|for the fiscal year ended Sept. 30, 
| 1944, compared with the preceding 
| year. 

They showed a decline in total 
registration for all classes of motor 
vehicles of only nine-tenths of one 
percent—from 362,850 for the year 
ending Sept. 30, 1943, to 359,525 for 
the 1944 period. 


Private automobile registration 
declined from 286,254 to 280,311, or 
5,943, but registration of trucks 
and other heavy vehicles increased. 
Trucks were up from 65,076 to 67,- 
| 198, a gain of 2,122; bus registra- 
|tion increased 412, tractors, six; 
trailers, 60; and motorcycles, 172. 
Taxicabs fell off 149, and hearses 
|}and ambulances, five. 


It takes a strong fish to swim against, 
the current and a good dealer to 
stay in business now! 





Outside the ring, too, the ability to 
clean-cut 
coveted business asset. 


knockout is a 


Few advertisers, for instance, are 


a hairline sales de- 


cision in a major metropolis like 


They want to win by 
And they can with 


“The Record—and One Other”. . . 


gate invariably is the one whose 
deadly “‘one-two” punch spells a 
hasty and horizontal exit for his 
hapless opponent. 


the newspaper advertising punch 
that paralyzes competition by driv- 
ing home your sales message to both 
sides of Philadelphia’s liberal-con- 
servative market. 


iT TAKES THE RECORD 


AND ONE OTHER 


» pOvER PRLADELPH 


Traffic Drops 5 Percent 
On Illinois Rural Roads 


SPRINGFIELD, I1l.—Illinois’ ru- 
ral highways carried five percent 
less traffic during the third quar- 
ter of 1944 than in the same period 
in 1943, and 46 percent less than 
in the same three months of 1941. 

b.. |p The drop in summer weekend trav- 

; el, the state bureau of highway re- 
search reported, was particularly 
marked, being only 55 percent of 
the prewar level. 


PHILADELPHIA RECORD 


QUARTER MILLION DAILY - HALF MILLION SUNDAY 


Represented Nationally by George A. McDevitt Co.—New York, Chicago. Philadelphia. Detroit, Cleveland 





$10,000,000 Ford Parts Theft 
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Brings Terms to 31 


DETROIT. — Thirty-one persons 
were sentenced last week in the 
$10,000,000 Ford parts theft con- 
spiracy dating back to 1941. 

So many parts were stolen by 
the ring that it issued a regular 
catalog of “genuine” Ford parts 
and sold in competition to Ford 
dealers. 


D 


e-Plymouth in DeSoto 
DESOTO, 


.—John Brante, of St. 
Louis, has leased a building here for 
a new Pilymouth-Dodge ealership. 
The concern, to be known as the 
Brante Motor Co., will be opened when 
conditions permit, Brante said. 


Federal Judge Frank Picard 
started the prisoners on their way 
by sentencing 17 to terms ranging 
from four months to 7% years, 
with fines ranging from $500 to 
$10,000, for stealing from the Ford 
plants in Dearborn and Highland 
Park. 

The following day 14 more per- 
sons were sentenced by Federal 
Judge Ernest A. O’Brien to terms 
ranging up to three years, with 
fines ranging up to $5,000, follow- 
ing pleas of guilty. 

Two more persons will be tried 


soon, it is stated. The prosecution 
of 15 others must wait conclusion 
of the war, as defendants or wit- 
nesses are in the armed forces. 


Maj. Firestone Returns 


To Memphis Plant 

AKRON.—Return of Maj. Ray- 
mond C. Firestone to his former 
position as general manager of the 
Memphis plant of Firestone Tire 
& Rubber Co. has been announced 
by John W. Thomas, chairman of 
the Firestone company. 

Firestone was placed on the in- 
active list of the Air Transport 
Command, after 2% years of ser- 
vice. 


Read Jack Weed’s Backshop for some 
highlights in the service field. 


British Car 


Boom Seen 


London Magazine Cites Replacement Demand 
As a Major Contributing Factor 


MONTREAL.—“The British mo- 
tor industry will have the oppor- 
tunity after the war of becoming 
one of the world’s greatest sup- 
pliers of private cars, of enjoying 
a period of expansion and pros- 
perity such as it has never enjoyed 
before,” states The Economist, of 
London, as quoted in the current 
edition of the Commercial Intelli- 
gence Journal issued by the Can- 
adian Department of Commerce. 

It declares that opportunity will 
come from the heavy replacement 
demand, from the _ prospective 


growth in the potential number o 
car owners throughout the world 
and from the fact that “the United 
States and Canada are the .only 
two major countries besides Great 
Britain that are likely to resume 
production fairly quickly and on a 
large scale.” 

Size of the replacement demand 
will be enormous, it says, and the 
greater part of the prewar stock 
of cars in the United a 
approximately two million, is likely 
to be worn out. Only a small por- 
tion of the eight million cars in 
use before the war outside North 
Africa and great Britain will still 
be serviceable, it declares. 

It adds that the North American 
replacement demand will also be 
heavy and it states that “even the 
United States, with its capacity for 
organizing large scale production, 
would require several years to mget 
its own and the rest of the world’s 
replacement demand.” 

It reasons. that the British motor 
industry “will therefore enjoy not 
merely a large home market but it 
will also have the opportunity of 
participating in the world market 
to an extent never achieved be- 
fore.” In conclusion, the publica- 
tion warns that “unless the indus- 
try takes swift advantage of the 
opportunity, it will pass, and it 
may never recur.” 


New Patents 
Slump Since 
Start of War 


NEW YORK.—In sharp contrast 
with general public belief that war 
stimulates invention and research, 
applications for patents and the 
number of patents granted by the 
U. S. Patent Office have declined 
sharply since the war started, it 
is pointed out by the National 
Assn. of Manufacturers in the cur- 
rent issue of its publication, 
Industry’s View. 

“Only 14,000 patents were issued 
during the first six months of 
1944,” the publication states. “This 
is a reduction of more than 30 per- 
cent from the 21,000 patents issued 
for the same period in 1939. The 
rate of decline in patent applica- 
tion is even greater than the de- 
cline in patents issued.” 

Citing these figures, R. J. Dear- 
born, chairman of NAM’s com- 
mittee on patents and president of 
Texaco Development Corp., says: 

“War stimulates the application 
of accumulated knowledge rather 
than the pioneering on frontiers of 
science and technology. We are 
burning up the backlog of scientific 
knowledge during the war just 
as we are using up our natural 
resources. 

The NAM publication points out 
that thousands of engineers and 
others who are normally the origi- 
nators of basic scientific and 
technological knowledge are now 
engaged in war projects. A large 
percentage of the 2,300 industrial 
laboratories in the country are de- 
voted to war problems rather than 
to peacetime research. 

NAM says these facts indicate 
“an urgent need for the stimula- 
tion of invention and research 
after the war.” The NAM com- 
mittee on patents has recommended 
congressional action directed to- 
ward: Minimizing the uncertainty 
as to the validity of patents; 
minimizing the uncertainty as to 
what constitutes patentable inven- 
tion, and to bring about greater 
uniformity in court decisions 
thereon; minimizing the delay in 
the issuance of patents and the 
~onsequent delay in the entrance 
of the inventions in the public 
domain following the expiration of 
patents; reducing the expense and 
delay involved in patent litigation, 
including interference proceedings, 
and improvement of Patent Office 
procedure. 


Salem Motors Formed 


Sees. Va.—Salem Motors, Inc., 
capital at $10,000, has been in- 
corporated to deal in all kinds of 
motor vehicles, engines and machines 
or enpiiances. . 5B. Wright, of 
Roanoke, is president. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 
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NEW YORK.—In centerin 
attention on efforts to secure Some 
war tax reserves, business is 
eglecting its existing opportuni- 
ties within the present federal tax 
aw to prepare for the postwar 
period, it was asserted here by J. 
K. Lasser, chairman of the New 
York University Institute on Fed- 
eral Taxation, in an address before 
&@ conference sponsored by the uni- 
versity’s School of Law on termina- 
tion and reconversion problems. 


Declaring that war dislocation 
must be overcome by developing 
new products, improving old 
ideas and then determining how 
to sell them, Lasser said “the 
gem A oa much produc- 

on as Ss nce, promotio 
distribution and marketing.” He 
presented a lengthy list to show 
business how all these phases of 
present planning can be facili- 
tated under present tax laws. 
Another section of his list was 
devoted to aids the present law 
will give after the war. 


Indicating that much of the 
criticism which has been aimed at 
the nation’s tax system is because 
the system is little understood by 
business men, Lasser said: “For 
ple much criticism is leveled 
because of the failure to admit 
deductions for reserves needed at 
the war’s end. A complete exam- 
ination of business alternatives 
suggests that the tax law actually 
encourages the intelligent effort to 
insure postwar security for busi- 
ness and its people.” 


“If business does not pick up 
the reins because it does not know 
ow, or is timid,” he asserted, 
“then either the team of unrest 
and depression will start up un- 
checked, or government will take 
the role of driver.” 

The tax law, he pointed out, 
gives business a full deduction 
for costs of studies and plans 
to develop postwar products and 
to get customers for them, as 
well as for ameliorating present 
high costs and settling obliga- 
tions of many types which might 
extend into postwar years. 
Specific allowable deductions 
cited by Lasser included expendi- 
tures for product development, 
arket research, advertising and 
promotion, adjustment of bad 
leases, contracts for services and 
materials, and adverse litigation, 
disbursements for better employe 
relations, writeoffs of various types 
of war equipment, expenses of 
plant rearrangement, changes for 
deferred maintenance and the cost 
of providing postwar security for 
employes, as through pension plans, 
profit-sharing trusts, group insur- 
ance and disbursements to men in 
the armed services. 

He further pointed out that a 
"large part of costs and losses in 





















































Safety Group 
Maps Revision 


1In Vehicle Code 


WASHINGTON. — Important ad- 
’ vances in motor vehicle regulation, 
‘ taking account of the experience of 
recent years and prospective post- 
. war traffic conditions, are provided 
in an up-to-date revision of the 
Uniform Vehicle Code agreed upon 
here last week at a meeting of the 
legislative committee of the Na- 
tional Conference on Street and 
Highway Safety. 

Principal new features proposed 
deal with financial responsibility of 
motorists, drivers’ licensing, pe- 
destrian control, driving rules for 
.express highways, tests of drunken 
driving, speed regulations and ve- 
hicle equipment requirements. 


Officers Are Elected 


By Motor Wheel 
DETROIT.—H. F. Harper was 
elected president and general man- 
‘ager of Motor Wheel Corp. last 
week at a meeting of the board of 
directors. Other officers are J. E. 
’ Garlent, executive vice-president; 
D. L. Porter, vice-president and 
g) treasurer; C. S. Holden, sales vice- 
president; M. F. Cotes, vice-presi- 
\ dent of Duo-Therm division; J. 
of, Harold Hunt, engineering vice- 
; president and secretary. 
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the postwar period could be ab- 
sorbed by tax refunds under the 
carry-over and carry-back provi- 
sions of the tax law. 


Lieut. Col. Robert R. Bowie, 
assistant chief, legal branch of 
the Office of Director of Mate- 
rial, Army Service Forces, told 
the conference that the system 
of advance planning for contract 
termination and settlement set 
up recently by procurement 
agencies already had begun to 
uaa. results in speeding settle- 
men 


“This advance planning,” he said, 
“may cover, for instance, rates or 
methods for computing general 
and administrative expense, factory 
overhead and other indirect ex- 
penses of the contractor, amounts 
of or methods for arriving at cer- 
tain other expenses, such as start- 
ing load, engineering and tooling 
and methods of allocation of indi- 
rect expenses. - 


Paul Fitzpatrick, administrative 
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- Misunderstood Taxes? 


Expert Warns Industry Not to Overlook 
Present Opportunities 


Arbitration Assn., declared that 
“the road ahead is much clearer” 
for speedy and equitable settle- 
ments of canceled war contracts 
than it was two years ago as a 
result of sounder law which gives 
the contractor the right of appeal 
through the courts and the right 
of arbitration by agreement with 
the various procurement agencies. 

Lieut. Col. H. H. Rose, of the 
Office of Contract Settlement, said 
that attempts were being made to 
determine how broadly the joint 
Army-Navy termination procedures 
can be applied to other agencies. 


Bach, Ford Dealer, Gets 


Phila. OPA Post 
PHILADELPHIA.—Frank Bach, 
who succeeds Charles Boyer as 
automotive price executive in the 
district Office of Price Administra- 
tion, was a Ford dealer for 16 
years before entering government 
service. He has been associated 
with the OPA for the past three 
years. 


“SOMETIME AGO, YOU RAN AN AD 
for me relative to hydraulic brake 
u sold more brake fluid 
through the ad run in your paper 
than any other medium.”—Box Num- 
ber Advertiser. 


vice-president of the American 'gg~want Ad Dept., inside back cover 


"I hear you boys in South Bend are 


going to have a lot more customers than you 


are going to have cars after the war. 


"May I present my case for getting a 


new car early? I'm one of your established 


customers; I've always bought new cars 
and turned them in young--war-money or no 


"That's why the automobile industry 
calls people like me the backbone of the 
auto business. We're the people with the 
ingrained prewar habit of trading in late- 


model used cars for new=-=-the people with the 


most stable dollars--the people with good 
jobs, good salaries, executive positions, 
and the steadiest stake in the nation." 


TOPS WITH TOMORROW’S TOP CUSTOMERS, TOO! 
































Firestone Sees a New Line 


In Its Veloflex Product 


AKRON. — A _ new Firestone | flexural strength, it has withstood 
leather-like plastic known as|more than 3,000,000 flexes without 
Velofiex, which has greater re-|cracking. The material is an 


excellent non-conductor of elec- 
tricity, resists acids, alkalis, organic 
solvents and will not absorb mois- 
ture, it is claimed. 

The field of uses for Velofiex in- 
cludes luggage, upholstery, men's 
and women’s purses, desk tops, 
book binding and covers, water- 
proof cases, shoe uppers, gloves, 
clothing, military kits, pads, seat 
covers and many more. The mate- 
rial can be sewed, heat-sealed or 
cemented. 


GMC Appoints Haley 


Dealer in Wilmington 

WILMINGTON, Del.—In keeping 
with its new personalized operation 
program, GMC announced the ap- 
pointment of T. J. Haley sr., as an 
independent dealer to direct sales 
and servicing of GMC trucks in 
this territory. 


sistance to abrasion and scuffing, 
has opened a new line of postwar 
consumer and industrial products, 
according to an announcement 
made last week by John W. 
Thomas, chairman and chief execu- 
tive of Firestone Tire & Rubber Co. 


The new material, with a vinyl 
base, will be manufactured into a 
wide variety of products formerly 
made of leather. It will be pro- 
duced as a sheet or coated fabric 
in a large number of surface pat- 
terns such as cowhide, alligator, 
boxed calf, pin-point morocco and 
new designs. In addition to its 
patterns, Veloflex can be _ pro- 
duced in various weights and 
thicknesses and in any shade or 
color—vividly bright, pastel, trans- 
lucent or crystal clear. 


Completed laboratory tests have 
proved that the tensile strength 
of Velofiex is from 2,000 to 4,000 
pounds per square inch, elongation 
from zero to 300 percent, and in 





+ sn are the car buyers you think of when 
you think of the readers of Time. 


A market like this is the kind manufacturers 
can count on—a market more than a million 
families strong—a market which owns an 
average of 107 cars of all makes per 100 fam- 
ilies—a market which buys 80% of its cars 
brand new. 


TimME readers are your best, your steadiest 
customers. And the best way to talk to them 
is through the pages of TimE—for they prefer 
TimME 7 to 1 over all the other magazines 


oo. JME 















Dealers tell me 


AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


By 
John O. Munn 


(Continued from Page 3) 


certain conditions. Its purpose is 
to prevent inflation, and cer- 
tainly no one wants to see a 
repetition of those destructive, 
inflationary days that have gen- 


erally followed a war! 
+ * * 


Antithesis of Bureaucracy 
“The real redeeming feature 
of Regulation W is in the manner 
of its administration. How it 
ever escaped the clutches of some 
New Deal bureau is beyond my 
conception. Because of its pur- 
pose, the guiding hand of Provi- 
dence must have had something 
to do with placing its destiny 
in the hands of one of America’s 
finest and soundest institutions, 
the Federal Reserve Board—just 
the antithesis of bureaucracy! 
Rather than being its servant, it 
is indirectly our servant, because 
it works in conjunction with and 
for our own banking houses. 
“It is safe to state that while 
the administration of Regulation 
W has proved its worth, the 


added cost to the nation has been 
practically nil, and few indeed 
have been the black markets re- 
sultant therefrom. Few, indeed, 
are the New Deal regulations— 
their administration and enforce- 
ment—of which the same can be 
said. 


“I believe there is little ob- 
jection to Regulation W as a war 
measure, but as to its continu- 
ance thereafter there seems to 
be some difference of opinion. 
Most objection to its continuance, 
I believe, originates with manu- 
facturers of products with a 
lesser degree of buyer appeal, 
and with second raters in the 
finance field. As an automobile 
dealer, I am among those who 
believe that it should be con- 
tinued, provided it is left under 
the sole supervision of the Fed- 
eral Reserve Board, and that 
such board be invested with the 
right to regulate its provisions, 
up or down, exactly as it regu- 


It doesn’t pay to overlook the simple 


fact that the only way to sell more 


stuff is to tell more people about it. 


Take Columbus 


and Central Ohio 


for instance. The Columbus Dispatch 


gets into twice as many homes around 


here as any other medium you could 


advertise in. And take our word for 


\ 


it, that’s a lot of homes. \ 


\ 


That makes it pretty easy to figure 


why the advertisers who use The \ 


Dispatch get most of the money in \ 


this 29 county market. What’s more, 


770 of these advertisers are exclu- 


sive with The Dispatch. 


lates money rates for its various 


member banks. 
* * * 


Credit Is Lifeblood 


“I am no economist, but I do 
realize that credit is the lifeblood 
of business. If the pressure gets 
too high, it must be lowered, or 
death or a long sick spell results. 
If it gets too low, the patient 
loses vitality and a _ stimulant 
must be given. Uncontrolled 
credit terms had much to do 
with the business crash of ’29, 
and the years of depression that 
followed. The same effect was 
gradually creeping back into the 
business picture in ’39, ’40 and ’41. 


“The automobile business pre- 
sents a splendid example of the 
harm that can result from un- 
controlled credit terms. ‘Time 
sales, properly regulated, are 
highly essential in our economy. 
Without them economical pro- 
duction and distribution would 
be sadly effected, along with the 
employment of labor. But, un- 
controlled, they can be detri- 
mental from another angle. 

“In the manufacturing year 
of 1940-’41, the production of 
automobiles approached the high- 


est point in history. Competition 
became very keen among manu- 
facturers and their respective 
dealers, and such was also the 
case among finance companies 
and banks which were financing 
time sales.) Manufacturers 
brought plenty of pressure upon 
dealers to make more sales with 
shorter profits, either by sales at 
cut prices, or by over-allowance 
on trades. 

“Dealers soon learned that by 
promoting increased competition 
among banks and finance compa- 
nies, profits could be recovered 
by overcharges on finance and in- 
surance, when such were kicked 
back to the dealer. Buyers who 
could well afford to pay cash 
were urged to finance their pur- 
chases. Initial down payments 
were pared, as well as monthly 
payments, and such were stretch- 
ed in many cases over a period 
of 36 months. Also, in many 
cases, balloon notes were taken 
for the final payment, with the 
understanding that they were to 
be refinanced at the expiration of 
the original lease or contract. 
Even a layman knows that such 
methods are wrong and lead to 


*La Palina cigars are one of the 770 exclusive 
advertising accounts in The Columbus Dispatch 


\ 
Columbus Dispatch 
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trouble, but some bankers were 
just as much to blame as were 
the dealers who originated the 


sales. 
* * ~ 


Cites PAA Action 

“These insidious practices grew 
to such proportions that lead- 
ers of the industry began to 
view them with alarm. To the 
credit of the better finance com- 
panies and dealers, an effort was 
made toward control, but the 
unscrupulous made such inroads 
on legitimate operations as made 
any method of self control in- 
effective. At the time, some 
politicians saw an opportunity for 
political control, and, for a while, 
it looked as though the industry 
would be regulated by some. fed- 
eral or state law. 


“Finally, a group of dealers 
representing the Pennsylvania 
Automotive Assn., together with 
certain banks and finance com- 
panies, raised a sum in excess 
of $15,000 and placed it in® the 
hands of Philadelphia’s Better 
Business Bureau. This bureau 
did a fine job in controlling time 
sales insofar as new cars were 
concerned, but it was conceded 
by all that nothing could be done 
in the case of used-car sales. 


“Of course, the war put an-end 
to sales competition, and Regu- 
lation W stopped credit inflation, 
but there is no assurance that 
history will not repeat in the 
future. While I have referred 
only to dealer practices in ‘the 
sale of automobiles, I have good 
reason to believe that such prac- 
ticts existed to an even greater 
degree in the sale of other com- 
modities. 

“Yes—Regulation W has be- 
come an important factor in the 
functions of the Federal Reserve 
Board. It’s a natural for the 
board, and I’m for its retention. 
It should be a MUST on the 
board’s list of postwar plans. 

“It is worth repeating that 
steps should be taken to invest 
in the board the same right to 


; adjust—up or down—the provi- 


sions of the regulation in accord- 
ance with the economic need of 
business. It will prove to be a 
real check on inflation which will 
be necessary in postwar years as 
it is now. 

“If the regulation is discon- 
tinued, we can surely look for 
it to crop up as a political foot- 
ball under some federal or state 
bureau.” 


Village Bank 
Backs Postwar 


Savings Club 


FRANKLIN SQUARE, N. Y.— 
The Franklin Square National 
Bank successfully launched more 
than a year ago what it calls a 
“Purchase Club” to encourage 
people to save money for down 
payments on postwar purchases in- 
cluding new automobiles. 


Located in a community with 
about 10,000 population, the bank 
has secured over 1,000 members 
for the club in little over a year. 

In an attractive folder dis- 
tributed to residents, the question 
is posed: “Which of the items pic- 
tured in this folder will you want 
for yourself? Select it now and 
stake out your claim on it by 
joining the Franklin Square Club.” 


Literature explains in simple 
terms how the club works. The 
folder says: “All you need do is 
deposit as little as 50 cents or as 
much as you want in your purchase 
club. Each of these clubs pays 
you interest, and you may with- 
draw your money at any time, if 
circumstances demand.” 


A four-column savings schedule 
is worked out on estimated cost 
of postwar durable goods, down 
payment, and weekly payment on 
basis of 100-week account. For in- 
stance, at the price of a new auto- 
mobile as $1,050, the schedule 
shows a weekly payment of $3.50 
and a down payment of $350. 


Pictured in the folder are a 
dozen of the major postponed items 
of purchase, each with a descrip- 
tion including known developments 
to be incorporated into postwar 
products. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 





AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


APOIO IOI IL LIF. 


60 


A milestone in buman progress was the dramatic moment when Alexander Grabam Bell found the secret of 
the telephone ... freed millions from the limitations of time and space. 


READING Sired his Genius...and 
the TELEPHONE was Born 


O, the afternoon of 
June 2, 1875, Alexander 


PSS | 


SSS 


vision which were to annihilate space and time for 
millions...were to add swiftly and immeasurably to the 


best. All the color and stir of life are within these pages... 
love, sex and romance, tragedy and triumph . . . heartbreak 
and laughter . . . the march of medicine and science . . . the 


ay 


Ee 


SS 
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Graham Bell and his 

assistant, Thomas A. Watson, were 
tinkering with their crude apparatus of wires 
and coils. Suddenly, something happened at 
Watson’s end of the line. 


Bell. rushed in, demanding: “What did you do then? 
Don’t touch anything! Let me see!” 


SSS 
RSS 


The lucky accident of a faulty spring, giving rise to 
a-current of varying intensity, had provided the 
answer to the inventor’s dream! At that moment the 
telephone was born. 


Alexander Bell had always been obsessed with the 
idea of “sending the human voice along a wire.” For 
three generations his family had been voice specialists. 
Before he was 14, he was studying phonetics. 


From boyhood, he read omnivorously. In his grand- 
father’s library were rows of books on acoustics. In 
his Boston workshop were many books on electricity. 
He read them all. 

Thus, by reading, Bell’s genius was fired. Long before 
his great discovery, he acquired the knowledge and 


world’s capacity for productive work. 
v gv v 
To Alexander Graham Bell, as to thousands of others who 
have left their mark on history, reading was a powerful 
inspiration to achievement. 


Knowledge is power, and reading is the richest, most 
fertile source of knowledge. When you read, you can set 
your own pace... go fast or slow . . . turn back and read 
again ... start and stop as you please. Only through the un- 
burried eye of the reader can ideas and information be absorbed 
fully, in detail. 


In The American Weekly is reading at its vivid, most varied 


power and beauty of art, literature, religion. 


So clear, accurate and interesting are the articles in The 
American Weekly that they are used widely in the classrooms 
of schools and colleges throughout the United States. 


The American Weekly is distributed through 20 great Sunday 
newspapers and read regularly in more than 7,750,000 
homes from Coast to Coast. It is the constant companion of 
some 30,000,000 people... 


Can anyone doubt that the manufacturer who associates 
his product with such an influence is tying in with the most 
powerful known force in advertising ? 


MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N. Y. 


BRANCH OFFICES: 5 Winthrop Sq., Boston 10 « Arcade Bldg, St. Lowis 1 + Hearst Bidg., Chicage6 + 101 Marietta St., Atlanta 3 


Hanna Bldg, Cleveland 13 + General Motors Bldg, Detroit? + 


Edison Bldg, Los Angeles 13 + Hearst Bldg , San Prancisco 3 
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Just Among Dealers... 


(Continued from Page 3) 


the business, was born in Wyanet, 
Tll., Aug. 27, 1883. He has been an 
automobile dealer since 1909. One 
of the interesting recollections in 
Patterson’s life is that when he 
decided in 1914 to give up the Ford 
agency, he wanted to see that it 
was placed in good hands. He 
walked down an alley a block from 
his place of business where he had 
a friend of a few years’ standing, 
who ran a very small garage and 
repair shop in the rear of a large 
flat building. He greeted his 
friend by saying: “I am going to 
make you a Ford dealer,” to which 
the latter replied, ‘““Not me—I don’t 
want it. I have no money to put 
up as a deposit on a contract, and 
no money to buy cars and parts.” 
This young man was Lynn S. 
Snow, who, as we all know, became 
vice-president of the National 
Automobile Dealers Assn. and 
chairman of the Budget commis- 
sion of the Chicago Auto Trade 
Assn. Snow, with his brother, re- 
cently retired from business after 
over 30 years of successful opera- 


292,328 
October, 1943 


tion. Patterson originally staked 
them to the required capital for a 
Ford dealership. Getting his start 
in the automobile business in 1907 
with the Bendix company as a 
machine shop helper, Patterson 
worked up to the stockroom and 
was eventually promoted to pur- 
chasing agent. The first lines he 
handled as a dealer were the Krit 
and the Abbott-Detroit. Patterson 
has very broad contacts in addition 
to his dealership, both in civilian 
and trade activities. He is now 
president of the Oldsmobile Assn. 
of Metropolitan Chicago, and a 
director in both the Chicago and 
the Illinois Automobile Trade asso- 
ciations. He is past president of 
the South Shore chamber of com- 
merce and of the Hyde Park 
Kiwanis club. He has been a re- 
gional governor of Kiwanis Inter- 
national, and is at present a direc- 
tor and chairman of the house 
committee of the Hyde Park 
YMCA. When the NADA conven- 
tion meets in Chicago next Janu- 
ary, Patterson will be celebrating 


his thirty-sixth year as an auto- 
mobile dealer. 
* ¢ #8 

A. J. Dinesman (Ford-Mer- 
cury-Lincoln), Oxnard, Calif., was 
born in Detroit, Feb. 1, 1889. 
Al is another oldtimer, for in 
October he celebrated his 25th 
year as a Ford dealer in Ventura 
county. He has always been a 
great admirer of Henry Ford, 
and feels that he, with grandson 
Henry Ford lII—combining the 
wisdom and experience of ma- 
turity with the enthusiasm of the 
younger generation—constitute a 
team that will be hard to beat; 
that it will be a combination 
in which dealers can place 
utmost confidence. Dingeman has 
always been active in trade and 
civic affairs, and has been on 
the NADA Executive committee 
for two successive terms. 

s * *# 


Juuan A. Pervert (Hudson), 
Des Moines, is a native of Minne- 
sota, where he was born Oct. 3, 
1889. He is one of the oldtimers, 
and will celebrate his 38th year in 
the automobile business next 
January. The first lines he han- 
dled were the Regal and the 
Glide, but he has been a Hudson 
distributor since 1912. For many 


years he has subscribed to Aurto- 
motive News for all of his dealers. 
About himself, Julian says: “My 
experiences during 37 years in the 
motor car business have been in- 
teresting. Not all, but a substan- 
tial majority of these experiences 
have been pleasant. As a youngs- 
ter I was much interested in his- 
tory, and was impressed by the 
fact that transportation had almost 
everything to do with progress. As 
a result of this impression I pre- 
dicted to my parents that we would 
see in my time a million automo- 
biles in use in the United States, 
and they promptly sent for the 
doctor. Had I mentioned thirty 
million I would have been sent to 
a hospital for observation. 


“I started in the automobile 
business with the proceeds of a 
$500 wedding gift check, post- 
dated. My father, whose borrow- 
ing capacity was limited to $2,000, 
agreed to back me further to the 
extent of purchasing one automo- 
bile, provided with that purchase 
I could secure a distributor con- 
tract which I was then unable to 
do. A sympathetic traveling rep- 
resentative of the Regal Motor Car 
Co. permitted me to forge my 
father’s name to an order for a 
carload of three automobiles, all 


SINCE PREWAR DAYS 


Before you okay that 1945-46 or postwar budget decide now 
to take a fresh look at the Chicago market and ways to reach 
it. Chicago has changed a lot—population shifts—new income 
factors—and, important too, The Chicago Sun. 


The Sun is a new and powerful factor to be considered in lay- 
ing out any advertising program for Chicago. We’ll be glad to 
tell you exactly how much it means. It’s a story that every 
up-to-date marketing executive should know. 


The Chicago Sun 
sells a growing audience 


It's a loyal audience ...and a growing audience! 
346,592 is our October circulation figure (417,139 
on Sunday). There are more on the outside waiting 
to come in—while newsprint remains scarce we 
cannot supply The Sun to all who want to read it. 


But look at those 346,592 people who DO read 
The Sun daily. They buy The Sun because they 
seek new and better things—because they want 
their news straight, unbiased, complete. That’s why 
they're loyal. That’s why they’re enthusiastic. To 
Sun advertisers, this pays off in results out of all 
proportion to The Sun’s circulation and cost. 


National Representatives: THE BRANHAM COMPANY, CHICAGO: 360 North Michigan Avenue 


1. Advertisers need The Sun in any news- 
paper combination to cover Chicago com- 
pletely, economically and efficiently. 


CHICAGO'S MORNING TRUTHpaper 


2. By using The Sun alone thay can make a 
big impact against America’s No. 2 market 
with a relatively small expenditure. 


400 W. Madison St., Chicago 
250 Park Ave., New York 


» NEW YORK: 230 Park Avenue 


Atlanta, Charlotte, Dallas, Detroit, Kansas City, Los Angeles, Memphis, St. Louis, San Francisco 


NEWSPAPERS GET 


IMMEDIATE 


ACTION 


of which I sold before they arrived, 
and everything was okay. The 
fourth automobile which I sold was 
a six-cylinder Glide manufactured 
by the Bartholomew Co., Peoria, 
Til. The car listed at $5,000°and 
paid a 50 percent discount. I sold 
it at 25 off, and held the belief 
that that was a good start on my 
first million.” i ‘ 


Lez W. Moran (Dodge-Plym- 
outh), Pittsburgh, who was born 
in that city on Jan. 6, 1900, de- 
serves special recognition for the 
job he is doing in selling govern- 
ment automobiles and trucks in 
his capacity as director of the 
Automotive division, Office of 
Surplus Property, U. 8. Treasury 
department. Lee entered the 
automobile business as a sales- 
man in 1918, and became a dealer 
in 1988. He is a director and 
past president of the Pittsburgh 
Auto Dealers Assn. and 
‘served several consecutive terms 
as a director of the Pennsylvania 
Automotive Assn. Like so many 
other patriotic dealers, he was 
active in recruiting the Ordnance 
Battalions early in the spring 
of 1942, and served as chairman 
of the Pittsburgh district. 


R. D. Wrston’ (Chevrolet), 
Pittsburgh, who was born Apr. 14, 
1890 at Franklinton, N. C., started 
in the automobile business in 1914 
as owner and operator of a repair 
shop, and became a Ford dealer in 
1921. He managed both Ford and 
Chevrolet dealerships in Virginia 
before going to Pittsburgh. He is 
active in civic clubs and in war 
activities in East Liberty. One of 
the most interesting experiences in 
his business occurred many years 
ago when he “waited on the ‘man 
whom the salesman in my organiza- 
tion thought was a no-good shop- 
per; in fact, he looked like a bum. 
But when I got through showing 
him, and answering his questions, 
he had bought two Lincoln cars at 
$8,500 each, and seven Fordgon 
tractors with all the farm equip- 
ment that went with them. All the 
while I didn’t know to whom I was 
talking until he gave me his check 
for $5,000 deposit, balance on de- 
livery, in the sum of $31,000. Were 
my salesmen overcome, and I 
speechless, because the man was, 
even though he didn’t look it, none 
other than Thomas Fortune Ryan.” 

s ¢ # 

Jack Stevens (Chevrolet), Brad- 
dock, Pa., was born in Duquesne, 
Pa., Nov. 14, 1896. He started in 
the business as a salesman in 
1924, and became a Chevrolet 
dealer in 1929. He is past presi- 
dent and now a director of the 
Pittsburgh Automobile Dealers 
Assn., and has been recently 
elected president of the Braddock 
board of trade. As highlights 
among his many interesting ex- 
periences he mentions the fol- 
lowing: “Sixty days after we bor- 
rowed $20,000 to start in business 
the market crashed and I walked 
into five or six years of depres- 
sion. ... Then in 1941 to have a 
year in salary and profit of 
$70,000 was most interesting.” 
Aside from business he looks 
back with pardonable pride and 
satisfaction on “service to my 
country in the first World War 
in which I had many thrilling 
experiences,” and “ helping Mrs. 
Stevens raise three fine sons, of 
whom two are now in the service 
of their country—one a pilot in 
the Navy Air Corps and the 
other a radio instructor.” 

—JoHN O. MUNN 


Buick Dealers 
Salvage 26,000 


Tons of Scrap 


FLINT, Mich.—Buick dealers 
have turned in more than 26,00u 
tons of scrap metal, paper and rub- 
ber in a continuing salvage cam- 
paign fostered by the Buick fac- 
tory. 

Salvage reports have been made 
regularly by the organization over 
a two year period, according to W. 
F.. Hufstader, Buick general sales 
manager. 


In weight this figure is equival- 
ent to materials for more than 
1,400 M-18 “Hellcat” Tank Destroy- 
ers, which Buick manufactures for 
the armed forces, he pointed out. 


What do you want to buy, sell or 
trade? See Classified Want Ads, in- 
side back cover this issue. 
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Ability at Wheel Traced 


Disabled Veterans and Others, Knowing 


Handicaps, Often Found Safe Drivers 


NEW YORK.—To facilitate th 
rehabilitation of disabled war vet- 
erans, New York University’s Cen- 
ter for Safety Education has been 
conducting a series of studies to 
obtain some basic information re- 
garding the experience of disabled 
drivers, job analysis, and minimum 
physical requirements for the 
operation of motor vehicles. 

Although most of these studies 
are concerned with drivers of pri- 
vate passenger vehicles, many of 
the facts brought out are applicable 
to commercial vehicle operators, 
Dr. Herbert J. Stack, director of 
the center, notes in an article ap- 
pearing in the current issue of 
Safety, publication of the Greater 
New York Safety Council. 

“There is ample evidence,” Dr. 
Stack says, “that persons with 
certain driving disabilities have 
as good a driving record as aver- 


Use of Stock Cars 
As Taxicabs 
Sought in N. Y. 


NEW YORK.—wWith only 9,500 
cabs now eligible to roll, compared 
with 25,000 in peak peacetime 
years, New York City’s taxicab 
industry will seek legislation to 
permit the use of five-passenger 
stock cars as taxicabs here. 

It was disclosed that arrange- 
ments already had been made to 
submit a five-passenger car, adapt- 
ed to meet police department reg- 
ulations, for approval of the city 
police commissioner. It was point- 
ed out, however, that an amend- 
ment to the city administrative 
code would be necessary before 
such vehicles could be licensed as 
hacks. 

Seven-passenger type vehicles 
are required by present local law, 
which stipulates that “every taxi- 
cab shall be constructed so that 
five passengers can be safely and 
comfortably carried in the inside 
thereof and so that the passenger 
compartment can be completely 
separated from the driver’s com- 
partment.” 

Benjamin Botwinick, president 
of the Taxicab Bureau of New 
York, a trade association of taxi- 
cab fleet operators, said that while 
seven-passenger cars are impos- 
sible to obtain for replacements, 
there is still a national stockpile 
of about 30,000 unused five-passen- 
ger cars for which the New York 
taxicab industry would have high 
priority if such cars could be used 


here. 

Clifford R. Beardsley, acting 
commissioner of the City Depart- 
ment of Commerce, said he would 
assist in the move to have the ad- 
ministrative code amended. 

Estimating that there were only 
about 8,500 taxicabs in operation 
on the city’s streets at any one 
time under present conditions, 
Beardsley said: “On a rainy night, 
or when you must get some place 
not served by other transportation, 
you will have to admit that the 
drop from 25,000 to 8,500 is too 
great.” 

Botwinick pointed out that the 

299) five-passenger stock car is used as 
a taxicab in Detroit, Philadelphia, 
Boston and many other cities. In 

=} Detroit, he noted, four passengers 
are accommodated by partitioning 

_off the driver’s seat with glass and 

inserting a backward-facing seat 
beside the driver, opening into the 

.rear compartment. 


Canton Dealers 


Pick Directors 


CANTON, O.—John Pearl, of the 
Pearl Motor Co.; W. J. Edwards, 
of Edwards Motor Car Co., and 
George P. Maloney jr., of George 
P. Maloney Motor Co., were elected 
to three-year terms on the board 

’ of directors of the Stark County 
Automobile Dealers Assn. in the 
= annual mail election. 
New directors and holdover di- 
rectors later will elect new officers. 
Holdover directors are J. C. Kra- 


—— 
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age normal drivers, or better. 
It is apparent that the disabled, 
knowing that they have special 
licenses and are more or less on 
trial, are much more careful in 
the operation of their car than 
the average person. A one-legged 
driver is a far better risk than 
one with little common sense 
but a well-developed ego. Bad 
attitudes, in other words, appear 
to be far more common causes 
of accidents than physical dis- 
abilities. 

“There is wide variation in 
drivers-license requirements for 
visual acuity: from 20/30 uncor- 
rected, in certain states, to 20/70 
in others. If sight in one eye is 
lost and vision in the other can be 
corrected to 20/20, or even 20/30, 
the driver can secure a provisional 
license in certain states, provided 
an additional mirror is installed 
on the car. The field of vision of 
one-eyed persons is not as great 
as with two, where it approaches 
180 degrees. Conditions such as 
poor peripheral vision and depth 
perception, high susceptibility to 


—_ 


“Oil strike, my eye! 


glare and the like are to be found 
in the civilian population as well 
as among veterans. In some cases 
these may be remedied by glasses; 
in others by mirrors, training and 
provisional licenses. 
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McAlpin’s can no longer furnish you 
the fancy, frilly fashions you see pic- 
tured in this old Times-Star “gay- 
nineties” advertisement. 
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You’ve drilled into one of the storage tanks!” 


“There is little evidence to show 
that persons with hearing defects 
are unsafe drivers. Acoustical de- 
vices have been helpful to many. 
In some states deaf persons can 
obtain licenses. 
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Hourly Earnings 
Dip First Time 


In Five Years 


NEW YORK.—Marking the first 
decline in nearly five years, aver- 
age hourly earnings of all wage 
earners in manufacturing industry 
declined 0.2 percent in August, as 
compared with July, according to 
the National Industrial Confer- 
ence Board’s regular monthly sur- 
vey of 25 manufacturing industries. 

The August figure of $1.07, which 
includes overtime and other mone- 
tary compensations, represents the 
first decline since January, 1940. 
The figure, however, was 4.9 per- 
cent above the August, 1943, level, 
41 percent above that of January, 
1941 (the Little Steel formula base), 
48.6 percent above that of August, 
1939, and 81.4 percent higher than 
the average in 1929. The depres- 
sion low for average hourly earn- 
ings was $0.45 in June, 1933. 


The board’s August survey also 


| disclosed that weekly earnings and 


“real” weekly earnings, which 
measure the quantities of goods 
and services that can be purchased 
with dollar weekly income, both 
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The Week Before Easter! 


HOW MUCH TO BE DONE! 
HOW MUCH WON'T BE! 


Whoever ts In fear of Disappoint. 
ment by inllliner, dressmaker or 
stheemaker can be bonneted, sulted 
and shod here at very short notice. 
Such goods as one sevs tn the big 
New York stores ure here, but at 
smaller prices. April styles NOW 


ready: 

Silks and Dress Goods. 
Ladies’ Top Garments. 
Suits, Capes and Skirts. 
Fine [tillinery. 

Gloves and Shoes. 
Ribbons and Laces. 
Embroideries. 

Ladies’ Shirt Waists. 
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But .. . significantly . . . McAlpin’s 
still rely upon the Times-Star to cre- 
ate immediate sales, prestige and 
continued success. Because the 
Times-Star is the BASIC selling me- 
dium in this rich $500,000,000 
market today, just as it was back in 
the nineties, and even in the forties. 


During 1943 (as during the pre-war 
years of 1940 and 1941) McAlpin’s 
placed more advertising in the Cin- 
cinnati Times-Star than they sched- 
uled in any other Cincinnati daily. 


Owned and operated by Cincinna- 
tians for more than a century, the 
Times-Star has grown up with Me- 
Alpin’s and every other Cincinnati 
department store .. . as well as with 
the thousands of store customers 
whose homes it covers daily. The 
Times-Star is Cincinnati’s oldest, 
and most influential daily .. . your 
BASIC selling medium in one of the 
nation’s most solid BIG markets. 
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Handkerchiefs. 
Hosiery and Underwear. 
Everybody's Neckwear. 
Parasols and Umbrellas. 
Collars and Cuffs. 
Men's Furnishings. 
Boys’ Clothing. 
And everything else for Men's, Women's 
and Children's Easter an’ Spring Wear. 
Bargain Counter. 
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HULBERT TAFT, President and Editor-in-Chief 
Owners and Operators of Radio Station WKRC 


PHILIP R. COTTRELL, National Advertising Mgr. 


mer, H. N. La Morder, S. L. 
. Bowlus, J. N. Stewart, I. J. Messen- 
ger and R. S. Sanders. 
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Flexible Plans 


AUTOMOTIVE NEWS, NOVEMBER 13, 1944 


WARNING 


Developed 


By Studebaker Officials 


SOUTH BEND.—Extensive post- 
war expansion of Studebaker Corp. 
will be financed out of current 
cash. Its engineering plans have 
been deliberately made flexible in 
order to conform with the uncer- 
tainty of the war’s end. Its sales 
department is committed to a 
policy of protecting present dealers 
through the early, low-volume days 
of reconversion. 

These insights into the future of 
the company were disclosed to 
South Bend business leaders here 
last week in a symposium by 
Studebaker officials. 

The discussions were led by Paul 
G. Hoffman, president, who out- 
lined Studebaker’s intentions to 
double 1941 production. Highspots 
of the talks follow: 

H. S. Vance, chairman of the 
board—“We are in a position to 
finance our postwar expenditures 
out of current cash. The improve- 
ment in our financial position has 
come not as a result of large 
profits on our war manufacture, 
but rather out of a relatively small 
margin of profit on a very large 
volume. This year, as an example, 
we are doing a volume of business 
almost four times that in the years 
immediately preceding the war.” 

K. B. Elliott, vice-president in 
charge of sales—“In establishing 
our objectives for progressive in- 
creases in our business, not only 
in the number of units sold but 
also in our share of the total busi- 
ness, we have planned a similarly 
progressive expansion in our dealer 
organization. 

“But it is of the greatest signifi- 
cance that that expansion will be 
regulated in proportion with the 
expansion in our production, so 
that our present dealers may not 
be affected unfairly in the allot- 
ment of cars. This means that 
while Studebaker must have rep- 
resentation in all key markets, it 


will purposely limit its full expan- 
sion in the number of outlets until 
such a time as we are able to at- 
tain production levels exceeding 
those of 1941.” 

R. E. Cole, vice-president in 
charge of engineering—“We don’t 
have just one postwar plan; we 
have many. Why? Because we 
don’t know when Germany will 
quit. If, for example, Germany 
should fall tomorrow, we’d resume 
manufacture on the same models 
we were turning out before the 
war. Suppose the war with Ger- 
many is so prolonged that re- 
sumption of production on a brand 
new model can be accomplished as 
quickly as on 1942 models. We've 
planned for that, too.” 

R. A. Vail. vice-president in 
charge of manufacturing—“Recon- 
version of our plants to civilian 
manufacturing is a lot like the re- 
conversion we _ formerly’ went 
through every year to prepare for 
new models. Of course, our shops 
are more torn up than ever before, 
but we will still be dealing with 
familiar factors—facilities, mate- 
rials and men.” 

R. <A. Hutchinson, president, 
Studebaker Export—‘ This war has 
awakened every country to the ad- 
vantages of mechanization. We 
know we can hold and improve our 
position in the world markets only 
by intensifying our efforts. One 
of the means is the establishment 
of additional assembly plants over- 
seas. We ..1ave plans in that di- 
rection, alt}.ough quite naturally— 
like the p’.ns of our domestic or- 
ganization—-they depend on when 
and how the war ends.” 


“SOMETIME AGO, YOU RAN AN AD 
for me relative to hydraulic brake 
uid. -sold| more. brake fluid 
through the ad run in your paper 
than any other medium.’’—Box Num- 
ber Advertiser. 


Be Want Ad Dept., inside back cover 


Don't Miss This 
Postwar Opportunity 


Advertising in The Christian Science Monitor 
opens up to you a READER INTEREST that can 
-be readily translated into consumer preference 
for your postwar products—and a DEALER IN- 
FLUENCE that offers strong merchandising pos- 


sibilities. 


This READER INTEREST is the result of 
reader enthusiasm for the Monitor—its news and 
advertising. Monitor readers go out of their way 
to obtain Monitor-advertised brands. 


The Monitor’s DEALER INFLUENCE is proved 
by the fact that over 15,000 retailers invest money 
in Monitor advertising. Among them are hun- 
dreds of automotive dealers—many of whom are 
your own dealers and potential outlets. Ask our 
nearest offiice to give you the full story of this 


unique postwar market. 


THE CHRISTIAN SCIENCE 


MONITOR 


American Blitz Attack Spans Marne; 
AN INTERNATIONAL DAILY NEWSPAPER 


Published by 
The Christian Science Publishing Society 
One, Norway Street, Boston 15, Mass. 
Branch Offices: 


New York Chicago Detroit Miami St. Louis 
Kansas City San Francisco Los Angeles Seattle 


London 


Geneva Sydney 


TO EVERY PURCHASER 
and SELLER 
of a USED AUTOMOBILE 


All buyers AND sellers of used cars are subject 
to a number of Government Regulations (includ- 
ing Ceiling Prices) which apply to individuals 
who sell their own car OR who buy a car for 
their own use, as well as to automobile dealers, 
with or without repair shop facilities. 

A violation of these Regulations 

subjects the violator to a fine of 

$10,000.00 
or ten years in prison OR BOTH 


IN ADDITION 


All automobile dealers and ALL PERSONS, ex- 
cept those who are selling their own car, ac- 
quired for their persorial use and actually so 
used, MUST BE LICENSED TO SELL AUTO- 
MOBILES under Chapter 406 of the 1944 Acts 
of the General Assembly of Virginia. 


Penalty for a violation is a fine of 


$500.00 
or six months’ imprisonment OR BOTH 


Copy of O. P. A. Regulations governing the sale of 
ALL used cars may be obtained from any War Price 


and Rationing Board. 


Copy of the Virginia Motor Vehicle Dealer Licensing 
Law may be obtained from the State Division of 


Motor Vehicles. 


Copies of both Regulations may be obtained from the 
undersigned or from any automobile dealer displaying 
the trade mark emblem of the undersigned. 

DON’T TAKE A CHANCE 


If you desire to SELL your own car or BUY a car 
for your own use, or want any information on the State 


Law or O. P. A. Regulations, 
Consult Any Dealer Displaying the Emblem of 
the Automotive Trade Association of Virginia 


1103 E. Main Street, 


Richmond, Virginia 


THIS IS THE TYPE of advertising Virginia dealers are using to channel 


used cars through legitimate retailers. 


The Auto in Algeria 


Yanks Improve Situation, but Land 
Still Needs Much Equipment 


ALGIERS.—(UTPS)—While the 
arrival of American forces in 
Algeria greatly improved automo- 
tive transportation, gasoline is 
scarce and strictly rationed, trucks 
are needed badly and pleasure cars 
remain in barns. 

An extensive area with 600,000 
farms and a poor railroad cover- 
ing only 3,000 kilometers, Algeria 
is in great need of automotive 
transportation and is expected to 


Helpful Facts 


Generator, Armature 
Report Issued 


WASHINGTON.—The Society of 
Automotive Engineers recently 
submitted a report to the Office of 
Defense Transportation providing 
data on the maintenance of auto- 
motive generator and _= starter 
armatures. 

Automotive equipment operators 
should especially benefit from the 
information contained, the report 
said. An inspection program is in- 
cluded, suitable for all operations. 

Overhauling and reconditioning 
are also discussed in the report. 
Detailed instructions are given for 
each phase of the servicing 
program. 


offer a large market after the war. | r, 


Most of this market formerly was 
supplied by the French, with Great 
Britain, Italy and the United 
States selling the rest. 

Before the Americans arrived, 
woodcoal was used as fuel and it 
presented many problems, being 
noisy, smoky and slow. American 
gasoline ended the use of woodcoal, 
but the supply of gas is far from 
sufficient. A veterinary surgeon, 
for instance, is allowed only 40 
liters a month to fulfill his pro- 
fessional duties. 

Since November, 1942, Algeria 
has received from the United 
States about 500 big trucks. 
Through the government road de- 
partment, these are leased to 
public and private transport enter- 
prises at a monthly rate of 7,500 
francs, with a compulsory two- 
year contract. At least 2,000 more 
trucks are needed. 

Sufficient tires are sent by 
America to keep the trucks run- 
ning most of the time, but there 
are few tires for passenger cars. 
Road department representatives 
are still hunting through private 
garages for old tires on cars 
which the owner is unable to drive 
because Of lack of fuel or replace- 
ment parts. 


Ford Speeds 
Research ‘Flow’ 
At Rouge Plant 


DEARBORN.—Expansion of en 
gineering facilities at the “Ford 
Motor Co., which results in quicker 
liaison between research engineer 
and production departments, has 
been completed. 

At the same time a new “flow’ 
in engineering procedure has been 
inaugurated. 

Previously divided between the 
research laboratories at Dearborn 
and Gate 4 offices at the Rouge 
plant, engineering now will be 
centralized in the immediate vicin- 
ity of the engineering laboratories 
Additional building space hasbeen 
provided. 

Engineering divisions previousl; 
located at Gate 4 have been moved 
to Dearborn. The Airframe build- 
ing, once used for fabrication of 
Ford Tri-Motor transport planes, 
has been reconditioned for office 
space and drafting rooms. Imme- 
diately adjoining the drafting 
rooms are divisions for bench work 
and hand buildups as well as pat- 
tern and template shops. 

This move places all engineering 
and drafting divisions within easy 
access to the engineering labora- 
tories, where research work is 
carried on and where the body de- 
signing department was _ located 
during automobile production. 

Streamlining of all engineering 
operations has resulted in three 
sections through which proje 
work flows. Beginning with re- 
search and development, an experi- 
mental project then is sent to the 
new product engineering section 
for adaptation and _ production 
planning. Then it is put in th 
hands of the released product en- 
gineering section, which makes in- 
cidental and running changes dur- 
ing production. 


Graham to Double 
Alligator Output 


DETROIT.—Production of versa- 
tile alligators—the amphibian tank 
which has proved itself in some of 
the most bitterly contested cam- 
paigns in the Pacific and is now 
playing an important role in the 
invasion of the Philippines—will be 
doubled at Graham-Paige Motors 
Corp. within the next 30 days, it 
was announced here last week by 
Raymond J. Hodgson, president. 

In announcing the company’s 
largest contract of the war, the 
Graham executive said that plant 
facilities have been expanded and 
that work on new assembly lines is 
nearing completion. He disclosed 
that the present contract for LVT- 
4 type amphibian tanks will be 
completed by the middle of Novem- 
ber and that the new Navy order 
will be for an improved model 
which has never before been in 
action. 


New Fluorescent 


A new industrial and utilit Hehting- 

fixture for use with 2-40, and 

watt fluorescent lamps has just n 

announced. e new E-LITE, 

made of poorraenee steel Croughows, 
y the Edwin F. 


is manufacture 
pad +. 2615 Washington Ave., St. 


$17,166,600 


WANTED 


WORTH OF 
NEW AUTOMOBILES! 


That will be the amount to be spent for 
new cars in Buffalo as soon as new cars. 
are built. When the war started there 
were 207,564 automotive vehicles reg- 
istered in Erie County that will shortly 
require replacement. 

This large volume of prospective 
automotive business can best be 
reached through the columns of the 


Buffalo 


COURIER 
EXPRESS 


OTD telat: lle me TT: [8G 
Newspaper in Buffalo 
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Wolman Fears for Future . - 


|_wabor Policies Termed 
—wsarrier to Plenty 


DETROIT.—Present labor poli- 
cies will seriously impede the 
hances of prolonged recovery of 
usiness after the war, Dr. Leo 
Wolman, professor of Economics at 
olumbia University, told members 
sf the Economic Club of Detroit 
last, week. 
Instead of solving the unemploy- 
ent problem, he said, they will 
aggravate it, causing the working 
opulation to fall into two more 
or less permanent groups: 
The employed, favored by high 
standards and fair employment. 
The unemployed, doomed to 
long spells of idleness and sub- 
Sistence on government doles. 
Wolman said that it is time that 
eryone began to discuss labor 


‘problems and labor policies with 


greater frankness than yet has 
een employed. 
“First and foremost,” Wolman 
said, “our labor policy is a price 
policy. It aims to raise the price 
of labor regardless of circum- 
stances. The policy holds that 
wages, or the price of labor, need 
not be adjusted to major eco- 
omic changes, such as the pass- 
age from war to peace or the 
existence of a large and perma- 
nent volume of unemployment. 
The policy assumes that there is, 
or need be, no relation between 
he state of prosperity of an in- 
dustry and its wage level. 
“It disregards the relation be- 
ween the price of labor, the cost 
of doing business, and, hence, the 
rice consumers are expected to 
bay for the goods and services they 
wish to buy.” 

In addition, Wolman said that 
e labor policy is a make-work 
policy, and as such it assumes that 
estricting output increases em- 
ployment. It argues, he said, that 
ndustrial efficiency, instead of be- 
g promoted and_ encouraged, 

should be arrested and regulated. 

“Its effects,” he added, “are to 
obstruct and delay progress in 
industry, to add to the costs of 

stalling operating new and 
better machinery and tools, and 
to discourage the investment of 
capital.” 

Wolman said that over a wide 

range of questions, which daily 
equire decision and settlement in 


ite Ups Hunt 


o Regional Post 


CLEVELAND.—Alfred W. Hunt 
has been named Chicago regional 
ervice manager of the White 
Motor Co. ac- 
cording to J. N. 
Bauman, vice- 
president in 
charge of sales. 
Hunt was pre- 
viously Chicago 
branch service 
manager and has 
had many years 
of experience in 
the service field. 
He was for _ 
time connecte 
+ 'W. ae with the com- 
pany’s engineering laboratory at 
eveland, and prior to his affilia- 
tion with White was with Graham 
Page and Lycoming Motor. 
Succeeding Hunt as Chicago 
branch service manager is A. S. 
dmundson, who was formerly 
With White’s general service de- 
partment in Cleveland. Prior to 
hat he was with the Gulf Refining 
o. in South America. 
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ouhy Named Manager 


Df Holler Motor Sales 
SANFORD, Fla.—George Touhy, 
with GMAC since 1926 and who 
as served as one of the finance 
orporation’s branch managers in 
South Carolina, has assumed the 
nanagership of the Holler Motor 
Bales (Chevrolet-Oldsmobile) here. 
Touhy has just completed a two- 
ear tour of duty as a captain in 
he Army, returning to this coun- 
try in July. 
The Holler Motor Sales is oper- 
ated by W. E. Holler, jr., who also 
wns the Bill Holler Motor Co., 
eland Fila. 


? 


shops, mines and mills, the present 
labor policy replaces authority with 
litigation. Innumerable minor, and 
often petty, issues are no longer 
settled promptly by the agents of 


management, but must go through || 


a long  semi-judicial procedure, 
which is wasteful, costly and ineffi- 
cient. 

“The longer the policy is in ef- 
fect,” he said, “the more effective 
does it become in whittling away 
the authority of management. In 
consequence, discipline of the shops 
tends to be relaced and the self- 
discipline of large bodies of men 
undermined.” 

* + * 
Closed Shop Test 

Validity of the closed shop is 
expected to be tested in the U. S. 
Supreme Court, as a result of 
Arkansas and Florida votes in the 
national election last week. Both 
states approved constitutional 


| Ike’s Trucks 5 Times 


_ More Than Pershing’s 
WASHINGTON. —In the D- 
Day assault, Gen. Eisenhower 
had almost six times as many | 
| general and special vehicles as 
| Gen. Pershing had on Armistice 
Day, 1918. 
The War Department reveals 
these facts in a current study. 
| The World War II commander 
had five times the number of 
cargo trucks, 15 times the num- 
ber of special type vehicles and 
three times the number of pas- 
senger vehicles that Gen. Persh- 
ing could rely on. 


amendments eliminating the closed 
shop. California voters, however, 
defeated a similar proposal by 
3 to 2. 

The AFL, spearhead of the cam- 
paign against the amendments in 
all three states, expects now to 
challenge the decisions of the 
southern states as unconstitutional. 
Thus the Supreme Court would 
try the conflict. 

The Arkansas measure. also 
banned the maintenance-of-mem- 
bership provision, 


WASHINGTON. — Consolidation 


\}of the fuel rationing and auto- 


motive supply rationing divisions 
of the Office of Price Administra- 
tion was effected last week. 

John G. Neukom, who has served 
as head of the fuel rationing divi- 
sion, is director of the new divi- 
sion with Fred L. Parker, chief 
of the stove rationing branch, as 
associate director. Richard C. Har- 
rison, who has been director of the 
automotive supply rationing divi- 
sion, continues with the division 
as a consultant on mileage 
rationing. 

The new division, to be known as 
the Fuel and Automotive Ration- 
ing Division, has five branches, as 
follows: 

Gasoline, Quentin Regestein, 
chief; fuel oil, James C. Scully, 
chief; tires, John C. Mann, chief; 
consumer durables (automobiles 
and stoves), James Boyd, chief; 
and Northwest solid fuels (head- 
quarters in Seattle), 


the consolidation, OPA said: 


There’s a New Columbus 
at the 


Advertising Manager's desk! 


HILE top management has been licking war 
production problems, the Advertising Man- 
ager has been discovering a new America. And in 
this America he has found an answer to management 
problems of tomorrow—full employment—peace- 
time production—and a market for peacetime goods. 


This modern Columbus has discovered an amazingly 
fertile farm market. To a manufacturer planning 
for postwar prosperity, the farm market says, “Tell 
us what you make—and why we should buy it. 


We have money.” 


The alert Advertising Manager knows that the 
farm market is ready to buy... for he has been 
watching farm income rise to new highs—farm 
mortgages shrink to new lows—and farm savings 
pile up like wheat in a granary. 


In the prosperous and politically weighty Golden 
Grescent states (Michigan, Ohio and Pennsylvania) 
the Advertising Manager sees the ideal testing ground 
for postwar sales strategy. This favored area lies in 
the midst of large urban population groups which 
consume farm products. And the crops of this section 
are so well diversified that the farmers never fear 
poverty resulting from the failure of any one crop. 


In the Golden @rescent farmers read and rely on 


three magazines published in their interest—Ohio 


James J.| 
Miksak, Seattle, chief. Announcing | 


||Fuel and Supply Divisions 
Consolidated by OPA 


“These changes were made to 
provide a compact organization in 
the national office to secure better 
coordination and prompter and 
more direct action in these ra- 
tioned commodities. This change 
recognizes the transfer of major 
rationing responsibilities to the 
field organizations.” 


Houde Cutbacks 
Release 2.000 


BUFFALO.—Houde Engineering 
division of Houdaille-Hershey 
Corp. has received sizable cutbacks 
in contracts and reduced its work- 
ing force approximately 1,000 with- 
in the last month, Ralph F. Peo, 
vice president and general mana- 
ger, announced last week. 

Houde has reduced its total force 
by about 2,000 in the last 60 weeks, 
but production and employment 
now are at “postwar size,” Peo 
said. 


Farmer, Michigan Farmer and Pennsylvania Farmer. 
Written and edited for these farmers, and accepted 
by them, these publications as advertising media 
are a broad highway leading direct to a great market 
for manufactured products. 


He Golden Cresea, 


RURALLY RICH 


POLITICALLY POWERFUL 


OHIO FARMER 
MICHIGAN FARMER 
PENNSYLVANIA FARMER 
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September Financing Sags 
32% From August Mark 


WASHINGTON. — Sales finance 
companies reported a decrease of 
32 percent in the number of new 
passenger cars financed in Septem- 
ber compared with the number 
financed in the preceding month, 
while the dollar volume of paper 
acquired in this type of financing 
decreased 29 percent, according to 
figures released last week by the 
Bureau of the Census. 

A 19 percent decrease in the 
number of used-passenger cars 
financed was reported, and the 
dollar volume was also down 19 
percent. Sixty-nine percent more 
new commercial vehicles were fi- 
nanced in September than _ in 
August this year, and the value of 





Ozark Dealer Expands 

FREDERICKTOWN, Mo.—Ozark Mo- 
tor Co., it is announced, will move to 
the Perringer garage building here 
about Jan. 1. 

Roy Alcorn, who established the or- 
ganization nearly five years ago, an- 
nounces that he is anticipating an ex- 
anded eo He has the Dodge- 
lymout ranchise. 


this paper was 21 percent over that 
recorded in August. The number 
of used-commercial vehicles was 
up 38 percent, and the dollar vol- 
ume of such paper rose 36 percent. 
The volume of retail automotive 
outstandings held by sales finance 
companies on Sept. 30, it was 
stated, was virtually the same as 
that reported at the end of August. 
The index for these outstandings 
did not change, but remained at 16 
for the third consecutive month. 


Of the wholesale automotive 
paper acquired by sales finance 
companies during September, the 
volume for used-passenger and 
commercial cars was slightly over 
that reported for August, while the 
volume for new passenger and 
commercial cars dropped 18 per- 
cent. The volume of outstanding 
balances for this type of paper 
showed a 5 percent decrease from 
that held at the end of August. 


It takes a strong fish to swim against 
the current and a good dealer to 
stay in business now! 


Underground Depot 
$75,000,000 Underpass 
Urged for Gotham 


NEW YORK.—An enlarged mid- 
Manhattan underpass, costing $75,- 
200,000 and incorporating a huge 
underground terminal for buses, 
taxicabs and other motor vehicles, 
is contemplated by plans an- 
nounced by Manhattan Borough 
President Edgar J. Nathan jr., and 
Alfred B. Jones, chairman of the 
New York City Tunnel Authority. 


Designed to link Queens Midtown 
Tunnel on the East Side of Man- 
hattan with Lincoln tunnel on the 
West Side, the underpass would 
provide a fast route for vehicular 
traffic and relieve existing conges- 
tion in the mid-Manhattan zone. 


The contemplated underground 
terminal would serve the local 
lanes and would permit passengers 
in buses, taxicabs and chauffeur- 
driven cars to reach the street sur- 
face by elevators. 


New Reo Distributor 


NEW ORLEANS.—Anthony Manis- 
calco, president of City Auto & Body 
‘o., Inc., announces that his company 
has taken on the Reo truck distribu- 
torship. 


Truck Seat Is Featured. . 


5 New Postwar Items 


Pushed by Monroe 


(Continued from Page 2) 


is also developing a sway bar for' 
freight cars. 

Another development that will; 
give Monroe access to three auto- 
motive vehicles in postwar is also 
a war development and springs 
from its shock absorber production. 
This is a commercial development 
of the hydraulic shock controlled 
suspension tank seat, of which 
Monroe has made about 180,000. 

This coil-spring sprung and 
shock-controlled seat has been de- 
signed for truck, farm tractor and 
automobile use. In trucks and trac- 
tors, it is designed to eliminate the 
jarring and shocks of stiff sprung 
vehicles which has such a detri- 
mental effect on drivers. In trac- 
tors, it also is expected to in- 
crease the safety of operation by 
preventing accidents caused by the 
sudden striking of hidden objects 


or the snapping of seat supports. 


Well—the exact figure is anybody’s guess, and doesn’t matter. What matters is that rural elec- 
trification is going to open vast new postwar possibilities for farmers—and for automotive 
manufacturers and dealers. Couple with this the fact that farm income this year is 22 billion 
—and that plenty of this is being saved for cars, trucks, tractors, accessories and other items. 
You get the immediate impression that here’s a merchandising job of real proportions. 

It’s made to order for FARM 
JOURNAL because this largest and 
most influential of rural magazines 


is read by 2,500,000 of the most 
prosperous and progressive farm 
families. FARM JOURNAL ’S advertis- 


ing pages carry weight with them. 


These are the products in your line advertised in 


current issues of the FARM JOURNAL. Display them. 


If you supply the rich farm mar- 
ket, FARM JOURNAL can help you 
ready yourself to share in the farm 
dollar. Learn what the farmers in 
your territory read about in FARM 
JOURNAL — it pays to stock the 
products they know. 

e e e 

Make the facts work for you. 
Write—and let us tell you how many 
FARM JOURNAL subscribers live in 
your own county. The FARM 
JOURNAL has anywhere from half- 
a-million to a million-and-a-half 
more subscribers than any other na- 
tional or sectional farm magazine. 
In two counties out of three it 
leads Life, Collier’s and The Satur- 
day Evening Post. 


A. C. SPARK PLUGS & 
FUEL PUMPS 
ALCOA ALUMINUM 


ALLIS-CHALMERS MFG. CO. 


ARMCO STEEL 

AUTO-LITE SPARK PLUGS 

BORG-WARNER PRODUCTS 

BRIGGS & STRATTON 
GASOLINE ENGINES 

BUICK 

J. 1. CASE EQUIPMENT 

CASITE 

CATERPILLAR DIESEL 
TRACTORS 

CHAMPION SPARK PLUGS 

CHEVROLET 

CHEVROLET TRUCKS 

CHRYSLER 

CONSOLIDATED VULTEE 
AIRCRAFT 


Of the 
FIRST FOUR 


General Magazines 
only ONE 


covers the rural market 


CONTINENTAL MOTORS 

JOHN DEERE FARM 
EQUIPMENT 

DELCO BATTERIES 

DODGE 

DODGE TRUCKS 

ETHYL 

EXIDE BATTERIES 

FIRESTONE TIRES 

FISHER BODIES 

FORD-FERGUSON TRACTORS 

FORD TRUCKS 

GENERAL ELECTRIC 

G. M. DIESEL 

G. M. TRUCKS 

GOODRICH TIRES 

GOODYEAR TIRES 

GRAHAM-PAIGE 

HARLEY-DAVIDSON 
MOTORCYCLES 


INTERNATIONAL HARVESTER 

MOBILGAS & MOBILOIL 

NASH 

OLIVER FARM EQUIPMENT 

PENNZOIL 

PHILCO PRODUCTS 

PLYMOUTH 

POLAROID DAY GLASSES 

RCA PRODUCTS 

REO MOTOR CAR CO. 

REPUBLIC STEEL 

STUDEBAKER 

TEXACO PRODUCTS 

U. S. RUBBER TIRES 

U. S. STEEL 

WEED CHAINS 

WESTINGHOUSE PRODUCTS 

WILLARD STORAGE 
BATTERIES 

ZENITH RADIOS 


GRAHAM PATTERSON, Publisher 


Washington Square, PHILADELPHIA 5 


In its automobile application, 
the principle is used for the rear 
seat where its controlled actio 
designed to eliminate the r- 
ward pitch and throw of cars 
with soft springs. 4 
Delving into automotive design 
for a product which would impfov: 
maintenance by _ standardizatio 
Monroe engineers came up with a 
rotor oil pump that is simple iy 
design and yet is said to provid® 
long life with little or no attention. 
The studies of the engineers dg 
veloped that most engine oil pumps 
are of the gear type and each 
engine had a differently designe 
pump. Standardization will tend 
to lower cost and insure greater 
maintenance ability, Monroe feel 
Radically departing from their 
prewar production practices, Mon- 
roe has also developed a means c 
electroplating plastics which per- 
mits the advantages of metal sur, 
face with extreme light weight an 
low cost of plastic materials. This 
process is seen as a developme 
that will fit into the trim of th 
post-postwar car. 

The fifth postwar project 
also foreign to the Monroe, pre- 
war manufacture. It is the mold- 
ing and extruding of rubber inte 
parts like the link bushing of 
shock absorbers on a newly in- 
vented and_ design-continuot 
injection machine which forces 
the rubber into the die under 
pressures up to 450 tons. " 
The synthetic rubber is fed into 
the die by a worm screw similar ig 
operation to those found in co 
furnace stokers from a _ heating 
cylinder where a special churning 
apparatus keeps the materia 
evenly mixed. The machine is so 
designed that once the dies ar 
filled, the back pressure not only 
shuts off the feeder but reverses 
the worm screw so that the mate 

rial remaining in the heating cham- 
ber is kept soft and pliable. 

The machine has proved that 
can step up the production of 
molded rubber items, both natura 
and synthetic, as well as thermo 
plastics and thermosetting plastics 
as much as 10-fold, it is said. 
has produced as large an item as 2 
battery case in less than five min- 
utes. Tubing can be made in a 
desired length. 

In addition to these new postwar 
items, Monroe also intends t 
again make shock absorbers for 
both original and replacement ca 
equipment, as well as some of it 
other prewar automotive replace- 
ment items in postwar. 


The firm is directed by the M 
Intyre brothers: Brouwer D., presi- 
dent and general manager; Wi 
liam, vice-president and treasurer, 
and Charles §S., secretary and sales 
manager. A. F. Meyer is also 
vice-president. The firm was 
founded in 1917 and has bee 
identified with the manufacture d 
some automotive products since its 
inception. In addition to the Mon 
roe main plant here, it also ope 
ates in Temperance, Petersburg 
and Frenchtown, Mich. 


Fourth E Award 
To White Motors 


CLEVELAND.—The White Mé 
tor Co., first in the truck industry... 
to receive the Army-Navy jf 
Award, has just won its fou 
award for outstanding production» 
achievement, according to an ¢& 
nouncement by Robert P. Patte 
son, Undersecretary of War. 

The E Award first was presente 
on Aug. 13, 1942. The new recogni- 
tion permits the company to adda 
third white star to its Army-Na 
Production Award flag. 


Resistance Welding Facts 


Written for the non-technician, the 
booklet, Tomorrow's Production Tq 
day by Resistance Welding is a brie 
review of what resistance welding has 
accomplished, what it is now doing tg 
speed the war effort, and what i 
future possibilities for postwar meta 
fabricators will be, because of lessons 
learned under stress_of war. Obtaine 
on request from Resistance Weldé 
Manufacturers’ Assn., 505 Arch St, 
Philadelphia 6, Pa. Ask for Bulletin 

oO. 5 
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Backshop 


No Jolt 
Lone Ducks 


Milt Anderson 


By 
Jack Weed 


ce how some new products 
are started on their way toward 
usefulness. I was talking with 
Charlie McIntyre, that genial duck- 
shooter from the Monroe marshes, 
about how he and his brothers 
happened to start the development 
of a shock absorber controlled 
suspension truck cab seat. He said 
the whole thing stemmed out of a 
problem a neighboring manufac- 
turer, who had to operate trucks 
in his business, was having in 
keeping drivers on the job. 


This neighbor, a paper manufac- 
turer, had to have experienced 
drivers handle his trucks; yet his 
hauls were so long and tough he 
‘was having trouble keeping his 
men. The roads and loads they 
have to haul are “kidney killers,” 
a term which all of you oldtime 
truck men thoroughly understand, 
especially if you had to wheel ’em 
back in the days of solid tires. 

* * #2 


WELL, it seems that the boss 
of the shipping department came 
over to Charlie and asked him if 
he could adapt a tank seat to his 
truck so as to take out some of 
the jolt and bounce. He had got- 
ten to the point where cost was no 
object—he was just up against it 
for drivers. 

So Charlie’s engineers got busy 
and out of their drawing boards 
and experimental shop came a 
comfortable truck seat that lets 
even a beer drinker drive in com- 
fort. They put this seat in the 
hardest riding job the paper hauler 
had, and it has now gone over 
180,000 miles—and you couldn’t buy 
it if you couldn’t give ’em a new 


y one. 


I drove a tractor-trailer power 
unit that was equipped with one, 
and you know what one of those 
babies is on a rough road. Well 
I’m here to attest that I have had 
much harder rides in passenger 
cars built in the last 10 years. 
There’s no rocking chair action to 
the seat—nor is there a jolt. The 
darn thing just seems to iron the 
bumps out of the road. 

* ¢ ¢ 


RED CRAWFORD, of Thompson 

Products, sent me a little book- 
let last week called “We Led With 
, Our Chin,” and the contents of the 
booklet seem to fully justify the 
title—especially under present con- 
ditions in most factories in the 
automotive industry which are 
working on war products. The 
booklet has to do with a poll this 
outstanding leader, among those 
noted for their factory-employe re- 
lations, had made among his 
workers to get reactions as to how 
they liked their company, their 
bosses and their working conditions. 


Judging from most newspaper 
) reports we in this area read nowa- 
days, one would think that such a 
poll would be right down the 
“muscle-boys” alley and that they 
would see to it that the company 
(See BACKSHOP, Page 59, Col. 1) 


In This Section 


Battery Boom Seen 
Big-City Facilities 
New Products 
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and Lubricating America’s 30.000.000 essential Motor Vehicles 


Remedies Offered | 
To Meet Growing | 


Engine Failures 


Dealers Are Warned 
Of Serious Results | 
From Detonation 


DETROIT.—The problems 
of engine failures, due to 
excessive detonation and cold- 
engine sludge, are beginning 
to be so serious that the 
Quaker State Oil Co., among other 
companies of like nature, has just 
issued special bulletins on the cause 
and remedy of such conditions. 

Most of the trouble stems from 
the sharp lowering of the octane 
content of present wartime fuels 
and the dilution of lubricating oil 
in the crankcase by moisture and 
fuel dilution. 

Nothing can be done about the 
lower octane content, except fit 
the engine as well as possible to 
Overcome the excessive detona- 

tion which is cracking pistons, 
breaking piston ring lands, bring- 
ing on premature bearing fail- 
ures and promoting valve diffi- 
culties. 

A large proportion of the engines 
in service today were designed for 
optimum performance with 76 to 
80 octane gasoline of prewar grade. 
Their operation on current war- 
time gasoline, having an octane 
rating of not to exceed 72 octane, 
puts them in a critical range where 
severe detonation and knocking oc- 
curs if proper precautions are not 
taken. This excessive detonation 
occurs mostly at higher speeds and 
at or near full throttle operation, 
such as is encountered in bus and 
much truck operation. Therefore 
the damage is most prevalent in 
these services. 

While occasional pinging or 
knocking for brief intervals is not 
of serious consequence, heavy, con- 
tinuous detonation for periods of 
only a few minutes at a time can 
be a far different story. Wartime 
operation of trucks and _ buses 
under heavy load and under such 
conditions as accelerating or pull- 
ing long hills, may readily induce 
severe detonation for extended 
periods of time. This detonation 
places severe shock loads on the 
pistons, rings and bearings and 
leads to the failure of these parts 
and to the cracking of cylinder 
heads or the blowing of head gas- 
kets. 

Under shock loads and stresses 
from detonation, the top compres- 

(Continued on Page 62, Col. 3) 


Doyle to Head 
Brake-Lining 


Makers Assn. 


NEW YORK.— James S. Doyle 
has been elected president of the 
Brake Lining Manufacturers Assn. 

and will direct 
a nationwide cam- 
paign of the as- 
sociation for 
greater safety on 
the highways. 
Figures of the 
past 10 years dis- 
close the average 
number of auto- 
mobile fatalities 
per year was 
al greater than the 
number of Ameri- 
+o aq" cans killed in 
combat during the entire two years 
of World War I 

Doyle, who is staff manager of 
Johns-Manville automotive depart- 
ment, New York, was treasurer of 
the association for the past three 
years. 


Three-Dimensional Idea 


TO GIVE a three-dimensional view 


. 


of an efficient auto building design, 


Studebaker has developed a scale model from one of several plans suggested 


in the com 


and truck display section and the 


ny’s new manual on buildings. 
ylon-type si 


In this picture, the used 
are being added. 


car 
The 


roof is designed for a minimum of pillar obstruction. 
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ec Rie re ee ; 
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THIS IS THE first ste 


in the 


idea developed by Studebaker to 


demonstrate to dealers the advantages of modern automobile establishments— 


the alley wall is fitted to a floor plan on which 


are given recommended 


locations for sales and service facilities. 


Model Tells Building Story 


SOUTH BEND, Ind.—To empha- 
size the advantages of modern 
sales and service establishments, 
Studebaker Corp. has developed a 
scale model which furnishes deal- 
ers with a miniature,’ three- 
dimensional view of efficient build- 
ing design. 

The model was built from one of, 
several plans suggested by a 
manual recently published by the 
company, 
Facilities for Studebaker Dealers. 


Postwar Housing and | 


It is sectional, each part repre- 
senting a step in the recommended 
procedure for planning a new 
building. 

For the purposes of the model 
illustration, the company pre- 
supposes a suitable corner lot (the 
most desirable type of location) is 
available and that business poten- 
tial justifies a floor area of 130 by 
215 feet. 

This floor area has been trans- 


(Continued on Page 56, Col. 1) 


tomotive Service 


regular Monthly Section for the Dealers, Jobbers and Maintenance Men who are Servicing 


Oil and Tire Tieup Charts 


Competition for Dealers 


‘Sinclair,Goodyear 
Take First Step 


An Expanded Service. 
Sales Promotion Is 
Keynote of Program 


DETROIT.—The _recently- 
announced arrangement be- 
|tween the Sinclair Refining 
Co. and the Goodyear Tire & 
Rubber Co., whereby Sinclair 


filling stations will merchandise 
Goodyear tires, batteries, acces- 
sories and household items, is the 
first postwar preview of oil com- 
pany marketing plans that chart 
the competition that automotive 
vehicle dealers will have for a 
greater share of the automotive 
vehicle owner’s maintenance dollar. 

While some months will elapse, 
it is stated, before the dealer mer- 
chandising program becomes oper- 
ative, detailed planning on how 
these items will be merchandised 
to supplement and strengthen the 
filling station’s profit on gasoline, 
oil and service, already is being 
done. 

The retail oil trade has been 
anxiously awaiting announce- 
ments of the postwar marketing 
plans of the major refineries, 
since it is generally believed that 
all of the major companies are 
busy on such plans. The Sinclair 
organization, however, is the first 
to make its plans public. 

Keynote of the Sinclair retail 
marketing and promotion of post- 
war plans for the dealer organiza- 
tion was given by W. J. Andree, 
manager of merchandising for Sin- 
clair, at a Sinclair organization 
meeting held in Chicago recently. 
These plans are built around a 
program to expand dealer activity 
and enable them to expand into 
complete automotive accessory 
lines and saleable car and home 
appliances. 

Service station design for ex- 
panded selling was presented by 
Sinclair’s architect, J. P. Hana. 
The Goodyear company cooperated 
with an exhibit of practical station 
display units. These units can be 
used singly or in combination for 

(Continued on Page 55, Col. 1) 


Dealers Required 
To File Report 
On Repair Boosts 


WASHINGTON. — When makxi- 
mum prices for repairing of auto- 
motive vehicles and farm equip- 
ment are increased because of 
added labor costs under an au- 
thorization granted in February, 
1943, copies of two statements that 
have to be prepared by the repair- 
ing establishment must be filed 
with the nearest War Price and 
Rationing Board, the Office of 
Price Administration has an- 
nounced. 

Heretofore, these statements had 
merely to be retained and kept 
available for inspection. No in- 
crease established after Dec. 6, 
1944, will be lawful unless copies 
of the two statements are filed 
with the War Price and Rationing 
Board. 

Another new provision requires 
that an establishment increasing 
maximum prices under this au- 


(See REPORTS, Page 53, Col. 5) 
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MEMA Elects 


Four New 


Directors 


NEW YORK.—At the annual 
election of the Motor & Equipment 
Manufacturers’ Assn. last week the 
following manufacturers were 
chosen directors for three-year 
terms: 

R. A. Bell, Rajah Co., Bloomfield, 
N. J.; C. E. Hamilton, Automotive 
Gear Works, Inc., Richmond, Ind.; 
Cc. F. Hodgson, Weaver Mfg. Co., 
Springfield, Ill.; G. W. Sherin, E. I. 
duPont de Nemours & Co., Wil- 
mington, Del. 

With those named, the following 
comprise the 1945 board of direc- 
tors, according to A. H. Eichholz, 
general manager: . 

Cc. A. Benoit, Permatex Co., 
Brooklyn; A. B. ‘Bussmann, Buss- 
mann Mfg. Co. St. Louis; W. 
Dammann, Bear Mfg. Co., Rock 
Island, Ill.; E. E. Husted, Titeflex, 
Inc., Newark; R. R. Layte, Puro- 
lator Products, Inc., Newark; .H. 
S. Powell, Powell Muffler Co., 
Utica, N. Y.; L. E. Russell, Peters 
& Russell, Inc., Springfield, O.; and 
E. J. Wilcox, J. H. Williams & Co., 
Buffalo. 
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Market Set at $250,000,000... 


Big Postwar Boom 
Seen for Batteries 


PONTIAC PARTS DEPOT. Here is a front view of the modern 
arts business and which will probably 


after the war, will house Pontiac’s 


lant which, 


be one of the largest parts depots in the industry. It comprises 307,200 square 


feet and was built 
contract completed last August. 


Vita-Var Granted 
Army-Navy E 

NEWARK, N. J.—Vita-Var Corp., 
paint manufacturers here, have re- 
ceived the Army-Navy E, it was 
announced last week. 

Since 1888, Vita-Var has spe- 
cialized in the manufacture of 


That machine above was built by Nicholas Cugnot in 
1769. It is the great, great, great grandfather of the 
modern automobile. Cugnot’s machine was the original 
Stanley Steamer. It had a boiler in front and when it ran 
it might go as fast as 24%, m.p.h. That machine was a 
far cry from our modern car, but it was a fine idea. The 
reason it was not more successful was that Cugnot 


simply did not have enough experience. 


In the manufacture of all products, Experience Counts. 


The WARD PRODUCTS CORPORATION has long been a 
leader in the design and manufacture of antennas for 
automobiles and home radios. Many important design 


THE WARD PRODUCTS CORPORATION 
1523 £. 45TH STREET, CLEVELAND 3, OHIO 


for the production of aircraft torpedoes on a naval 


paints, varnishes, enamels, protec- 
tive coatings and product finishes, 
supplying industries in all parts 
of the world. 


Billings Gets Buick Firm 


BILLINGS, Mont.—The Billings Mo- 
tor Co. (Buick) has opened for busi- 
ness. H. A. Hansen is manager. 


CHICAGO.— The retail battery 
market in 1950 should be approxi- 
mately $250,000,000, W. E. Blank, 
replacement sales manager of the 
Auto-Lite Battery Corp., predicted 
at the recent convention of the Na- 
tional Assn. of Independent Tire 
Dealers. 

“This is a large and profitable 
market, second only to the tire 
market in dollar volume,” Blank 
said. “Because of the large volume 
and good profit possibilities, the 
battery business is a highly com- 
petitive business. It requires spe- 
cial attention and effort to develop 
maximum sales and profits.” 

Tire dealers are in an ideal posi- 
tion to give the battery business 
this special attention, Blank stated, 
offering as reasons: 

The battery business, like the 

tire business, is a basic service 
business. By that I mean the sale 
generally begins with a_ service 
operation. 


changes, pioneered by warp, have become accepted 
standards in industry. WARD products are quality prod- 
ducts, reflecting the workmanship of craftsmen using 
modern equipment. . . . For the finest antennas for 
all automobile and home applications, look to WARD! 


\Wias 


—= 
Buy 
WAR BONDS 
ae. 


SERVICE SECTION 


Tire dealers and their person- 

nel are usually better trained 
in sales methods than other bat- 
tery-selling outlets. 

Tire dealers maintain regular 

and efficient contact with com- 
mercial fleets, which is a large and 
profitable part of the battery busi- 
ness. 

In normal times, most tire 

dealers offer an easy-payment 
plan. This selling plan is an ex- 
cellent means to sell better grade 
which develop larger profits. 

During the war period, the tire 

shortage and the subsequent 
need for tire conservation has 
forced the motoring public to a 
new realization of the importance 
of the tire dealer. Tire conservation 
contacts have developed many new 
customers for the tire dealer and 
have placed him in an enviable 
position to increase his business 
during peace times. 

Blank added that these five ad- 
vantages will enable the independ- 
ent tire dealer to take a large 
share of the battery business, but 
“your success will be measured by 
the effort you put into the battery 
business.” 

“It is my opinion that people will 
drive cars longer in the postwar 
era and will be better customers 
for quality tires and batteries,” he 
said. “The war has taught us a 
lesson regarding the scrapping of 
automobiles which still have many 
thousands of serviceable miles left 
in them. 

“With the possibility of a re- 
duction in recapping business 
and all-out competition, it seems 
very certain that independent 
tire dealers must be interested in 
the $250,000,000 battery market to 
maintain their profits and to in- 
sure their future business se- 
curity. 

“Take a good look at your bat- 
tery department. If it is average, 
it is the dirtiest, most forbidding 
part of your business, poorly equip- 
ped and haphazardly manned. If 
you find these things present .in 
your place of business—and I 
think you will—then don’t wait 
until the next day to institute cor- 
rective measures—start immedi- 
ately. 

“Take full advantage of the five 
factors which give you a head- 
start over competition to secure a 
lion’s share of the battery volume.” 


Tool Engineers 


Set Up National 
Office in Detroit 


DETROIT.— The American So- 
ciety of Tool Engineers has estab- 
lished its national office in the 
Penobscot building here. The con- 
sistent growth of the society since 
its founding in 1932, until it now 
numbers more than 16,000 members, 
has resulted in the expansion of its 
service facilities to an extent mak- 
ing necessary this change from its 
present location. 

In addition to the staff necessary 
to service members affiliated with 
66 chapters in the United States 
and Canada, the new offices will 
house the editorial staff for Tool 
Engineer, official journal, which the 
society, beginning with the Febru- 
ary issue, will publish itself. 

Provisions also are being made in 
the new headquarters for the edi- 
torial staff which will prepare the 
Tool Engineer’s Handbook which 
should be off the presses in about 
18 months. 


Third Star Added 


To Weaver’s E Flag 

SPRINGFIELD, Ill—The War 
Department announces the ad- 
dition of a third white star to the 
army-navy E award flag flying 
over the Weaver Mfg. Co.’s plant 
here. 

This means that the plant has 
been recognized for the fourth 
time for the excellence of its war 
production. It produces many items 
used by the army and navy and 
has invented and produced many 
new devices useful in the war ef- 
fort. There will be no ceremony 
when the new flag arrives within 
a day or two. 





In Summer Alone... 
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Stock Debits Close 
749 Gas Dealerships 


WASHINGTON.—Debits against 
dealer gasoline inventories for 
irregular coupons have been piling 
up to such an extent that 749 deal- 
ers were closed down because 


their inventories were cut below ; 


working levels between June 1 


Dealers | 

Gallonmage Oat of | 

Value Business | 
of Total as Result 
Debits of Debits 
249,552 Zi 


and Sept. 1, Shad Polier, OPA’s|> 


durable goods and fuel enforce- 
ment director, revealed last week. 

This compared with only 150 
dealers debited out of business 
from Jan. 1 to June 1. 

“We have received reports from 
all but three districts on debiting 
activity from June 1 to Sept. 1,” 
stated Polier. “Reports show that 
during that period 31,950 dealers 
were debited for 6,474,688 gallons of 
gasoline and that 749 dealers were 
put out of business as a result of 
debits.” 

Polier broke down these figures 
by OPA regions as follows: 


Repair Parts 
For Old Buses 


Found Scarce 


DETROIT.—In addition to diffi- 
culties in obtaining engines and 
parts for buses now in production, 
the bus industry is encountering 
considerable difficulty in obtaining 
replacement parts for rehabilitat- 
ing old models, some of which are 
more than 10 years old, according 
to a report made at a recent meet- 
ing of the bus manufacturers in- 
dustry advisory committee of the 
War Production Board. 

According to a report received by 
the Detroit regional WPB office, 
orders for some replacement items 
for buses have not been received 
for more than eight years, and 
castings and tools must be obtain- 
ed for restoring old patterns. 

Lack of manpower in malleable 
foundries is interfering with ac- 
ceptance of orders for small runs 
of shafts, heads, cases or other 
motor parts, it was said. Mainten- 
ance of existing buses is a serious 
problem under these conditions. 
—— existing vehicles have had 
to ‘tbe abandoned because repair 
parts have not been available. 

Transmissions, engines and bear- 
ings are still critically short, and 
the maintenance parts situation 
will grow worse, committee mem- 
bers said. Shortages have been ag- 
gravated by the tendency on the 
part of some purchasers to con- 
fine their orders to regular sub- 
scribers. 


News Ads Used 
To Build Service 


DENVER.—The Standard Motor 
Co. is speeding its service depart- 
ment work here by running a 
series of advertisements in a local 
newspaper. The ads, two columns 
wide by two inches deep, appear 
regularly and carry a message 
from Jack Flavin, service man- 
ager. An example of what Flavin 
has to offer along the line of ad- 
vice is contained in. a recent ad- 
vertisement, which read: 

“Jack Flavin, service manager, 
Standard Motor Co., says: “Pre- 
pare for winter. It’s sad but true 
that the busy people who ‘can’t 
find time’ for periodic inspection 
are the very ones who miss their 
cars most when neglect leads to 
serious trouble. So don’t lose 
sight of this fact: In the long run 
you save time by taking care of 
needed minor repairs promptly.” 


Third E Award 


Goes to DeVilbiss 

TOLEDO—Employees of DeVil- 
biss Co. have been informed by 
Robert P. Patterson, undersecre- 
tary of war, that they have won 
for the third time the Army-Navy 
Production Award for high 
achievement in the production of 
war material. 

The company’s products include 
spray painting equipment, air com- 
pressors, exhaust systems, hose and 
connections, medicinal atomizers, 
powder blowers and some special 
items on Army-Navy contracts. 


_ (Region 1 covers Maine. Veron: 
New Hampshire, Massachusetts ( 


necticut and Rhode Island. Reg... Sm recently has 

2—New York, Pennsylvania, New Jer. '8_ order to meet t 
sey, Delaware, Maryland and D.str.- 125 feet and the earlier building is 125 feet square. 
of Columbia: Region 3—Michigar aavther building 50 by 175 feet across the street, with a used-car lot 54 by 175 
Ohio, West Virginia, Kentucky an feet ad img. 


> i sales up 7.43 percent over last year 
Ore. Firm Notes | and customer labor 


Gain in Parts 


GRANTS PASS, Ore.—Hannum | sales. 
olet Co. note an im- 
their parts business. 


Indiana; Region 4—Virginia 
Carolina, Tennessee, Mississippi 
bama, Georgia, South Carolina én 
Florida; Region 5—Kansaz. Miss ir 
Oklahoma, Arkansas, Texas and Lys. 
ana; Region 6—North Dakota S&- 
Dakota, Nebraska. Minnesota 
Wisconsin and Illinsis: Eg 
Montana, Wyoming. Utah 4 

and New Mexico, and Region +—Wast- 
ington, Idaho, Oregon California 
Nevada and Arizona.) They report 


& Keiz Chevr 


ania’ | 
provement in 


C. W. MARQUARDT CO (Chrysler), Chicago, is proving its faith in the 
fatere of the retail automobile business by a program of expansion. 


nal establishment, 
growing demands of its business. This building is 50 by 
In addition, the firm has 


urchased this building adjoining its ori 


It rents a warehouse large enough for 20 cars. 


110.2 percent. 


The increase is due to wartime 


What do you want to buy, sell or 
i trade? See Classified Want Ads, i 
parts and accessory side back cover this issue. 


Reports 


(Continued from Page 51) 
thorization upon request, must fur- 
nish the customer with an invoice 
showing, in addition to information 
Otherwise required, the number of 
hours worked, or if the service is 
priced according to a flat rate 
manual or labor schedule, the 
manual or schedule number of the 
operation. 

This action applies only to 
small repair establishments for 
automotive vehicles and farm 
equipment that employ not more 
than eight persons whose wage in- 
creases have been exempted from 
War Labor Board orders, and 
which use a customer's hourly rate 
to determine their maximum prices 


Chattanooga Boosts 


Inspection Fees 

CHATTANOOGA, Tenn. The 
City Commission passed on first 
reading a measure raising the fee 
for safety lane inspection of auto- 
mobiles from 25 to 50 cents a car. 
The truck fee was increased from 
35 to 50 cents. 


400 Mile-an-Hour Customers get 
LI ° 1/ 
Hying Horsepower” Now... 


> 
a oJ 


at all driving speeds! 


PS in the wake of this swift- 
winged war bird is a great gasoline 
story for Flying Red Horse car dealers... 


After Victory, the same super power 
ingredients that give U.S. A.’s aviation 
fuel its super power response for faster 
take-offs, climb and maneuverability— 
will go into the Mobilgas they sell. 


New Mobilgas will give America’s cars 
“Flying Horsepower’’—new super 


pick-up power on the road! 19 Socony- 
Vacuum refining units — greatest cata- 
lytic cracking capacity in the industry 
—will bring car dealers gasoline with 
great public acceptance and profit pull! 


Constant Socony-Vacuum pioneering 
and research will mean continued /ubri- 
cation leadership, too. New products 
—freat sales advantages are coming 
for dealers at the Flying Red Horse Sign! 


w 
x * 
® 


ory—New Mobilgas will deliver 


99 


Mobilgas 


SOCONY-VACUUM /j 
WHAT A COMBINATION THIS WILL BE FOR CAR DEALERS! { 


Mobilgas delivering ‘Flying Horsepower’ — Mobiloil, World’s Largest-Selling Motor Oil— Famous Mobilubrication 
SOCONY-VACUUM OIL CO., INC., and Affiliates: Magnolia Petroleum Co. + General Petroleum Corp. of Calif. 





Solvent Shortage 
Eased by New 
Lacquer Method 


WILMINGTON.—An appreciable 
reduction in the amount of active 
solvents required in the formula- 
tion of lacquers, a development 
which will alleviate the critical 
shortage of ester solvents, was an- 
nounced last week by Hercules 
Powder Co.’s Cellulose Products 
department. 


The reduction is obtained 
through an improvement in the 
solubility of all RS types of Her- 
cules nitrocellulose up to and in- 
cluding the 60-80 second viscosity 
type and does not affect the high 
quality of nitrocellulose lacquers. 

Laboratory and field results indi- 
cate that in some cases a reduc- 
tion as high as 25 percent of the 
total active solvents can be made 
without difficulty. 

Although the study of methods 
for stretching solvents as far as 
possible in lacquer manufacturing 
was a result of the present criti- 
cal shortage, the company believes 


The B29 is more than just big. This 
newest bomber ranges farther . . . hits 
new speeds... reaches new ceilings... 
lugs bigger bomb loads than any plane 
ever carried before. Reduction of weight 
in the construction of this new super- 
fortress plays an important part in 
making such performances possible. 


For example, the revolutionary use of 


TUNE IN 


“EVERYTHING FOR THE BOYS" 
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Girds Shop for Postwar 


Gallup (N. M.) Dealer Granted Priorities 
To Remodel Service Facilities 


“HISTORY OF International Combustion Engines’? was the subject of a 
talk by S. S. McCracken, of the Toledo Steel Products Co., at the Winnebago 
Auto Replacement Co., Milwaukee. The meeting was attended by over 80 
service and maintenance men from independent repair shops, car dealers and 
fleet operators in the Milwaukee area. 


that the improvement in solubility | facturers in expanding their post- 
achieved may assist lacquer manu-| war finishes markets. 


GALLUP, N. M.—(UTPS)—J. L. 
Williams, president of the Navajo 
Chevrolet Co., recently obtained 
priorities to remodel his repair 
shop so as to make more room for 
actual production. He extended 
the shop into the former storage 
space, put the wash rack in and 
re-arranged the machines and tools 
to permit streamlined operation. 

Since 1941 this shop has borne 
the brunt of greatly increased 
demand for repair and overhaul 
work on cars and trucks. The 
volume of this work was _ in- 
creased by the location near 

Gallup of an ordnance depot for 
the storage of ammunition and 
explosives. Railroad shops at 
Gallup have been busier than 
ever before with increased labor 
forces. 

The Navajo Chevrolet property 
fronts on the main thoroughfare of 
Gallup, which is U. S. Highway 66. 
At the rear the ground rises 
steeply to the next street. Under 


» LIGHT Heavyweight 
Champion... 


and fighter planes. 


America’s Armed Forces. 


THE ELECTRIC AUTO-LITE COMPANY 


TOLEDO 1, OHIO 


aluminum in starter cable has cut the 
cable weight in half on our heavy bomber 
Such aluminum 
starter cable is manufactured by the 
Wire and Cable Division of Auto-Lite. 


This new type cable is one of many con- 
tributions Auto-Lite is making to help 
improve the mechanized weapons of 


STARRING DICK HAYMES—EVERY TUESDAY NIGHT—N BC NETWORK 2 


SERVICE SECTION 


this rise, Williams will build stor- 
age space for cars. He expects to 
continue to build up storage and 
allied services after the war to con- 
tinue the start he made before. 

“After the war,” said Williams, 
“service is going to continue to be 
a primary activity at our place. 
It has grown out of the poor rela- 
tion class, and we aren’t going to 
let it go back. We aren’t going to 
let it be used as a cushion for 
extravangant trades and losses in 
the new and_ used-car sales 
departments. 


“Taking a lesson from the war 
period, during which we have had 
to make our living out of service, 
or else, we plan to keep it that 
way, and let the new and used-car 
sales add that much to our earn- 
ings. For some time to come we 
will not have all the new cars we 
can sell. We are going to opérate 
our sales department with a skele- 
ton force until such time as we 
have to commence to sell hard 
again. 


“We are going to charge -the 
sales department all its costs and 
count on its earnings as being 
over and above what the service 
department makes. In fact, the 
sales profits ought to be velvet 
instead of the main pot out ‘of 
which we could take money to 
pay for losses in the service end. 


“At this shop we aren’t going to 
regard new-car sales, when they 
come, as a Santa Claus any more. 
They are going to have to pay 
their way deal by deal. We will 
take advantage of the fact that 
for quite a while we will not have 
to offer long trades. During that 
time we will school ourselves to 
do our selling on a business basis.” 

Navajo Chevrolet service sales 
have risen since war started from 
$3,000 per month to over $6,000. 
The company maintains a large 
Chevrolet parts department and 
has been able to keep it well 
stocked. 


Tidewater Names 
Weess to Aid 


Aecessories Sales 


NEW YORK.—Backing up its 
new policy of providing its dealers 
and service stations with a wide 
diversity of automobile accessories 
to supplement their sales of Veedol 
oil and Tydol gasoline, especially 
in the postwar period, Tide Water 
Associated Oil Co., through B. I. 
Graves, vice-president, has an- 
nounced the appointment of Frank 
J. Weess as accessories sales man- 
ager for the organization’s Eastern 
division, in New York. 

Weess has been with the com- 
pany in sales and administrative 
capacities for more than 20 years, 
operating in the New England ter- 
ritory, with headquarters at Bos- 
ton. 

Among the accessories now avail- 
able to Tide Water Associated deal- 
ers are Hood tires and tubes, 
Veedol and Tide Water antifreezes, 
a complete line of Miller tire-repair 
materials, chemical accessories in 
the Veedol and Whiz brands, 
Veedol oil filters, Trico windshield 
equipment, Eveready auto lamps, 
Autolite spark plugs and cables, 
and Gould and Prestolite batteries. 


Plastic Machine 
Dips Spark Plugs 


CINCINNATI. — The Corcoran 
Brown Lamp Works, division of . 
Auto-Lite, has selected a plastic 
coater manufactured by the 
Youngstown Miller Co., Sandusky, 
O., for melting and dipping the 
ethyl cellulose used in coating their 
spark plugs. 

This forms a tough, waterproof, 
corrosive resistant coating which 
protects the part until it is used. 
When the need for protection has 
passed, the coating is quickly and 
easily removed by slitting it and 
stripping it from the part. 

The machine is capable of dip- 
ping spark plugs at the rate of 
4,500 per hour. 


What do you want to buy, sell or 
trade? See Classified Want Ads, in- 
side back cover this issue. 
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Vets Held Ready 
To Enter Shops 


Upon Discharge 


WASHINGTON.—A large num- 
ber of returning war veterans 
possess technical training and 
background which ‘fits them for 


inclair, Goodyear Act . 
ee 


Oil-Tire Tieup Charts 


Dealer Competition 


(Continued from Page 51) 


setting up counter and shelf mer- 
chandise displays. 


In the meantime, the results of a| Wat ends, which would mean 
questionnaire sent out Oct. 16 to, roughly a market of $100,000,000 at 
obtain complete information about | Wholesale prices. 
problems besetting dealers and also “Battery sales potentials will 
to learn from dealers themselves| increase slowly but steadily from 
cooperative ideas that would be| that point,” Blank points out, 

utually helpful, are being re-| “and the gain in potential will 
ceived and compiled by the Sin-| be in direct relation to the gain 
lair merchandising division. in car registration. We estimate 

Among some of the questions | tht, by 1950, we will be serving 
asked are: Will company assist- | ® C@° Tresistration of approxi- 
ance in training dealer's em- | ™tely 40 million vehicles which | | 
ployes be welcome and how will require approximately 20 | tical experience which it would 
should it be extended? What million ‘replacement batteries an- | take years to obtain in ordinary 
plans have the dealers made for | "USllY- : ; a e | times,” the form stated. 
postwar improvement in the ab~ | ,cnrame sted nto delay veiye oe epAbout 48000 men are being ds 
ies athe tn is mee of allied products, the retail value| VICTORY SERVICE LEAGUE, sponsored by the Chevrolet dealers of Los | oe oe month a ri = 
merchandise displays when good of the battery market in 1950|Amseles, were quick to enlist the help of R. H. Crooker, executive vice- | forces, tne majority of whom ws 
are again available? §00dSs | should approximate  $250,000,000. president of Campbell-Ewald Co., now located in Los Angeles in charge of | be seeking employment, ODT said. 


iq j the company’s Coast offices. The league has been supplying books for the| [Ff the vete sires. i 
Dealers are also asked to give This is a large and profitable mar- | wounded veterans in Coast military hospitals. Crooker is shown here donating | ; slag ren = added, 
the factors helpful to their seen dae wena to the tire market | 299 books which Harrison Rhoads, Chevrolet dealer, will distribute to the Hae an e ae ae poe oe 
. ume. i le e im to get his 0 oO ack. 
are they products, service, loca- | hospitals dase Scud. cal onal 


tion, local advertising or to what 


S success mainly due? In conclu- 2 
sion, full and frank suggestions for 
better relationships and a more 

elpful status on both sides is 
solicited. 

With this program as a pattern 


or the postwar merchandising 
activity of the dealers who repre- 
sent the larger oil companies, it 
is plain that the automotive vehi- 
cle dealer is not going to have 
everything his own way in his 
postwar endeavor to double his 
number of service customers. 
Such planning—much of it down 
the exact lines that is now being 
taken by the car and truck fac- 
tories and the various dealer asso- 
ciations—is indicative of the type al . 
of postwar competition for the car bo eee built up through half a 
and truck owners’ maintenance . = \ ° Lk: ‘ 
dollar that will take place from century of leadership in the ex- 
now on out by every branch of f A , 
the industry that must have more at acting Watch Case Industr y will 
servicing and parts sales revenue < b i bl ; 
in order that they will be able to . i j € avaliabie soon tO Many Mman- 
successfully absorb the higher oper- J i ‘ 
ating costs of thelr business. . ufacturers who will require large 
Car and truck dealers must cs ie 
jatlins Gah the Gow of the biah quantities of small precision 


a cae wt ten shen > parts for their postwar assemblies. 


been reached, and now is none a ae i 
too soon for the vehicle dealer to Work of this character 1S NOW 


tart developing a greater serv- . : . ibis at 
ico customer fellowing and or- being supplied to many leading 


ganizing his shop so that it will { Cc , . a 
be operating at the highest peak companies which normally pro 


f effici hen tough com- . . Loi be 
petition begins to manifest itself. duce radio equipment, refrigera 


This should nearly coinci- : . a i 
dent with the Gas snnmmeminie tots, automotive pafts, precision 


that the car factories are going instruments. 
back into the production of auto- 


mobiles for civilian use. Illustrated are nine small com- 
While there will still be a great 
dearth of good transportation for ponents of an Ordnance assembly 
years after that date, it is felt by 4 = 
ae Wee wine © 6 humm WADSWORTH which Wadsworth furnishes in 
great numbers. The production 
of these pieces, which are held to 


study service trends, that the car 
owners’ mental attitude toward FACILITIES 

very close tolerances, brings a 
score of special Wadsworth 


mechanical service on his vehicle 
will change. a 
It is seen that, as soon as the - , 
owner knows that some time in the Gage Making 
Model Building 
facilities into play. 
Wadsworth workers’ feeling 
for precision and their ability 
to get work out on time will 


not-too-distant future he will be Milling 
able to replace his car, he will Drilling 

ease postwar headaches for many 
producers. 


there will be a market for 14,000,000 | 


the automotive maintenance field,” 
the division of transport personnel 
of the ODT reported recently. 

In a question-and-answer form 
on the employment of returned 
veterans, the ODT unit said that 
many have received basic instruc- 
tion in the care of vehicles “which 
maintenance employers can use to 
advantage immediately.” 


“In effect these men have re- 
ceived technical training and prac- 





| 
batteries in the first year after ° - = most immediate entrance into 








begin to hedge on the amount of Terning 
service work he will have done on Stengina? 
his present car. He will begin to Screw Mechining 
think more concretely of cost com- Hard Solderi 
. : ar ering 
parison and less of quality, more Heot Treating 
) of eliminating many of the serv- Line Assembly 
ices which he has added to his Polishing 
\ maintenance procedure as a war- Lecquering 
/time necessity and less of doing the Photo Etching 
things that will prolong his car or Silk Screening 
\truck’s life for another year or : 
; ‘ Product Decorating 
another definite number of miles. 
; , Metals Laboratory 
Then the vehicle dealer will have Engineering Design 
to become truly competitive in his Product Design 
service charges and in the quality 
of service he renders, if he is go- 
ing to hold his present customers, CURRENTLY 
to say nothing of increasing them. 
_ Accessory sales in postwar are SERVING THESE 
expected to increase considerably. INDUSTRIES 
An instance of this contemplated ; 
~ increase is seen in figures recently Aircraft 
/released by W. E. Blank, replace- Automotive 
ment sales manager, Auto-Lite Bearing 
.Battery Corp., who estimates that Electronics 
ee Instruments 


“PLEASE BE ADVISED THAT New pom yng 
) Truck is sold. Thanks a million, au Arms 
will use your service again if neces- Refrigeration 
sary.’ — L. G. Steiner, Pandora 
Y Garage, Pandora, Ohio. 


BS" Want Ad Dept., inside back cover 


} 


SMALL PARTS DIVISION 


Mads worth WATCH CASE C6.. Ine. 


DAYTON, KENTUCKY, SUBURB OF CINCINNATI, OHIO 
PHONE COLONIAL 8194 © (CINCINNATI EXCHANGE) 


* 





Studebaker Using Model 


To Tell Building Story 


(Continued from Page 51) 


ferred at a scale of four feet to 
one inch to a layout board which 
serves as a base for the model. 
Recommendations on the amount 
of space required for new and 
used car and truck display, for 
service, parts, accessories, equip- 
ment and offices, and their best 
functional locations, have like- 
wise been designated. 

The presentation of the sectional 
model points out that the rear and 
alley side walls of the building are 
purely functional and likewise are 
not visible to passers-by. 

(In the demonstration these walls 
are then erected on the floor plan.) 

“The side street wall is exposed 
to the public,” says the presenta- 
tion. “It should do more than 
afford protection from the ele- 
ments. It should invite the public 
into what is obviously a well-kept, 
well-organized, efficient service 
station. This is accomplished by 
architectural design in combina- 
tion with modern building mate- 


After this section of the side wall 
has been placed, the demonstration 
continues: 

“The salesroom, like the side- 
street part of the service area, is 
both functional and designed to do 
a sales-promotion job. Its large 
expanse of plate glass ‘opens up’ 
the entire sales area, affording 
maximum visibility for the display 
of cars, trucks and merchandise 
and again inviting customers.” 

(The new car showroom section 
is placed along with a central 
pillar or pylon that commands the 
main street side of the model.) 

“Over the plate glass show 
windows the high parapet serves 
as a constant billboard, advertis- 
ing the dealer’s name and serv- 
ices. Towering above the build- 
ing, but appearing as a designed 
element of the structure, is the 
pylon-type Studebaker identifica- 
tion sign. 

“The used-car display (as this 
section is placed) could be a con- 


glass pane doors. In either case 
it is designed to blend with the 
rest of the building. Used cars 
deserve a position of prominence 
appropriate to their place in 
modern retailing. 


“Finally, the roof is added, de- 
signed so that the shop area will 
be as free as possible from col- 
umns. Necessary columns are 
further situated where they will not 
conflict with the sales and service 
layout.” 


The model demonstration com- 
plements the book of suggested 
building projects. In preparing for 
the expected increase in postwar 
car and truck sales, Studebaker 
asks dealers to compare the costs 
of remodeling with entirely new 
construction. If the decision fav- 
ors the latter, then the dealer is 
urged to study carefully customer 
and personnel accommodations as 
well as sales and service 
requirements. 


“WE ARE TAKING THIS opportu- 
nity to thank you for the response 
that the ads we mt in your paper 
have given us. e are enclosing 
another ad we would like to have 
ou run for three issues.’’—Keller 

otors, Denver, Colo. 


rials and signs.” ventional lot or a roofed-over area pe-Want Ad Dept., inside back cover 


BUILD LUBRICATION VOLUME 
ON VEEDOL’S FINE QUALITY 


Many automobile retailers have found that handling 
Veedol Motor Oil is an effective means toward building 
a larger volume of lubrication business. 


Veedol’s fine reputation makes it easy to sell to present 
customers and to attract new customers. 
quality — gained by painstaking refining of the world’s 
toughest and “oiliest” crude — is such that it steps up car 
performance and service in a manner highly pleasing to 


motorists. 


permanent customers. 


And Veedol’s 


New buyers of Veedol tend to become 


Use Veedol Motor Oil to build a larger lubrication 


Made by the World's 
Largest Refiners of 


volume. Having a 


larger list of 


customers with whom you have 
frequent close contact will put you 
in a better position to cash in on 
the post-reconversion boom. 


Veedol Motor 


Oil 


and other 


Veedol automotive lubricants 
carry a full margin of profit for 


retail dealers. 


Pennsylvania Oils 


TIDE WATER ASSOCIATED OIL COMPANY 


New York — Tulsa — San Francisco 


Detroit . 


Chicago ... 
Minneapolis 


Indianapolis 


. - « Kansas City 


Atlanta 
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| 
with an open front and overhead 


SERVICE SECTION 


Offers Big-City Facilities . . . 


het LOO es 


HERE IS the new Wallace Motor building in Louisville, O. 
The two entrances at front are for wash and 


arking space is available. 
ubrication. 
accessory counter is in the middle. 


On the side is the service-department entrance. 


Pleaty o 


The parts ang 


THE ENTRANCE to the Wallace shop is on the west end. High and w 


the entrance is invited to car owners. 


a gate which can be pushed open so that cars may be driven d 


To the right is the grease rae with 
rectly into shop. 


GLASS BLOCKS above the windows provide light as well as insulation for 


the service —- 
office to store larger parts. 
from the service 


To the left is the parts department, with 
The gate at left is to shut off the grease rac 
epartment at night when the service station is open later. 


steps over the 


Serving the Small Town [4 


Big-City Facilities Offered by New 
Wallace Building in Ohio 


LOUISVILLE, O.— Wallace Mo- 
tor (Chrysler - Plymouth - Interna- 
tional Trucks) has opened a mod- 
ern building designed to offer big- 
city service to this town of about 
2,000 population seven miles from 
Canton. 


One hundred by 65 feet, the 
building has super-service facili- 
ties and separate entrances to the 
grease rack, the wash rack and the 
service department. Entrance to 
the service department may be 
made through the grease rack. 
At night, when the service station 
is open longer than the service 
department, the grease rack may 
be shut off by a gate. 

The building is of red brick and 
the interior is salt-glazed light tan 
tile. Glass blocks above the steel 
window frames give better lighting 
in the service department and also 
provide insulation. 

Ample space for parking is pro- 
vided on all sides of the building. 
The parts and accessory room is in 
the center of the building, near 
both the showroom and the service 
department. The building faces 
north. Entrance to the service de- 
partment is from the west and exit 
on the east side. The parts de- 
partment has steps up over the 
office to store larger parts as 
fenders, springs, etc. 

Radiant heated, the building has 
3,000 feet of heating pipe embedded 
in the floor. Fourteen ventilators 
keep the shop free of fumes. 
There are seven air-line outlets in 


the shop, three in the grease rack 
and two in the wash rack, making 
air handy at all places. The boile 
room is in the southeast corner of 
the building. 

Equipment includes motor test- 
ers, valve facing and valve seat 
grinding, front wheel alignmen 
rack, wheel balancing equipment 
and all necessary service tools. 


Brake Shoe Post 


Goes to Parker 


NEW YORK.—William B. Giver 
jr.. president of American Brake 
Shoe Co. has announced the 

appointment o 
Robert Boyd 
Parker as assist 
ant to the Presi 
dent. 

His duties in 
clude sales re 
search and _ co- 
ordination ang 
responsibility fo 
liaison between 
the company’ 

* research labora- 
R. Parker tories and_ the 
sales and produc 

tion staffs of its 59 plants. 


McFarland Buys Hummel 

CHILLICOTHE, O.—K. E. McFar- 
land, of Newark, O., has purchased 
the Hummel Motor Co. here, it is an 
nounced. For many years he was con- 
nected with the General Motors Corp. 
as district and zone manager. 
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$200,000 Dealer Building - 


Litsinger Plans Many Innovations 


For New Chicago Structure 


CHICAGO.— Numerous _ innova- 
ions are incorporated in the ultra- 
modern building of the Litsinger 

otor Co. (Ford) now under con- 
struction on Chicago’s near west 
side, it was announced last week. 

Mention of this project as one 
of a number projected in a $3,000,- 
000 construction program here was 
ontained in a recent issue of 
Automotive News. The Litsinger 
building represents an investment 
of $200,000. 

Located at Washington Blvd. and 
Racine Ave., the one-story struc- 
ure will contain 44,422 square feet 
of floor space. It is so designed 
hat a second story can easily be 
added. Meanwhile, it is estimated 
that the present design will make 
possible a saving of 20 percent in 
overhead and that the building as 
a@ consequence will pay off the en- 
tire cost of land and improvements 
in 15 years. 

Of terra-cotta construction on 
wo sides, the Litsinger building is 
marked by the absence of columns 
in the floor space, indirect fluore- 
scent lighting, air conditioning, and 
by the elimination of fumes 
through the use of exhaust suction 
pipes under the floor at spaced 
intervals instead of the prevailing 
overhead exhaust removal system. 

Vacant property adjoining the 
building but within the same 
square block has been purchased, 
with plans calling for the erection 
later of an additional structure for 
mew and used trucks and used cars. 

Part of the building will be 
utilized for the manufacture of re- 
built motors and exchange parts, 


DPA Pressing 
Service Ceiling 
Drive in Phila. 


PHILADELPHIA.—Office of Price 
Administration officials here are 
continuing their efforts to get ser- 
vice shop operators to file price 
schedules with the district price 
panels and to observe ceilings set 
in March, 1942. 

Their activities last week includ- 
ed an address by Nathan Kessler, 
chief enforcement attorney for 
OPA, before the monthly meeting 
of the Automotive Service Associ- 
ation of Philadelphia; an appear- 
ance before the Philadelphia Auto- 

obile Trade Association of Ly- 
man Cleveland, OPA Price Special- 

st, and agreement by 21 repair 
shops to stop charging over OPA 
ceilings for service in consent de- 
rees filed in U. S. District Court 
nere. 

Kessler told a well-attended ASA 

eeting that repair men are re- 
quired to register their March 1942 
prices with their local price panels 
and to keep records and give re- 
ceipts on all transactions. “Failure 
to comply with these regulations,” 
Nhe said, “would make service shop 
operators vulnerable to the full 
penalties of the law.” 

Commenting earlier in the week 
on the signing of consent decrees, 

“Kessler declared that if OPA ag- 
ents find that statements of 
prices are not based on March, 
1942, levels, the agency has the 
right to adjust the schedules. 

The enforcement attorney assert- 
‘ad that surveys showed 50 percent 
of the shops were violating OPA 
ceilings and added that steps taken 
so far “are only the beginning.” 

Price Specialist Cleveland, in an 
informal discussion with PATA 
members, declared that most of 
the consumers’ complaints against 
overcharges were against the little 
operator—“the small garages.” On- 
ly “once in a while,” he said, was 
a big dealer involved in a com- 
*plaint. 

Cleveland said he was interested 
\n exploring the possibilities of 
“area pricing.” One of the dealers, 

however, told how some of the 
‘small operators in his neighbor- 
hood break up what might be re- 
garded as single operations so that 
ghey can charge higher prices. 
General note in discussion was 
that the chief evil was in “pyra- 
a#niding” work, or doing unauthor- 
ized details. 
»% 
* It takes a strong fish to swim against 


the current and a good dealer to 
¥” in business now: 


4 
+) 
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with distribution of these items to 
Ford dealers throughout Chicago, 
northern’ Illinois and _ northern 
Indiana. In this respect, the Lit- 
singer firm is one of two dealers 
authorized by the Ford Motor Co. 
to engage in this activity in the 
Chicago area. 


Plans for the building were pre- 
pared by Lewis E. Russell, archi- 
tects. The contract has _ been 
awarded to Patterson & Hartrich, 
general contractors. Also in on the 
deal is the Wilbur E. Howett Co., 
industrial investment mortgage 
firm of Chicago. 

Heading the Litsinger Motor Co. 
are Edward R. Litsinger, chairman, 
and Fred G. Litsinger, president 
and active director of the business. 
The company, now located at 925 
W. Jackson Blvd., has held a Ford 
dealer franchise for the last 25 
years. Edward R. Litsinger for 18 
years was a member of the Cook 
County board of review, and in 1927 
was the Republican candidate for 
mayor of Chicago. 


NUMEROUS INNOVATIONS, including a system to eliminate exhaust, will 


feature this new building of 


Litsinger Motor Co. 


(Ford), Chicago. The 


building will cost about $200,000. 


‘Nelson & Parks Opens 


Branch in Florida 

JACKSONVILLE, Fla.—A 
Florida branch of Nelson & Parks 
Mfg. Co., of Chicago, rebuilder of 
automotive products, has been 
opened here by R. D. Lloyd, the 
manager. 


With 3,100 square feet of space 


Helpfulness, such as keeping a 
watchful eye on customers’ precious 
tires, builds loyalty—and profits. 
Schrader advertising tells your cus- 
tomers how to prevent ruinous un- 
derinflation by sealing the valve 
mouth with airtight Schrader Caps. 


the company will employ about 30 
workers at present and expand as 
soon as labor and machinery are 
available, according to Lloyd, who 
said the concern had contracted 
with automobile dealers here and 
in other sections of the state to 
rebuild motor vehicle parts. 


et the best results in dur 


You 
Classified Section, inside back ccrer. 


Back up this effort. Be sure every 


tomer loyalty. 


customer keeps his tires inflated to 
the exact pound. Be sure a Schrader 
Cap is screwed down fingertight on 
every tire valve, including the spare. 
Such service helps to save your cus- 
tomers’ tires—builds profitable cus- 


TME STH IN A SERIES OF 


' SCHRADER ADS AS SCHEDULED 
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‘Suspension Order 


Issued Against 


‘Chain Stores 


WASHINGTON.—A _ suspension 
order against Advance Stores Co., 
Inc., of Roanoke, Va., was issued 
last week by the War Production 
Board in which the company was 
‘charged with willful violations of 
WPB regulations by unauthorized 
/purchases of bumper jacks, tire 
| gauges, carpenters’ boxes and other 
automobile accessory items, the 
OWI has made public. The corpo- 
ration operates a retail automobile 
‘accessories chain in_ Virginia, 
North Carolina and South Carolina. 

The order, WPB stated, becomes 
effective Nov. 13, and expires Jan. 
13, 1945. It prevents the automotive 
supply house from securing priori- 
ties for deliveries of merchandise 
from various producers or secur- 
ing allocation or allotments of any 
products or. materials over whose 
supply and_ distribution WPB 
maintains controls. 


“PLEASE BE ADVISED THAT New 
Truck is sold. Thanks a_ million, 

will use your service again if neces- 

sary. G. Steiner, Pandora 

Garage, Pandora, Ohio. 

Be Want Ad Dept., inside back cover 
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New Heating Torch Out 
For Localized Work 


A new medium-weight heating 
torch is announced by the Air 
Reduction Sales Co., 60 East 
42d Street, New York City. This 
new torch (Style 9802) is de- 
signed for concentrated localized 
heating such as is_ required 
for bending, straightening ond 
shrinking of steel plate as well 
as for silver-brazing of heavy 
copper plate in the manufacture 
of copper pipe. The torch is 
lighter in weight than heating 
torches that have been available 
in the past yet it has equal gas 
capacity. 

Five new multi-flame acetylene 
heating tips as well as two 
multi-flame propane heating tips 
are available for this torch. 

* * * 


Streamers Are Ready 


For Tire-Chain Service 
New window streamers and a 
new wall poster to help automotive 
dealers feature complete tire-chain 
service, are being distributed by 
the Pyrene Mfg. Co., Newark 8, 
makers of Pyrene tire chains. 
The poster illustrates the proper 
way to install chains, and to con- 
serve them by offering good driv- 


ing pointers. 
+ * * 


Drop Forging Booklet 
Ready for Metal Men 


How “hot working” improves 


quality of metal is described and | Rod 


illustrated in a 40-page booklet 
issued by the technical committee 
of the Drop Forging Assn., 605 
Hanna Building, Cleveland. 

It is intended for users of forg- 
ings, instructors in engineering 
and metallurgy, designing engi- 
neers, metallurgists, and produc- 
tion and management executives 
throughout the metalworking in- 


dustry. 
* * * 


New Punch-Lok Catalog 


A new catalog on-the Punch-Lok 
clamps and fittings for many purposes 
is now available upon request to 
B. F. Goodrich Co., Akron, O., national 
distributors of the product. 
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SERVICE TO READERS 


New Products 


Including Shop Equipment and Tools, Catalogs, Manuals 
and Other Literature of Educational Value 


SHEET ALUMINUM can now be 
lock-seamed, or lapped and_  spot- 
welded or riveted, and the joint sealed 
with a new free flowing solder, Eutec- 

od 199, just ee by Eutectic 
Welding Alloys Co., New York City. 
This improved rod supplants the alloy 
previously known as EutecRod 19B. 
This is the first free-flowing soft 
solder, for use on aluminum and alu- 
minum alloys. Used with Autochemic 
EUTECTOR Flux 199, EutecBod 1 
will flow on aluminum as readily as 
ordinary lead-tin solder on tin-plate, 
brass or copper, it is said. 

, 3. > 


Lathe Catalog Ready 


South Bend Lathe Works, at South 
Bend, Ind., has issued a new catalog 
featuring 21 colored illustrations and 
completely describing all its engine 
lathes, toolroom lathes and precision 
turret lathes. Engine lathes and tool- 
room lathes are shown in five sizes. 
Also displayed are two sizes of pre- 
cision turret lathes. 


EXICO CITY 
and Monterrey 


American Airlines provides swift, daily service to these impor- 
tant Mexican cities. Please make reservations well in advance. 


Call the nearest American Airlines Office 


AMERICAN AWA AIRLINES 7. 


ROUTE OF THE FLAGSHIPS 
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Engineered to Help You Keep Vital 
Cars and Trucks on the Job All Winter 


cold da 
SUB-Z 


Let ever 
AMALI 


be a signal to put 
RO in every car 


and truck you service. That will give your 
customers easy starting on coldest morn- 
ings and dependable lubrication even 


durin 


sudden warm spells. AMALIE 


SUB-ZERO pours at temperatures as 


ndin 


LIE 


low as 25° below, de 
grade. Back up AM 
with AMALIE 


on S.A.E. 
UB-ZERO 
inter Grade Lubricants 


from spring shackles to differential. 


AMALIE DIVISION 
L. SONNEBORN SONS, INC. 
88 Lexington Ave., New York 16, N. Y. 


Southwestern Distributors: 


Sonneborn Bros., Dallas, Texas. 


Get your free copy of “HOW TO MAKE MONEY 
ON A FALLING THERMOMETER’; for practical 
profit pointers on winter lubrication service. See 


your AMALIE Distributor or write 


Dept. AN. 


Now More Than Ever —It’s AMALIE First 
... Because AMALIE Lasts 


REFINERIES: PETROLIA, PA., AND FRANKLIN, PA. 


e PLANT: NUTLEY, N. J. 


| Adhesion Process 
Adopted to Glass 


| The unusual adhesion obtained 
by Electro Plastic Processes in 
plating on plastic materials has 
been further adapted for appli- 
cation to glass and ceramics. 
Laboratory and field tests indi- 


cate greatly improved hermetic ! 


sealing. Tests on pyrex glass 


i have been conducted by heating : 
the solder sealed piece to 350° F. 


and immersing it immediately 
into dry ice, indicating the 
adaptability of the new process 
for all temperature ranges. 

The process is adaptable to the 
hermetic sealing of such elec- 
trical components as_ resistors, 
condensers, small relays, trans- 
formers, instruments, etc. De- 
tails may be had by addressing 
Electro Plastic Processes, 20385 
W. Charleston St., Chicago 47. 

* * * 


9 New Clark Catalog 


Outlines Its Products 

A better idea of the character 
and variety of Clark products can 
be had from a vest-pocket booklet 
just announced by Clark Equip- 
ment Co., of Buchanan, Mich. 

Its 32 pages carry illustrations 
and brief descriptions of Clark 
Celfor drills and reamers, electric 
steel castings, metal spoke wheels, 
front and rear axles for trucks and 
buses, transmissions, gears and 
forgings, ‘ek trucks and indus- 
trial tractors, railway car trucks, 
blind rivets, trailer axle, and the 
newly developed booster engine for 


one and one-half ton trucks. 
* * * 


Giant Size Dates 
On Post Calendar 


With elephant size dates you can 
see a mile, the new Post 1945 
calendar features the fifty-six page 
weekly pad. 

Enclose a dollar with your re- 
quest or add your request to an 
order for any other Post merchan- 
dise and the calendar will be fur- 
nished free. Address all requests 
to Frederick Post Co. Box 803, 
Chicago 90, Ill. 


* * * 


Martin-Parry Offers 


New-Type Partition 

Martin-Parry Corp., at York, Pa., 
has developed for large-scale pro- 
duction a new type of wood parti- 
tion, said to have great flexibility 
and other desirable features. The 
company also has available 
“Steelike” wood lockers, lockrobes 
and files. 


“BIG BEAM’ No. 411 Portable Elec- 
{tric Hand Searchlight, made by U-C 
Lite Mfg. Co., Chicago 11, will project 
an intense beam of more than 2,500 
feet or, by means of a snap-on lens, 
give the same volume of light over a 
wide area, it is said. Powered by a 
heavy-duty, shockproof 6 volt storage 
battery, rechargeable from any A.C 
charger, D.C. line or light plant. 


FOR GREATER 
efficiency 
De- 


Products Co., 8230 
W. Davison, De- 
troit 4, offers this 
rts shop light. 

alled “Garage- 
Man,” the _ light 
(right) is a heavy- 
duty all - purpose 
unit. Above, the 
light in actual use. 


Welding Is Applied 
To Gauge Diaphrams 


Diaphrams for sensitive pressure 
gauges are now produced by seam 
welding instead of the old 
method of crimping and soldering 
the edges. Formerly made of 
beryllium-copper, or  phosphor- 
bronze, these diaphrams are now 
manufactured of stainless steel 
and monel, ranging from 0.006” to 
0.008” in thickness. 

As in many cases where resist- 
ance welding has been introduced, 
a reduction in manufacture opera- 
tions was effected. This problem, 
presented to the Resistance Welder 
Manufacturers’ Assn., 505 Arch St., 
Philadelphia 6, is one of many 
solved by its members. 


* * * 


Improved Tapemaster 
Model Announced 


SERVICE SECTION 


New Way Opened 


For Learning Spanish 

In an attempt to bring the 
Americas closer in trade and 
friendship through the exchange 
of language knowledge, the Pan 
American Society at Quito, Ecua- 
dor, has prepared a pamphlet 
which describes the simple rules 
for changing the endings of thou- 
' sands of English words which auto- 
! matically convert them into Span- 
| ish of similar meaning. Through 
this means it is possible, it is’ 
claimed, for the average North 
American to acquire a smattering 
,;of the Spanish language with a 
| minimum study and effort. The 
instructions may be obtained with- 
out charge or obligation from M. 
A. Alvarez, secretary, Pan Ameri- 
can Society, Quito, Ecuador, South 
America. 


* * * 


Udylite Corp. Tells 
Of New ‘Handiplater’ 


Udylite Corp., Detroit, annotinces 
what it terms a “handipiater,” a 
complete small-size plating unit 
capable of doing an efficient pro- 
cessing job under regular shop 
conditions and continuous opera- 
tion. It permits the execution of 
small odd jobs quickly without 
tying up full-sized equipment. 

* * * 


Know-How Manual 


Issued by Thompson 


A new 250-page Know-How 
manual, prepared by Thompson 
Products, Inc., Cleveland, and 
aimed at helping thousands of 
inexperienced men and women 
who are doing wartime automo- 
tive maintenance work is now 
being distributed to the trades 
through Thompson Products 
jobbers. 

The Know-How manual takes 
the place of the company’s... 
larger and more technical Repair 
& Tune-up Manual for the dura- 
tion. Primarily it is a bench 
manual that gives short-cut pro- 
cedures for tearing down and re- 
assembling the parts of an engine 
or chassis. It was patterned 
after the G.I. Joe military man- 
uals. 
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E. B. WIGGINS Oil Tool Co., Ine., 
Los Angeles 23, announces development 
of a new “direct-connect” coupling, 
specially adapted for use in testing 
operations. It affords countless applica- 
tions to manufacturers of carburetors, 
aircraft, automobiles, refrigeration and 
air conditioning equipment, metering 
geneee and valves, testing and hydrau- 
ic equipment. 


CHICAGO.—Improved model of | 
Tapemaster, the handy dispenser | : 


for paper, cellophane or cloth in- 
dustrial adhesive tapes, is an- 
nounced by the manufacturer, 
Bauer & Black, division of Kendall 
Co., Chicago. 

Foremost among the advantages 
of the new product over the origi- 
nal is its all-metal, sturdier con- 
struction, yet remarkably lower 
cost (a 57% percent reduction). A 
new suspension arrangement per- 
mits the use of tape in any size or 
combination of sizes to a total 
width of four inches. 

* * * 


Gay-Lee Co. Features 


Line of Cutting Tools 


DETROIT. — Gay-Lee Co. an- 


nounces a complete line of cutting | : 
tools, form ground with cam re- 


lief. Featured in the line are 
standard gear tooth pointers and 
special tools ranging in size from 
1% inches 
the exceedingly 
reamer. 

Gay-Lee_ specializes in gear 
rounding and chamfering cutters 
and clutch tooth milling cutters, 
precision-made to _ exceptionally 
close tolerances. A circular may 
be obtained by writing the com- 


small _ special 


in diameter down to] i. 
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Individually Designed 
Checks, Letterheads 
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By 
. Jack Weed 


(Continued from Page 51) 


would be made to look like a dir 
deuce in the poll results. et 
However, Fred’s long years of 
endeavor to bring working condi- 
tions and relations up in the 
plants he heads has brought ap- 
preciated results since “Mr. One- 
percent”—the “agin” guy that ap- 
pears in all the different result 
pages—never represents over 14 
percent and that was on the ques- 
tion as to whether the employes’ 
position with the company had 
ramped his individuality in any 
way. This Thompson Product 
booklet is worth any employer’s 
ime to look through and study. 
* * 


-. an old truck man I certainly 
took my life in my hands a 
couple of weeks ago when I ac- 
epted an invitation to the Detroit 
Transportation club’s annual Old- 
timers’ dinner. Don Smith, presi- 
dent of the Michigan Trucking 
Assn., and I—there we were—two 
lone ducks in a field heavily popu- 
fated with railroad wolves. 

They had me wedged in between 
the Chicago Milwaukee and St. 
Paul and the Erie, if I remember 
correctly—and did I get an earful 
of what the rails were going to do 
n postwar. But out of it all the 
highpoint to me was that they 
admitted they had to come to the 
automotive industry to modernize 
their freight cars, so that they 
ould increase the speed enough 
to compete with trucks—roller 
bearing axles and automotive type 
shock absorbers and sway bars. 

I heard more about the Hiawatha 
than if I had been sitting in a 

onvention of tourist boosters—how 
smooth it rode and how fast it 
would go safely and how good the 
engineers had been in designing 
this early “streamliner.” But still 
t was the bearings and shocks 
hat did the trick. 
* * * 

BRIG. GEN. William J. Williams, 
chief of Traffic Control division, 
War department, Washington, was 
the speaker of the day. His sub- 
ject was “Traffic Control Before, 
During and After the War.” 


Gen. Williams praised the “team- 
work of the rails and motor car- 
piers” highly and said that the 
great strides that this country had 
made in the war after we got 
tarted could never have been ac- 
complished without this great 
teamwork of the world’s “two 
yreatest transportation systems.” 


He also intimated that if the 
a of the armed forces 
ad not been consolidated into the 
one agency, instead of being under 
ng agencies as it was in World 

ar I, we would have had the 
same mess in traffic tieups and 
inability to get stuff from the 
makers to the boys on the front 
line. His department has grown 
from a corps of 68 officers and 
some 100 civilians in July 31, 1942, 
to over 550 men at the present 
ime. 

This department forwarded and 
handled over 2,225,000 cars of 
reight in October this year and 
has handled over 8,250,000 bills of 
jading in the past year. 

/ * ¢ & 

NE of the war developments 

that may find its way into 
commercial use, because it repre- 
sents a service that was not ob- 
sainable at a reasonable cost prior 
to the war, is the Jeep welding 
units designed and manufactured 
oy Harger and Valentine of this 
city in conjunction with the Army. 

These units, which consist of an 
arc welder mounted on a Jeep with 
special fittings that enable the 
Teep engine to furnish the power 
to operate the welder, have become 
practical mobile repair shops for 
yoth the Army and the Navy. 
They enable these services to take 
the repair equipment to the job, 
whether it be in the jungle or near 
the front lines. The smallness of 
the unit makes ita difficult target. 

y 


H. EICHHOLZ, general man- 

. ager of the Motor and Equip- 
went Mfgs. Assn., has recently 
issued a timely warning in his ad- 
ice to his members not to hire 
sales help carelessly. 

“Ike” points out that most fail- 
ires in the employment of sales 
help is usually the employer’s own 
fault because he doesn’t investigate 
the employe’s record closely enough 


+) 


before he hires him. Many are 
led to hire a man because they 
like his appearance or because he 
is a returned war veteran or some 
other equally good reason. 

But, says “Ike,” the employer 
does neither himself nor the em- 
ploye justice in so doing. If the 
man turns out to be a “dud,” the 
employer has lost the time and 
money it took to find that out and 
the man is usually disappointed 
and given a setback, particularly 
if he is a returned soldier. 

“Unless you prefer to be careless 
and gamble, regardless of how 
men approach you for jobs,” says 
Ike, “whether they come them- 
selves or through the presentation 
of relatives or friends—in your 
own interest, at least, give their 
claims a bit of common sense 
investigation.” 

* * 

GOT a shock last week when I 

learned that my old friend, Milt 
Anderson, partner with Don 
Meyers in Truckstell Co., had died 
after a heart attack while on a 


TAKING A PEEK. During a recent visit to the Sheffield Corp., at Dayton, 
O., Charles F. Kettering, vice-president of General Motors and general manager 
of its Research division, witnessed a demonstration of new developments in 


machine tools, gages and precision instruments. 
the micro-form grinder while Louis F. Polk, president of Sheffield, looks on. 


business trip to Oklahoma City. 
Milt was only 57 and seemed in the 
best of health the last time /] 
wormed a lunch out of him and 
Don in their club luncheon spot 
on the top floor of their building. 

Milt went back in this business 


He is shown above examining 


of ours in the days when Ford 
made tractors, and Bill Ford had 
distributors all over America for 
the equipment that was built to 
operate with them. Milt was in 
California with T.I.E.D. until Ford 
quit making the first tractors. He 
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also pioneered the Brown truck 
conversion unit for light trucks 
and passenger cars. 

Milt has been a partner in the 
Truckstell Co. since 1935 and was 
chairman of the board of thr 
Truckstell Mfg. Co., which was or 
ganized last May to handle anc 
build truck parts and equipment 
on a national basis. Born in 
Kansas City and a graduate of the 
University of Utah, Milt was 5 
Rotarian and a Shriner, a gentle- 
man, a scholar and friend whose 
passing leaves a definite void in 
the fine circle of friends I have in 
the industry down Cleveland-way. 


Ramapo Ajax 


Names Hutchins 


NEW YORK.— Appointment of 
John S. Hutchins as executive vice- 
president of Ramapo Ajax, one of 
American Brake Shoe Co.'s nine 
divisions, is announced by the 
organization’s president, J. Brookes 
Spencer. 

The position is a newly created 
one and Hutchins moves up to 
assume it after serving as vice- 
president in charge of sales for the 
division since Jan. 1. He has been 
with Brake Shoe for 19 years. 


Post War Planning 


Should Include 


WAR-PROVED 


MONROE 


Hydraulic Shock Control 


@ Post war high speed transportation, whether pas- 
senger or freight . . . by motor car, truck, bus or 
railway ... will demand the use of hydraulic shock 


controls. 


Backed by a strong company with a 28-year rec- 
ord, Monroe Hydraulic Shock Absorbers are prov- 
ing their superiority on war vehicles... on millions 


of motor cars, trucks and buses... as well as on 


America’s finest luxury trains. 


Our efficient engineering staff is prepared to con- 
sult with you on any problem of hydraulic shock 


control for present needs or post war plans. 
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Warning Given 
On Misuse of 


‘Sodium’ Valves 


DETROIT.—With many military 
engines coming off the assembly 
line containing sodium-filled. ex- 
haust valves, Army Motor warns 
mechanics not to try to cut tools 
or otherwise tamper with discarded 
valves. 

Although the sodium valve pos- 
sesses the advantage of higher 
cooling efficiency, a discarded valve 
may prove a deadly peril. Gouged- 
out eyes and severed arms fre- 
quently result from loose sodium, 
which combines with air moisture 
to form highly inflammable hy- 
drogen gas. 

To date, only radial engines have 
contained the sodium valves. They 
are: Continental Model W-670-9A; 
Continental Wright Models R-975- 
EC2, R-975C1, R-975C4; and White 
Model 16-A for half-tracks. 

Some engines for medium tanks 
and gun carriages will have the 
sodium valves. The valves can be 
identified by the extra thick stem. 

Unless the unserviceable sodium 
valves are immediately disposed of, 
it is emphasized, dangerous mis- 
haps are likely to occur. 


WON'T CREEP. Even on sharp curves. Per- 
macel masking tape holds fast. Plenty of 
crepe and flexibility in the backing gives it 
lots of “stretch,” makes curving easy and 


prevents tearing. 


RESISTS PAINT. A special coating process 
protects the backing on Permacel against 
the solvents in paint— prevents curling and 
sagging. Permacel holds on tight till the job 


is finished. 
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EXTERIOR VIEW of the Davis 


Herrin, IIl., which is run by W. 


Ford to Build 


In St. Louis Soon 


ST. LOUIS.—Construction is soon 
to start on one of the two new 
Ford Motor Co. plants on a 374- 
acre tract at the confluence of the 
Meramec and Mississippi rivers in 
St. Louis County. 

Plans have been ready for some 
time and the actual starting date 
depends on the lifting of existing 
governmental restrictions. While 
present plans calls for a manufac- 


NO BUMPY 


prevent paint, 


Motor & Investment Co. (Dodge) in 


K. Davis and his two sisters. 


turing plant and an assembly plant, 
there is a possibility both opera- 
tions might be combined. The 
company has owned the property 
since 1940. The project will be 
part of a $150,000,000 postwar ex- 
pansion program. 


“WE ARE GLAD TO REPORT that 
we have had quite a few replies to 
this advertisement, and believe that 
we can secure the equipment we 
wanted from one of the firms we 
heard from.’’"—Webster Motors Ltd., 
(Chevrolet, Oldsmobile, Cadillac), 
Sherbrooke, Que. 

Be Want Ad Dept., inside back cover 


SHOULDERS. The thickness 


of Permacel is scientifically controlled — to 


“build-up.” It’s plenty thick 


to stand the gaff, yet thin enough to leave 


a fine, sharp edge. 


“transfer” on 


STRIPS OFF CLEAN. Because the adhesive 
compound on Permacel is bonded on, this 
masking tape strips off clean—doesn't 


the roll or on the job. 


Permacel masking tape 


industrial Tape Corporation, New Brunswick, New Jersey 


MAKERS OF Texcel Tape 


“PERMACEL REG US PAT OFF 


SERVICE SECTION 


A Sister Team 


With Their Brother, They Operate Dealership 
In Herrin, Illinois 


ST. LOUIS.—An unusual career 
of two sisters who are active par- 
ticipating partners in an auto- 

mobile dealership 
is revealed by 
Dodge. 

Their story 
came to light in 
an announcement 
by Leslie W. 
(Lee) Neumann, 
Dodge St. Louis 
regional man- 
ager, of the ap- 
pointment of 

: Davis Motor & 

W. K. Davis Investment Co. as 

a direct dealer 
for Dodge and Plymouth cars and 
Dodge trucks at Herrin, Il 

The sisters are partners with 
their brother. Growing up in an 
automotive family, the three have 
qualified for the direct factory 
contact by their long background 
in the business, culminating in 
service as an associate Dodge 
dealer at Herrin for the past nine 
years. 

These partners are W. K. Davis, 
Mrs. Gustava Huffstutler and Mrs. 
Geneva Gerald. Davis represents 
the firm as general manager and 
also, as sales manager, directs all 
sales of new and used cars. Mrs. 
Huffstutler has charge of the parts 
department, acting as buyer and 
manager for that division. Mrs. 
Gerard represents the Office, acting 
as Office manager and _ credit 
manager. 

The Davis organization repre- 


sents a happy instance where a 
family has enjoyed furthering a 
business which 
the father has 
established. “The 
elder Davis had 
been an_ auto 
dealer for many 
years before tak- 
ing on Dodge 


Mrs. Huffstutle 


nine years ago. 
When he decided 
to retire to his 
farm in the vicin- 
ity, his children 
were proud of 
the opportunity Mrs rard 
to use the knowl- 7 

edge and experience gained with 
him and to continue the business. 

Modishly dressed, the sisters ac- 
company their brother to all factory 
meetings, thereby keeping them- 
selves informed regarding the very 
latest trends in business. 

The Davis dealership occupies a 
large building which would do 
credit to a town four times as 
large as Herrin. Ample room is 
thus insured for the modern 
facilities provided to service needs 
of owners of Dodge cars and 
trucks and Plymouth cars. 


You get the best results in our 
Classified Section, inside back cover. 


Dealer Handling of Used Cars 
Urged as Enforcement Aid 


(Continued from Page 1) 


Goral also asserted that while 
the OPA has recognized only 970 
dealers in the state, 1,400 M dealer 
plates were issued. Therefore, he 
said, the recognized dealers repre- 
sent less than 70 percent of those 
doing business in the state. 


“We would like to point out to 
you,” he said, “that many of these 
wildcat dealers are selling cars 
with a guarantee, without having 
put them in good running order 
as required of legitimate dealers. 
Many of them donate back any- 
where from $25 to $50 to the pur- 
chasers of their ‘guaranteed’ cars 
if these purchasers will sign a ‘re- 
lease and undertake to make need- 
ed repairs at their own expense. 

“OPA should not lose sight of 
the fact that the operations of 
wildcat dealers and individual-to- 
individual sales mean a large loss 
of tax revenue to both the federal 
and state governments.” 


In quoting statistics on used 
cars to back up his arguments, 
Goral told Automotive News 
that it is important that every 
state dealer association obtain 
similar authentic figures from 
their state licensing departments 
and OPA district offices. 


“Retail dealers owe it to them- 
selves and to their industry,” he 
said, “to present an array of facts 
to OPA that will convince OPA 
that under existing price-ceiling 
regulations, the legitimate dealer 
is being squeezed out of the used- 
car market while the black market 
is broadening out at an alarming 
rate.” 


Here are the statistics of trans- 
actions in Allen County (Fort 
Wayne) for the period of July 10 
to Oct. 5: 


Cars sold by dealers with warranty and 
registered with OPA 

Cars sold by dealers without warranty and 
registered with OPA 

Cars sold but not registered with OPA 
where license plates have been Issued 
and transferred 

Cars sold by individuals to individuals, 
cleared through OPA 


ME cuakncdeskaccutedesaasaksc eos 2,261 
License plates Issued 
Transfers of license plates 


MAE foc ccceccusadexacasacansacce 2,261 
Note from the above Allen 
County report that sales from indi- 
viduals to individuals for the 
period are more than twice the 
cars sold by dealers. Also note 
there are 79 “M” dealer plates in 
Allen County while only 41 have 
been approved by OPA. 
Here is a tabulation for July, 


August and September from the 
records for all counties from the 
auditing department of the Indiana 
license bureau: 
Titles issued during July, August 
and September 
Passenger car plates 
Truck plates issued 
Tractor plates issued 
Motorcycle plates 
School bus plates issued 
Highway bus plates Issued 
Transfers of plates 


Total 


and individuals getting transfers 
of titles only as, for example, a 
soldier transferring title to parents, 
or dealer getting title in his own 
name, no transfers of plates. or 
new plates being involved.) 
Here are figures from OPA’s 
records: 
July Aug. Sept. 
436 1,390 2,668 
629 «1,804 
7,736 


Dealer warranty sales 
Dealer non-warranty sales.. 
individual sales to 


individuals 284 


4.263 4,303 

Note that for the period, 
sale of cars from individuals to-in- 
dividuals is more than 57 percent 
of the total. 

Also note that sales from indi- 
viduals to individuals in Septem- 
ber is more than three times as 
many as in August. 

Note, too, that while the total of 
49,059 licenses and transfers (less 
5,685 trucks, 598 tractors, 2,233 
motorcycles, 1,300 school buses, 51 
highway buses, totaling 9,867) 
leaves a total of 39,192 transfers 
and licenses for passenger cars 
only 20,794 cleared through OPA, 
leaving 18,398 licenses and trans- 
fers not clearing through OPA 
during this three month period. 

“May we also call your attention 
to the fact that,” Goral said in his 
letter, “according to your list there 
are some 970 recognized dealers in 
Indiana and that their combined 
sales for the three months were 
8,621 cars. This is an average of 
not quite nine cars per dealer for 
the three months or slightly less 
than three cars per month, if the 
970 were the only dealers selling 
cars. 

May we point out to you, how- 
ever, that more than 1400 “M” 
dealer plates have been issued so 
that the 970 OPA “recognized deal- 
ers” represent less than 70 percent 
of those in the state of Indiana 
engaged in the business of selling 
automobiles.” 
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_ Grant Tells Ohio Dealers... 


_slree-for-All Possible 
ain Cheaper Cars 


(Continued from Page 1) 


ae 


tive vice president of NADA, and 
Harry G. Moock, vice-president of 
Plymouth. 

Asserting that other products 
will be competing for the cus- 
tomers’ dollars after the war, 
Slack urged dealers to set up a 
system of intensive training of 
sales personnel. Tough problems 
will confront the salesmen. Cus- 
tomers offered a new car at a 
high price will not readily accept 
low allowances for their used cars 
which they bought at fancy prices, 
Slack asserted. 

Moock said that automobile 
dealers should be drawing basic 
plans to meet postwar conditions, 
particularly in the fields of per- 
sonnel and equipment. 

“Now is the time to do realistic 
thinking,” Moock said. “And place 
all plans on paper. It may appear 

difficult at first, but it is a good 
game. It provides a chance to write 
your own odds, and it should be 
stimulating and profitable.” 


Urging a quick revision of used- 
ear ceiling prices, Chamberlain 
said that the nation’s automobile 
dealers are facing ruin. 

“Dealers can’t buy used cars 
under the OPA ceiling. Since their 
business today is built around this 


t 


R. H. Grant 
... “Neither politics, price con- 
trol, bureaucrats, can stifle the 
automobile business.” 


market, their future looks black. | town; District 26, J. E. 


tion whereby the right of contract 
is impaired. 


L. J. Buckland assailed the used 
car price ceiling and urged dealers 
to treat service customers with 
courtesy if they didn’t want the 
independent garages to get the 
business. 

The new officers of the associa- 
tion are Scott A. Rogers, Cleveland, 
president; A. E. White, Columbus, 
vice-president; George W. Byers. 
Columbus, treasurer: Walt R. 
Hamer, Columbus, executive secre- 
tary, and Frank X. Schaut, Cleve- 
land, legal counsel. 


Members of the board of trustees 
are; District 1, Harry L Bell 
(Chevrolet), Cincinnati; A. J. Petry 
(Packard), Norwood; District 2, 
George F. Howard (Ford), Love- 
land; District 3, Ralph J. Rodgers 
(Pontiac), Dayton; District 4, Fred 
Kennedy (Ford), Mt. Victory: Dis- 
trict 5, E. H. Hawisher (Stude- 
baker), Lima; District 6, A. F. 
Schatz (Dodge-Plymouth), Defi- 
ance; District 7, Carl F. Weissen- 
berger (Chevrolet), Toledo; Edgar 
T. Keller (Nash), Toledo: District 
8, E. A. Glockner (Chevrolet), 
Portsmouth; District 9, Ray Brand- 
enburg (Chevrolet), Washington: 
District 10, A. E. White (Olds), Co- 
lumbus; George W. Byers ‘(DeSoto- 
Plymouth), Columbus; District 11. 
Carl E. Danner (Buick), Marion: 
District 12, Willis J. Hakes (Ford), 
Fostoria; District 13, C. B. Flesher 
(Ford), Sandusky; District 14. C. 
B. Nye (Chevrolet), Athens; Dis- 
trict 15, E. L. Curran (Olds), New- 
ark; District 16, Fred P. Potschner 
(Ford), Dover; District 17, W. A. 
Brandenberg (Chevrolet), Mans- 
field; District 18, George G. Llewel- 
lyn (Pontiac), Lorain; District 19, 
Chas. H. Sipe jr., (Chevrolet), Cam- 
bridge; District 20, William Ken- 
nard (Chrysler- Plymouth), St. 


Clairsville; District 21, Mike Turk | 
East Liverpool; | 
District 22, W. J. Edwards (Pon- | 


(Packard-Buick), 


tiac), Canton; District 23, D. J. 
Towell (Cadillac), Akron; K. A. 
Hoskins (Packard) Akron; District 


24, E. S. Dowd (Chrysler), Cleve-. 


land; Scott A. Rogers (Hudson- 
Studebaker), Cleveland; District 
25, L. F. Donnell (Ford), Youngs- 
DuPan 


Since the OPA placed a ceiling | (Pontiac), Willoughby,O. 


price on used cars, 75 percent of 


NADA directors are: George H. 


TAKING TIME 
Fr. E. Avery 


OUT from sessions 


(Pertiac), Columbus, and 
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of Ohio 
Mrs. 


Auto Dealers convention are 
Harry H. Humphries (Ford), 


Delaware, O. Avery is considered to be the world’s oldest automobile dealer in 


peint of eperation. Mrs. 
convention, assumed management upon 


Promise of 


Humphries, the only woman auto dealer attending the 


the death of her husband in June, 1941. 


Better Cars 


Whole Industry to Gain from Unselfish Work 
Of SAE War Engineering Board 


(Continued from Page 1) 


but those who have gained much 
by swapping information are sure 
they can be overcome. 


But that is conjecture for the 
future. For the present, there is 
the story of what these men have 
accomplished and are accomplish- 
ing every day. Never before has 
such engineering talent been 
brought together to lick spécific 
problems. 

Hammering away at dry-as-dust 
but vital projects, these automotive 
engineers have produced work of 
dramatic significance in addition 
to building a fund of postwar 
knowledge. 


Organized to handle emergency 
requests from the military, to do 
a laborious technical job with 
speed, the War Engineering Board 
has completed 110 projects. The 
real work of the board started 
with the organization of the iron 
and steel committee in March, 
1942, for a detailed study of every 
tank and combat vehicle of the 
U. S. Army to determine where 
substitute materials could be used 
without impairing the effectiveness 
of the weapons. 

There was the chance thal 
alloys might run short. The great 
arms program depended on a sen- 
sible distribution of alloys. That 
job ran until December, 1942. How 
, well it was done is attested to by 
| reports of American weapons from 


the transactions now are individual! Lyon, Cleveland NADA director; | the battlefronts. 


sales. In the meantime, dealers are 
unable to cope with the situation. 


“The only cure I can see is |made up of A. E. 


for OPA to throw the ceiling 

prices out. Then study districts 

before setting new prices. This 

will allow for freight prices to 

different sections of the United 
” 


Egolf cautioned dealers to be- 
ware of working toward licensing 
laws that will tend to hamstring 
dealers but not control factories. 
Beware, he urged, of class legisla- 


| 


Mike Turk, Ohio director. 

The convention committee was 
“Bob” White, 
Chairman (Oldsmobile), Columbus; 
Harold R. Wood (Chrysler-Plym- 
outh), Columbus; John B. Barton, 
executive secretary Columbus Au- 
tomobile Trade Assn.; George W. 
Byers (DeSoto-Plymouth), Colum- 
bus; Jesse W. Watson (Ford), Co- 
lumbus; Neil D. Rush (Nash), Co- 
lumbus; Walt R. Hamer, secretary, 
Ohio Automobile Dealers Assn., 
Columbus, O. 


oe Message 


rom the Family ce 
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OUR Souter and Friends may buy 
any Christmas Gift... Except... 


Your Own Portrait ! 


Why not add to 


their holiday happiness by making an 
appointment for a sitting now. . . for 
a Master Portrait of yourself by... 


JOHN HENDERSON 


STUDIO-SALON ON THE MEZZANINE 
OF THE BOOK-CADILLAC HOTEL 


Cadillac Eight Thousand 


CLEVELAND 


DETROIT 


MIAMI BEACH 


And yet it saved in 1943 pro- 
duction 5,600,000 pounds of nickel, 
| 3,432,000 pounds of chromium and 
| 1,000,000 pounds of molybdenum. 
| The committee continues as one on 
|which Army Ordnance leans 
| heavily for advice. 

The committee performed an 
|}important service for the plants 
|} that turned out war weapons, too 

Because of the work accom- 
plished by the committee, users 
of steel are now consulted when 
changes are to be made in the 
alloy content of steels produced by 
the mills under WPB direction. 

A job of equal significance was 
performed by the rubber commit- 
tee, which studied the possbili- 
ties of substituting other mate- 
rials for crude rubber in the 
parts of every combat vehicle. 
With rubber critically short, 
the work of this committee in 
saving millions of pounds of rub- 
ber a year is of untold value. 

It was done with the same thor- 
oughness which marks every proj- 
ect of the War Engineering Board. 
The top technicians of the par- 
ticular field gave everything they 
had to the job. They did it as in- 
dividual engineers with nothing 
held back, no thought of competi- 
tion. When one company licked a 
problem, it was licked for every 
company. 

The board meets every fourth 
Friday with J. C. Zeder, chief en- 
gineer of Chrysler Corp., as chair- 
man. The roster of the board is 
the roster of the auto and aircraft 
industries. On it are B. B. Bach- 
man, vice-president and chief en- 
gineer, Autocar Co.; D. R. Berlin, 
aeronautical engineer, General 
Motors; L. R. Buckendale, vice- 
president of engineering, Timken- 
Detroit Axle; R. E. Cole, vice- 
president of engineering, 
baker; A. T. Colwell, vice-president, 


Stude-! J 


|Thompson Products Co.; J. M. 
Crawford, chief engineer, Chevro- 
let; J. H. Hunt, director of the new 
devices section of General Motors; 
|F. F. Kishline, chief engineer, 
(Nash; R. H. McCarroll, 
| Arthur Nutt, vice-president of en- 
|gineering, Wright Aeronautical; 
R. Paton, executive engineer, 
| Allison division, General Motors; 
| L. S. Pfost, chief engineer, Massey- 
| Harris Co.; D. G. Roos, vice-presi- 
dent and chief engineer, Willys- 
Overland; C. G. A. Rosen, director 
of research, Caterpillar Tractor 
Co.; E. H. Smith, executive engi- 
neer, Packard Motor; R. R. Teetor, 
vice-president, Perfect Circle, and 
Louis Thoms, central engineering 
division, General Motors. Roy 
Sackett is secretary of the board. 
The procedure followed by the 
board is to assign a new directive 
covering a project to one member 
of the board, who acts as spon- 
sor for the project. From that 
time on, this particular board 
member is charged with the re- 
sponsibility of getting that pro- 
ject acted upon and completed 
as soon as possible. 


In consultation with the board, a | 
sponsor first picks a committee | 


made up of the best technicians 
on the subject that can be drawn 
from industry. Committee meet- 
ings are held and all of the ex- 
perience is brought in and laid on 
the table. 

The committees prepare their 
recommendations and reports and 
these are submitted first to the 
WEB, whose members review them 
and approve or suggest revisions. 

Through its work, the board has 
become a sort of supreme court of 
;engineering for the military, for 
while the military is under no com- 
pulsion to follow the reports of the 
board, they represent what is prob- 
ably the most complete informa- 
tion available on the subject. 

While much of the work has 
purely military application, many 
of the reports will provide price- 


less sources of information in | 


postwar. For instance, there are 
reports on aluminum in automo- 


Ford; | 


| 
» | 
} 


Show 


(Continued from Page 1) 


equipment manufacturers’ best 
customers, since it has long been 
admitted that car dealers are not 
only the first buyers of such 
equipment but possibly the larg- 
est buyers. They know the value 
of such modern testing devices, 
not only from the standpoint of 
the equipment’s intrinsic value in 
permitting better service but 
| from the merchandising value 
| that modern shop equipment has 
| in the dealer’s service. 


| Snow disclosed that other mem- 
| bers named to his show committee 
‘are David E. Castles, M. J. Lana- 
han, Roy H. Keeling and Ben T. 
Wright, who is serving exofficio, 
since he is chairman of the con- 
vention program committee. 


Snow also announced that Ed- 
ward L. Cleary, general manager 
of the Chicago Automobile Trade 
Assn., has been appointed show 
manager. Cleary took a prominent 
part with Snow in the promotion 
lof the spectacular Chicago auto- 
| mobile shows at International Am- 
' phitheater for five years before the 
start of the war. 


Fair Trade Unit 
‘Meets Dec. 1 


NEW YORK.—A national con- 
ference of manufacturers of trade- 
|marked products, to discuss the 
|postwar status of resale price 
maintenance, will be held in the 
Roosevelt Hotel here on Dec. 1. 
The conference, called by the 
American Fair Trade Council, will 
follow the annual business meet- 
jing and election of officers. 


In making this announcement 
Allan P. Ames, executive vice- 
president of the Council, said that 
“resale price maintenance will be- 
come a major business theme as 
Fence as government price regula- 
tions are removed and attention is 
deflected from price ceilings to 
price floors.” 


{ 
| To feel the pulse of the industry, 
| consistent reading of Automotive News 


is a necessity. 


fen. A 
—_ 
= Onn! ha 


oD EE 


| 


“Now, if we were 


only staying at 
THE ROOSEVELT” 


tive brake pistons, current use | 


and conservation of aluminum in | 


automotive zinc-alloy die cast- 
ings, chrome plating of cylinder 
liners in diesel engines, process 
controlled procedure of malleable 


and steel castings, manuals on | 


helical, spiral and leaf springs. 

These are but a few of the many. 
In years to come industry may 
have many occasions to look back 
with gratitude for the work of this 
board. And in addition, the auto- 
motive and other companies them- 
selves deserve a salute for the way 
they have cooperated. The time 
and services of their top engineers 
and some 600 technicians have 
been contributed free, with the 
companies paying all expenses 
involved. 

It’s a story of teamwork of in- 
dustry as well as of men. 


T ye ow 
New Virginia Dealer 

MARTINSVILLE, Va.—Helms Motor 
Co., Inc., of Martinsville, with maxi- 
mum capital of $25,000, has been 
chartered by the Virginia corporation 
commission to deal in all kinds of 
motor vehicles, engines, machines, etc. 
‘ Helms, of Bassett, Va., is 
president. H. H. MacBryde jr., of 
Martinsville, obtained the charter. 


When you stop at The Roosevelt 
you don't risk getting marooned 
like this. For you'll be within 
walking range of Manhattan's 
Midtown activities. Direct pas- 
sageway from Grand Central 
Terminal to hotel lobby. A reser- 
vation at The Roosevelt liqui- 
dates a lot of bother. Rooms 
with bath from $4.50. 


| THE 
ROOSEVELT 


Robert P Williford, General Manager 
MADISON AVE. AT 45th ST., NEW YORK 


A Hilton Hotel 


| OTHER HILTON HOTELS FROM COAST TO COAST: 


TEXAS, Abilene, El Paso, Longview, Lubbock, 
Plainview ; NEW MEXICO, Albuquerque; CAL- 
IFORNIA, Long Beach, Los Angeles, The Town 
House; MEXICO, Chihuahua, The Palacio Hilton, 
Hilton Hotels, C, N. Hilton, President, 
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AUTOMOTIVE WASHINGTON 
Reconversion Talk 


Shut Off Suddenly 


By William Ullman 
Washington Correspondent 
WITHIN THE SHORT space of two weeks the emphasis 
that was being placed on reconversion planning has shifted 
suddenly to stepped-up war production. 
While this is the view held all along by the Army and 
Navy, the change in thinking is now in evidence both within 


the newly created Office of 


War Mobilization and Recon- 
version and the War Production 
Board. 

Almost overnight, WPB has 
stopped talking reconversion and 
instead is stressing more and more 
war production. More than a month 
ago, WPB Chairman Krug an- 
nounced a proposed program for 
the scrapping of 354 L and M 
orders on V-E Day. The plan, as 
soon as approval was obtained 
from the claimant agencies, was to 
be formally announced and to be- 
come effective with the defeat of 
Germany. As circulated, it was gen- 
erally acceptable to the claimant 
agencies. However, nothing further 
has been heard from WPB on the 
proposed program. 

The only formal reconversion 
program now in effect is WPB’s 
“spot” authorization. Even this ap- 
pears to be causing the War Man- 
power Commission some concern. 
Alarmed over production  prob- 

lems, it is report- 
~ ed that the labor- 

management 
committee of 
WMC has recom- 
mended to WMC 
Chairman McNutt 
that “spot” au- 
thorizations be 
suspended or at 
least curtailed 
until these prob- 
lems have been 
ironed out. 

The limiting 
factor in war production is man- 
power. It is felt that the “spot” 
authorization plan, in spite of the 
fact that approvals are granted 
only where materials and man- 
power are available and only when 
participation will not interfere with 
war production, some competition 
for manpower has developed be- 
tween manufacturers of war and 
peacetime goods. 

WPB Vice Chairman Maury 
Maverick, head of Smaller War 
Plants Corp, and James _  F. 
Byrnes, director of OWMR, both 
recently returned from Europe, 
have lost their enthusiasm for im- 
mediate reconversion. 

Following his return to Washing- 
ton from a tour of European fronts, 
Byrnes stressed the importance of 
continuing war production and for- 
getting about reconversion, at 
least for the time being. 

And this appears to be pretty 
much the unanimous thinking of 
production leaders in Washing- 
ton. Leaders appear convinced 
that the military’s concern over 
production shortages is real and 
not just another instance of the 
Army and Navy building up sup- 
plies and filling pipelines. 

This change in thinking on the 
part of production chiefs is un- 

doubtedly traceable to the slow-up 
of Allied advances in Europe and 
the likelihood that the war with 
Germany will last through the 
winter months. 
* 


Uliman 
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Will Stilwell Recall 


Affect Postwar Trade? 

THE ULTIMATE postwar effect, 
if any, of the sudden recall of Gen. 
Stilwell from China, upon Ameri- 
can trade with that country is 
causing some discussion in Wash- 
ington. 

The Stilwell controversy, which 
is said to involve the handling of 
Chinese Lend-Lease, has also cen- 
tered attention upon what some 
sources describe as the dribble of 
supplies which China has received 
and the possible effect that this too 
may have on postwar relations. 

According to the President’s last 
Lend-Lease report to Congress, 


| and services to the various parts 


of the British Empire. 

However, it was not the small- 
ness of our shipments to China 
that caused the controversy be- 
tween Gen. Stilwell and Chiang 
Kai-shek. It was the fact that 
only $153,000,000 of the $380,000,- 
000 sent to China was turned 
over to the Chiang government. 
The rest was sent to Stilwell to 
distribute as he saw fit. 

Chiang complained bitterly, ac- 
cording to reports received in 
Washington, that Gen. Stilwell had 
turned some of the $227,000,000 
worth of supplies he received over 
to the Chinese Communist armies 
in the north, and used much of the 
rest for his own and Gen. Chen- 
nault’s American armies. 

The Chiang government also 
noted that the Lend-Lease sent to 
Britain, Russia and other countries 
was distributed entirely by the re- 
cipient governments, with no con- 
trols exercised by the United 
States. 

It is interesting to note that the 
tens of billions of dollars worth of 
Lend-Lease that we are showering 
upon our allies does not seem to be 
building up any particular amount 
of goodwill for use abroad, but 
instead is becoming an increasing- 
ly serious source of bitterness, 
jealousy, suspicion and bad feeling. 

* * * 


Buyer’s Guide Issued 


On Surplus Goods 

COPIES OF “Buyer’s Guide for 
Surplus Property,” compiled at the 
request of the Senate Small 
Business Committee’s Surplus War 
Property Subcommittee, have been 
distributed. 

The guide lists five disposal agen- 
cies and the Army and Navy as 
sources of government-owned 
property; classifies the property 
handled by each and includes brief 
instructions to the buying public 
as to how it may obtain informa- 
tion about offerings and how to 
buy. 

Ludwig Von Mises, the author 
of “Omnipotent Government,” 

has just written another great 
book. Entitled “Bureaucracy,” it 
demonstrates with fact and argu- 
ment that it is foolish to inveigh 
against the bureaucrat unless we 
make him unnecessary. And the 
way to make him unnecessary is 
to restore free enterprise and the 


free market. 
* s: 


Plan Gains Favor 


For U. S. Plants 

QUITE A few sharp minds are 
of the opinion that many federally 
owned war plants may be con- 
verted in peacetime into commun- 
ity manufacturing centers, locally 
owned and financed. Multiple in- 
dustrial tenancy—otherwise known 
as “department-store factories”’— 
already has been suggested to pre- 
vent war boom towns from becom- 
ing ghostly leftovers. 


JOHN MANN, chief of tire rationin 


China has received only $380,000,000 | ssieg executives at third annual 


worth of supplies compared to 
nearly $6,000,000,000 sent to Russia 
and almost $20,000,000,000 in goods 


National Assn. 


of Independent Tire Dealers in Chicago. 
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HULL DOBBS, CO 
10000° Rebu:!t Motor 
OCR 2 baa 


10,000TH REBUILT MOTOR turned out by Hull-Dobbs Co. 
ets onceover from officials of the company. Left to 
manager of the parts department; 


Memphis, 


Hull, president; Bert Ferrell, 


Harding, assistant manager of the motor room; E. C 


(Ford), 
right, H. H. 

Covers 
Bixler, manager of the 


motor room, and Oscar Oakley, general manager of Hull-Dobbs. 
Engine Failures Grow Acute; 


Remedies Offered 


(Continued from Page 51) 


sion finally breaks, usually into 
small pieces. These pieces then 
“hammer” up and down in the 
ring groove and ultimately cause 
complete breaking away of the 
ring lands and upper portions of 
the pistons. When ring side clear- 
ances are excessive, a ring flutter- 
ing condition is set up which fur- 
ther aggravates ring breakage and 
subsequent piston failure. 

It is accordingly necessary, 
says the Quaker State bulletin, 
that careful attention be paid to 
ring side clearances in the 
grooves when old pistons are re- 
used in an engine overhaul job. 

Valve failure from excessive 
detonation shows up in wear of the 
valve guides and warping of the 
stems with subsequent sticking and 
failure. Thus it is a wise proced- 
ure to set valves with greater lash. 

Remedies recommended for ex- 
cessive detonation are to retard the 


Auto Sales Off 
4 Percent; Parts 


Trend Up 


WASHINGTON. — The United 
States Department of Commerce 
reported last week a 4 percent de- 
cline in sales by dealers in the au- 
tomotive trades. 

The vanishing supply of new 
cars and the decline in used-car 
sales since the imposition of price 
ceilings, were responsible, it was 
stated, for the decrease in sales of 
motor vehicle dealers, while sales 
of parts and accessories dealers 
continued above last year. 

Sales of all retail stores in Sep- 
tember are estimated at $5,899 mil- 
lion, 8 percent above the same 
month of 1943. 


Baker to Manage 


McDermott Motors 

VANCOUVER, B. C.—E. Mc- 
Dermott, president of McDermott 
Motors, Ltd., here, announces the 
appointment of Ross C. Baker as 
vice president and general man- 
ager. 

Baker has held executive posi- 
tions with General Motors for 14 
years, including managership of 
large retail operations in Montreal 
and Windsor, as well as commer- 
cial and truck manager for Can- 
ada. Prior to his new appointment 
Baker was general manager for 
a Motors in British Colum- 

ia. 


branch, OPA, meets B. F. Goodrich Co. 
ubber Conservation conference of the 
Left to right: 


J. E. Powers, manager, tire sales; Mann; Howard Miller, national accounts 


manager, and A. Bowlzer, 


assistant 


manager, automobile tire sales. 


Mann is a former BFG representative at Lincoln, Neb. 


spark, or in severe cases to lower 
compression by installing a lower- 
rated cylinder head, or use double- 
head gaskets. This latter, however, 
should never be done until a thor- 
ough check has been made of the 
electrical system to see that it is 
tight and in proper setting, and the 
utmost spark retard has been ac- 
complished even at the expense of 
engine performance. 

The cooling system is an indis- 
pensable part of the engine as- 
sembly, yet it is often badly 
neglected as to inspection and 
maintenance. Inspect all thermo- 
stats in the cooling system and 
make certain that they operate 
properly. Heavy deposits of lime 
and scale may accumulate in en- 
gine water jackets, especially in 
those areas where hard water must 
be used. Such scale deposits act as 
insulators to prevent flow of excess 
heat from the combustion chamber 
surfaces to the cooling water. 

At any indication of excessive 
combustion chamber tempera- 
tures with no overheating of the 
cooling system, the water jackets 
should be inspected for scale ac- 
cumulations. When found, these 
should be removed with a scale 
removing solution. 

In case of inoperative thermo- 
stats or heat regulators, a cold- 
engine operating condition may be 
promoted that would result in con- 
taminants reaching the crank- 
case from the combustion cham- 
bers and gradually building up as 
solid deposits to the point where 
trouble develops. In severe cases 
of contamination, the dirty oil may 
finally emulsify to a solid pasty 
mass, cutting off circulation com- 
pletely and causing burned out 
bearings and scored cylinders. 

These cold engine sludge deposits 
usually are found as pasty or 
granular deposits on the oil pump 
screen, pasty deposits on oil filter 
cartridges, plugging of oil rings 
and on the push rod and valve 
compartments. 

To minimize cold-engine sludg- 
ing, it is essential that the cooling 
system temperatures be raised to a 
minimum of 140° F. as soon as 
possible after starting and at 160° 
F. while the engine is operating. 
Crankcase oil temperature of at 
least 170° is necessary to evapor- 
ate water and fuel dilution from 
the crankcase. Check carburetor 
frequently to keep mixture on the 
lean side—rich mixture tends to 
develop sludge and deposits rapid- 
ly. Check ignition for missing cylin- 
ders. Use hotter plugs if fouling is 
found. Cover part of radiator, hood 
and louvers if engine runs cold. 
Check cylinder head bolts to pre- 
vent leakage of coolant past head 
gasket. 

Make sure that oil changes are 
made so that old oil is drained out 
immediately after engine has been 
running and is still hot. Inspect oil 
filter cartridges at frequent inter- 
vals and in severe cases drop pan 
and thoroughly clean engine sump 
and oil pump screen to eliminate 
interference with oil circulation. 


Ky. Gets New Firm 


BOWLING GREEN, Ky. — Bowling 
Green Motors, capitalized at $3,000 as a 
sales and service company, has been 
chartered by H. W. Potter, O. L. Kirk 
and E. Gray Smith. 


It takes a mens fish to swim against 
the current and a food dealer to 
stay in business now! 


Hull-Dobbs Co. 
Reconditions Its 
10,000th Motor . ° 


MEMPHIS, Tenn.—The motor 
reconditioning department of_ the 
Hull-Dobbs Co. here has completed 
its 10,000th Ford V-8 motor, Oscar 
Oakley, president, announces. . 

First set up in the Hull-Dobbs 
dealership in February, 1942, the 
motor reconditioning department 
continued beneath the roof of the 
main building until May 1, 1944 
At that time it was moved to a 
separate location with about 20,000 
square feet of floor space. There 
are 54 employes in the department. 

Reconditioning operations consist 
of motors, carburetors, fuel pumps, 
distributors and connecting rods. 

In October of this year 601 as- 
semblies were produced by the’ 
Hull-Dobbs reconditioning depart- 
ment, marking a consistent in- 
crease in output since May. 

The percent of “come-backs” 
from dissatisfied patrons is now 
practically negligible, Oakley: said. 

“In production of this great vol- 
ume of motors, the dealership has 
been continually faced with the dif- 
ficulty in procuring parts, which 
has necessitated a real job of ex- 
pediting materials from every 
known source of supply,” he added. 


Fisher Tank Work 
Up $300,000,000 


DETROIT.—Fisher Body division 
of General Motors Corp. announces 
it has executed additional govern- 
ment contracts totaling $300,000,000 
for production of thousands of 
General Sherman M-4 medium 
tanks and other land battlewagons. 
The new contracts, accelerating the 
GM division’s tank program, cover 
orders for the next 12 to 14 
months. 

At the same time Fisher Body 
Officials disclosed that the division’s 
Flint and Grand Blanc (Mieh:) 
tank plants had doubled their 
monthly rate of production since 
January and currently are well 
ahead of government schedules. 

Fisher Body has built more than 
14,000 tanks and tank destroyers, 
including the M-36 “Slugger,” since 
this production program was.-be- 
gun early in 1942. The “Slugger,” 
mounting a 90-mm gun, spear- 
headed the allied assault into Ger- 
many. In addition, Fisher Body has 
produced turret and hull assem- 
blies for the M-18 “Hellcat.” 

Fisher Body has produced or 
developed more than a score of 
tank and tank destroyer models 
since early 1942. 


Eye Catching 


Yellow and Black Held 
Best for Signs 


MONTREAL. — The day may 
soon come when yellow-and-black 
traffic and warning signs will re- 
place the traditional black-and- 
white markings on highways and 
in cities, color experts believe. 
Yellow and black has been found 
to be a color combination § of 
much greater visibility under all 
conditions. 

Most Army warning signs now 
are done in yellow and black when 
the greatest possible all-around 
visibility is needed. Civilian trucks 
carrying explosives also carry 
yellow and black checkerboard 
warnings at the rear. 

H. G. Fester, general manager 
of the Ontario Safety League, be- 
lieves that every motor car and 
truck should have some white 
paint on the rear end, and urges 
the use of luminous paint on 
Canadian highways. 


2 Dealerships Move 


In Jacksonville, IIl. 

JACKSONVILLE, _IIl. The 
Cornish-Ford agency is soon to be 
moved to the building at 218 Dun- 
lap Court, now occupied by the 
DeWitt Motor Co. Tom Cornish, 
owner of the agency, purchased 
the company in July, 1939. 

E. E. DeWitt is moving the 
Cadillac-Oldsmobile agency and 
GMC Truck service department to 
his main plant at 320 South Main 
St., where he has made extensive 
improvements. The DeWitt Motor 
Co. has been established for sev- 
eral years in the Dunlap Court 
location. The entire business will 
— be concentrated under one 
roof. 
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‘way of saying foresight.” AUCTION COMPANY 
Keller pointed to the fact that 


the automobile 4 industry was at 10:30 a.m. 
completely transformed in con- 
verting to war work, and that it Every Tuesday—Rain or Shine 


again will have to be completely 
‘torn apart and restored before Used Cars rap Bi On Hand 
peacetime production can be re- At Times 
sumed. 
“Regardless of how good the in- FOR DEALERS ONLY 
tent of the present laws, directives 
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AUTO AUCTION 
every Friday 


Kindly insert the following word Want Advertisement, under proper heading in the next 
(1) or (3) editions of AUTomoTive News, for which find enclosed $ , which is figured at the rate 
f TEN CENTS (10¢) per word for one insertion or Twenty-five cents (25¢) per word for three inser- 
tions. Count each word, initial or group of numbers as one word. Add $1 per insertion for box No. address. 
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THE STORY of Sam 


Reading Time: 1 minute, 20 seconds 


7 iy 2 ee | ap ‘ 
Sam learned salesmanship from the ground up | Sam’s deft way of closing sales won him a job 

. selling shoes. It taught him a lot about human selling automobiles. Five busy, fruitful years and 
nature, too. That was what put him “on his toes” ambitious Sam got his chance at management of an- 
and caught the eye of a customer who was a local other dealership in a nearby city. 


automobile dealer. 


‘Ivan a year his ability to operate the business Sam had set his mind on having a dealership of 
successfully earned him a partnership in still another his own. Before long he and a former employer be- 
town. Sam quickly made good at it. Time passed, and came a Dodge-Plymouth dealer. That was in 1932. 
his bank account grew. But his thoughts still dwelt Since 1937, when his partner retired, Sam has been 


constantly on larger fields. sole owner. 


SAM'S success has been duplicated many times 
among the men selling and servicing Chrysler Corporation products. His 
story is a good example of competitive enterprise at work . . . giving men of 
energy and initiative the chance to progress as far as their beliefs, 
desires and industriousness can take them. 


CHRYSLER CORPORATION 


PLYMOUTH - DODGE - DESOTO - CHRYSLER - DODGE Job-Rated TRUCKS 


Of course, Sam isn’t his real name. But the facts of this 
typical success story can be substantiated in every detail 
by records in the file of the Chrysler Corporation. 


JOIN THE ATTACK—BUY MORE WAR BONDS 





